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$2  Newsprint  Differential 
Means  $5,200,000  Premium 

Manufacturers  Lined  Up  Behind  $48  and  $50 
Paper  .  .  .  Ontario  Attempting  to  Enforce 
"Prorationing  Agreement" 


UNITED  STATES  newsprint  manu¬ 
facturers  lined  up  as  expected  this 
week  behind  Great  Northern’s  $48  per 
ton  price  for  the  calendar  year  1939. 
and  Canadian  firms  followed  the  lead 
of  International  Paper  Co.  on  the  $50 
per  ton  price. 

The  $2  differential  on  price  will  have 
cost  American  newspaper  publishers 
in  the  neighborhood  of  $5,200,000  dur¬ 
ing  1938  if  consumption  of  Canadian 
newsprint  reaches  the  2,600,000  tons 
predicted.  This  is  in  contrast  to  the 
3673.886  tons  consumed  in  1937,  ac¬ 
cording  to  the  Dominion  Bureau  of 
Statistics’  report.  The  News  Print 
Service  Bureau  reported  this  week 
that  the  10  months’  production  for 
1938  has  been  2.169,532  tons  as  com¬ 
pared  to  3.051,527  tons  for  ten  months 
of  1937,  or  a  decrease  of  28.9%  for  the 
Canadian  mills.  U.  S.  mills’  produc¬ 
tion  decreased  15.1  G  during  the  same 
period. 

Combined  stock  of  Canadian  and 
dome.stic  mills  was  reported  by  the 
News  Print  Service  Bureau  at  214,873 
tons  which  does  not  include  a  large 
tonnage  held  in  reserve  by  publishers. 

Agreement  Limits  Mills 
Indication  of  the  extent  of  govern¬ 
mental  control  over  the  Canadian  price 
is  given  in  reports  from  Toronto  this 
week  of  attempts  of  the  Ontario  Gov¬ 
ernment  to  enforce  the  “prorationing 
agreement"  on  the  Great  Lakes  Paper 
Co.  The  agreement,  in  short,  means 
that  no  newsprint  mill  can  operate  at 
a  greater  capacity  than  the  others. 
One  mill  cannot  operate  at  100%  of 
capacity  while  the  industry  in  general 
i-s  running  at  65% .  Contracts  over 
average  capacity  must  be  distributed 
to  other  less  fortunate  mills. 

The  Financial  Post,  of  Toronto,  in  a 
dispatch  from  Montreal,  Nov.  12,  re¬ 
ported  that  mill  operations  for  the 
current  year  will  average  about  65% 
of  rated  capacity,  and  that  next  year’s 
production  will  average  around  70% 
of  capacity.  It  stated  that  stocks  on 
hand  will  not  be  back  to  a  normal 
position  until  some  time  early  in  1939. 

It  was  definitely  established  in  New 
York  newsprint  quarters  that  domes¬ 
tic  publishers  are  placing  as  much 
newsprint  contracts  else¬ 
where  as  they  can  before  contracting 
for  Canadian  newsprint  at  a  premium 
per  ton-  It  is  probable  that  150,- 
000  more  tons  of  newsprint  than  ever 
used  before  will  be  imported  from 
over^as  for  consumption  east  of  the 
-Mississippi.  This  is  expected  to  bring 
consumption  of  foreign  newsprint  in 
this  country  to  around  400,000  tons  for 
next  year,  a  new  high. 

As  an  example  of  the  degree  of  gov¬ 
ernment  control  over  the  Canadian 
newsprmt  situation,  the  Financial  Post 
of  Nov.  12  states  that  the  Great  Lakes 
*per  Co.  has  been  served  notice  by 


the  Ontario  Government  requiring  the 
company  to  abide  by  the  prorationing 
agreements  in  effect  in  the  Canadian 
newsprint  industry. 

“The  company’s  answer  is  that 
Great  Lakes  Paper  Co.  is  not  in  a  posi¬ 
tion  to  prorate  without  violating  its 
contracts  for  the  sale  of  newsprint.” 

The  article  continued: 

“Rumors  have  been  current  for  some 
time  that  all  was  not  well  between 
Great  Lakes  and  the  Hepburn  Gov¬ 
ernment.  Both  bonds  and  shares  of 
Great  Lakes  have  been  acting  con¬ 
trary  to  recent  trends  in  newsprint 
securities.  At  84  bid  on  Nov.  8,  the 
5%  bonds  were  down  five  points  in 
the  past  week.  In  the  same  period 
Abitibi  5%  bonds  have  dropped  about 
one  point  and  Consolidated  Paper 
bonds  are  down  about  points. 

Much  the  same  trend  has  been  shown 
by  the  preferred  and  common  shares 
of  Great  Lakes. 

Had  Higher  Operating  Ratio 

“Just  what  being  forced  to  prorate 
is  going  to  mean  to  Great  Lakes,  as¬ 
suming  that  this  is  what  happens,  is 
hard  to  foretell.  But  the  company  has 
consistently  been  able  to  maintain  a 
higher  operating  ratio  than  has  the 


Canadian  newsprint  industry  as  a 
whole.  Last  year  production  was  112,- 
656  tons  of  newsprint  from  a  mill 
originally  rated  at  100,000  tons  annu¬ 
ally.  The  company  did  not  escape  the 
collapse  in  the  newsprint  market  this 
year  and  for  the  first  six  months  re¬ 
ported  a  decline  of  32%  from  the  level 
a  year  earlier.  But  the  industry  as  a 
whole  dropped  38%  in  this  period. 

“The  latest  developments  bring  the 
whole  prorationing  scheme  out  into  the 
open.  At  present  it  takes  in  the  en¬ 
tire  industry  from  coast  to  coast  and 
has  the  strong  support  of  the  Hepburn 
and  Duplessis  Governments  in  On¬ 
tario  and  Quebec.  It  is  sponsored  by 
the  Newsprint  Association  of  Canada 
which  was  organized  in  1934  when  the 
price  of  newsprint  had  fallen  to  $40 
a  ton  and  mill  operations  to  about  .30% 
of  capacity. 

“The  basic  principle  is  that  no  mill 
is  supposed  to  operate  at  a  percentage 
greater  than  the  average  for  the  in¬ 
dustry  as  a  whole.  A  mill  that  gets 
ahead  is  expected  to  transfer  tonnage 
to  one  that  is  running  behind.  The 
scheme  is  supported  by  certain  of  the 
mills  themselves,  particularly  those 
short  of  orders,  by  the  Ontario  and 
Quebec  Governments,  by  investors 


For  Thought  and  Thanks 

“Fourscore  aiul  seven  years  ago  our  fathers  brought 
forth  on  this  continent  a  new  nation,  conceived  in  liberty 
and  dtHlieate<l  to  the  proposition  that  all  men  are  created 
equal. 

“Now  we  are  engaged  in  a  great  civil  war.  testing 
whether  that  nation  or  any  nation  so  conceived  and  so 
dedicated  can  long  endure.  We  are  met  on  a  great  battle¬ 
field  of  that  war.  We  have  come  to  dedicate  a  portion  of 
that  field,  as  a  final  resting  place  of  those  who  here  gave 
their  lives  that  that  nation  might  live.  It  is  altogether 
fitting  and  proper  that  we  should  do  this. 

“But.  in  a  larger  sense,  we  cannot  dedicate — we  eauiiol 
eon.secrat(“ — we  cannot  hallow — this  ground.  The  brave 
men,  living  and  dead,  who  struggled  here,  have  conse¬ 
crated  it,  far  above  our  poor  power  to  add  or  detract.  The 
world  will  little  note,  nor  long  remember,  what  we  say 
here,  but  it  can  never  forget  what  they  did  here.  It  i' 
for  us  the  living,  rather,  to  be  dedicated  here  to  the  un- 
fini.shed  work  whieh  they  who  fought  here  have  thus  far 
so  nobly  advanced.  It  is  rather  for  us  to  be  here  dedi¬ 
cated  to  the  great  task  remaining  btdore  us — that  from 
these  honored  dead  we  take  increased  devotion  to  that 
cause  for  which  they  gave  the  last  full  measure  of  devo¬ 
tion — that  we  here  highly  resolve  that  these  dead  shall 
not  have  diefl  in  vain — that  this  nation,  under  God.  shall 
have  a  new  birth  of  freedom — and  that  government  of  the 
people,  by  the  people,  for  the  people  shall  not  perish 
from  the  earth.”  —  Abraham  Lincoln,  at  Gettysburg. 
Nov.  19,  1863,  75  years  ago  this  week. 


and  banks.  The  provincial  govern¬ 
ments  of  British  Columbia,  New 
Brunswick,  Nova  Scotia  and  Mani¬ 
toba  have  taken  no  active  part  but 
mills  in  these  provinces  have  been 
party  to  the  scheme. 

“Apparently  the  only  important 
newsprint  mills  that  have  not  adhered 
to  the  prorationing  scheme  have  been 
Ontario  Paper  Co.,  which  is  owned  by 
the  Chicago  Tribune  and  the  New 
York  News,  and  Great  Lakes.  Ontario 
Paper  Co.,  co-operated  prior  to  the 
opening  of  the  new  mill  at  Bale 
Comeau,  since  which  time  it  has  been 
running  at  capacity. 

Gov't  Has  Power  to  Enforce  it 

“Power  of  the  Ontario  Government 
to  enforce  regulations  on  the  pulp  and 
paper  industry  is  given  by  Bill  No.  90. 
entitled  An  Act  to  Regulate  the  Forest 
Resources  of  the  Province  of  Ontario 
and  passed  in  1936.  After  stating  the 
control  which  the  province  can  exer¬ 
cise  over  Crown  lands  and  timber 
limits  as  to  area,  location,  size  of  tim¬ 
ber  to  be  cut  and  limitation  as  to 
amount,  another  clause  of  this  act 
gives  power  to: 

(e)  Increase  the  stumpage  charges 
payable  by  any  company  in  respect  of 
Crown  timber  held,  owned,  used  or 
cut  by  such  company  during  any  per¬ 
iod,  to  an  amount  not  exceeding  five 
times  such  stumpage  charges  where  in 
the  opinion  of  the  Lieutenant-Gover- 
nor-in-Council  such  company  or  any 
person  or  corporation  employed  oi 
controlled  by  such  company  is  oper¬ 
ating  or  carrying  on  business  in  a 
manner  detrimental  to  the  public  in¬ 
terest,  cither  in  respect  of  the  Crown 
revenues,  the  stability  of  the  forest 
products  industries  or  the  maintenance 
of  fair  wages  and  proper  labor  condi¬ 
tions  and  may  require  such  increased 
stumpage  charges  to  be  paid  upon 
demand.’ 

24  Publishers  Concerned 

“When  Great  Lakes  Paper  Com¬ 
pany  was  incorporated  in  1936,  fol¬ 
lowing  the  reorganization  of  the  for¬ 
mer  company,  a  group  of  some  24  pub¬ 
lishers  guaranteed  to  contract  for  a 
minimum  of  67,500  tons  of  newsprint 
per  year  for  a  period  of  10  years  from 
Jan.  1,  1936,  with  the  option  of  pro¬ 
longing  the  contracts  for  a  further 
five  years  to  Dec.  31,  1950.  As  a  con¬ 
sideration  of  these  contracts,  the  pub¬ 
lishers  were  allotted  100,000  class  B 
preference  shares  which  are  held  un¬ 
der  a  trust  agreement  until  the  expira¬ 
tion  of  the  contracts. 

“These  class  B  shares  are  entitled  to 
dividends  on  the  same  annual  cumu¬ 
lative  basis  of  $2  a  share  as  are  the 
class  A  shares  and  also  participate  in 
further  dividends.  All  ^vidends  are 
received  by  the  London  &  Western 
Trusts  Company  and  distributed  on 
the  basis  described.  The  London  & 
Western  Trusts  Co.,  trustee  for  the 
publishers,  pays  to  them  on  a  pro 
rata  basis  $1.25  a  ton  for  newsprint 
contracted  for  in  1935  and  $2.22  a  ton 
in  subsequent  years.  This  is  based 
on  an  annual  tonnage  of  90,000  tons 
and  is  subject  to  adjustment  if  ton¬ 
nage  exceeds  90,000  tons  or  is  less  than 
67,500.  On  the  expiration  of  the  con¬ 
tracts  the  trustee  is  required  to  trans¬ 
fer  all  these  shares  and  pay  over  any 
balance  of  the  reserve  for  dividends 
to  the  trustee  for  bondholders.  No 
dividends  can  be  paid  so  long  as  the 
market  price  for  newsprint  is  below 
$45.30  a  ton." 
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EDITOR  &  PUBLISHEfIFO 


Plan  to  Measure  Radio’s 
Free  Linage  Hit  by  NAB 


Ad  Agency  Suggested  Measuring  a  Station's 
Effectiveness  by  Amount  of  “Co-operation" 
Obtained  . . .  Called  “Commercial  Coercion" 


EDITOR  &  PUBLISHER 
CALENDAR 

Nov.  26 — Pennsylvania  Demo¬ 
cratic  Newspaper  Publishers’ 
Assn.,  state  convention,  Penn 
Harris  Hotel,  Harrisbimg. 

Dec.  2-3  —  California  Press 
Assn.,  convention,  St.  Francis 
Hotel,  San  Francisco. 


Andrews  Dodges 
Ruling  on 
Overtime  Pay 


Formal  Request  Not  Made, 
He  Soys  .  .  .  Hearing  May 
Decide  Professionalism 


WASHINGTON,  D.  C.,  Nov.  15— News¬ 
paper  space  in  support  of  radio 
campaigns  should  be  purchased,  not 
begged,  the  National  Association  of 
Broadcasters  emphasized  in  rejecting 
the  plan  advanced  by  an  advertising 
agency  to  measure  station  effective¬ 
ness  by  free  linage  obtained. 

Stations  affiliated  with  the  NAB, 
representing  a  large  majority  of  those 
operating  within  the  United  States, 
will  not  participate  in  what  they  con¬ 
sider  "nothing  short  of  attempted 
commercial  coercion,”  the  Blackett- 
Sample  -  Hummert  Agency,  Chicago, 
was  informed. 

The  agency  recently  announced 
plans  for  a  “Public  Relations  Survey,” 
to  determine  which  outlets  for  na¬ 
tional  programs  obtain  the  best  “co¬ 
operation.”  The  basis  for  this  de¬ 
termination,  it  was  explained,  would 
be  total  newspaper  linage  (picture 
cuts  to  count  double),  obtained  in 
recognized  ABC  newspapers.  For 
stations  “which  have  difl^ulty  in  get¬ 
ting  co-operation  from  newspapers,” 
provision  was  made  to  give  credit  for 
billboards,  car  cards,  movie  trailers  or 
other  specialized  promotion. 

To  Nomo  Stations  in  Ads 
Stations  adjudged  the  most  effective 
on  the  above  basis  are  to  be  mentioned 
in  trade  paper  advertising  placed  by 
the  agency,  and  the  material  gathered 
in  the  survey  would  also  be  used  in 
suggesting  outlets  for  the  agency’s 
clients. 

Blackett-Sample-Hummert  did  not 
mention  “free”  linage  in  its  announce¬ 
ment  of  the  forthcoming  survey,  the 
NAB  interpreted  it  to  mean  just  that. 
That  view  was  strengthened  by  men¬ 
tion  of  stations  that  have  difficulty  “in 
getting  co-operation  from  newspa¬ 
pers.” 

Reminding  the  agency  that  it  can¬ 
not  buy  free  newspaper  space  for  its 
clients  for  the  reason  that  no  station 
has  free  linage  to  offer,  the  NAB 
charged  Blackett  -  Sample  -  Hummert 
with  inviting  unnecessary  misimder- 
standing  between  the  press  and  radio. 

“Newspaper  space  that  is  valuable 
and  desirable  in  support  of  a  radio 
campaign  should  be  purchased,  and 
not  begged,”  the  broadcasters’  letter 
declared.  “And,”  it  added,  “the  NAB 
cannot  condone  any  efforts  made  upon 
its  members  to  secure  free  publicity 
in  newspapers  for  commercial  pro¬ 
grams.” 

Agency's  Letter 

Following  is  the  agency’s  letter  to 
radio  stations: 

“PUBLIC  RELATIONS  SURVEY” 
“Blackett-Sample-Hummert,  Inc.,  has  de¬ 
cided  to  determine  which  stations  do  the  best 
job  in  servicing  their  potential  audience  with 
information  and  interesting  facts  regarding  the 
stations  programs. 

“Each  month  a  network  program  will  he 
selecteil  and  every  station  carrying  the  pro¬ 
gram  will  be  invited  to  furnish  us  with  mate¬ 
rial  showing  their  co-operation. 

“The  basis  for  deciding  the  outstanding  sta¬ 
tion  will  be  total  newspaper  linage  (picture 
cuts  to  count  double)  in  recognized  ABC 
papers.  To  give  those  stations  which  have  diffi¬ 
culty  in  getting  co-operation  from  newspapers 
a  fair  chance,  they  shall  be  credited  with  a 
300  line  linage  credit  for  each  type  of  the 
following  relations  they  use:  Billboards,  Car 
Cards,  Movie  Trailers,  Store  Windows.  If  a 
station  uses  other  s|)ecialized  promotion  they 
should  advise  of  same  as  this  will  be  taken 
into  consideration  in  case  of  tie. 

The  handling  and  correctness  of  this  survey 


will  be  facilitated  if  the  stations  submit  the 
necessary  tear  sheets  of  their  newspaper  mate¬ 
rial  atid  evidence  of  other  co-operatioti  once 
each  week  to  Kol)ert  .McNeil.  Hlackett-Saniple- 
Hummert,  Inc.,  247  Park  .\venue.  New  York 
City.  .Ml  material  should  be  in  our  hands  by 
the  sixth  of  the  month  Lillowitig  each  monthly 
survey. 

"BlackettSample-Ilummei  t,  Inc.,  will  run 
an  advertisement  in  the  leading  trade  papers 
acknowledging  that  they  have  found  station  so 
and  so  the  leading  station  in  Public  Relations 
on  (such  and  such)  a  network. 

"Blackett-Sample-Hummert,  Inc.,  of  course 
will  use  the  data  so  obtained  as  a  factor  in 
deterniining  the  placing  of  their  spot  business. 

■‘.\ir  Features,  Inc.,  247  Park  .■\venue.  will 
service  all  stations  with  stories  and  pictures  m 
connection  with  all  programs.  If  any  addi¬ 
tional  material  is  needetl  they  should  contact 
.Air  Features,  Inc.,  together  with  copy  of  re¬ 
quest  to  Robert  McNeil,  Blackett-Sample-llum- 
mert,  Inc.,  247  Park  Avenue.  New  York  City.” 
NAB  Reply 

The  NAB  letter  to  the  agency  fol¬ 
lows: 

•*A  copy  of  your  proposed  'Public  Relations 
Survey'  recently  circulated  among  radio  sta¬ 
tions  the  country  over  has  been  referred  to 
NAB  Headquarters  for  comment. 

"In  it  you  state  that  Blackett^Sample-Hum* 
inert,  Inc.,  ‘has  decided  to  iletermine  what 
stations  do  the  )  est  j(»b  in  servicing  their  po¬ 
tential  audience  with  information  and  interest* 
ing  facts  regarding  the  stations'  programs.' 

"You  propose,  according  to  your  statement, 
to  select  each  month  a  network  program,  os¬ 
tensibly  sponsored  by  one  of  your  clients,  ‘and 
every  station  carrying  the  program  \sill  be  in¬ 
vited  to  furnish  us  with  material  showing  their 
CO  Operation.* 

*'The  National  Association  of  Broadcasters 
cannut  escape  the  feeling  that  the  ‘invitation* 
is  nothing  sliort  of  attempted  commercial  coer¬ 
cion. 

"This  is  particulary  more  apparent  in  light 
of  the  great  volume  of  radio  commercial  pro- 
gianis  winch  you  lontrol  ainl  place,  and  esi)e- 
CKiIly  the  nn>re  so,  in  view  of  your  further 
announcement  that  ‘Ulackett-Sainple-lliimmcrt, 
Inc.  will  run  an  adverti>ement  in  the  leading 
trade  {>a}>er>  acknowledging  that  they  have 
found  station  so  and  so  the  leading  station  in 
I'nhbc  Relations  on  (such  and  such)  a  net¬ 
work.* 

Doesn't  Fit  "Poblic  Relations" 

“III  the  first  place,  we  have  serious  doubts 
that  the  trade  activities  which  your  'Public 
Kelalioiis  Survey’  contemplates  come  under  the 
head  of  what  is  generally  construed  to  be 
‘public  relations.’ 

“In  the  second  place,  the  National  Associa¬ 
tion  of  Broadcasters  cannot  permit  the  basis  of 
determining  a  station’s  ‘public  relations’  pro¬ 
gram  to  be  adjudged  on  the  basis  you  propose: 
(quoting  directly  from  your  announcement). 

"  ‘The  basis  for  deciding  the  outstanding  sta¬ 
tion  will  he  total  newspaper  linage  in  recognized 
ABC  papers,  (picture  cuts  to  count  dou¬ 
ble)’  .  .  . 

“The  basis  for  determining  a  radio  station’s 
■public  relations’  has  nothing  to  do  with  ob¬ 
taining  free  linage  in  newspapers.  It  consists 
solely  of  the  character  and  standard  of  the 


station’s  program  service;  its  ability  to  ac¬ 
cumulate  a  large  and  loyal  listening  audience. 

"This  is  what  you  buy  for  your  clients.  You 
do  not  buy  free  newspaper  space  for  the 
publicizing  of  your  programs.  Radio  stations 
have  only  time  and  talent  and  mass  audiences 
for  sale;  not  free  newspaper  space. 

Lead  to  Misanderstanding 

“Such  outside  eilorts  as  these  lead  inevitably 
to  unnecessary  misunderstanding  between  the 
press  and  radio,  and  do  not  serve  the  liest  in 
terests  of  the  .American  System  of  Broadcast¬ 
ing.  The  National  Association  of  Broailcasters 
asks  nothing  of  the  press  save  a  fair  and  un¬ 
biased  consideration  of  radio’s  place  in  Amer¬ 
ican  life.  It  expects  that  the  same  measure¬ 
ment  of  news  values  be  applied  to  radio  activ¬ 
ities  as  is  applied  to  other  activities  in  the  day’s 
run  of  the  news,  and  nothing  more. 

“Newspaper  spare  that  is  valualile  and  de¬ 
sirable  in  support  of  a  radio  campaign  should 
be  purchaseil.  and  nut  begged.  .And  the  NAB 
cannot  condone  any  efforts  made  upon  its 
members  to  secure  free  publicity  in  newspapers 
for  commercial  programs. 

“Nor  can  it  condone  the  other  suggestions 
In  your  'Public  Relations  Survey.’ 

“  ‘To  give  those  stations  which  have  diffi¬ 
culty  in  getting  co-operation  from  newspapers 
a  fair  chance,  they  shall  be  credited  with  a 
300  line  linage  credit  for  each  type  of  the  fol¬ 
lowing  relations  they  use:  Billboards,  Car 
Cards.  Movie  Trailers,  Store  Windows.  If 
a  station  uses  other  specialized  promotion  they 
should  nilvise  of  same  as  this  will  lie  taken 
into  consiileration  in  case  of  tie.’ 

Prid*  Selvas  on  Results 

“The  -American  radio  station  prides  itself 
upon  its  ability  to  get  results  for  advertisers. 
The  fact  that  year  after  year  the  volume  of 
radio  advertising  has  grown  in  record  volume 
supiKtrts  the  assertion.  The  fact  that  year 
after  year  advertisers,  through  their  agencies, 
have  spent  more  atul  more  money  in  radio  is 
eloquent  testimony  of  the  ability  of  radio  to 
make  new  frienils  and  win  new  customers. 
These  fumls  were  largely  spent  upon  the  rec- 
omiuendation  of  the  .advertising  agency,  .and 
iqion  its  own  record.  Blackett-Sample-Hummert 
will  knows  the  effectiveness  of  radio  advertis¬ 
ing.  pi'r  sf,  else  it  would  not  have  reached  the 
comiuaniliiig  position  it  now  holds  in  the  placc- 
inciit  of  radio  advertising. 

“Radio  stations  are  in  the  luisiness  of  win¬ 
ning  audiences  through  good  program  service. 
They  arc  not  in  the  business  of  billboard  ad¬ 
vertising,  car  cards,  movie  trailers,  store  win- 
ilow  displays,  or  other  specialized  promotion. 
They  are  perfectly  willing  to  lend  every  rea- 
son.able  and  legitimate  co-operation  toward  wid¬ 
ening  the  effectiveness  of  the  sponsored  com¬ 
mercial  radio  program. 

“But  the  National  .\ssociation  of  Broad¬ 
casters  feels  there  is  a  point  of  reasonable  co- 
ol)eration  lK-yon<l  which  no  radio  station  may, 
without  jcoiiardy.  Ire  expected  to  go. 

“And  we  are  so  informing  the  membership 
in  the  official  N.AB  Reports,  going  out  this 
Iriday. 

"Natio.nai,  Association  of  Broadcastebs.” 


FORMS  OWN  AGENCY 

R.  R.  Griffiths  has  estob'ished  the 


Washington,  D.  C.,  Nov.  15— Ap¬ 
plicability  of  the  wage  and  hour  law  to 
the  newspaper  publishing  industry 
was  further  confused  today  wher. 
Administrator  Elmer  F.  Andrews  sak 
he  contemplates  no  formal  rulinf 
either  upon  the  question  of  overtime 
pay  for  reporters  on  continuous  assign¬ 
ments,  or  on  the  question  whether 
writers  are  “professionals.” 

Reverses  Himself 
Neither  question  is  before  the  Fat 
Labor  Standards  Board,  the  Adminis¬ 
trator  contends;  this  in  spite  of  the  far. 
that  two  weeks  ago  he  addressed  a 
letter  to  Elisha  Hanson,  ANPA  coun¬ 
sel,  stating:  “The  problem  of  overtime 
compensation  you  have  mentioned,  in¬ 
cluding  the  employment  of  reporten 
on  ‘continuous  assignments’  is  being 
carefully  studied.” 

Andrews’  statement  today  did  no; 
foreclose  formal  consideration  of  the 
related  questions.  His  comment,  at  a 
press  conference,  directed  attention  to 
the  fact  that  Mr.  Hanson’s  letter  of  Oct 
28  asked  only  for  a  ruling  whether 
newpapers  are  service  establishment 
The  problem  of  reporters  on  continu¬ 
ous  assignments  was  mentioned,  but 
a  ruling  was  not  specifically  asked. 

Aides  to  the  Administrator  point 
out  that  the  law  provides  for  public 
hearings  to  consider  any  question  aris¬ 
ing  under  the  act.  The  Administra¬ 
tor’s  definition  of  a  “professional" 
could  be  challenged  under  this  pro¬ 
cedure  by  any  publisher  or  group  of 
publishers  desiring  a  broadened  inter¬ 
pretation.  Or,  it  might  be  challenged 
by  any  reporter  who  claims  to  be 
affected  by  the  ruling. 

No  Legal  Relief  in  Sight 
A  somewhat  different  situation  con¬ 
fronts  publishers  in  the  matter  of 
overtime  pay  for  reporters  on  continu¬ 
ous  assignments.  No  hearings  aie 
provided  merely  to  consider  relief  frtm 
hardships  imposed  by  mandatory  pro¬ 
visions  of  the  law;  the  application 
must  show  that  it  is  within  the  power 
of  the  Administrator  to  grant  relief, 
and  evidence  must  be  submitted  to 
support  the  contention  that  he  should 
invoke  that  power. 

Whether  Administrator  Andrews  has 
the  legal  right  to  set  aside  overtime 
pay  provisions  for  reporters  coverin? 
assignments  away  from  home  is 
doubted  in  all  informal  opinions  beii^ 
expressed  here.  That  being  so,  it  is 
questionable  whether  a  hearing  could 


R.  R.  Griffiths  Advertising  Service  at  be  called  on  that  point,  for  no  relief 
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“under  the  law”  appears  in  sight. 

However,  until  the  questions  bow 
of  overtime  pay  and  of  professioiw 
status  are  raised  in  formal  petitions. 
presumably  with  interrogation  marks 
in  the  proper  places,  no  enlightenro®' 
may  be  expected  from  the  Fair 
Standards  Board. 


“SPECIALS"  NAMED 

Appointment  of  West-Holliday  Co 
as  national  advertising  represenU- 
tives  of  Bellaire  (O.)  Leader  Itf 
been  announced.  Other  “special 
named  recently  were:  Inland  Daw 
Newspaper  Representatives, 
Sanford  (Fla.)  Herald;  Ralph  R.  Mk' 
ligan.  New  York,  and  C.  J.  Anderson 
Special  Agency,  Brownwood  (Tel 
Bulletin;  Sawyer  -  Ferguson  -  Wal^ 
Co.,  Roanoke  (Va.)  Times  and  VVorW* 
News;  DeLisser-Boyd,  Inc.,  Woodb*'!' 
(N.  J.)  Times  and  News. 
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THEN  EVERYBODY  OUGHT  TO  BE  HAPPY 

II.  /.  Carlisle  in  Springfield  (Mass.)  Republican 


CHICKENS  FOR  THE  REPUBLICAN  POT 

Rrrd  O.  Scibel  ««  Richmond  Times-Dispatch 


SOMETHING  BESIDES  RABBITS  IN  THAT  HAT! 

Harold  Talburt  in  \czv  York  lYorld-Tclegratn 


TAKING  STOCK  AFTER  THE  COLLISION 

'Ding"  Darling  for  Sere  York  Herald  Tribune  Syndicate 


Hearst  Makes  Plea 
For  German  Jews 

William  Randolph  Hearst,  publisher, 


‘Rilic  results  of  horse  races,  and  that 

r  cXinUa  XJlilo  XXL  I  XlUUt?  j  j  )  t  the  publication 

iti  T^rrilioc  of  advance  “dope”  on  horse  races, 

in  X/Ulilt^b  entries,  weights,  jockeys, 

Philadelphia,  Nov.  16  —  Two  bills,  ^dds  and  probable  winners, 
primarily  aimed  to  prevent  the  dis-  “printing”  of  in- 

^mination  ^  of  horse-race  news  in  ft,rmation  provides  a  pienalty  of  from 
Pennsylvania,  but  which  nwy  also  $5  0Q0,  or  imprisonment  from 

affect  the  publication  of  such  infor-  g 

mation  in  daily  newsnapers,  have  been  i  •  c 

introduced  in  the  Pennsylvania  Senate  Meanwhile  ffie  Pennsylvania  Su¬ 
it  Harrichiire  preme  Court  has  under  advisement 

_  .  .  '  ,  „  j  the  anpeal  of  counsel  for  the  Annen- 

Their  introduction  follow^  a  series  ^  Dauohin  County  court 

of  public  hearings  by  a  Legislative  decision  which  ruled  that  they  were 
Commission,  which  sought  to  subpena  subpena  of  the  Legis- 

Annen^rg,  publisher  of  the  Commission. 

Phxladelphta  Inquirer,  and  his  son,  ^ 

Walter,  in  connection  with  the  investi¬ 
gation  of  the  dissemination  of  horse  BERMUDA  AD  FUND 
race  services  in  Pennsylvania.  A.  fund  of  £25,000  for  advertising 

The  bills  already  have  passed  first  in  the  U.  S.  for  the  next  year  was 
reading.  Legal  observers  believe  that  voted  to  the  Trade  Development 
if  the  bill  is  enacted  into  law,  news-  Board  Monday  by  the  House  of  As- 
papers  may  be  prohibited  from  print-  sembly  of  Bermuda. 


The  Pennsylvania  election  as  seen 
by  Hugh  Hutton  in  Philadelphia  Inquirer 


"See  What  He  TookI" 

.Milton  Halladay  in  Providence  Journal 


I 


that  newspaper,  including  the  Ku  OQ  T^l^lllAC 

Klux  Klan  expose  and  the  investiga- 

tion  of  the  magistrates’  courts,  which  n  _  "pi  | 

was  the  forerunner  of  the  Seabury  in-  Jt  OlTIXl  ulXiplO Y ^ 
vestigation  some  years  later.  i 

Since  joining  the  Times,  Mr.  Merz  WAlatinnQ  GrOUtt 
has  had  no  special  assignment;  he  has  UU11&  V^IUUp 

^  they  came."  Non-Metropolitan  Papers 

Mr.  Merz  lives  at  10  Gracie  Square,  ^  ^ 

New  York,  which  means  84th  Street  Want  Circulations,  Not 
and  the  East  River.  Mr.  Merz  married  Areas.  As  Base  for  Pay 
Miss  Evelyn  Scott  of  Bennington,  Vt., 

in  June,  1924.  They  have  no  children.  Allied  Northern  Publishers,  a  news- 
He  has  been  abroad  numerous  times  paper  publishers’  organization  to 
since  joining  the  Times  but  has  had  handle  employe  relations  and  othe: 
no  extended  period  of  world  travel.  problems  in  the 
To  keep  fit  he  plays  golf  and  tennis,  daily  field,  was 
fishes  for  trout  in  Maine  streams  when  formed  at  meet- 
he  can  arrange  it.  ings  held  Nov.  14 

in  San  Francisco.  I 

Twenty  -  three  1 

newspapers  in 

non  -  metropoli-  4 

tan  fields  serving  J 

cities  centering 
and  a  brass  band  today  greeted  Mark  around  the  San 
Sullivan,  this  city’s  most  illustrious  Francisco  Bay 
son.  as  he  came  back  to  West  Chester  g^ea  were  band- 
to  serve  as  guest  editor  and  write  the  gj  together  in  the  ^ ^ — ~ 


Charles  Merz  Named 
N.  Y.  Times  Editor 


Succeeds  Dr.  John  H.  Finley  Who 
At  75  Becomes  Editor  Emeritus  .  . 
Merz  on  N.  Y.  World  10  Years 


EDITORSHIP  of  one  of  the  world’s  born  in  Sandusky,  O.,  in  1893.  the  son 
greatest  newspapers  changed  hands  of  one  of  the  town’s  leading  physi- 
this  week  when  on  Wedne^ay,  Nov.  cians.  His  father  and  mother  still  live 
16,  Arthur  Hays  Sulzberger,  publisher  in  Sandusky,  and  his  father  at  77  is 
of  the  New  York  Times,  announced  still  a  practicing  physician, 
that  Charles  Merz,  45-year-old  asso-  In  Sandusky  High  School  young 

Merz  edited  the  sdiool  paper.  The  Mark  SullivQn  Feted 

- .  .  -  Fram,  named  for  the  famous  Arctic 

exploration  boat,  and  in  summers  , 
worked  as  a  cub  reporter  on  the  local 
papers,  the  Register  one  summer,  the 
Star- Journal  the  next. 

Editor  of  Yale  Record 
From  Sandusky  High  he  went  to 
Yale,  where  he  majored  in  English. 

History  and  £k;onomics.  His  sense  of 
humor  then  (and  undoubtedly  now) 
was  acute,  despite  the  fact  he  won  Phi 
Beta  Kappa,  because  he  became  edi- 
file  Yale  Record,  one  the 
most  broadlv  witty  college  humor 
the  He  was 

graduated  in  1915  and  joined  the  sum- 
mer  trek  of  college  students  to  New 
York  search  of  a 
The  dailies  were  unappreciative,  and 
so  he  turned  to  the  magazines,  the 
papers — there  was  no  — 
a  man  might 

a  on  Hamer's  Weekly, 
the  Norman 

Hapgood.  That  same  summer,  the  first 
out  of  college,  he  was  named  manag- 
Charles  Men  ing  editor  of  Harper’s.  He  knows  to- 

,..  j  •  1  •*  u  j  (and  he  undoubtedly  knew  then) 

ciate  editor  and  editorial  writer,  had  ..  .  wr  1 1 

,  j  j-i  .  j  T->  T  u  fn^f  fno  star  of  Harners  Weekly  was 

been  named  editor  to  succeed  Dr.  John  j-  _  tt„  _ _ *.  ■  u  u 

,  ,  J  ji  J  tading.  He  won  the  ME.  job,  he  says. 

H.  Fmley,  famed  as  an  educator  and  u  t  ■  .•  ^  e 

1  ..  .Tc  J  t.  •  _  because  of  the  rush  of  resignations  of 

editor,  who  at  75,  and  after  recovering  .  .u 

,  ’  ,  u  J  u  ■  'nose  above.  Next  year  the  paper  was 

rom  a  long  i  Iness,  had  been  given  managing  editor 

the  title  of  editor  emeritus.  ^ 

Dr.  Finley  for  17  years  had  been  Washington  correspondent.  A  year 
associate  editor  and  editor-in-chief,  and  a  half  later  the  U.  S.  was  in  the 
maintaining  the  position  and  tradi-  World  War  and  Charles  Merz  was  a 
tions  established  under  the  late  Adolph  first  lieutenant  in  the  Military  Intelli- 
S.  Ochs  by  Rollo  Ogden  and  Charles  gence  section.  In  early  1918  he  was 
Miller.  sent  to  France  for  duty  and  dis- 

On  the  editorial  page  of  the  Times  charged  his  tasks  so  well  he  was  as- 
Wednesday  appeared  a  letter  from  signed  to  the  Peace  Conference 
Mr.  Sulzberger  to  Dr.  Finley,  which  After  the  war  he  rejoined  the  New 
said,  in  part:  Republic  and  with  Walter  Lippmann 

I  am  delighted  to  welcome  you  made  the  now  famous  survey  of  the 
back  after  your  long  illness,  and  trust  news  from  Russia  which  had  appeared 
with  your  customary  good  health  so  in  the  New  York  Times.  It  showed 
completely  re-established  you  may  that  despite  the  desire  of  the  Times 
continue  for  many  years  in  happy  as-  to  obtain  authentic  news,  sources  were 
sociation  with  the  men  and  the  ideals  unreliable,  news  was  distorted.  The 
that  shape  our  editorial  page.  survey  was  made  in  all  sincerity,  and 
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Newspapers’  Flexibility 
Aided  Chevrolet  Rise 


Spent  $55,000,000  in  Newspaper  Advertising 
In  15  Years  .  .  .  Nearly  12,000,000  New 
And  Used  Cars  Sold 


THE  FLEXIBILITY  of  newspapers  as 

an  advertising  medium  and  the  or¬ 
ganization  of  newspaper  advertising 
to  meet  sudden  demands  much  more 
rapidly  than  other  advertising  media, 
have  been  primary  factors  in  the  rapid 
rise  of  the  Chevrolet  Division  of  the 
General  Motors  Corporation  to  pre¬ 
mier  sales  fmsition  in  the  automobile 
field. 

This  idea  was  voiced  by  C.  P.  Fis- 
ken,  advertising  manager  of  the  Chev¬ 
rolet  Division,  and  was  backed  up  by 
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HEW  1939  CHEVaom 
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Chevrolet  teaser  ad  prior  to  the  show, 
figures  showing  the  advertising  ex¬ 
penditures  during  previous  years. 

“Newspapers,”  he  said,  “are  the  only 
flexible  medium  for  automobile  ad¬ 
vertising.  They  are  the  only  medium 

{sufficiently  well  organized  to  respond 
quickly  to  sudden  announcements  or 
quick  campaigns.  While  we  have  used 
both  radio  and  outdoor  media  in  our 
advertising,  and  while  both  have 
riew  d^chelped  us  to  reach  our  present  posi- 
et  by  arjtion,  nevertheless  we  have  found  that 
rreases  ^ur  mainstay  has  lain  in  the  news- 
advertifpaper  advertising  we  have  done  in  the 
aedia  aiipast.” 

publiihef  $55,000,000  in  1 5  Ynars 

^  °  k  Figures  supplied  by  Mr.  Fisken 
bow  that  in  the  past  15  years 


During  June,  1938,  Chevrolet  deal¬ 
ers  sold  45,610  new  cars  and  trucks, 
and  at  that  time  it  was  believed  that 
the  normal  sale  for  July  would  be 
about  38.000  units.  Other  prophecies 
gave  42,000  to  45,000  as  the  ultimate 
sales  for  July. 

Chevrolet  started  in  with  a  strong 
advertising  campaign  and  the  restilt 
at  the  end  of  July  exceeded  all  expec¬ 
tations  with  total  new  car  and  truck 
sales  amounting  to  51,071  units,  ap¬ 
proximately  33  1-3  increase  over  nor¬ 
mal  trend  indications.  This  sales  mo¬ 
mentum  continued  into  August. 

Spectacular  Accomplishment 
Such  results  as  these  were  upper¬ 
most  in  Mr.  Fisken’s  mind  when  he 
declared  that  the  most  spectacular  of 
all  newspaper  accomplishments  in  the 
automobile  advertising  field  was  in 
the  manner  in  which  they  aided  the 
Chevrolet  Division  to  reduce  its  used- 
car  stocks  during  1938. 

The  rate  of  used-car  sales,  due  to 
newspaper  advertising,  both  display 
and  classified  advertising  and  some¬ 
times  a  combination  of  both,  was 
stepped  up  from  3,804  to  5,016  per  day, 
Fisken  stated.  Stocks  were  reduced 
49,000  units  in  four  months  through  a 
campaign  that  centered  mainly  around 
newspapers. 

“Reliance  upon  the  strong  power  of 
newspaper  advertising,”  Mr.  Fisken 
said,  “has  helped  in  no  small  manner 
to  bring  about  the  sale  of  11,837,153 
new  and  used  cars  and  trucks  by 
Chevrolet  dealers  in  the  past  five 
years;  an  increase  of  more  than 
2,500,000  units  over  the  best  previous 
period  in  the  company’s  history. 

Believe  in  Newspapers 
“We  believe  in  newspaper  advertis¬ 
ing  mainly  because  you  can  aim  where 
you  want  to  and  always  get  results. 
We  have  been  particularly  impressed 
by  our  concentrated  used-car  sales 
drive,  which  exceeded  our  expecta¬ 
tions  in  every  way,”  he  concluded. 

At  present  the  Crevrolet  Division, 
with  35,000  men  back  at  work  in  the 
various  plants,  is  already  working  at 
a  weekly  car  output  of  25,000  units. 
While  plans  for  the  coming  year’s 
com- 


Sarnoff  First 
Witness  at 
FCC  Radio  Probe 


NBC  President  Urges 
Seli-Reguldtion  as 
Monopoly  Quiz  Begins 


"Rainbow's  End  or  Bustl" 

Harry  Brcsster  in 
Hackensack  (A'.  /.)  Bergen  Evening  Record 


Press  Freedom  Living 
Issue,  Says  Perry 

“Freedom  of  the  press,  like  liberty,  is 
always  a  new  and  living  issue,”  Stuart 
Perry,  editor,  Adrian  (Mich.)  Tele¬ 
gram  and  a  director  of  the  Associated 
Press,  told  250  editors  in  the  keynote 
speech  of  the  Illinois  Press  Associa¬ 
tion’s  three-day  convention  at  Cham- 
paign-Urbana,  Ill.,  Nov.  11-12. 

“A  large  number  of  people  hold  the 
erroneous  view  that  freedom  of  the 
press  is  just  a  concession  to  the  pub¬ 
lishers.  If  freedom  of  the  press  is 
done  away  with  the  people  will  lose 
the  freedom  to  read  what  they  want 
to.  They  will  lose  their  liberty.  The 
first  step  in  setting  up  a  dictatorship 
is  to  gag  the  press,”  he  warned. 

“The  press  has  greater  power  than 
any  other  agency  or  group  in  the 
community.  Now  is  the  time  to  edu¬ 
cate  the  people  to  the  freedom  of  the 
press.” 

Convention  speeches  centered  on 
the  press’  conflict  with  undemocratic 
movements.  Other  speakers,  R.  R. 
Barlow,  professor  of  Journalism,  Uni¬ 
versity  of  Illinois,  Robert  Desmond, 
Medill  School  of  Journalism,  North¬ 
western,  and  Lee  A.  White,  associate 
editor,  Detroit  News,  dealt  with  the 
problem  of  democracy  and  the  free 
press. 

W.  L.  Schmitt,  publisher,  Carlin- 
ville  (Ill.)  Enquirer,  was  elected  pres¬ 
ident.  Patterson  S.  McGlynn,  late 
publisher  of  the  Moline  Dispatch, 
was  elected  to  the  Illinois  Journalism 
Hall  of  Fame. 


of  V*.  wmie  plans  tor  me  coming 

ed  by  ci  Division  of  the  General  Mo-  advertising  have  not  yet  been 

•irgrapb-  Corporation  has  spent  $55,000,000  pleted,  a  very  large  newspaper  appro- 
n  co-ope  newspaper  advertising  alone.  This  priation,  in  view  of  past  results,  is  an- 

hintf»£  '■’'P^oditure,  he  pointed  out,  is  vastly  ' - 

ptropoJ'^  been  spent  in  any  other 

•‘^'’^rtising  medium  during  the  same 

of  S 

erior  Cal  Newspaper  advertising  has  carried 
TO  bulk  of  the  new  car  announce- 
nce  some  6,000  newspapers 

of  shri-'J  « country,  and  these 
1  hv  spea!  *  u  still  on  Chevrolet’s 

y  . .  ^  ichedule  for  the  coming  year  when 
ans  for  the  1938-39  advertising  cam- 


'BROKE"  MURDER  CASE 


ticipated  by  company  officials. 

ITie  keynote  of  Chevrolet’s  advertis¬ 
ing  in  the  past  12  months  and  in  the 
advance  advertising  for  the  1939  mod¬ 
els  is  conservatism  and  a  tendency  to 
stress  the  features  of  the  Chevrolet 
car  rather  than  to  attract  attention 


(vided 

completed. 

i  in  arl  ',Newspapers,  without  a  doubt,”  Mr. 

3  H‘“"»lSkpn  “1 _  _1 _ 1  _ 


by  trick  phrases  and  slogans  or  by 
psychological  appeal. 

The  feminine  beauty  motif,  which 
was  the  outstanding  feature  of  the 
company’s  1938  advertising,  is  again 
paramount  in  1939  advertisements  up 
to  the  present  time.  The  advertise¬ 
ments  are  prepared  by  the  Campbell - 
Ewald  Co.,  Detroit. 

“Now  You’ll  See  Something”  is  the 
teaser  slogan  for  the  1939  models,  and 
the  phrase,  in  each  advertisement,  sur¬ 
mounts  the  head  and  shoulders  of  a 


isken  maintained,  “have  played  = 
lominant  part  in  Ae  sales  of  nearly 
2.000,000  Chevrolet  cars,  both  new 
n^d  used,  during  the  past  five  years.” 
nis  is  the  period  during  which  W.  E. 
oiler  has  been  general  sales  man- 
Ser. 

t'^with  Ci  Holler,  in  an  earlier  interview,  girl. 

lav  provi^  owed  that  newspaper  advertising  Final  1938  advertisements,  under  the 
eazkies^  ^y®®PO"s»ble  for  the  sale  of  135,669  heading  “You’ll  Be  Ahead  With  Chev- 
ithout  5*  /  T  trucks  during  the  month  rolet,”  show  in  certified  figures  that 

opnt  er  .  year,  a  combined  sale 

»ptive  s®  ^  reduced  the  Chevrolet  used-car 
nventorles  more  than  17,090  units 
luring  the  month. 


Louis  Bary,  chief  police  reporter, 
Cincinnati  Post,  received  commenda¬ 
tion  of  the  Cincinnati  police  depart¬ 
ment  and  editorial  mention  from  Carl 
D.  Groat,  editor  and  president  of  the 
Post,  recently  for  his  clever  work  in 
bringing  to  justice  a  man  charged 
with  the  murder  of  a  young  man  in 
Price  Hill,  Cincinnati.  Mr.  Bary  de¬ 
vised  a  plan  whereby  he  traced  down 
through  car  repair  records  and  li¬ 
cense  files  over  a  period  of  two  years 
a  certain  car  which  was  suspected  as 
tliat  used  by  the  alleged  murderer. 
He  located  the  car  and  its  owner  and 
built  up  such  a  web  of  circumstan¬ 
tial  evidence  against  him  that  the 
accused  surrendered  to  the  police 
after  a  chase  covering  about  10  days 
in  and  around  Cincinnati.  The  mo¬ 
torist  was  bound  over  to  the  grand 
jury  which  is  still  considering  the 
case. 


the  company  sold  304,858  cars  in  1938 
as  compared  with  259,397  sales  made 
by  the  next  most  successful  make  of 
autemo’oilc. 


NELSON  RE-ELECTED 

Milwaukee,  Wis.,  Nov.  16 — N.  B. 
Nelson,  Eau  Claire  Leader  and  Tele¬ 
gram,  was  re-elected  president  of  the 
Wisconsin  Daily  Newspaper  League 
at  the  annual  meeting  here  Nov.  14. 


Washington,  D.  C.,  Nov.  14 — Public 
hearings  in  the  Federal  Communica¬ 
tions  Commission  investigation  of 
broadcasting  began  today  with  a  plea 
by  President  David  Sarnoff  of  Na- 
tipnal  Broadcasting  Company  that  the 
industry  be  permitted  to  solve  its  own 
problems  by  self-regulation. 

“The  Communications  Act  provides 
that  your  Conunission  shall  have  no 
power  of  censorship  over  radio  pro¬ 
grams,  and  that  you  shall  adopt  no 
regulation  which  interferes  with  the 
right  of  free  speech.  Therefore  we 
must  find  within  the  broadcasting  in¬ 
dustry  itself  a  solution  which  will  ad¬ 
here  to  American  traditions  and  at  the 
same  time  meet  this  social  responsi¬ 
bility,”  said  the  NBC  chief  as  he 
charted  the  course  which  is  expected 
to  be  followed  by  witnesses  over  the 
next  two  months. 

Hearings  Four  Days  a  Week 
Hearings  will  be  conducted  each 
week  from  Tuesday  to  Friday,  inclu¬ 
sive,  with  recesses  for  Thanksgiving 
Day,  Christmas  and  New  Year’s  Day. 

Sarnoff  suggested  that  the  experi¬ 
ence  of  various  groups  within  the  in¬ 
dustry  be  combined  and  correlated 
and  an  industry  code  drawn.  In  writ¬ 
ing  such  a  code,  he  proposed,  all  pub¬ 
lic  interests  should  be  invited  to  join. 

“I  make  this  recommendation  in  the 
belief  that  such  self-regulation  is  the 
American  answer  to  an  American 
problem,”  said  Sarnoff.  “In  every  con¬ 
sideration  of  radio  broadcasting,  the 
‘public  interest’  we  are  pledged  to 
serve  is  that  of  the  entire  nation.  By 
their  control  of  the  nation’s  radio  dials 
they  (the  public)  give  approval  or 
disapproval  to  radio  programs,  and 
decide  the  ultimate  fate  of  the  broad¬ 
caster.  Here  we  find  legitimate  cen¬ 
sorship  by  public  opinion.  It  is  the 
democratic  way  in  a  democratic  coun¬ 
try.” 

Press  Ownership  Up  Later 

Discussing  the  chain  broadcasting 
system,  Sarnoff  replied  to  the  accusa¬ 
tion  that  it  leads  to  monopoly  by 
quoting  a  newspaper  advertisement 
which  appeared  at  the  time  NBC  came 
into  existence;  “The  RCA  (parent 
corporation)  is  not  in  any  sense  seek¬ 
ing  a  monopoly  of  the  air.  If  others 
will  engage  in  this  business,  we  will 
welcome  their  action,  whether  it  be 
co-operative  or  competitive.”  With¬ 
out  chain  broadcasting,  expensive  pro¬ 
grams  now  carried  to  remote  places 
would  never  be  heard,  he  reminded. 

Witnesses  for  the  first  few  weeks 
will  discuss  the  organization,  finances 
and  operation  of  networks.  Newspaper 
ownership  of  radio  will  come  in  for 
incidental  attention  when  the  hear¬ 
ings  reach  the  phase  of  “other  business 
interests”  held  by  broadcasters. 

The  investigation  is  designed  to  pro¬ 
duce  facts  upon  which  may  be  based 
a  recommended  legislative  program. 

FCC  Chairman  Frank  R.  McNinch 
in  a  radio  talk  Nov.  12  said  govern¬ 
ment  censorship  of  radio  was  “im¬ 
practicable  and  definitely  objection¬ 
able,”  and  announced  that  he  would 
fight  any  censorship  measure  intro¬ 
duced  in  Congress. 


CHANGES  TO  P^.  FIELD 

The  Yoakum  (Tex.)  Times,  for¬ 
merly  issued  morning  and  Sunday,  is 
now  published  evenings  and  Sunday. 


EDITOR 


PUBLISH  e:If  0 


Mason  Britton 
Answers 
Thurman  Arnold 


ing  was  given  Wednesday  by  Thur¬ 
man  Arnold. 

In  a  press  release,  he  said:  “In  my 
judgment,  sound  advertising  is  a 


HE'S  IN  AGAIN,  BOYS! 


XU  C  u.  X..  u.j,  ^VEATHER  WHIMSY  reached  new 

ludgment,  sound  advertising  is  a  ,  ,  u  •  ux  ■ 

.■  «  X  j  ij  *  u  „  and  sublime  heights  in  the  New 

creative  effort  and  would  not  be  an  World -Telegram  Nov.  11.  In 


Thurman  Arnold  r/t'cnTm.;  «-•  ’ 

Assiston,  A«omev  General  SllSr  wS  The  Weather 

Attempts  to  Explain  many  intangibles  and  variables  to  Go  away.  Were  tired.  Maybe 

His  Statement  warrant  any  rule-of-thumb  treat-  have  something  in  later  editions. 

ment.  Any  determination  that  a  par-  rro.  t  u  •  x  i  j  xu 

Mason  Britton,  board  ch.imt.n  of  ticolar  kind  or  use  of  advertising  is  ,  “‘7™  Sn”” 

the  Advertising  Federation  of  Amer-  uneconomic  can  best  be  made  by  the 
ica,  commenting  this  week  on  the  businessmen  and  advertisers  con-  V/eather  Storv 
statement  of  Assistant  Attorney  Gen-  cemed,  and  unsound  results  can  best  _  _ 1  _  __ 


Powerful  Labor  |^j 
Press  Is  Goal  of  ^ 
Lewis  for  CIO  ^ 


Assistant  Attorney  General 
Attempts  to  Explain 
His  Statement 


Go  away.  We’re  tired.  Maybe 
have  something  in  later  editions. 


Leader's  Report  Assails 
Dailies  .  .  .  Seeks  Expansia 
Oi  Labor  Newspapers 


statement  of  Assistant  Attorney  Gen 


eral  Thurman  W.  Arnold  (Editor  &  be  remedied  through  voluntary  con- 


PuBUSHER,  Nov.  12,  page  6)  in  connec-  certed  action  on  the  part  of  adver- 


tion  with  the  Ford-Chrysler  consent  tisers. 


decree,  said  that  “advertising  is  the 
very  soul  of  competition.” 


He  charged  that  Mr.  Arnold  was  Selling  magazine 


The  statement  came  as  a  result  of 
inquiries  made  by  Advertising  and 


Weather  Story 

By  WESTON  BARCLAY, 
World-Telegram  Staff  Writer. 
Partly  cloudy. 


trying  to  say  in  one  breath  that  ad¬ 
vertising  is  wasteful  competition  and 


In  explanation,  Arnold  said: 

“When,  by  voluntary  agreement 


that  it  creates  monopoly.  “This  is  a  with  competitors,  any  concern  seeks 
most  remarkable  and  contradictory  to  set  up  advertising  practices  de- 


declared  Mr. 


Soys  Power  Firm 
"Benefitted" 

TVA  Press  Critic 


economic  theory,”  declared  Mr.  signed  to  promote  maximum  con-  •r’\r  n  D-ggg  free  press  been  so  sullied.  The  lo» 

Britton.  sumption  and,  at  the  same  time,  to  ^  of  the  members  and  friends  of  th? 

Part  of  Selling  Force  Chattanooga.  Nov.  17— The  Tennes-  through  these  storms  of  falsity  i 

“Until  now  it  was  always  believed  „„„ouraBed  bv  the  Anti-trust  Divi-  Public  Utilities  Cemmission  has  again  that  American  people  will 

that  free  competition  is  the  surest  .  framework  of  its  ti^^eatened  action  which  might  cost  be  misled  by  cynical  untruths 

safeguard  against  monopoly.  _Ad-  decree  oolicv.  as  reasonable  Tennes_see  Electric  _Power  Co.  a  bitter  misrepresentations. 


Chattanooga.  Nov.  17 — The  Tennes- 


The  first  constitutional  conver.J;; 
of  the  Committee  for  Industrial  Or¬ 
ganization  meeting  Nov.  14  in  Pi“k  MAI 
burgh,  Pa.,  heard  Chairman  Jdin  ,  ini 
Lewis  call  for  creation  of  a  labor  pres  i  kssi 
“which  can  to  some  degree  compeii  | 
with  the  press  controlled  by  the® 
ployers  and  used  for  their  po 
poses.” 

“The  agencies  of  public  infomaUi 
have  boiled  with  jeremiads  against  ft 
CIO,”  Chairman  Lewis  accused  in  hi 
report.  “On  no  other  occasion  of  nod 
ern  times  has  the  American  ideilo 
free  press  been  so  sullied.  The  loph 
of  the  members  and  friends  of  theCii 
through  these  storms  of  falsity  shm 


xVvxx  A«u  xviioi  Tii.rS  j-uoiic  uiiiiiies  e,t)mmission  nas  w.c,  xxxxi,;xx,.c>ii  nw  in 

^inn  fr^Iwlrk  *  rff  its  threatened  action  which  might  cost  be  misled  by  cynical  untruths  J 

Sion,  withm  the  framework  of  its  ™  _ r.„  ..  hitter  misrenresentations  ”  I 


Sion,  wimin  me  irameworK  oi  iis  t^i  ,  . 

consent  decree  policy,  as  reasonable  ^be  Tennessee  Electric  Power  Co.  a  b.tter  misrepresentations. 


verUsing  is  one  form  of  competition  beneficial.  That  is  what  we  had  maximum  fine  of  $917,000  on  charges 


that  is  available  to  every  business, 
large  or  small.  Simultaneously,  it  de¬ 
velops  new  customer  for  an  indus-  a  P^OCeSS  Used  oiores,  oom  ownea  oy  Koy  mc-  j,  900  editors ‘of  labors: 

try,  and  helps  the  individual  enter-  Donald.  naoers  sueffestine  newc 

prise  to  compete  with  its  rivals.  Foi  20-Page  SectiOIl  The  commission,  Nov.  12,  ordered  editoriL^nd  feafSres;  tiie  C/0  Net 

“Advertising  is  a  part  of  the  selling  ^  method  of  i°  ^  ’^bich  is  a  weekly  now  rounding  c 

forces  of  a  company,  like  travehng  pointing  in  a  daily  newspaper  is  first  year  with  claimed  circulati 

salesmen.  Every  concern  u^s  its  own  claimed  by  the  Monmouth  (Ill.)  Re-  x  :  x  attornev^  The^o^rderTiSeH  *017  750,000,  and  numerous  press  r 

judgment  in  determining  how  many  ^^.^.Atlal,  evening  paper,  which  in  ‘l^ific  acte^’ 

salesni6n  to  employ  and  now  much  to  issue  of  Nov.  5  carried  a  20-page  report  dealing  with  questic: 

spend  for  advertising.  Both  elements  tabloid  section  printed  by  this  process.  Allagw  Benefits”  to  Paper,  Store  of  publicity.  Chairman  Lewis  said  tr. 
are  used  for  the  same  general  Pur-  section  was  dedicated  to  Hugh  R.  The  TVA  Congressional  Investigat-  the  LaFollette  Civil  Liberties  Co: 
pose,  the  one  complementing  the  Moffet,  publisher,  who  on  Nov.  1  **’8  Committee,  which  met  here  in  mittee  had  disclosed  a  widespre- 
other.  ^  completed  55  years  in  the  newspaper  August,  delved  into  the  relationship  campaign  to  “smear  the  CIO.” 


Labor  Newt  Dissemmated 


in  mind  in  our  release.” 


^discrimination  in  favor  of  the  anti-  ^h^  ,^bor  group  now  issues  ft 
cS  r  K  "  A?®  Union  News  Service  clip-sheet,  whi: 

Donald  ^  *•'’  ^  editors  of  labiir  ar- 

■ _ .  .  x,  J  J  other  papers,  suggesting  news  iten; 

The  commission,  Nov.  12,  ordered  editorials  and  features;  the  C/0  Neu 

tnA  rwwxTAV*  /wmr\<:srs«r  4/%  eK<-wsir  oarK«*  _  .  _  .  ’ 


to  Paper,  Store 


leases  weekly.  I 

In  his  report  dealing  with  questitJ 
of  publicity.  Chairman  Lewis  said  ftJ 


The  TVA  Congressional  Investigat-  the  LaFollette  Civil  Liberties  Co:|  del* 
ing  Committee,  which  met  here  in  mittee  had  disclosed  a  widespre*  to  i 


“Mr.  Arnold’s  reasoning  would  log-  business  in  Monmouth,  first  with  the  between  the  power  company  and  the  He  continued:  “The  daily  press  :■ 


ically  lead  to  the  conclusion  that  the  ,^,.eejj]y  Review  and  then  the  Review-  t?  ree  Fress,  and  Committee  Counsel  sponded  to  this  campaign  by  filling  - 
employment  of  salesmen  also  fosters  jje  began  as  a  reporter.  In  Francis  Biddle  said  he  proposed  “the  columns  with  editorials,  cartooa 

monopoly.  What  he  says  about  ad-  jgg0  anj  j  j).  Diffenbaugh  Tennessee  Electric  Power  Co.  has  been  headlines,  pictures  and  all  sorts : 

vertising  is  also  true  of  salesmen,  for  bought  the  paper  and  Mr.  Moffet  has  subsidizing  the  Free  Press.”  other  material  following  the  line : 

companies  with  large  resot^ces  can  been  editor  since  that  time,  and  much  Jourolmon,  member  of  the  the  propaganda  put  out  by  the  ar.‘- 


Free  Press,  and  Committee  Counsel  sponded  to  this  campaign  by  filling : 


other  material  following  the  line 


Leon  Jourolmon,  member  of  the  the  propaganda  put  out  by  the  ar.'.l  of 


afford  to  hire  more  of  them  than  small  ^^Ig  g^gj.  jj’g  bom  commission,  asserted  the  Free  Press  labor  corporations. 


companies  can. 


near  Freeland,  Ill.,  in  1863,  attended  Home  Stores  “benefitted”  from  “In  this  connection  it  may  also  i  ran 


“The  same  can  be  said  about  every  ggbool  in  Morning  Sun,  ’  la.,  and  power  company  by  $36,000  in  ad-  noted  that  reactionary  and  even  s 


other  kind  of  selling  effort.  In  other  ig^med  the  printer’s  trade  there. 


words,  according  to  the  Assistant  At-  ^he  tabloid  section,  printed  on  a 


vertising  at  excessive  rates;  $11,000  called  liberal  publishers  lent  full  A  des 
in  electricity  sold  on  long-term  credit;  sistance  to  this  campaign  on  th4  tior 


torney  General,  any  effort  of  a  manu-  Harris- Seybold-Potter'  offset  press.  $10,000  paid  the  newspaper  through  own. 

t _ X _ X-.  o  _  _  *1  *  Ix-  _xa _ _ _  i  «  .... 


facturer  to  sell  his  product  is  a  fom  garrigjj  many  illustrations  and  adver-  I*®  attorneys,  and  sale  of  electricity  “Reacting  as  big  employers  theJ  feu 


of  monopoly-breeding,  because  the  tisements.  The  run  was  6000.  All  costing  $21,0100  to  Home  Stores,  of  selves,  they  seem  to  have  shared 

#«#«««  ♦riQTt  .  *  *  -  .  /WATk  1 _ 1 _ ±  ^  1i  .  «  _ xJ _ xt_  _  _1 _ x_.»  t _ 


big  fellow  can  exert  more  effort  ^an  matter  was  set  by  machine,  which  $16,000  had  not  been  collected  reaction  of  the  industrial  corporatii 


the  little  fellow.  T^is  is  an  astounding  pj-Qgfg  gf  type  and  cuts  were  pasted  Sept.  30. 


idea,  and  just  a  bit  ridiculous. 

Today's  "Bigs”  Wore  One*  Small 

“It  might  be  educational  for  Mr 


fighting  the  CIO,  that  this  power 


on  page  dummies  which  were  then  Jourolmon  declared  “such  brazen  new  movement  must  be  stopped 


photographed  and  flexible,  curved  sybsidira  to  the  public  press  by  a  pub-  hook  or  by  crook. 


Arnold  to  review  the  history  of  some  made  from  the  films. 


printing  plates  12/l,000ths  inch  were  ^c  utility  are  without  parallel  in  the 


of  today’s  big  business  concerns — ^how 


L.  Moffet,  business  manager  of 


history  of  this  commission.” 

Hits  ”N«w  Deal  Farsecutien'' 


Seeks  "Powerful  Daily  PrsM" 

“Accordingly,  they  prostituted  i 
functions  of  the  press  as  a  dissemft 


they  got  started  and  how  they  grew,  the  Review-Atlas  stated  that  the  Jo  Connguild,  president  of  TEPCO,  tor  of  accurate  news  and  informal 


The  list  of  who’s  who  among  success-  process  is  too  slow  and  costly  for  :,aid  the  commission  order  “has  not  to  the  purposes  of  unprecedented  ca* 
ful  businesses  consists  largely  of  firms  regular  daily  publication,  and  that  the  slightest  merit— the  Free  Press  paign  of  lies  and  slanders  againsi 
that  grew  from  very  small  beginnings  the  offset  press  will  be  used  for  job  does  not  owe  a  delinquent  dollar  and  movement  representing  four  miUl 


and  fought  their  way  up,  through  the  work,  or  for  newspaper  sections  has  paid  for  its  use  of  electricity  in  American  working  people  ” 
twin  virtues  of  product  efficiency  and  which  can  be  printed  in  advance.  exact  accordance  with  published  That  condition  the  CIO  cl 

sales  efficiency.  In^any^ases  adver-  j  j  TTPllViC  rates.”  led  jg  establishment  of  CIO  News. 

McDonald, 


Mies  efficiency.  In  many  cases  a  -  •pKTTpy  WFADQ  POTO  led  to  establishment  of  CIO  News.® 

txsmg  was  an  indispensable  factor  in  1  rvLxUEi  I  XtVJ  1  McDonald,  the  grocer-publisher,  he  made  the  forecast’  “If  the  co-o< 

sales  efficiency.  .  .  Because  of  the  increasing  demands  said:  “This  is  but  another  form  of  eration  which  has  already  been  fort 

“Every  issue  of  the  advertising  trade  upon  his  time  of  the  New  York  Times  the  late  lamented  ‘purge’  and  a  coming  is  continued  and  increass 
journals  cites  cases  of  successful  ad-  picture  operations,  Charles  M.  Graves  continuation  of  New  Deal  persecu-  the  day  should  not  be  too  far  dista 
vertising  campaigns— stories  of  com-  will  henceforth  devote  his  full  atten-  tion  inspired  by  George  Fort  Mil-  when  the  progressive  labor  moveiM 
panies  which  have  pushed  ahead  in  tion  to  this  work  and  the  management  ton  (publisher  of  the  Chattanooga  will  have  prepared  the  ground  for 
the  competitive  race  by  dint  of  good  of  Wide  World  Photos,  Inc.  Victor  News,  afternoon  competitor  of  the  powerful  daily  press  of  its  own.” 
advertising.  Many  of  them  were  re-  W.  Talley,  formerly  assistant  to  Mr.  Free  Press),  the  Chattanooga  Electric 


“If  there  were  no  such  thing  as  rotogravure  section,  has  been  appoint- 
advertising,  the  big  companies  in  ed  editor.  The  rotogravure  section  is 


Graves  as  editor  of  the  Times  Sunday  Power  Board  and  the  TVA  directed 
rotogravure  section,  has  been  appoint-  at  me  through  the  Free  Press.” 


advertising.  Many  ot  them  were  re-  W.  Talley,  formerly  assistant  to  Mr.  Free  Press),  the  Chattanooga  Electric  a 

cently  very  small  enterprises.  Graves  as  editor  of  the  Times  Sunday  Power  Board  and  the  TVA  directed  TTr>/’'iT?c«  t  ttwaph'd  TMjn/P 

“If  there  were  no  such  thing  as  rotogravure  section,  has  been  appoint-  at  me  through  the  Free  Press.”  URGES  LUMBER  DKlVt  tioi 

advertising,  the  big  companies  in  ed  editor.  The  rotogravure  section  is  Milton  said:  “The  facts  unearthed  Citing  the  advertUing  campaii 
every  mdustry  would  be  much  more  now  under  the  supervision  of  Lester  by  the  Tennessee  Commission  startle  carried  on  by  the  paint  indus'^ 
secure  against  the  mroads  of  new  Markel,  Sunday  editor  of  the  Times.  me.  They  show  the  length  to  which  Florists  Telegraph  Delivery  Asso^  J  r 
coinpetitors,  ffian  they  now  are.  Ad-  HTN  TNTOfr'TnD  private  power  group  has  gone  in  tion,  and  other  trade  groups,  Js-’l  um 

vertising  is  the  very  soul  of  competi-  MOSHER  AD  DIRECTOR  its  attempt  to  destroy  the  Chattanooga  G.  McNary,  president.  National  l  J 
tion,  open  alike  to  large  and  small  Charles  A.  Mosher  has  been  named  News  because  the  News  has  supported  ber  Manufacturers  Association,  um  tij,, 
concerns.  It  has  done  more  to  ad-  advertising  director  of  the  Janesville  the  Tennessee  Valley  Authority  and  the  group  at  their  annual  meeta^P  cee 
vance  American  standards  of  living  (Wis.)  Gazette  succeeding  the  late  its  program  for  the  valley.”  Chicago  Tuesday  to  underwrite*  ,j| 


advertising,  the  big  companies  in  ed  editor.  The  rotogravure  section  is  Milton  said:  “The  facts  unearthed  Citing  the  advertUing  campai? 

every  mdustry  would  be  much  more  now  under  the  supervision  of  Lester  by  the  Tennessee  Commission  startle  carried  on  by  the  paint  indus'- 

secure  against  the  mroads  of  new  Markel,  Sunday  editor  of  the  Times.  me.  They  show  the  length  to  which  FlorUts  Telegraph  Delivery  Asscc 

conipetitors,  toan  they  now  are.  Ad-  HTN  TNTOfr'TnD  private  power  group  has  gone  in  tion,  and  other  trade  groups,  Jas 

vertising  is  the  very  soul  of  competi-  MOSHER  AD  DIRECTOR  its  attempt  to  destrov  the  Chattanoow  r.  Mafinnal  U 


vertising  U  the  very  soul  of  competi¬ 
tion,  open  alike  to  large  and  small 


and  to  promote  industrial  progress  Thomas  G  Murphv 

xi _ _ _xu _ 


than  any  other  single  force.' 


Today  the  commission  ordered  the  $2,500,000  annual  promotion  Na 


comes  to  Jamesville  after  10  years  power  company  to  discontinue  service  paign  for  the  industry.  He  proi 


Assurance  that  the  Department  of  with  the  Aurora  (Ill.)  Daily  Beacon,  to  the  Free  I^ess  and  Home  Stores  the  industry  allocate  a  sum  equal 


Justice  has  no  intention  to  sponsor  where  he  was  assUtant  to  the  direc 
federal  regulations  limiting  advertis-  tor  of  advertising. 


unless  their  accounts  with  the  com-  1%  of  sales  to  finance  the  orga 


pany  are  paid  in  the  next  five  days,  industry  activities. 
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Sigma  Delta  Chi  Studies 
“Journalism  Tomorrow 


If 


Poe  Warns  Columnists  May  Usurp  Editorial  Page 
. . .  Price  Sees  Dailies  Supplanting  Picture 
Magazines  . . .  Brandenburg  President 


MADISON,  WIS.,  Nov.  14— Embark¬ 
ing  on  a  program  of  broadened  pro¬ 
fessional  activity  in  the  newspaper 
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Raymond  Clapper  George  Fort  Milton 


field,  Sigma  Delta  Chi,  journalistic 
fraternity,  demonstrated  its  ability  to 
cope  with  editorial  problems  confront¬ 
ing  the  press  by  taking  inventory  of 
the  current  situation  in  the  light  of 
'journalism  tomorrow”  at  the  23rd 
national  convention  of  the  organiza¬ 
tion  which  concluded  here  yesterday. 


150  Delegates  Present 

Attended  by  more  than  150  under¬ 
graduate  and  professional  chapter 
delegates  and  members  from  coast 
to  coast,  the  convention  served  as  a 
forum  for  nationally-known  speak¬ 
ers  to  discuss  all  phases  of  journal¬ 
ism,  ranging  from  the  weekly  field  to 
gathering  and  presenting  foreign 
news.  An  added  feature  to  this 
year’s  program  was  the  importance 
of  pictorial  journalism.  The  meeting 
was  the  first  held  since  adoption  of 
constitutional  amendments  embody¬ 
ing  reclassification  of  membership, 
designed  to  strengthen  the  organiza¬ 
tion  in  the  active  journalistic  field. 
The  new  set-up,  briefly,  provides  for 
four  classes  of  members: 

(1)  Undergraduates  (formerly 
known  as  actives;  (2)  Professionals 


George  A.  Brandenburg,  Chicago 
correspondent  of  Editor  &  Publisher, 
was  elected  national  president,  suc¬ 
ceeding  Ralph  L.  Peters,  roto  editor 
of  the  Detroit  News.  Mr.  Peters  was 
named  chairman  of  the  executive 
council  and  was  reappointed  editor 
of  the  Quiff.  Other  officers  chosen 
were: 

Willard  R.  Smith,  state  manager  of 
the  United  Press,  Madison,  Wis.,  vice- 
president  of  professional  chapter  af¬ 
fairs;  Elmo  Scott  Watson,  editor  of 
Publisher’s  Auxiliary,  Chicago,  vice- 
president  of  undergraduate  chapters; 
Charles  E.  Rogers,  director,  depart¬ 
ment  of  industrial  journalism,  Kansas 
State  College,  Manhattan,  Kan.,  vice- 
president  in  charge  of  expansion; 
Irving  Dilliard,  St.  Louis  Post-Dis¬ 
patch  editorial  writer,  national  secre¬ 
tary;  and  Palmer  Hoyt,  manager  of 
the  Portland  Oregonian,  national 
treasurer. 

Elected  as  executive  councillors 
were  Oscar  Leiding,  cable  editor  of 
the  Associated  Press,  New  York; 
Barry  Paris,  executive  editor  of  In¬ 
ternational  News  Service,  New  York; 
North  Bigbee,  Dallas  Journal;  and 
Chilton  R.  Bush,  director,  division  of 
journalism,  Stanford  University,  Palo 
Alto,  Cal.  James  C.  Kiper,  Chicago, 
was  renamed  executive  secretary. 

Wells  Key  to  Bates 

Albert  W.  Bates,  Chicago,  former 
executive  secretary  of  Sigma  Delta 
Chi,  was  awarded  the  Wells  Memorial 
Key  for  outstanding  service  to  the 
fraternity.  Donald  H.  Clark,  presi¬ 
dent  of  Clark  Publications,  St.  Louis, 
was  re-elected  trustee  of  the  Quill 
Endowment  Fund.  Stanford  Univer¬ 
sity  undergraduate  chapter  was 
awarded  the  1939  convention. 

The  program  included  Raymond 
Clapper,  Gov.  Philip  F.  La  Follette  of 


Wisconsin;  H.  R.  Knickerbocker,  INS 
foreign  correspondent;  J.  Charles  Poe, 
Chattanooga  News  managing  editor; 
Palmer  Hoyt  of  the  Oregonian;  and 
Jack  Price,  news  photography  col¬ 
umnist  for  Editor  &  Publisher. 

Speaking  at  the  banquet  Saturday 
evening,  Mr.  Knickerbocker  gave  a 
graphic  account  of  hazards  encount¬ 
ered  by  foreign  correspondents  at  the 
front  and  during  the  recent  Czech 
crisis  in  the  Sudeten  area. 

Knickerbocker  was  particularly 
harsh  in  his  criticism  of  Britain  and 
France,  asserting  both  had  lost  their 
national  honor  since  Munich  and  are 
now  alone  “mutually  distrustful  of 
each  other.” 


Session  in  Woodshed 

Mr.  Poe  discussed  what  lies  ahead 
for  the  American  press.  He  fig¬ 
uratively  rolled  up  his  sleeves  and 
took  his  associates  to  the  woodshed. 
He  suggested  they  give  thought  to 
ways  of  getting  an  audience,  pointing 
out  the  movies  do  it  with  glamor  and 
romance;  radio  with  drama,  action 
and  entertainment.  “Tell  us  a  story,” 
he  said,  is  one  of  the  first  sentences 
children  learn  to  say,  indicating  the 
public’s  inherent  interest  in  things 
that  are  dramatic. 

He  dubbed  the  originator  of  the 
“wooden  five  w’s”  as  a  “journalistic 
dope,”  adding  that  his  hardest  job  as 
an  editor  is  to  get  reporters  to  put 
the  same  drama  in  a  story  they  write, 
as  when  they  rush  into  the  office  and 
tell  the  city  editor  about  it.  He 
warned  newspapers  that  columnists 
are  about  to  steal  the  function  of  the 
editorial  page,  unless  editors  wake  up. 
He  urged  newspapermen  to  “dress  up 
and  dramatize”  the  news  and  to  re¬ 
dedicate  themselves  to  tell  the  truth. 

Mr.  Poe  declared  the  newspaper 
business  needs  high  caliber  editorial 
men  to  match  the  modem  mechanical 
achievements  of  the  press. 

Mr.  Clapper  gave  the  delegates  an 
inside  picture  of  how  a  columnist 
works  in  Washington.  He  said  there 
are  three  kinds  of  columns  being 
written  in  Washington,  the  editorial 
column  disguised  as  interpretative  but 
actually  partisan;  the  gossip  column 
and  the  explanatory  column,  which 
conveys  information  without  attempt¬ 
ing  to  editorialize. 

Oscar  Leiding,  AP  cable  editor  in 
New  York,  said  news  on  the  recent 


poweTJ  (formerly  alumni)  those  who  have 


had  at  least  two  years  of  acredited 
experience  in  the  active  field;  (3) 
Pr»M"  Associates,  professional  members  who 
have  ceased  to  practice  journalism 


tuted  .  .  •  - - 

lisse^'-t  ^  period  of  three  years  but  desire 
iformali  their  Sigma  Delta  Chi  af- 

ntedca'i  Uiation;  (4)  National  Honorary  Mem- 
againstl  °®*'-‘'hip  (unchanged)  with  the  added 
ir  mi!!®  P^'ovision  that  such  a  member  shall 
acquire  full  professional  membership 

CIO  ch| 

Newsap  Under  the  amended  constitution,  the 
he  co-rt*  term  “journalism”  is  defined  by  Sigma 
een  include  the  following: 

incrti'4  f  ^  direction  of  the  editorial  policy 
of,  the  editing  of  and  the  writing  for 
newspapers,  magazines,  press  or  syn¬ 
dicate  services;  professional  or  busi¬ 
ness  publications;  journalistic  re¬ 
search;  journalism  teaching;  radio 
news  preparation;  and.  the  prepara¬ 
tion  and  dissemination  of  public  in- 
camp2'?^  formation,  excepting  advertising.” 
indi:''4 


avE 


Brandenburg  President 

^  JadI  Riiyniond  Clapper,  Washington  col- 
ui^ist.  Scripps-Howard  Newspaper 
Alliance,  was  elected  honorary 


ips, 
anal  L' 
ion,  o*' 


p,  - .  — .  publisher, 

nrcar.  .  >““«ooga  (Tenn.)  News,  was 
0  osen  national  honorary  member. 


Newiy-elected  officers  of  Sigma  Delta  Chi  at  Madison  convention.  Seated,  I.  to  r.: 
George  A.  Brandenburg,  Chicago  correspondent,  EDITOR  &  PUBLISHER,  president; 
Willard  R.  Smith,  Wisconsin  bureau  manager,  United  Press,  vice-president;  Ralph  L. 
Peters,  roto  editor,  Detroit  News,  retiring  president  and  chairman  of  executive  council. 
Standing,  I.  to  r.:  Oscar  Leiding.  cable  editor.  Associated  Press;  executive  councilor; 
Elmo  Scott  Watson,  editor,  Publishers'  Auxiliary,  Chicago,  vice-president;  James  C. 
Kiper,  executive  secretary,  Chicago;  Charles  E.  Rogers,  director,  department  of  indus¬ 
trial  journalism,  Kansas  State  College,  Manhattan,  Kan.,  vice-president;  and  Irving' 

Not  present  when  picture 
treasurer;  North  Bigbee, 
Dallas  Journal;  Barry  Paris,  executive  editor,  International  News  Service;  and  Chilton 
R.  Bush,  director,  division  of  journalism,  Stanford  University,  Palo  Alto,  Cal.,  members 
of  the  executive  council. 


of  the  fraternity, 

lerwritt^  UaGi 

ion  National  F^hAri^^A  Dilliard,  editorial  writer,  St.  Louis  Post-Dispatch,  secretary. 

2  Fort  Milton,  editor^'anV”""^^-'”*^-  OregonI 


European  crisis  required  fast  handling 
and  skillful  knitting  together  of 
events  so  that  American  readers 
could  understand  the  significance  of 
apparently  unrelated  happenings.  He 
said  wordage  more  than  doubled  from 
AP  correspondents  during  that  crit¬ 
ical  period. 

Cablese  Abolished  by  AP 

The  AP,  he  explained,  has  abol¬ 
ished  “cablese”  in  favor  ef  skelton- 
ized  form,  with  the  result  the  reader 
gets  the  news  substantially  as  it  was 
written  on  the  spot.  The  cable  desk, 
he  said,  is  never  a  place  of  rest  be¬ 
cause  “you  can’t  put  the  whole  world 
to  bed  at  one  time.” 

Prof.  Grant  M.  Hyde,  director, 
sdiool  of  journalism,  University  of 
Wisconsin,  took  occasion  to  answer 
President  Robert  M.  Hutchins  of  the 
University  of  Chicago,  who  earlier 
this  year  termed  schools  of  journal¬ 
ism  “the  shadiest  educational  ven¬ 
tures  under  respectable  auspices.” 
Answering  President  Hutchins’  as¬ 
sertion  that  “journalism  itself  can  be 
learned,  if  at  all,  only  by  being  a 
journalist,”  Mr.  Hyde  stated: 

“The  answer  is  ‘Yes,  if  you  are 
lucky  enough  to  have  a  good  editor 
to  train  you.’  The  fallacy  of  his  ar¬ 
gument  is  proved  by  the  hundreds 
who  failed  for  each  one  who  suc¬ 
ceeded  in  this  old  school  of  hard 
knocks  which  he  advocates.  For  the 
history  of  journalism — the  history  of 
any  newspapier — is  strewn  with  the 
bleeding  corpses  of  thousands  of  fail¬ 
ures,  many  of  whom  might  easily  have 
succeeded  with  a  little  assistance.” 

He  said  journalism  schools  are  go¬ 
ing  through  the  same  evolution  and 
series  of  attacks  that  the  law  and 
medical  schools  did  a  generation  ago. 

Jack  Price  Speaks 

Jack  Price  of  Editor  &  Publisher  led 
off  the  picture  discussion,  pointing 
to  the  tremendous  success  of  the  pic¬ 
torial  magazines  as  evidence  of  the 
human  desire  to  see  a  story  in  pic¬ 
tures.  “Eventually,  when  the  craze 
has  given  away  to  a  solid  news  pic¬ 
ture  basis,  the  newspapers,  sup¬ 
plemented  by  the  printed  word,  will 
supplant  these  picture  magazines,”  he 
said. 

Price,  who  started  his  news  camera 
career  in  the  days  “when  photog¬ 
raphers  were  vermin  beneath  society’s 
feet,”  outlined  his  uphill  fight  for  col¬ 
lege  trained  men  to  replace  the  tra- 
ditional  hardboiled  photographer. 
“There  is  no  reason  why  you  can’t 
achieve  the  same  objectives  in  the 
newspaper  field  with  a  camera  as  with 
the  aid  of  a  typewriter,”  he  told  the 
undergraduates.  Seasoning  his  talk 
with  first-hand  experiences,  Mr. 
Price  said  “news  sense”  and  “good 
taste”  are  essential  for  success  in  his 
profession. 

Other  speakers  dealing  with  news 
photography  were  Jack  Reilly,  man¬ 
ager  of  the  Chicago  office  of  Metro¬ 
politan  Sunday  Newspapers,  Inc.,  who 
discussed  the  “streamlined”  trend  of 
roto  sections;  Floyd  Arpan,  instruc¬ 
tor,  Medill  School  of  Journalism, 
Northwestern  University,  and  Wil¬ 
liam  Moore,  lecturer  at  the  Univers¬ 
ity  of  Wisconsin  school  of  journal¬ 
ism,  who  dealt  with  the  teaching  of 
news  photography;  and  Palmer  Hoyt, 
Portland  Oregonian,  who  explained 
the  value  of  local  pictures  in  daily 
papers. 

Other  speakers  included  George  F. 
Pierrot,  director.  World  Adventure 
Series,  who  gave  the  student  journal¬ 
ists  some  practical  pointers  on  how  to 
“break  into”  the  writing  profession; 
Marcow  Morrow,  Capper  Publica¬ 
tions,  who  advocated  the  Bible  as  a 
required  textbook  in  journalism 
schools  because  of  its  “literary  qual¬ 
ity”;  Mr.  Loomis  of  the  NEA,  who 
said:  “The  one-man  newspaper  is  on 
(Continued  on  page  20) 
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Newspapers  Alone  Move 

T  T *  1  T?  AM  Cranberry  Canners,  Inc.,  South 

rlickey-r  reeman  Clotnes  ^“;"6™^rr/^r.Ss 

in-1*  fjij-Ts-i-  iOli  «•  V.  ported  to  Editor  &  Publisher  October 

Demonstrate  Ability  ot  Ads  in  Dailies  to  bell  rligh  sales  of  $i,40o,ooo  which  represents  a 

.  260^;  increase  over  October,  1937. 

Priced  Goods  .  .  .  Approximately  Three  Million  More  than  $1,00.000  has  been  spent 

in  advertising  for  Ocean  Spray  in  the 
Spent  in  Ten  Years  last  15  years  increasing  sales  1,074%. 

The  Cranberry  Canners  appropria- 

“AMERICAN  NEWSPAPERS  have  City.  This  lone  variation  in  our  pol-  tion  for  19.38  amounted  to  about 
done  a  grand  job  for  Hickey-Free-  icy  was  made  necessary  by  the  fact  $150,000,  a  large  part  of  which  was 
man  Clothes  and  for  Hickey -Freeman  that  Greater  New  York  is  actually  spent  in  newspapers.  Half-page  two- 
dealers.  as  is  proved  by  the  fact  that  composed  of  a  number  of  individual  color  ads  were  used  in  four  national 
today  over  60%  of  our  dealers  have  buying  districts,  the  total  of  which  is  magazines;  the  same  space  in  This 
been  featuring  our  line  for  from  10  to  equal  to  that  of  18  states  in  the  Union  Week  magazine  which  is  a  supple- 
_  in  population.  ment  to  24  metropolitan  Sunday 


Among  Advertising  Folk 


Demonstrate  Ability  of  Ads  in  Dailies  to  Sell  High 
Priced  Goods  .  .  .  Approximately  Three  Million 
Spent  in  Ten  Years 


HERBERT  C.  ILLIUM,  advertising 
manager  of  Wahl  Co.,  has  resigned 
to  become  vice-president  of  Hays 
MacFarland  i 


“AMERICAN  NEWSPAPERS 


metropolitan  Sunday 


From  our  earliest  years  we  have  newspapers;  and  black  and  white  ads  Herbert  C.  Illium 


co-operated  with  our  dealers,  assist-  in  100  newspapers  running  56  and  84 


ing  them  in  the  preparation  and  cost  hnes.  Radio  spot  announcements  are 
of  their  advertising.  Representing,  as  also  used  in  several  markets. 


they  do,  the  ‘blue  book  retailers  of  President  Marcus  L.  Urann,  speak- 


Co.,  Chicago 
agency.  Mr.  E- 
lium  i  s  founh 
major  executive 
added  to  the  or¬ 
ganization  dur¬ 
ing  the  past  year 
Prior  to  his  as¬ 
sociation  with 
the  Wahl  Co, 
Mr.  Illium  was 
advertising  man¬ 
ager  of  the  Na- 
Herberf  C.  Illium  tional  Baking 
C  o  r  p .  Eugene 
Felton,  assistant  to  Mr.  Illium,  has 
been  named  to  succeed  the  latter  at  tl* 
Wahl  Co. 


America,’  we  were  more  than  willing  jng  for  the  cranberry  growers,  said 
to  look  to  their  local  publicity  efforts  ho  attributes  the  increase  in  sales  to: 


for  our  national  growth. 

Recommends  Newspapers 


greater  consumer  buying  power; 
Ocean  Spray  advertising  which  is 


“To  this  end  we  counseled  with  niore  extensive  than  ever  before;  and 


HICKEY-FREEMANS 


them  individually  and  strongly  rec-  ®  growing  consciousness  of  the  high 
ommended  the  use  of  local  news-  quality  of  canned  cranberry  sauce, 
papers  for  from  90%  to  100%  of  their 

advertising  budget  on  our  product.  ^  •  in 

“Today,  I  am  happy  to  say,  Hickey-  Campaigns  and  Accouni 
Freeman  Customize  Clothes  are 

known  and  distributed  from  Maine  AN  ARRANGEMENT,  made  b 
to  Miami,  from  Sandy  Hook  to  San  which  Batten  Barton  Durstine 
Diego.  Osborn  will  handle  the  Royal  Crov 


TRAVLWEAR 


Campaigns  and  Accounts 


AN  ARRANGEMENT,  made  by 
which  Batten  Barton  Durstine  & 
Osborn  will  handle  the  Royal  Crown 


“Credit  for  this  success  must  go  to  Cola  account  and  other  products  of 
two  major  contributing  factors — first,  the  Nehi  Corporation,  of  Columbus, 


H.  A.  Battem,  president  of  N.  W. 
Ayer  &  Son,  Inc.,  has  been  named  to 
the  United  Campaign  Committee  in 
Philadelphia.  The  committee  handles 
the  campaign  to  raise  funds  for  the 
operation  of  Philadelphia’s  welfare 
agencies. 

E.  T.  Morris,  account  executive, 
Meldrum  and  Fewsmith,  Inc.,  has  been 
appointed  a  vice-president.  Con¬ 
nected  with  the  Cleveland  firm  for 
more  than  six  years,  Morris  serves  the 
Willard  Battery  and  Seiberling  Tire 
accoimts. 


to  the  product  itself;  it  does  make  Ga.,  in  association  with  the  James  A. 
friends  and  hold  them.  And  second,  Greene  Co.,  of  Atlanta,  Ga.,  became 


to  the  advertising  columns  of  the  effective  Nov.  12,  1938. 


newspapers  of  America,  for,  as  indi-  The  Roxalin  Flexible  Lacquer  Co., 


cated  earlier,  we  ourselves  do  no  ad-  Elizabeth,  N.  J.,  makers  of  finishes  for 
vertising  direct  to  the  consumer.  It’s  industrial  and  cdnsumer  products. 


all  done  locally  over  the  dealer’s  sig-  has  appointed  the  Charles  Dallas  Reach 


Co.,  of  Newark,  N.  J.,  and  Syracuse, 


Sample  of  Hickey-Freman  ad,  five  columns  “Twice  each  year  we  develop  a  N.  Y.,  agency,  effective  Jan.  1,  1939. 


by  235  lines,  which  is  supplied  to  dealers  in  very  complete  ad  sei^ice  for  our  dis-  ’The’  Simons-Michelson  Co.  has  been 

‘"tutors  consisting  of  a  generous  col-  appointed  agency  for  the  United  Shirt 

37  vears  a  record  that  to  the  best  of  copy,  illustraUons  and  lay-  Distributors,  Detroit. 

ii  years,  a  recora  inai  to  tne  oest  oi  newspaper  advertisements.  „  „  „ 

our  knowledge  IS  without  parallel  in  ^j^ich  are  furnished  free  in  mat  ^  Bro^  Co.,  Chicago  agency,  is 

the  industry,”  Frank  P.  Feerick,  ad-  r  ..  portv-seven  different  size  lav-  releasing  schedules  to  newspapers  on 
vertising  manager  of  the  Hickey-  outT  areTovTded  to  th^^^^^  Paramount  Distilling  Corp.,  Chicago. 


our  knowledge  is  without  parallel  in 
the  industry,”  Frank  P.  Feerick,  ad¬ 
vertising  manager  of  the  Hickey- 


Freeman  Company,  Rochester,  N.  Y., 


wrote  to  Editor  &  Publisher  this  week. 
No  other  advertising  medium  is  used. 


Mr.  Feerick  concluded: 


E.  H.  Brown  Co.,  Chicago  agency,  is 
releasing  schedules  to  newspapers  on 
Paramount  Distilling  Corp.,  Chicago. 

Frank  Presbrey  Co.,  Chicago,  has 
been  named  to  handle  the  account  of 


“Incidentally,  the  very  nature  of  Booth  Fisheries,  Chicago. 


Although  Hickey -Freeman  dws  no  quality  pays  a  compliment  to  the  Gray  Brothers,  Inc.,  Syracuse,  mak- 
direct  advertising,  it  has  a  50-W  ad-  effectiveness  of  newspapers  as  an  ad-  ers  of  Grayflex  Shoes  for  Women,  has 
vert^ing  allowance  arran^ment  wiA  vertising  medium:  i.e.,  our  lowest  re-  appointed  Dorland  International,  Inc. 
its  dealers.  In  the  last  10  years  Ae  ^3^1  jee  for  a  Hickey-Freeman  suit  miles  Laboratories  Inc  Elkhart 

1;  -  w.  from  which  we  can  carry  aormlS  n  k.  HmriThe: 


( 


rnmnanv’-s  dpaler«:  have  nlarpd  he-  - - T''  *  ‘ - -  MiLES  LABORATORIES,  InC.,  Elkhart, 

fwei^  Wooo  and  $3^000  in  yofnp'ToS'tr'^^iSt  o?"!!!  J"-!-'- h'- 

newspaper  space.  More^  half  of  S  £5c?.t  flScS.  vlSmn  ^ad-  for  5lI?-&l^rrTAfrS  anTrS 

this  expense  has  been  ^me  by  the  vertisers  might  question  the  resultful-  East  for  1939 

m^ufacturer,  Mr.  Feerick  said.  ^ess  of  newspaper  advertising  for  a  . 

The  story  of  H^key-Freeman  ad-  ^  product  priced  at  the  above  „  Simmons  Co  manufacturers  of 

vertising  is  a  perfect  example  that  levels.  We,  on  the  other  hand,  have  mattr^s 

newspaper  advertising  can  be  success-  ^o  such  doubt  in  our  mind.  Past  ex-  and  furniture,  h^  placed 

fully  used  to  mo^  high  priced,  high  pgrience  has  proven  to  us  that  the  J®”*"®  * 


fully  used  to  move  high  priced,  high 


its  account  with  Young  &  Rubicam, 


quality  goods.  This  manufacturer’s  newspapers  do  reach  a  quality  market  >  effective,  Jan.  1,  1939. 


lowest  priced  suit  retails  at  $55. 

Set  Goal  at  First 

“The  roots  of  the  Hickey-Freeman 
Company  were  formed  about  the  start 
of  the  twentieth  century,”  Mr.  Feerick 


of  the  kind  in  which  we  are  inter¬ 
ested.” 


TEXAS  AD  PLAN 


NEW  K.  C.  AGENCIES 

David  B.  Mindlin,  formerly  with 
R.  J.  Potts  Co.,  Kansas  City,  Mo., 


...  1  •  •  1  1«r  XJACUt,.  VJTV/V.  TTOAi-CA  X.  TV 

stated.  Early  m  our  commercial  ife  announced  he  wUl 


Lieut.  Gov.  Walter  F.  Woodul  of  ?gency,  has  opened  his  own  advertis¬ 


ing  agency  to  be  known  as  David  B. 


J  J  -J  J  *1.  lexas  announced  ne  wul  sponsor  V..  ■L 

a  definite  goal  was  decided  upon  the  ^  January  regular  ses-  Mindlm  Company,  located  m  the 

attmnment,  in  our  creations,  of  the  legislature,  a  coStitutional  Bldg  I^nsas  City.  The  new 

highest  standard  of  quality  known  to  amendment  to  authorize  a  $3,000,000  agency  »s  handling  the  account  of 
the  tailonng  profession.  5-year  state  advertising  program,  all  Speas  Manufacturing  Co.,  Kan^s  City, 


Kenneth  Dawkins  has  been  made 
advertising  manager  of  the  National 
Battery  Co. 

WiLMOT  P.  Rogers,  advertising  man¬ 
ager,  California  Packing  Corp.,  is 
newly  elected  president  of  Advertis¬ 
ing  Golf  Assn,  of  San  Francisco. 

James  R.  Turnbull  has  been  ap¬ 
pointed  sales  promotion  and  advertis¬ 
ing  manager  of  the  plastic  division  of 
Monsanto  Chemical  Co.,  Springfield. 
Mass.  Prior  to  joining  Monsanto,  Mr. 
Turnbull  was  director  of  sales  promo¬ 
tion  and  advertising  for  Mardiall 
Feld  &  Co.,  manufacturing  division, 
New  York  and  Chicago. 

Paul  Braverman,  formerly  with 
Moore  &  Hamm  Agency,  has  joined 
Roland  Advertising  Company  as  ac¬ 
count  executive. 

Roy  Shults,  media  director,  Joseph 
Katz  Co.,  New  York,  has  resigned,  j 

William  S.  Chesley,  Jr.,  resigned  as  : 
sales  and  merchandising  executive  of  I 
Schenley  Distillers  Corp.,  to  join  \ 
Young  &  Rubicam,  Inc.,  this  week, ! 
in  an  executive  capacity. 

Renzo  Cesana  has  organized  the  ad¬ 
vertising  agency  of  Cesana  &  Asso¬ 
ciates,  Ltd.,  402  Monadnock  Building. 
San  Francisco.  Mr.  Cesana  formerly 
was  with  James  Houlihan,  Inc. 

H.  R.  Cockfield,  managing  director 
of  Cockfield,  Brown  &  Co.,  Ltd.,  Mon¬ 
treal  agency,  was  honored  Nov.  16  >1 
a  testimonial  dinner  at  the  Mount 
Royal  Hotel,  Montreal,  given  by  dir«* 
tors  of  the  agency’s  staff  in  celebrati® 
of  his  25th  year  in  advertising. 


the  tailoring  profession. 


In  point  of  distribution,  a  pwlicy  of  ^  outside ’the  Speas’  Apple  Jack  Brandy 


exclusive  franchised  territories  was 
adopted,  i.e.,  the  use  of  the  Hickey- 
Freeman  label  and  the  right  to  adver¬ 
tise  it  were  restricted  to  one  store  in 
each  community.  Starting  this  Fall, 
the  Hickey-Freeman  label  and  adver- 


lESSOP  MOVES 

Jessop  Advertising 


Newspapers  will  be  used  on  this  ac¬ 
count.  George  Bowles  and  Arthur 
F.  Killick,  Kansas  City  advertising 
men,  have  become  associated  with  a 
Company,  new  advertising  firm,  George  Bowles 


O.,  has  moved  its  offices  and  Associates.  Both  formerly  were 


tising  franchises  are  being  shared  by  from  the  Ohio  Building  to  larger  quar-  with  the  Ferry-Hanley  agency  at 


three  retail  institutions  in  New  York  ters  in  the  Central  Tower  Building.  Kansas  City 


STEAMSHIP  ACCOUNT 

Chester  H.  McCall  Company,  h*"j 
New  York  advertising  agency, 
been  appointed  by  the  Moore-McCo^J 
mack  Lines,  Inc.,  shipping  operators*! 
the  American  Republics  Line,  cffecti«| 
Jan.  1,  1939.  The  agency  will 
direct  advertising  for  the  compa*9*| 
Scantic  Line,  service  to  Scandinavia 
countries  and  Russia,  and  the  Moort" ' 
mack  Gulf  Line’s  inter-coastal  ser-. 


■^dLvettbina 


big  institutional  campaign  done  by 
the  Aluminum  Company  of  Amer¬ 
ica  a  year  ago  and  found  it  good. 

Agency  Uses  Small  Space 

EVERY  ONCE  and  again  we  have 
plaintively  inquired  why  so  few  ad¬ 
vertising  agencies  take  their  own 
medicine — paid  space — to  promote 
them.selves,  and  only  silence  has  an¬ 
swered. 

This  week  we  found  an  advertising 
and  public  relations  man  who  has 
sirpilarly  pondered,  and  who  de¬ 
cided  to  try  advertising  for  himself, 
although  in  a  limited  way.  He  is 
providing  Averell  Broughton  of  580  Fifth  Ave- 
1  ereater.  nue  who  heads  a  finn  of  that  name. 

Mr.  Broughton  uses  30  lines  on  one 
column  in  JVeu)  York  Tivies  every 
Saturday.  The  small  ad  offers  a  pam¬ 
phlet  "The  Reason  Why  of  the  Good 
Small  Agency  for  the  Large  Accoimt,” 
and  inquiries  have  been  ample,  he 
states. 

Speaking  of  advertising  by  agencies. 
Mr.  Broughton  says: 

“I  never  could  understand  why  ad¬ 
vertising  agencies  were  so  reluctant 
to  take  the  medicine  which  they  pre¬ 
scribe  for  others.  The  advertising 
parade  in  Fortune  is  perhaps  a  con¬ 
tradiction,  but  I  note  these  advertise¬ 
ments  of  the  larger  agencies  are  all 
full  page  and  are,  presumably,  de¬ 
signed  for  that  indefinable  result 
labelled  prestige. 

“Also,  it  is  my  opinion  that  paid 
publicity  is  more  effective  and,  on  the 
whole,  cheaper,  than  the  ‘free’  pub¬ 
licity  sought  so  expensively  and  in 
such  quantity.  Not  that  publicity  does 
not  have  its  sweet  uses  but  there  is  an 
in-between  field  in  which  the  paid  ad¬ 
vertisement  is  the  short  cut  to  re¬ 
sults — and  ‘publicity’  uncertain.” 

Mr.  Broughton  is  a  Columbia  grad¬ 
uate,  class  of  1923,  and  he  took  his 
A.M.  there  in  1924.  He  taught  at  Co¬ 
lumbia  for  three  years,  then  joined  the 
Edwin  Bird  Wilson  Agency  in  New 
York,  specializing  in  institutional  ad¬ 
vertising.  Leaving  in  1935  he  estab¬ 
lished  a  New  York  office  for  the 
Jerome  B.  Gray  agency,  Philadelphia. 
He  later  bought  out  the  Gray  New 
York  office  and  .started  his  own  firm. 


500  Canadian 
Ad  Men  Honor 
I.  J.  Gibbons 

Celebrates  40th  Anniversary  TIRED  OF  WAITING  for  the  unsea 
of  Founding  of  Own  Agency 

at  Toronto  Luncheon 

I 

Approximately  500  newspaper  and 
,  advertising  men  gathered  at  luncheon 
Tuesday,  Nov.  8,  in  the  Royal  York 
_  Hotel,  Toronto, 

^Canada,  to  honor 
John  Joseph 
Gibbons  who 
celebrates  this 
month  the  for¬ 
tieth  annivers¬ 
ary  of  the  found¬ 
ing  of  his  own 
a  d  vertising 
agency,  J.  J.  Gib¬ 
bons,  Ltd.,  one  of 
the  largest  i  n 

-  Canada. 

The  agency  is 
now  serving  in 
Canada  well  over  100  accounts,  in¬ 
cluding  such  firms  as  Heinz,  Good¬ 
year,  Sherwin-Williams,  Underwood. 

Bovril.  and  many  of  purely  Canadian 
origin.  In  1924  Mr.  Gibbons  acquired 
the  Toronto  agency  of  Smith,  Denne  department  store  produced  an  idea 
and  Moore,  Ltd.,  and  later  also  ac-  which  this  week  was  the  talk  of  New 
quired  the  western  Canada  agency  of  York  and  which  boosted  the  sale  of 
Crawford  -  Harris,  Ltd.,  which  were  winter  clothing  50%. 
incorporated  with  the  Gibbons  The  idea,  credited  to  Miss  Dorothy 
agency.  Shaver,  first  vice-president,  was  that 

Started  as  Office  Boy  producing  a  blizzard  in  the  store’s 

Mr.  Gibbons  reminisced  about  his  windows  Nine  windows  were  cleared 
4C  years  in  the  advertising  field  recall-  .  merchandise  except  for  a  pair  of 

some  red  ski  pants 
Mounds 


The  ADVERTISING  SURVEY 

By  WARREN  L.  BASSETT  _ 


Store  Creates  Winter  Weather 

. . . . . .  .  one  which  is  attracting  considerable 

sonably  warm  weather  to  pass  by  attention  is  the  campaign  of  Gulf  Oil 
and  wishing  to  stimulate  the  sale  of  Corporation,  Pittsburgh.  Using  108 
winter  furs,  clothing  and  other  cold  daily  newspapers  in  102  cities  the  com- 
weather  merchandise.  Lord  &  Taylor  pany  is  emphasizing  the  benefits  de¬ 
rived  by  the  public  from  the  power- 

services 


that  many  free  gas  station 
are  given  the  customer  with  each  pur¬ 
chase  of  gas  or  oil. 

Striking  copy  for  the  campaign  has 
been  prepared  by  Young  &  Rubicam. 
New  York.  Starting  several  weeks 


J.  J.  Gibbons 


Till  glad  m\  old  man 
came  to  America" 


ski  poles  and 
placed  there  for  atmosphere. 

were  piled  higl 

jvw  Tvao  CIO  tjiiivcr  KfKjy  aii\a  iiicroocriigvi  r  •  t  i 

with  the  old  Toronto  News.  Soon  four  windows  real  snow  storms  w^e 
after  that  he  became  a  typesetting  simulated  by  use  of  blowers.  T^e 
machine  operator  and  then  became  an  window  panes  were  coated  on  the 

advertising  solicitor  for  the  Canadian  realistic  frost  and  signs  . . 

Advertising  Agency.  Following  that  It  scorning!  Sooner  or  later! 

Mr.  Gibbons  opened  an  office  in  New  Sound  Effects,  Too - 

York  as  representative  for  Canadian  To  heighten  the  illusion  phono-  ago,  the  advertisemen 

publishers  representing  the  Toronto  graph  records  of  “North  Winds”  and  are  placed  every  othei 
News,  Vancouver  Province  and  the  “Blizzard”  were  played  inside  the  nating  in  mid-Deceml 
Winnipeg  Free  Press.  store  and  the  sound  transmitted  to  amples  are  shown  here. 

His  next  job  was  as  supervisor  of  the  crowds  outside  the  windows.  van  is  the  account  exei 

business  throughout  the  British  Em-  To  call  attention  to  its  unusual  W.  R.  Huber  is  man 
pire  for  Vapo-Cresolene  Company,  display  Lord  &  Taylor  u.sed  .space  17 

and  in  November  of  1898  Mr.  Gibbons  inches  deep  on  seven  columns  in 

started  his  own  advertising  agency  New  York  Times,  Sunday,  Nov.  13.  ! 

with  the  Lever  Brothers  and  Vapo-  After  describing  the  windows  the 

Cresolene  accounts  as  his  first.  copy  said: 

At  the  luncheon  the  Canadian  ad-  “The  weather  man  says  continued  ■JWn  -• 

vertising  men  presented  Mr.  Gibbons  warm,  but  Lord  &  Taylor’s  windows  I  ^  r 

with  an  illumined  address  which  say  snow,  if  not  tonight,  then  tomor-  —  I  _ 

I  stated  that  during  the  40  years  as  head  row  night  or  the  next  night.  Winter  Cl 

his  own  agency,  “he  has  substan-  cannot  be  far  behind.  And  as  you 

jtially  and  constructively  contributed  start  shivering  in  front  of  the  win- 


snow 


i  hi .  Islov  'hliril  ( of  .Sfii//i/rl  Khr 


NEWSPAPER  LINAGE— 52  CITIES 

(t'onipilrd  l>}-  KDITOK  &  PI  BMSIIKR  from  Mnlia 
Kooorils  niriuiimiiriitN) 

19J8  1937  >"<  i>f  K.  &  IV 

Linage  Linage  1937  linlex 

Total  Advertising: 

October  .  113.558,284  134,979..3ol  84.1  95.9 

September  .  103,869,247  117,255,950  8S.5  99.8 

Di.splay  Only: 

October  .  91,147,412  110,110,566  82.8  92.6 

^  September  .  82,492,792  93,540,862  88.1  98.4 

Classified ; 

October  .  22,410,872  24,868,795  91.1  106.5 

Septeralier  .  21,376,455  23,715,988  90.1  105.6 

Retail: 

October  .  66,072,721  77.754,716  85.0  95.7 

Septemlter  .  63,030,767  68,357,092  92.2  104.8 

Dept.  Store: 

October  .  27,956.380  31,765,841  88.0  99.8 

September  .  27.217,617  28,794,291  94.5  106.1 

General 

October  .  18,410.607  23.024,071  80.0  81.6 

Septemiter  .  15,887,719  19,829.102  80.1  90.1 

Automotive: 

October  .  4.932.448  7.755.521  63.6  103.5 

September  .  2.365,578  4,052,187  58.3  54.4 

Financial : 

Octolter  .  1.731.636  1.576,258  109.9  ,83.3 

September  .  1,208.728  1.302.481  92.8  71.4 


-E.£  P.  LINAGE  INDEX- 

100%  EQUALS  AVEKA6E  1931-2,  1934*  $-6 


:QSbF  52  CITIES 


MEDIA  PECh 


ACTUAL  LINAOE  INNEWSPAI 


Unseasonable  Weather 
Puts  Linage  Trend  Down 


Auto  Show  Linage  Timer,tauS 

■  ILT  XT  years  Sunda 

Off  in  N.  I  .  Oct.  24  with  t 

being  scattere 

Special  Sections 

Week's  Figures  Unavailable  rimes '/sT  .... , 
.  .  .  Sections  Average  14%  Merald  Tribnne 
Decline  .  .  2  Papers  Ahead  Mirror  (S)  ... 

Journal-Amcricai 

The  National  Automobile  Show  at  j  (timialAniei  icai 

Grand  Central  Palace,  New  York  City.  I“<»i  (e)  . 

display  Nov.  11-18.  brought  less  automotive  J!'.'" . . 

;  retail  linag*  a  tr»  Vrirlf  nf»w«nanprs  tHail 

2^5^  off;  the  1 937  show. 


NEWSPAPER  advertising  linage  re-  motive  was  off  36.4*^{'  from  October, 
ceived  a  setback  in  October  largely  1937,  as  compared  to  September’s 
due  to  unseasonably  warm  weather  showing  of  41.7%  off.  Automotive 
prevailing  throughout  the  country,  climbed  from  54.4  on  the  E  &  P  Index 
Retail  and  department  store  sales  and  in  September  to  103.5  in  October, 
linage  suffered  considerably  on  this 
score.  Total  advertising  linage  in  52 
cities  as  compiled  from  Media  Rec¬ 
ords  figures  was  off  15.9%  in  October 
from  the  same  month  in  1937.  The 
Editor  &  Publisher  Index  declined  to 
95.9  from  its  high  of  99.8  in  Septem¬ 
ber.  Total  October  linage  was  113.- 
558.284  lines. 

September  Linage  Bettered 

However,  every  classification 
showed  large  increases  in  October 
over  September  linage. 

Financial  linage  was 
classification  showing  an  increase  last  year  with  October,  1938.  totalling 
over  the  1937  figure.  October  was  $3,773,964. 

109.9%  of  the  October,  1937, 


linage  to  New  York  newspapers  than 
Exact  figures  on  total 
linage  were  unavailable  until  after 

the  show  closed  but  figures  for  the  automotive  advertising  is  passengc 
special  automobile  sections  reveal  a  car  linage.  Fifteen  per  cent  is  for 
14%  decline  from  last  year's  figures,  trucks  and  about  5%  for  miscellaneoui 
■ingle  month’s  Linage  for  the  week  will  probably  be  which  is  comprised  of  gas,  tires,  ac- 
Mutual  re-  off  about  10% .  cessories,  etc.  | 

ase  over  Oc-  Sunday  newspapers,  the  Times,  Passenger  car  linage  contained  it 
47,770.61.  NBC  Herald  Tribune.  News,  Mirror  and  the  special  auto  show  .sections  listed 

the  only  reported  a  gain  of  13%  over  October  Journal  and  American,  ran  their  spe-  above  ran  as  follows: 

_  cial  sections  Nov.  13.  The  Evening  (S)  22Jli 

CBS’s  October  billings  Journal- American  carried  its  section  iiiral.l  Triliunc  (S)  . 2M:: 

figure  were  $2,389,895  showing  a  loss  of  4.6%  Nov.  10.  the  Post  Nov.  11,  the  Sun  .\rws  (S»  .  ll.'t 

making  it  the  only  classification  to  from  October,  1937.  Nov.  12  and  the  World-Telegram  Nov.  Miir.n  (S)  . .  8.W 

make  a  plus  showing  over  1937  fig-  Weekly  magazines  in  October  to-  12.  .Lpunial  Aniencan  (S)  . 

ures  since  the  first  of  1938.  Financial  tailed  1,392  pages  of  advertising  which  The  Sunday  Times  and  the  Sunday  tw"/'.' '  .  iiii: 

rose  from  71.4  on  the  Index  in  Septem-  was  a  21%  decrease  from  October,  News  were  the  only  papers  showing  smi  (ci  !6!66- 

ber  to  83.3  in  October.  1937,  according  to  Publishers  Informa-  automotive  linage  gains  over  last  year.  \\  .iilil-'lVin'raMi  (t  »  .  l/.oi 

Automotive  began  the  climb  back  tion  Bureau.  Monthly  magazines  for  The  Times  gained  the  most  lines,  3,578  qi,  c  f  WaT 

to  normal  aided  by  the  manufac-  women  totalled  1,233  pages  of  a  17%  or  13.34%,  while  the  News  had  the  ”  L.aina  ic 

turers’  announcements  of  1939  models  decline,  and  general  magazines  were  greatest  percentage  gain,  20.77%,  „„i  m  '  i, 

and  advertising  preliminary  to  the  oft  10%  with  776  pages.  Specials  were  equalling  2,314  lines.  Following  are  ^  rivprr  ■ 

National  Automobile  Show.  Auto-  ofi  32%  with  703  pages.  Media  Records  figures  for  the  special  •  ’  ..t.  ^  '  moie  a 


Automobile  output  advanced  hs 
week  to  its  highest  point  in  a  yea-'j 
but  the  increase  was  less  than  sea-j 
sonal  and  the  adjusted  index  ease- 
to  89.8  from  92.2.  The  figure  for  tb  j 
week  ended  Nov.  13,  1937,  was  93- 1 
These  figures  were  released  by  Ward 
Automotive  Reports.  Production  vt 
at  86,300  units  for  last  week  compai*- 
to  80,030  for  the  preceding  week  aa 
83,325  for  the  corresponding  week  • 
year  ago. 

Approximately  30  shows  will  be  hak 
in  various  cities  following  the  Ka'q 
York  show.  | 


AMBIGUOUS  WORDS 

The  Institute  of  Educational  8*' 
search.  Teachers  College,  Colunite 
University,  New  York,  announKa] 
Monday  the  completion  of  the  Semaii- 
tic  Word  Count,  a  study  designed*] 
a  guide  to  teachers  and  textboo* 
writers  and  an  aid  to  the  agency  copj'i 
writer.  The  Semantic  Count 
the  words  of  more  than  one  meanii* 
which  occurred  in  a  sample  1 
2,500,000  words.  It  gives  an  accuia‘'j 
estimate  of  the  number  of 
particular  meaning  of  a  word  is  li^ 
to  occur  in  1,000  occurrences  oi 
word.  It  also  tells  the  range  of  *1 
currence. 


FAR  FROM  DEAD 

Jerry  Costello  in  .Albany  Kuiekerbjcker  \ezi 


BUT  THEY  DID  SHOOT  SANTA  CLAUS 

.1  rm.’ttroifii  in  Spob'ine  Sf*i>hesnian’Rex'ietv 


for  NOVEMBER  19,  1938 
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Stuff  ftf  Ohiti 

Total  $alos 

AREA  Volomo 

39  Wfoks-1931 

*  i:u>dhoHa  <:oiini>  Ckxclaiul  !!l27'>..mi6.V(k> 

*  2ft  ('ouniicK  Adjaccni  lo  <'Ic^cland  . 

I  lainilloii  ('ouiil>  .  .  ( 'inciniiati)  1.^8,'lll,M*t.l.42 

I'ranklin  (^iunt>..  <%»Iunibuv 

I,uca<t  <>»uiii> ....  Tol».df>  ....  h2.2-M),SH(I.-15 

*  Summit  0»unt>  ..  \kron  .  7.^.^21.643.77 

Nlonlll<>mcr>  (]uunl>.  I)a>tt»i)'  720.73 

*  Nlith<»nint(  (a»uni>.  .  ^  4)uniistou n  ).  50..S‘Wi.42*MS 

*  Stark  ('nunt>  ...  fi 'anion)  .  ..  40.2**7.H0‘>.0f» 


STARK 

COUNTY 

IContoa) 

$49,297,809.06 


THI  COMPACT  CLEVELAND  MARKET 
S437.000.0VS  30— 49**  OP  OHIO’S  RETAIL  SALES 


efi^ 


36.2yf  of  all  the  retail  sales  in  Ohio  are  con¬ 
centrated  in  the  Cleveland  2  for  1  market. 
It  includes  both  Cleveland — Ohio’s  largest 
market — and  Cleveland’s  26  neighboring 
counties — Ohio’s  second  largest  market. 

You  can  cover  both  of  these  great  markets 
at  one  cost — through  one  newspaper  alone 
— the  Plain  Dealer, 

The  Plain  Dealer  makes  Cleveland’s  2  for  1 
market  one  of  America’s  greatest  advertis¬ 
ing  buys,  because  it  not  only  covers  Cleve¬ 
land,  but  it  is  the  only  newspaper  that  deliv¬ 
ers  the  second  largest  retail  market  in  Ohio 
— Cleveland’s  26  nearby  counties. 

Ask  your  distributors  or  representative  in 
Northeastern  Ohio  about  the  importance  of 
the  26-county  area.  Then  ask  your  adver¬ 
tising  agency  or  our  New  York  representa¬ 
tive,  .lohn  B.  Woodward,  Inc.,  to  tell  you 
how'  the  Plain  Dealer  covers  this  Cleveland 
2  for  1  market  at  one  low  cost. 


CLBVBLAND  PLAIN  DBALER 
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MFC 


P  succeeded  Marshall  Trippe  who  be- 

JrX  01X10 UOllO  came  local  display  manager  of  the 

K  jv  ■  Washington  Post. 

XyOS  J^^OinOS  "^wo  other  advertising  men  took 

steps  upward  in  the  last  few  weeks. 
Dick  L^,  former  salesman  in  the  ad- 
KX  vertising  counsellors  department,  be- 

MacDonald  Named  M.  E _ manager  of  the  department.  He 

succeeds  Carl  S.  Brown,  who  resigned 
C.  S.  Mugge  Ad  Manager  to  join  the  Millhaem  Advertising 
Other  Changes  agency  of  Des  Moines.  Lee  joined  the 

Register  and  Tribime  in  1934. 

(,SpfcUI  to  Editor  &  Publisher)  L  D.  Doyle,  former  roto  salesman 

Des  Moines,  la.,  Nov.  16 — Seven  re-  and  classified  street  sales  supervisor, 
cent  promotions  have  marked  per-  moved  into  the  advertising  counsel- 
sonnel  changes  in  the  Des  Moines  lors  department  when  Lee  became 
Register  and  Tribune  organization,  in  manager.  Doyle  has  been  with  the 
business,  advertising,  editorial  and  organization  six  years, 
radio  departmente.  In  the  business  department,  Joyce 

Heading  the  list  is  Kenneth  Mac-  Swan,  former  promotion  manager  of 
Donald  who  has  risen  from  copyreader  the  Register  and  Tribune,  was  named 
in  1926  to  managmg  editor  in  1938.  assistant  business  manager.  Swan 
MacDonald  started  on  the  copydesk,  joined  the  organization  in  1928,  spent 
shifted  to  state  desk,  then  became  a  four  years  in  the  circulation  depart- 
reporter  and  finally  news  editor  from  ment  doing  carrier  promotion  work, 
1931  to  1937.  In  the  latter  year  he  was  and  then  was  named  promotion  man- 
appointed  assistant  managing  editor  ager  in  1933.  Under  Swan’s  super- 
after  Basil  Walters  left  to  become  edi-  vision,  the  Register  and  Tribune  won 
tor  of  the  Minneapolis  Star.  Execu-  a  number  of  Editor  &  Pubusher  pro- 
tive  Editor  Gardner  Cowles,  Jr.,  an-  motion  awards 

nounc^  l^cDonald’s  appointment  to  ^wo  other  advancements  came  last 
the  post  of  managing  editor.  Register  and  Tribune  radio 

C.  S.  Magge  Ad  Maaager  station  employes.  Robert  Tincher, 

In  the  advertising  department,  Clar-  head  of  the  business  department  for 
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A  PROFITABLE 

“POINT  OF  SALES”  OPPORTUNITY 


71.6%  of  all  retail  sales  in  Vermillion 
County  are  made  in  Danville 


COMPARED  WITH  58  ILLINOIS  CITIES 

(City  of  Chicago  Included) 


Danville  Stands 


15th  in  population  (1930  U.  S.  Census) 

11th  in  Retail  Sales  (1930  U.  S.  Census  Retail  Distribution) 

14th  in  Retail  Sales  (1933  U.  S.  Census  Retail  Distribution) 

10th  in  Retail  Sales  (1935  U.  S.  Census  Retail  Distribution) 

Danville’s  Retail  Sales  Trend  is  definitely  upward! 


THE  A.  B.  C.  RETAIL  TRADE  ZONE 


Population  (Estimated)  158,816 

Extends  approximately  50  miles  north,  31  miles 
south,  28  miles  east  and  31  miles  west. 


Danville  Is  Located 


In  the  eastern  part  of  the  State. 
135  miles  south  of  Chicago,  142 
miles  southeast  of  Peoria  and 
184  miles  north  of  Evansville, 
Indiana.  It  is  208  miles  north¬ 
east  of  St.  Louis,  92  miles  west 
of  Indianapolis,  and  187  miles 
southwest  of  Fort  Wayne. 


CHICAC>0*| 


PEODiA 


DANVILlEl 


W  D  A  N 

1500  KILOCYCLES 


RADIO 


STATION 


THE  COMMERCIAL-NEWS 

GANNETT  NEWSPAPER" 
DANVILLE  ILLINOIS 


NATIONAL  REPRESENTATIVES 
FOR  NEWSPAPER  AND  RADIO 

.  McKinney  &  son 

Chicago  San  Fr 


V. 


NOVEMBER 


19  3  8 


A  ^  FORTUNE  is  grateful  to  Dorothy 

j  %  ^  Thompson  for  her  words  on  the 

C  3  I  I  value  of  the  FORTUNE  Survey 

“amazing  accuracy”  of 
this  ‘‘relatively  new  and  extremely 

I  ^  interestingdemocratic invention.” 

tortune  forecasts  ^ 
an  election  li — on  the  Record 


This  is  the  second  national 
election  in  which  FORTUNE  has 
foreshadowed  the  verdict  of  the 
electorate  — for  in  1936,  FOR¬ 
TUNE’S  Survey  predicted  the 
Roosevelt  landslide  with  an  error 
of  less  than  one  per  cent! 

Indeed,  the  FORTUNE  Sur¬ 
vey  has  become  valuable  to  many 
more  people  than  can  afford  to 
pay  $10.00  for  a  subscription  to 
FORTUNE— so  valuable  to  those 
who  need  accurate  information  on 
the  changes  and  trends  of  U.  S. 
opinion  that  more  than  500  of 
America’s  leading  newspapers 
have  requested  FORTUNE  to  fur¬ 
nish  them  advance  reports  on 
each  Survey. 


.  By  DOROTHY  THOMPSON _ 

Copyright.  1938,  New  York  Tribune  Inc.,  November  11.  All  rights  reservcnl. 

The  Elections 


The  results  of  the  elections  could 
have  been — and  were — predicted 
months  ago  . . . 

*  ♦  » 

A  relatively  new  and  extremely  in¬ 
teresting  democratic  invention  is  the 
poll,  such  as  those  conducted  by  Dr. 
Gallup,  and  by  “Fortune”  and  “The 
Ladies’  Home  Journal.”  They  have  been 
developed  to  an  amazing  accuracy  .  . . 

If  one  examines  the  results  of  these 
polls  over  the  last  half  year  it  is  not 
at  all  difficult  to  see  what  the  Ameri¬ 
can  people  voted  against  on  Tuesday. 

They  voted  against  a  punitive  atti¬ 
tude  toward  business.  “Fortune’s” 
poll  in  July  showed  that  only  3.7  per 
cent  of  everybody  polled — including 
labor — approved  of  the  Administra¬ 
tion’s  attitude  toward  business  in 
general. 

They  voted  against  the  Adminis¬ 
tration’s  attitude  toward  trade  unions. 
Only  one-third  of  the  voters,  in  the 
“Fortune”  poll,  approved  it,  and  it  is 
notable  that  the  two  Governors  most 
actively  representative  of  the  Admin¬ 
istration’s  labor  policy  —  Governors 
Earle  and  Murphy — were  both  de¬ 
feated  .  .  . 

«  *  ♦ 

It  was  a  vote  of  non-confidence  in 
the  general  condition  of  the  economic 
system.  “Fortune’s”  poll  in  July  re¬ 
vealed  that  60.2  per  cent  thought 
economic  conditions  worsening  rather 
than  improving ;  43.4  per  cent  thought 
people  were  less  secure  than  they  had 
been ;  only  22.4  per  cent  thought  they 
were  more  secure. 

It  was  a  vote  aga» 

•minate  exDP* 


The  idea  that  nobody  is  irreplace¬ 
able  in  this  democracy  was  registered 
by  the  elections  and  by  the  preceding 
polls.  In  “Fortune’s”  October  polls 
only  19.8  per  cent  voted  that  “Roose¬ 
velt  or  a  man  like  him  is  essential  for 
the  good  of  the  country,”  . . .  although 
in  that  same  poll  42.4  per  cent  voted 
that  the  good  outweighs  the  bad  in  the 
Roosevelt  administration  .  .  . 

The  polls,  so  well  supported  by  the 
elections,  would  indicate  that  the  Ad¬ 
ministration  would  do  well  to  recon¬ 
sider  the  popularity  of  its  present 
advisers.  The  July  poll  of  “Fortune 
indicated  that  only  28.3  per  cent  ap¬ 
proved  of  the  advisers. 

And  all  the  polls  showed  dissatis¬ 
faction  with  the  Administration’s 
methods  of  achieving  its  objectives. 

♦  *  ♦ 

The  elections  raise  many  issues 
which  ought,  it  seems  to  me,  to  be 
considered  with  as  much  calmness 
and  objectivity  as  possible.  “Check¬ 
ing”  the  New  Deal  is  not  a  policy.  It 
is  merely  negation.  What  is  needed 
is  reconstruction  in  harmony  with  the 
indications  of  popular  feeling. 

If  the  Administration  plays  fair 
with  the  electorate,  it  will  welcome 
and  invite  discussion. 

It  will  remove  once  and  for  all  its 
punitive  attitude  toward  groups,  and 
toward  individuals. 

It  will  seek  to  find  social  and  po¬ 
litical  inventions  to  ration**’ 
discretionary  powe** 
been  g’’ 


If  your  newspaper  is  not  already  receiving  these 
advance  stories,  write  to  C.  B.Yorke,  FORTUNE, 
Time  and  Life  Building,  Rockefeller  Center, 
New  York,  N.  Y.,  and  they  will  be  sent  to  you. 


Fortune 
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Many  Newsmen  Elected 
To  77th  Congress 


WASHINGTON,  D.  C.,  Nov.  15— 

Newspaper- trained  legislators  are 
expected  to  be  at  least  as  numerous 
in  the  Congress  which  convenes  Jan. 

3  as  they  were  in  the  last  session. 

Many  of  the  journalists  in  the  76th 
Congress  were  not  required  to  go  be¬ 
fore  the  electorate  last  week  due  to 
the  fact  that  they  are  in  the  Upper 
House  where  six-year  terms  are  the 
rule.  Notable  among  them  are  80- 
year-old  Senator  Carter  Glass,  Lynch¬ 
burg.  Va.,  publisher;  Senator  Arthur 
Vandenberg,  former  publisher  of  the 
Grand  Rapids  (Mich.)  Herald;  Sen¬ 
ator  Harry  F.  Byrd  of  Virginia,  pub¬ 
lisher  of  newspapers  at  Harrisonburg 
and  Winchester;  Senator  Arthur  Cap¬ 
per,  publisher  of  the  Topeka  (Kan.) 
Daily  Capital;  and  Senator  Josiah  H. 
Bailey  of  North  Carolina,  a  former 
editor  who  contributes  often  to  im¬ 
portant  magazines. 

Long  List  of  Lawmakers 

Among  the  lawmakers  who  were,  or 
still  are.  newspapermen  and  who  won 
re-election  are:  Senator  Gerald  P. 
Nye  of  North  Dakota,  who  once  owned 
a  chain  of  newspapers;  Representative 
Henry  T.  Hegan  of  Minnesota,  who 
claims  to  be  the  only  holder  of  an 
American  Newspaper  Guild  card  in 
Congress;  Representative  Harold 
Knutson  of  Minnesota,  who  publishes 
the  Wadena  Pioneer  Journal;  Repre¬ 
sentative  Dudley  Allen  White,  editor 
and  general  manager  of  the  Reflec¬ 
tor-Herald  at  Norwalk,  O.,  vice-pres¬ 
ident  of  the  Sandusky  Newspapers, 
Inc.,  publisher  of  the  Sandusky  Regis¬ 
ter  and  Star-Journal;  Representative 
Francis  H.  Case,  publisher  of  the  Cus¬ 
ter  County  (S.  D.)  Chronicle;  Repre¬ 
sentative  Frank  R.  Havenner,  former 
Washington  Post  reporter. 

Representative  Thomas  F.  Ford, 
formerly  magazine  and  literary  editor 
of  the  Los  Angeles  Times;  Representa¬ 
tive  Karl  Stefan,  former  columnist 
and  editorial  writer  for  the  Norfolk 
(Neb.)  Daily  News;  Representative 
Jed  Johnson,  formerly  editor  of  the 
Walters  (Okla.)  New  Era  and  other 
newspapers;  Representative  Edouard 
V.  N.  Izac,  formerly  advertising  man¬ 
ager  of  the  San  Diego  (Cal.)  Union; 
Representative  Paul  S.  Schafer,  form¬ 
erly  reporter  and  later  editorial  ex¬ 
ecutive  of  several  Michigan  dailies; 
Representative  Joseph  W.  Martin, 
publisher  of  the  North  Attleboro 
(Mass.)  Chronicle;  Representative 
John  A.  Martin,  former  editor  of  the 
Ln  Junta  (Col.)  Times;  Representa¬ 
tive  James  G.  Scrugham,  former  pub¬ 
lisher  of  the  Reno  (Nev.)  State  Jour- 


PASSENGERS  ??-  U 
OO  what  PROVIDEt^E  1 
TRAVEL  AGENTS  00  TO  S 
GET  THEIR  MiaiON  DOLLAR 
bookings. ADVERTISE  IN 
THE  SUNDAV  J(X)RNAL  I 
THE  ANNUAL  WINTER  \ 
VACATION  NUMBER  COMES 
OUT  DECEMBER  ilTaf/y 


nal;  Representative  James  W.  Mott, 
former  Oregon  reporter;  Representa¬ 
tive  Joe  L.  Smith  who  published  the 
Raleigh  Register  at  Beckley,  Va.,  for 
20  years;  Representative  John  Tolan, 
a  former  California  typographer; 
Representative  Bruce  Barton,  New 
York  City  advertising  counsel. 

Storke  Appointed  Senator 

Senator  Joseph  C.  O’Mahoney  of 
Wyoming,  a  former  Cheyenne  re¬ 
porter  and  city  editor;  and  Senator 
Henry  Cabot  Lodge  of  Massachusetts, 
who  worked  on  Boston  and  Washing¬ 
ton  newspapers,  were  not  required 
to  run  this  year,  each  having  several 
years  to  serve  on  his  first  term. 

One  newspaperman,  Thomas  M. 
Storke  of  the  Santa  Barbara  (Cal.) 
News  Press,  becomes  a  Senator  on 
appointment  to  fill  out  the  unexpired 
term  of  Senator  William  Gibbs 
McAdoo. 

Stephen  Bolles  was  elected  to  rep¬ 
resent  the  first  Wisconsin  district.  He 
is  the  editor  of  the  Janesvdle  Gazette. 

It  is  considered  likely  that  the 
“newspaper  bloc”  in  Congress  will  be 
augmented  by  additions  from  among 
approximately  100  newscomers  elected 
November  8. 

Not  all  incumbent  journalists  were 
successful  at  the  polls.  The  “casual¬ 
ties”  included:  Representative  Alfred 
N.  Phillips,  Jr.,  who  publishes  the 
Darien  (Conn.)  Review;  Representa¬ 
tive  James  H.  Gildea,  editor  and  pub¬ 
lisher,  Coaldale  (Pa.)  Observer;  Rep¬ 
resentative  Brooks  Fletcher,  who  sold 
his  newspaper  interests  in  1922  to 


LIST'  ^ 
TO  THE  ^ 
LIST 
MAKERS 


Brush-Moore:  Representative  Otha 
Wearin,  farm  paper  writer,  defeated 
in  the  Iowa  Democratic  primary  by 
Senator  Guy  Gillette;  Representative 
William  R.  Thom,  former  press  asso¬ 
ciation  writer  and  reporter  for  Ohio 
newspapers;  Representative  Ira  Drew 
of  Pennsylvania,  former  copy  reader 
for  the  Boston  Herald:  Representative 
Aime  Forand,  formerly  a  reporter  for 
Rhode  Island  newspapers. 

Leadcrt  in  Congress 

Representatives  Norman  Hamilton 
of  Virginia.  John  J.  McGroarty  of 
California,  and  Charles  J.  Colden  of 
California,  former  newspapermen, 
were  not  candidates  at  the  general 
election.  '  1 

Karl  M.  LeComote,  publisher,  Cory- 
don  (la.)  Times-Republican,  Clarence 
J.  Brown,  of  Blanchester,  O.,  and 
George  H.  Bender,  of  Cleveland 
Heights,  O.,  Republican  candidates  who 
were  elected  to  the  House  of  Repre-i 
sentatives  last  week,  identify  them-| 
selves  as  newspaper  publishers. 

In  addition  to  numerical  strength,! 
newspapermen  will  play  an  impor-| 
tant  part  in  the  77th  Congress.  Sen-| 
ator  Glass  is  the  recognized  leader  of' 
the  conservative  party  in  the  Upper! 
House,  the  group  strengthened  by  last 
week’s  election.  Representative 
Joseph  W.  Martin  is  slated  to  become 
House  minority  leader,  a  post  which 
will  place  him  in  line  for  the  Speaker- 1 
ship  if  the  Republicans  “repeat”  in' 
1940. 

RATES  INCREASED 

The  Staunton  (Va.)  Evening  Leader. 
and  News  Leader  have  increased  theirj 
national  rate  from  four  and  a  half  to| 
five  cents  per  line.  Local  rates  were! 
also  increased,  and  the  subscription! 
rate  of  the  Evening  Leader  was  raised] 
from  $3.50  to  $4  per  year.  , 


•  Opportunity-minded  makers  of  newspaper  schedules  are  put¬ 
ting  Michigan  at  the  top  of  their  lists.  In  view  of  current  business 
activity,  that’s  where  it  belongs.  As  in  past  recoveries,  Michigan 
is  again  leading  the  entire  country  in  its  rapidity  of  recovery. 
Booth  Newspapers  offer  you  preferred  position  in  eight  of  Michi¬ 
gan’s  recovery-leading  markets— each  covered  at  one-paper  cost. 
Ask  I.  A.  Klein,  50  E.  42nd  Street,  New  York,  or  John  E.  Lutz, 
435  N.  Michigan  Avenue,  Chicago. 


Michigan's  A  Must  Again 


BOOTH 


NEWSPAPERS 


The  new  comic 
page  sensation 


gspRvnn 

spurs  into 
America's  finest 
newspapers! 

The  list  includes: 
Detroit  News 

ashington  Star 

Baltimore  Sun 

Pittsburgh  Press 

Los  Angeles  Times 

San  Diego  Sun 

Evansville  Press 

Houston  Chronicle 

Memphis  Commercial 
Appeal 

San  Antonio  Express 
Columbus  Citizen 
San  Francisco  Chronicl? 


105,000  aach  Sanday 


Grand  Rapids  Press 
Flint  Journal 

Bay  City  Times 

.Muskegon  Chronicle 
Kalamazoo  Gazette 

Saginaw  News 

Jackson  Citizen  Patriot 

Ann  Arbor  New# 

NEW  YORK  CLEVELAND 
SAN  FRANCISCO 


Modern  streamlined  Intertypes 
Banish  Another  Manual  Operation 


A8CDEFGHIJKLMN0PQRSTUVWXYZ&ABC0EFGH 
5  point 

ABCDEFGHIJKLMNOPQRSTUVW 

10  point 

ABCDEFGHIJKLMNOPQ 

14  point 

ABCDEFGHIJ 

24  point 

ABCDEF 

CC  point 

ABC 

60  point 

Six  different  sizes  of  slugs  for  type 
faces  from  5  to  60  point,  as  shown 
above,  are  quickly  available  to  the 
Intertype  operator,  from  his  position 
at  the  keyboard,  on  machines  which 
are  equipped  with  the  six-mold  disk 


ANOTHER  STEP  AHEAD  in  Inlerlype  machine  design  is  ihe  develop¬ 
ment  of  new  automatic  devices  for  speeding  production  and  reduc¬ 
ing  costs.  The  first  of  these  features  was  the  Automatic  Quadding  and 
Centering  Device,  which  has  saved  thousands  of  dollars  for  news¬ 
papers  and  other  users  of  slug  composition.  Intertype's  most  recent 
automatic  device  of  major  importance  .  .  .  Automatic  Ejector  Blade 
Selection ...  is  coordinated  with  the  new  Six-Focket  Mold  Disk.  With 
this  equipment,  when  the  operator  changes  from  one  mold  to  an¬ 
other,  by  means  of  a  convenient  handle  (see  picture),  the  ejector 
blade  for  the  mold  selected  is  brought  into  operation  automatically. 
This  completely  eliminates  a  manual  operation,  as  well  as  the  possi¬ 
bility  of  error  . . .  involving  delay  and  possible  damage  to  the  ma¬ 
chine  ...  in  the  selection  of  the  proper  ejector  blade.  If  you  are  look¬ 
ing  for  new  methods  of  curbing  costs  (and  who  isn't?)  investigate 
these  and  other  profitable  auxiliary  features  of  the  modern  Intertype. 
Printed  matter  sent  on  request.  Intertype  Corporation,  Brooklyn,  N.  Y. 

SET  tN  BETON  PAMtLY 


Step  Ahead  with 

the  Streamlined  X  £iXi\  X  1  Ji  Xj 
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EDITOR  &  PUBLISHEF, 


Short  'Te.kei 


AT  THE  Dec.  3  municipal  election 
voters  at  Doerun,  Ga.,  will  have  an 
opportunity  to  settle  grudges  against 
H.  W.  Garrett,  editor  of  the  Doerun 
Courier,  or  name  him  either  to  the 
City  Council  or  as  Mayor.  He  is  en¬ 
tering  the  race  “just  for  the  opportu¬ 
nity  it  affords  me  to  be  sociable  and 
tell  hes.”  His  announcement  con¬ 
tinues: 

“In  getting  in  the  race  I  am  not  only 
giving  my  friends  a  chance  to  vote  for, 
but  all  my  enemies  a  chance  to  vote 
against  me.  If  you  have  a  grudge 
against  me,  I  want  to  give  you  a 
chance  to  get  it  out  of  your  system 
and  forget  all  about  it  as  quickly  as 
possible.” 

REFRESHING  CANDOR,  as  exhibited 
in  a  political  advertisement  appear¬ 
ing  in  Reading  (Pa.)  Times  Nov.  8: 

VOTE  MOSER 
FOR  CONGRESS 
ON  THE  DEMOCRATIC 
TICKET  X 

AND  ENJOY  THE  CONTINUATION  OF  HIS 
COMPETENT,  LOYAL  AND  SELFISH 
SERVICES. 

HUNTING  SEASON  NOTE  from 
Rochester  Democrat  &  Chronicle: 
“Prize  pheasant  hunters  in  the  Arcade 
area  during  the  recent  season  were 
Robert  Drennan,  William  Nealon  and 
Clifford  Joslin  of  that  village.  Dren¬ 
nan  bagged  the  largest  bird,  weight 
three  pounds,  five  and  five-eight 
ounces.  Nealon  and  Joslin  tied  for 
birds  with  the  longest  tail  feathers, 
each  getting  one  with  feathers  21  and 
seven-eight  inches  long.  Hunters  in 
the  area  reported  girls  generally 
scarce.” 

■ 

DAN  BICKHAM,  former  business 
manager  and  co-publisher  of  the 
Dayton  (O.)  Journal  let  himself  in  for 
a  good-natured  “kidding”  recently  at 
a  dinner  of  25  veteran  and  former 
members  of  the  Dayton  press.  The 
approaching  thirty-fifth  anniversary  of 
the  Write  Brothers’  pioneer  airplane 
flight  at  Kitty  Hawk,  N.  C.,  led  Bick- 
ham  to  explain  how  the  Journal  was 
scooped  on  that  momentous  event  of 
Dec.  17,  1903. 

Prior  to  the  successful  flight,  the 
brothers  conducted  several  unsuccess¬ 
ful  experiments  in  Dayton,  Bickham 
said,  and  this  resulted  in  a  flurry  of 
“notices”  in  the  Journal.  So  much 
was  written  that  Wilbur,  the  elder 
brother,  asked  Bickham  not  to  print 
any  more  and  “I  agreed  on  condition 
that  when  something  new  happened, 
the  brothers  would  notify  me.” 

“Immediately  after  the  Kitty  Hawk 
success,”  Bickham  continued,  “the 
Wrights  sent  a  telegram  to  their  father 

Circulation 
for  October 

}04,195 

was  the  average  net  paid  daily 
circulation  of  The  Baltimore  Sun 
(morning  and  evening  issues)  dur¬ 
ing  the  month  of  October,  1938. 


October  circulation  of  The  Sun¬ 
day  Sun  averaged  190,411  per 
Simday. 

Evurything  in  Baltimore 
Revolves  Around 


THE  I&m  SUN 


Merninf 


Evening 


Sunday 


who  detailed  another  son,  Lorin,  to 
take  the  telegram  to  the  Journal.  I 
had  left  the  office  that  night  in  charge 
of  Frank  Tunison,  then  telegraph  edi¬ 
tor.  Frank  thought  the  telegram  was 
just  another  ‘wild  story,’  and  following 
my  instructions  tossed  it  into  the  waste 
basket.” 

The  next  day  both  Tunison  and 
Bickham  were  surprised  to  find  the 
story  confiremd  by  both  of  their  after¬ 
noon  competitors. 

a 

“LACONIC”  must  be  the  middle  name 
of  H.  L.  Ober,  local  news  corre¬ 
spondent  for  INS  in  Monticello,  N.  Y., 
who  sent  the  following  sad  story  to 
the  news  service,  Nov.  4: 

“Wasserlaufs  farm  house  afire  near 
Swan  Lake.  Fire  siren  wouldn’t  work. 
When  did,  no  one  answered.  Finally 
several  volimteers  arrived.  No  gas 
in  truck.  Got  gas.  At  fire,  found  had 
no  extinguishing  chemicals.  Liberty 
and  White  Lake  companies  summoned. 
When  arrived,  found  no  water.  Fire 
however  lost  no  time.  Destroyed  en¬ 
tire  building  and  most  of  contents.” 

■ 

TIME  apparently  means  nothing  to 
Editor  &  Publisher,  as  witness  this 
item  printed  recently: 


“Jonathan  Daniels,  editor,  Raleigh 
(N.  C.)  News  &  Observer,  address^ 
the  annual  biennial  convention  of  the 
Southeastern  Library  Assn.,  in  At¬ 
lanta  recently.” 

SUBMITTED  as  “the  fulfillment  of  a 
copy  reader’s  dream”  is  the  follow¬ 
ing  headline  from  the  Nov.  12  Gary 
(Ind.)  Post-Tribune: 

JOE  GOIN  TO  ATTEND 

C.  I.  O.  CONVENTION 
Happily,  Joe  Goin  really  was  his 
name. 

■ 

THE  managing  editor  of  the  Kalama¬ 
zoo  (Mi^.)  Gazette,  a  good  Cath¬ 
olic,  is  planning  a  course  of  instruc¬ 
tion  in  religion  for  his  copy  desk.  It 
all  comes  about  by  the  treatment 
given  the  Associated  Press  story  of 
the  beatification  of  Mother  Cabrini. 
In  the  lead  and  in  subsequent  para¬ 
graphs  the  inspired  copyreader 
changed  the  word  “beatification”  to 
“beautification,”  and  the  conforming 
headUne  read: 

“CATHOLIC  CHURCH  TO 
BEAUTIFY  AMERICAN” 

■ 

Editor  &  Publisher  will  pay  $2  for  each 
“Short  Take”  accepted  and  published.  Those 
not  use<l  will  not  be  returned. 


GIRL  “BRIGHTUGHTER" 

Dorothy  Kilgallen,  reporter  on  the 
New  York  Journal  and  American,  and 
daughter  of  International  News  Ser¬ 
vice’s  star  reporter  James  Kilgallea 
this  week  became  Broadway  columnk 
for  her  paper.  Her  column,  “The  Voice 
of  Broadway,”  will  not  replace  any  of 
the  other  Broadway  features  carried 
by  the  Journal  and  American.  Miss 
Kilgallen  gained  fame  as  a  reporter 
in  1936  when  she  raced  two  other  Nev 
York  reporters  around  the  world  by 
airlines.  She  has  been  with  the  Nn 
York  Journal  for  seven  years. 

■ 

HERALD  TRIBUNE  FIRE 

A  fire  in  a  ventilating  shaft  leading 
from  the  stereotyping  room  of  the 
New  York  Herald  Tribune  filled  par 
of  the  building  with  smoke  late  Nov.  14 
but  did  not  cause  any  delay  in  the 
issuance  of  the  first  edition.  The  blaze 
said  to  have  been  fed  by  a  combustible 
mixture  of  dust  and  oil  vapor,  burned 
for  about  half  an  hour  but  caused 
slight  damage.  Members  of  the  edito¬ 
rial  and  mechanical  departments  con¬ 
tinued  at  work  throughout  the 
fire. 


Automobile  Distribution 
Locates  Best  Customers 


Motor  Vehicles  on  Farms  V 
150  Cars  Per  Dot 
Located  by  Counties 


Ij^OLKS  who  own  more  automobiles  not  only  buy  more  tires,  gas¬ 
oline  and  batteries  but  more  of  most  all  advertised  products. 

The  above  map  shows  that  the  Milwaukee  area  is  one  of  the 
nation's  first  grade  markets  with  an  exceptionally  heavy  concen¬ 
tration  of  these  volume  buyers.  Automobile  ownership  on  97 
out  of  100  Wisconsin  farms  is  assurance  that  Milwaukee  Journal 
circulation  reaches  ready-moneyed,  good-living  families  in  rural 
as  well  as  urban  areas  throughout  the  market. 

THE  MILWAUKEE  JOURNAL 

XT  FIRST  BY  MERIT  IT^ 


•for  NOVEMBER  19,  1938 


19 


He  reached  in  hht 
l)oefcet  and  pulled 
out  a  ten  and  a 

five. 


^  This  it  > 
the  NINTH 
W  e  series  ef 
‘^vcrtisewenls  pn 
Mred  by  news- 
psbsrmen  fer 
newt^^r- 
^  men. 


Published  in  the  Interest  of  Street  and  Highway  Safety 

THE  TRAVELERS  INSURANCE  COMPANY 

HARTFORD,  CONNECTICUT 


y  City  Editor 


is  One  Swell  Guy 


city  editor  is  one  swell  guy — the  linest 
boss  a  man  ever  had.  There  isn’t  one  of  us  who 
hasn’t  looked  to  him  for  help  more  than  once 
in  some  little  personal  difficulty,  and  he  has 
always  come  through  100  per  cent.  Never  knew 
him  to  let  one  of  us  down — no,  not  even  on  this 
occasion  I’m  going  to  tell  you  about. 

1  got  a  ticket  for  speeding.  Well,  maybe  not  so 
much  for  speeding  either,  because  our  sheet  and 
the  Uepartment  have  always  been  gr>od  friends, 
but  for  sh<K>ting  olT  my  mouth  when  this  smart 
copper  stopped  me.  Anyway,  I  got  the  ticket  and 
I  was  plenty  sore  about  it;  so  I  went  to  the  boss 
and  asked  him  to  call  the  (>hief  and  fix  it  for  me. 
He  had  that  good-natured,  tolerant  look  on  his 
face  and  1  knew  I  was  all  set. 

"Vi  hat’s  the  damage  these  days  when  a  fellow 
gets  picked  up  for  speeding?”  he  asked  in  a  kind 
of  off-hand  way. 

”Ten  ami  eosts,  I  guess,”  I  replied. 

”llm-m,  can’t  say  I  blame  vou  for  being  up¬ 
set.”  lie  reached  in  his  pocki*!  and  pulled  out  a 
ten  and  a  five.  "Mere,  Hob,  this'll  lake  care  of  it. 
I*ay  me  back  when  your  shi|»  comes  in.” 

Vt  ell,  you  could  have  drowned  me  in  a  thimble 
of  water,  1  fell  that  small.  I  had  dough  in  the 


bank  and  he  knew  it.  Naturally  I  refused  the 
money,  but  then  he  gave  me  something  a  lot 
more  valuable,  because  it  has  made  a  better 
newspaperman  out  of  me. 

"Bob,”  he  said,  "we’re  against  ticket  fixing. 
Ticket-fixing  breeds  disrespect  for  the  law.  Dis¬ 
respect  for  the  law  breeds  recklessness,  and  reck¬ 
lessness  breeds  accidents.  While  accidents  some¬ 
times  make  good  copy,  I’d  a  lot  rather  fill 
Column  8,  Page  One  with  cooking  hints  than 
with  an  obituary  of  one  Bob  Arthur  of  The 
Times.’’'’ 

Now'  what  are  you  going  to  do  with  a  guy  like 
thal?  Take  any  assignment  he  ever  gives  you,  I 
guess,  and  thank  your  lucky  stars  you’ve  got  a 
model  like  him  to  pattern  after. 

I  know  now  why  the  Police  Di-part  men  t  gives 
him  a  lot  of  breaks  on  the  important  things;  he 
doi-sn'l  belittle  their  efforts  by  asking  iinim- 
[lortant  p<*rsonal  favors.  He  sees  this  ac-ciilent 
problem  in  its  deep<T,  broader  aspects  and  that’s 
why,  if  he  and  our  pafier  get  their  way,  pretty 
soon  there  won’t  be  any  ticket-fixing  in  this 
town.  A  reduction  in  accidents,  he  says,  is  bound 
to  follow.  And  I  believe  him,  because  I  never  yet 
knew  him  to  size  up  a  situation  wrong. 


THE  JOHNSTOWN  DEMOCRAT 


WOOD  NEWSPAPER 
MACHINERY  CORPORATION 


City  Zone  Population  105,265  Tribune-Democrat  ABC 

Trade  Area  Population  299,781  Circulation  53,815 

_  Two  good  newspapers/  with  local  ownership  management 


Miles  Dallison 
Elected  to  Head  ^ 

N-  E-  Ad  Group 

NENAEA  Members  Hear  j 

Attack  on  Proposed  Patman 
Chain  Store  Tax 

1 

Boston,  Nov.  15 — Miles  F.  P.  Dalli- 
son  of  the  Lowell  (Mass.)  Courier- 
Citizen-Leader  was  elected  president 
of  the  New  England  Newspaper  Ad¬ 
vertising  Executives  Association  at  its 
annual  meeting  at  the  Parker  House 
here  today. 

Other  officers  elected  are:  R.  M. 
Hennick  of  the  Waterbury  (Conn.) 
Republican-American,  vice-president; 
Arthur  T.  Brush.  Manchester  (N.  H.) 
Union  -  Leader,  secretary  -  treasurer.  | 
Directors:  Buell  W.  Hudson,  Woon¬ 
socket  (R.  I.)  Call;  W.  W.  Budrow, 
Berkshire  (Mass.)  Evening  Eagle;  Wm. 

F.  Hallisey,  Brockton  (Mass.)  Enter¬ 
prise-Times:  Harold  C.  Allen,  Brattle- 
boro  (Vt.)  Reformer;  and  W.  J.  Mon¬ 
tague,  Bridgeport  (Conn.)  Times-Star. 

The  outgoing  president.  Buell  W. 
Hudson,  presided.  The  morning  was 
given  over  to  discussion  of  various 
promotion  schemes,  illustrated  in  many 
cases  with  tear  sheets. 

More  White  Space 
Following  a  luncheon,  attended  by 
50  members,  J.  Marshall  Duane,  ad¬ 
vertising  director  of  the  First  Na¬ 
tional  Stores,  spoke  brieflly  on  the 
difficulties  his  organization  has  en- 
coimtered  in  towns  where  self-service 
and  regular  stores  are  maintained.  He 
also  stated  that  his  company’s  adver¬ 
tising  will  not  in  the  future  contain 
so  many  items  in  a  given  ad  but  will 
have  more  white  space.  The  adver¬ 
tisements  will  also  contain  menus  to 
tie  in  accessories  with  the  leaders. 

First  National’s  public  relations  man, 
George  L.  Moore,  outlined  the  devas¬ 
tation  that  will  be  wrought  if  Con¬ 
gressman  Wright  Patman’s  anti-chain 
store  bill  is  enacted,  stating  that  the 
federal  excise  tax  on  First  National 
stores  would  be  $15,000,000  annually 
which  is  five  times  the  annual  earn¬ 
ings.  This  would  be  a  tax  of  $6,382 
per  store,  he  stated. 

“The  proposed  bill  is  im-Americar. 
and  anti-public,”  he  asserted,  “and 
the  public  does  not  realize  the  impli¬ 
cations  of  this  bill.  Mr.  Patman  owes 
it  to  the  American  people  to  tell  more 
about  the  motives  of  such  bills.” 

Anthony  G.  Glavin,  director  of  the 
New  Englta^  Newspaper  Advertising 
Bureau  told  of  a  plan  his  organization 
has  outlined  for  co-operative  methods 
to  bring  more  national  advertising  in¬ 
to  newspapers.  He  stressed  the  needs 
of  local  newspapers  to  make  distribu¬ 
tion  surveys  of  goods  in  their  terri¬ 


tories.  This  information,  coupled  with 
that  which  the  bureau  will  furnish 
papers  as  well  as  advertising  agencies, 
will  make  it  possible  to  present  a  clear 
and  accurate  picture  of  coverage  to 
prospective  advertisers. 

■ 

FELL  TO  BIRMINGHAM 

Albert  W.  Fell,  until  recently  an  ex¬ 
ecutive  of  the  Gannett  Newspapers, 
has  joined  Aubrey  Harwell  of  Bir¬ 
mingham,  in  forming  Harwell  &  Fell, 
newspaper  brokerage  and  manage¬ 
ment  engineering  firm  at  Birmingham. 
Mr.  Fell  formerly  was  manager  of 
the  New  England  Daily  Newspaper 
Assn.,  and  the  Pennsylvania  News¬ 
paper  Publishers’  Assn.  On  leaving 
Rochester  he  was  honored  by  the 
Sales  Managers’  Club  and  the  Cham¬ 
ber  of  Commerce. 


Sigma  Delta  Chi 
Meets  in  Madison 

continued  from  page  9 

the  way  out.  One  man  no  longer  can 
do  all  the  jobs  that  are  required  to¬ 
day”;  Stephen  Bolles,  Janesville 
(Wis.)  Gazette  editor  and  newly- 
elected  Republican  Congressman,  who 
explained  he  wanted  to  see  what  it 
was  like  to  be  a  politician  instead  of 
living  in  “my  editor’s  gold  fish  bowl”; 
and  Douglas  C.  McMurtrie,  director 
of  typography,  Ludlow  Typograph 
Compciny,  Chicago,  who  impressed  his 
audience  with  the  need  for  more  leg¬ 
ible  typefaces  and  headlines.. 

The  Wisconsin  State  Journal  and 
Madison  Capital  Times  were  hosts  to 
the  convention  delegates  at  the  lunch¬ 


eon  at  which  Gov.  LaFoUette  spoke 
He  told  the  group  “the  beat  of  fee 
of  the  unemployed  is  far  more  dan¬ 
gerous  than  all  Ae  propaganda  coming 
out  of  Moscow  or  Rome.” 

The  University  of  Iowa  chapter  wa- 
suspended  temporarily,  pending  re¬ 
habilitation  by  alumni  members  d 
that  group.  The  F.  W.  Beckman  chap¬ 
ter  efficiency  trophy  was  awarded  tht 
University  of  Oregon  chapter.  Stan¬ 
ford  again  won  the  K.  C.  Hogate  pro¬ 
fessional  achievement  plaque. 

Initiated  as  professional  members  of 
the  University  of  Wisconsin  chapter 
were  Clinton  F.  Karstaedt,  Beloit 
(Wis.)  Daily  News,  Louis  H.  Zimmer¬ 
man,  Burlington  (Wis.)  Standari 
Democrat  and  W.  K.  Howison,  for¬ 
merly  of  the  Brooklyn  Eagle  and  no* 
in  the  agricultural  department  at  Wis¬ 
consin  university. 
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M  t  NO  LAND 

^fPAr>E:r<S  p^y 
VOLUMH  iALES, 


KNOWS  ENOUGH  TO 
"KEEP  OUT  OF  THE  RAIN 


mresfigatit'e  advertising,  when  adverfisers  take  nothing  for 
granted,  they  are  more  interested  in  the  character  of  a  people  than  in  gushets  of 
statistics.  For  these  national  advertisers  are  looking  ahead.  They  are  interested  in 
*  permanency  of  sales  and  of  buying  habits.  That's  why  New  England  holds  a  first 
place  in  their  schedule-planning.  Once  sold,  a  New  Englander  stays  sold. 

hundreds  of  thousands  of  tourists — and  they  turn  to  New  England  in  winter 
\  equal  zest — who  motor  the  perfect  macadam  highways,  go  into  ecstacy  over 

^  ancient  100-year-old  Covered  Bridges.  They  were  built  with  a  special  idea — as  sanc- 
f  tuaries  when  storms  broke  and  the  rains  fell. 

England  has  been  foresighted,  always,  in  this  respect.  It  "Knows  enough 
I  to  come  in  out  of  the  rain."  It  diversifies  its  crops  ...  it  produces  what  people  want 
VPr^toif^vTW world  wants  ...  it  encourages  characterful  industries  ...  It  never  puts 

all  eggs  in  one  basket  ...  it  saves  up  for  the  rainy  day,  but  spends  when  spending 
brings  comfort  or  happiness  or  efficiency  or  a  new  zest  of  living.  When  it  knows  what 
'•  '*  producing  deserves  nation-wide  recognition,  it  advertises  nationally  ...  all  the 

I  ^ \  from  lobsters  to  potatoes,  shoes  to  maple  syrup.  And  brands  them  with  real 

\  vk  imagination.  New  England  didn't  pay  much  attention  to  its  floods  and  hurricane 

r"^  \  engage  in  self-pity. 

\  There's  an  easy-to-get-at-market.  And  reached  by  newspapers  that  grew  up 

\  '^ith  the  States  and  the  cities  and  the  villages.  You  can  put  a  sort  o'  "covered  bridge" 

over  your  advertising  expenditures  by  cultivating  markets  such  as  these. 

THESE  NEWSPAPERS  WILL  SUPPLY  LAST-MINUTE  MARKET  FACTS  AND  DATA  AS  TO  MERCHAN 
DISING  AIDS  ON  REQUEST.  THEY  BELIEVE  IN  ADVERTISING  COOPERATION. 

MAINE 

Bangor  Dally  News  (M) 

Portland  Press-Herald  Express,  Sunday 
Telegram  (M&ES) 

-'JEW  HAMPSHIRE 
Concord  Monitor-Patriot  (E) 

Keene  Sentinel  (E) 

Manchester  Union-Leader  (M&E) 

VERMONT 
Barre  Times  (E) 

Bennington  Banner  (E) 

Brattleboro  Reformer  (E) 

Burlington  Free  Press  (M) 

St.  Johnshury  Caledonian-Record  (E) 

MASSACHUSETTS 
Beverly  Evening  Times  (E) 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Boston  Herald-Traveler  (ME) 

Boston  Post  (M) 

Poston  Post  rS) 

Brockton  Enterprise-Times  (E) 


RHODE  ISLAND 
Pawtucket  Times  (E) 

Providence  Bulletin  (E) 

Providence  Journal  (M) 

Providence  Journal  (S) 

West  Warwick  Pawtuxet  Valley  Dally  Times 
(E) 

Westerly  Sun  (E&S) 

Woonsocket  Call  (E) 

CONNECTICUT 

Danbury  News- Times  (E)  " 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Meriden  Record  (M) 

New  Britain  Herald  (E) 

New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  and  Record  (MAE) 
Stamford  Advocate  (E) 

Waterbury  Republican  A  American  (MAE) 
Waterbury  Republican  A  American  (EAS) 
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OCTOBER'S  DIP 

^VHY  DID  newspaper  advertising  slip  in  October 
after  three  months  of  continuous  rise?  Why 
«lid  it  not  follow  its  usual  course  a  step  or  two 
l>ehind  the  general  business  trend,  which  is  up¬ 
ward?  Is  there  any  evil  significance  for  the 
future  in  the  Oc‘totx*r  rejmrts  on  other  pages  of 
this  issue? 


Answering  the  last  tpiestion  first,  we’ll  say — no. 
Oetolier  opened  on  a  war  scare  note.  Plans  which 
had  l)een  knocked  into  a  tramp’s  tomato  can  by 
the  terrors  of  September  could  not  be  put  into 
workable  .shaj)e  in  time  for  October  fruition. 
Tho.se  included  newspaper  advertising.  Unsea- 
.sonable  weather  over  a  great  part  of  the  country 
put  retail  business  back  several  weeks  by  delaying 
tlie  .sale  of  cool  weather  goods.  Automotive  ad¬ 
vertising  was  di.sjointed,  in  eompari.son  with  last 
\ear.  by  the  later  starting  date  of  the  auto  .shows. 
.Vnd  pleasant  though  the  recent  volume  of  auto¬ 
motive  copy  has  been,  it  is  still  far  below  past 
>tandard.s. 

Classified,  however,  .supplies  an  optimistic  note. 
'I  his  index  to  employment  kept  its  head  up  and 
moved  forward  in  the  October  index.  That  looks 
like  the  best  assurance  that  the  month’s  decline  in 
retail,  general,  and  automotive  betokens  no  catas¬ 
trophe.  The  fact  that  financial  advertising 
stirred  quite  energetically  (for  it)  among  its  deep 
.shoals  probably  has  more  significance  as  to  gen¬ 
eral  business  trends  than  all  the  other  bad  new's 
in  a  bunch.  The  future  will  be  better  than  the 
immediate  past,  if  only  for  the  reason  that  it 
s-ouldn't  be  much  worse. 


WHAT  IS  NEWS?— NO.  48761 


'1  HE  Sew  York  Daily  Sews  found  an  answer  to 
this  .serial  question  Nov.  14  by  knocking 
Hitler  off  Page  One  for  a  two-deck  headline 
heralding  a  scientific  approach  to  control  of  sex. 
Inside,  readers  were  treated  to  a  story  of  the 
Daily  News’  research  into  this  question,  which 
has  been  occupying  the  medical  profes.sion  for 
the  past  two  decades,  if  not  longer.  Exi>eriments 
with  white  rats  seem  to  indicate  that  proportion 
of  males  and  females  can  lx*  controlleil  by  intlu- 
sMicing  the  acidity  or  alkalinity  «)f  the  mother 
jinimal’s  secretions.  Tuesday’s  paper  had  a  Lon- 
<lon  dispatch  to  the  effect  that  human  results  had 
been  similarly  achieved  by  the  mailed  advice  of 
-m  English  doctor. 

The  theory  may  have  .scientific  foundation.  It 
has  long  lieen  discu.ssed  in  profes.sional  journals  of 
tlie  «l(K‘tor.s,  but  we  gather  from  the.se  authorities 
tliat  the  data  is  .still  too  meager  to  permit  any 
claims  or  any  application  of  the  idea  to  human 
rcpriKluction.  The  doctors  undoubtedly  Iwlieve 
•  hat  even  after  they  have  .solved  the  purely 
physical  problem,  they  have  only  cracked  the 
<l<H)r  oj)en.  They  still  do  not  know  whether  it 
Is  for  the  gcHxl  of  the  race  or  for  the  individual 
that  they  should  interfere  with  a  i)roblem  which 
has  asi)ects  l)eyond  the  ken  of  any  laboratory. 
-Viid  as  the  do<‘tors  have  told  News  reporters, 
experiments  with  rats  under  laboratory  control 
are  vastly  different  from  tests  with  human  beings 
with  minds  and  i)erver.sities  of  their  own.  The 
scientific  basis  for  the  reported  human  restdts  is 
highly  .speculative. 

Of  the  interest  in  this  story,  there  can  be  no 
doubt.  Of  its  value  as  a  piece  of  information, 
there  is  plenty.  Our  own  opinion  is  that' the  News 
<lid  no  good  for  its  readers,  for  itself,  or  for  the 
newspaper  busine.ss  by  its  sensational  publication 
as  fact  of  unestablished  conclusions.  Its  tre¬ 
mendous  circulation  multiplies  its  responsibilities 
ill  this  respect. 


I  A  L 


THANKSGIVING 

Praise  ye  the  Lord.  1  will  praise  the  Lord  with  my 
whole  heart,  in  the  assembly  of  the  upright,  and  in 
the  rongregation. 

His  work  is  honourable  and  glorious:  and  his 
righteousness  endureth  for  ever.  PSALMS  HI:  1-3. 


DRIVE  AGAINST  ADVERTISING 

.VSSIST.\NT  .VTTORNEY  General  Arnohl’s 

chants  against  monoixtly  in  general  anti  against 
mass  advertising  in  particular  may  Ik*  attributed 
to  his  fondness  for  liis  own  rhetoric.  Some,  in¬ 
cluding  this  writer,  have  so  regarded  it,  until  re¬ 
cent  develoi)ments. 

.\rnold’s  ideas  were  slightly  paraphrased  on 
Nov.  10  by  Wendell  Berge,  special  assistant  to  the 
.\ttorney  General,  in  a  speech  before  the  .\merican 
Finance  .\ssociation.  Like  Arnold,  he  believes 
that  atlvertising’s  proper  (and  presumable,  sole) 
function  is  the  promotion  of  sales.  He  also  l)e- 
lieves  that  the  consent  decrees  signed  last  week 
by  F'ord  and  Chrysler,  open  the  way  to  obtaining 
by  similar  means  “public  benefits  not  actually 
required  by  law.” 

The  agreements  by  the  two  motor  companies, 
which  bar  the  adverti.sing  of  particular  finance 
companies  by  the  motor  firms  in  their  promotion 
of  instalment  .sales,  are  without  precedent,  with¬ 
out  legal  compulsion,  and  without  admis.sion  of 
any  illegal  practices.  The  mention  of  one  finance 
firm  or  another  in  the  adverti.sing  of  the.se  com- 
])anies  is  of  small  imiK)rtanee  either  to  them  or  to 
the  jmblic.  The  larger  question  is  of  major 
import  an  ee. 

That  is  whether  the  Department  of  .lustice  will 
Ix^  able  to  regulate  business,  without  regard  to 
acts  of  Congress,  whether  it  will  lx?  able  to  dictate 
business  conduct  along  lines  of  what  some  .\.ssi.st- 
ant  .Vttorney  General  considers  sound  public  pol¬ 
icy,  and  po.s.sibly  into  channels  that  .some  future 
.Xssistant  .Vttorney  General  will  regard  as  illegal. 

That  some  such  ideas  were  nursed  in  the  Depart¬ 
ment  .seems  evident  from  the  .Vrnold  and  Berge 
pronouncements  of  last  we«‘k.  Since  then,  as  a 
result  of  the  uneasiness  the.se  remarks  created 
ametng  bu.siness  men,  Mr.  .Arnold  has  clarified  his 
thoughts.  In  a  letter  to  Advertisiny  Selliuti,  he 
writes  this  week: 

“In  my  judgment,  sound  advertising  is  a 
creative  effort,  and  would  not  be  a  .subject  for 
ccx'rcive  regulation.  Even  when  the  economic 
validity  of  its  use  is  questionable,  the  .situation 
will  or<linarily  contain  too  many  intangibles  and 
variables  to  warrant  any  rule  of  thumb  treat¬ 
ment. 

•Any  determination  that  a  particular  kind  or  use 
of  advertising  can  best  be  made  by  the  business 
men  and  adverti.sers  concerned,  and  unsound  re¬ 
sults  can  best  be  remedied  through  voluntary 
concerted  action  on  the  part  of  adverti.sers. 

“Thus,  when  by  voluntary  agreement  with  com- 
j)etitor.s,  any  concern  seeks  to  set  up  advertising 
practices  designed  to  promote  maximum  consump¬ 
tion  and,  at  the  same  time,  to  give  smaller  com¬ 
petitors  fair  access  to  the  market,  such  an  effort 
will  be  encouraged  by  the  anti-trust  division, 
within  the  framework  of  its  consent  decree  policy, 
as  reasonable  and  beneficial.  This  is  what  we  had 
in  mind  in  our  release.” 

That  is  much  closer„to  today’s  realities. 


NEWSPRINT  FROM  EUROPE 

WHETHER  the  wish  is  the  father  to  the 
thought,  we  can’t  at  this  moment  say.  We 
do  hear  that  informerl  publishers  expect  a  total 
of  400,000  tons  of  newsprint  to  be  imported  from 
Europe  next  year,  including  150,000  tons  for 
newspapers  East  of  the  Mississippi  River.  We 
do  not  vouch  for  the  amounts,  but  it  is  evident, 
regardless  of  the  total,  that  publishers  are  looking 
to  other  than  Canadian  sources  for  part  of  their 
1939  tonnage. 

Even  a  slight  diversion,  much  less  than  150.000 
tons,  from  Canadian  to  Euro]x'an  mills  Ixxles 
trouble  for  the  already  harassed  Canadian  manu¬ 
facturers.  At  any  price,  they  must  have  volume 
tonnage,  the  bulk  of  the  consumption  by  I'nited 
States  pajx?rs,  to  pay  ex|x?n.ses.  meet  fixed  charges, 
regardless  of  dividends.  Every  ton  that  goes  to 
Fmropean  producers  is  cream  off  the  toj)  f)f  the 
bottle,  both  for  domestic  and  Canadian  mills. 

The  tight  hand  that  the  provincial  govern¬ 
ments  of  Ontario  and  Quebec  hold  over  the  news¬ 
print  production  within  their  borders  may  Ix'  the 
controlling  factor.  The  mills  may  not  be  free  to 
meet  the  lower  price  offered  by  Ciiited  States  pro- 
(lut'ers.  If  that  is  so,  it  illustrates  again  the  futil¬ 
ity  of  parochial  price  control  in  a  world  market. 
The  $5,000,000  signified  by  the  $4  differential  be¬ 
tween  U.  S.  and  Canadian  prices  on  about  2,500,- 
000  tons  may  be  a  high  price  to  pay  for  attempted 
protection  of  investment  and  wage  returns.  It 
is,  in  fact,  a  standing  invitation  to  new  competi¬ 
tion  which  will  become  no  ea.sier  as  the  Canadian 
mills  grow  older  and  le.ss  efficient. 


IN  A  MIGHTY  SEAT 

.-VF'TER  A  C.AREF^R  as  long  and  as  multifari¬ 
ously  distinguished  as  has  fallen  to  the  lot  of 
few  journalists  or  educators.  Dr.  John  H.  Finley 
steps  down  from  the  editorial  chair  of  the  Seir 
York  Times.  At  75,  he  becomes  editor  emeritus 
— the  first,  to  our  knowledge,  ever  named  by  a 
New  York  City  newspaper.  His  successor  as  edi¬ 
tor  is  Charles  Merz,  who  has  spent  most  of  his 
20  or  more  years  in  journalism  as  correspondent 
or  editorial  writer  for  the  Times  and  for  the  old 
N ew  Y ork  World.  At  45,  he  comes  to  what  might 
be  called  the  Number  One  newspaper  job  t)f  the 
Western  Hemi.sphere,  a  real  seat  of  the  mighty. 

His  appointment  by  Publisher  Arthur  H.  Sulz¬ 
berger  furnishes  an  interesting  commentary  Isith 
upon  the  Times  and  upon  its  new  editor.  Twenty 
years  ago,  Mr.  Merz  was  just  a  young  newspajKT- 
man,  seeking  a  chance  to  fulfill  the  high  promise 
of  his  educational  years.  Within  three  years,  his 
name  was  known  around  the  world.  With  Walter 
Lippmann  he  compiled  a  survey  for  the  Se\c 
Republic  of  American  i)ress  coverage  of  events 
in  Soviet  Ru.ssia  between  the  1917  revolution  and 
the  year  1921.  The  New  A’ork  Times  was  the 
guinea  pig  of  the  examination,  lx*cau.se  of  its  repu¬ 
tation  for  complete  and  accurate  news.  The  re¬ 
sults  did  not  flatter  the  Times,  and  bj’  inference, 
reflected  no  credit  on  the  rest  of  journalism. 

The  survey  had  epochal  results.  The  Times 
acted  vigorously  to  end  the  reporting  system 
which  had  produced  so  much  that  was  false  and 
mi.sleading.  It  succeeded  signally,  and  so  led  a 
nationwide  improvement  in  international  rejXJrt- 
ing.  Messrs.  Merz  and  Lippmann  in  a  year  or 
two  joined  the  World  editorial  staff.  Merz  left  the 
World  staff  in  1930,  and  joined  the  Times  in  May. 
1931,  almost  exactly  10  years  after  the  New  Re¬ 
public  feat.  It  is  a  tribute  to  modern  journali-sm 
that  it  takes  good  men  where  it  finds  them,  and 
holds  few  grudges.  The  old-timers,  who  never 
forgot  friend  or  foe,  especially  the  latter,  missed 
many  a  larger  objective. 


United  Press,  and  Harold  EUlis,  man-  """"“"""‘""‘"'"TTTTrTT' 

ager,  University  of  California  News  FOLKS  WORTH 

Bureau,  were  initiated  into  Sigma 
Delta  Chi  fraternity  as  associate  mem¬ 
bers  at  a  dinner  meeting  held  Nov.  11 
at  the  San  Francisco  Press  Club. 

Theodore  Bodenwein,  publisher.  New 
London  (Conn.)  Day,  who  has  been 
seriously  ill  at  ihe  Lawrence  and  Me¬ 
morial  Associated  Hospitals  in  that 
city  for  three  weeks,  is  reported  to  be 
slowly  improving. 

J.  B.  Hall,  for  the  past  eight  years 
city  editor  of  Anderson  (S.  C.)  Daily 
Mail,  has  been  named  editor,  succeed- 


Two 

Years 

Ahead 


PERSONAL 

MENTION 


CHARLES  T.  STRAUGHN,  now  past 
78,  owner  and  publisher  of  the 
Shenandoah  Evening  Herald,  is  one 

_ ^ _  of  the  oldest  ac- 

newspaper- 
men  in  Pennsyl- 
:  ^  vania. 

■  He  was  bom 

19k,  J  hi  Cambridge, 
m  *  M.  ^  Md.,  Feb.  24, 

v  V  1860.  Both  his 

father  and  uncle 
'  were  newspaper 

publishers,  an^ 
he  learned  the 
trade  in  his  I 

_ _ .  _  -  ’teens  as  a 

(N.  J.)  Sun,  a  weekly,  who  sold  the  Charles  Sfraughn  “devil”  on  the 
paper  to  Russell  D.  Hay  and  retired  weekly  Cam- 

Nov.  4  because  of  his  health,  received  bridge  Era,  then  owned  by  his  uncle, 
a  surprise  tribute  that  day  from  his  Following  the  sale  of  his  imcle’s 
employes.  With  1,000  of  the  weekly  weekly,  Mr.  Straughn  moved  to  Bal- 
run  to  be  completed,  the  mechanical  timore  where  he  worked  as  journey- 
staff  remade  the  first  page.  The  ears  man  printer  with  the  Sun  and  the 
read  “Loyalty  Edition”  and  “Foy  Star  American  of  that  city. 

Final.”  In  1333  he  went  to  Shenandoah  to 

_ _ _ _ _ _  take  a  job  on  the  weekly  Herald. 

T  Within  a  few  years,  he  became  fore- 

Tn©  Business  Oliice  shop,  and  was  one  of  the 

~  leaders  of  a  short  strike  against  the 

JAMES  G.  EARLY,  manager  of  Hib-  paper’s  management. 

bing  (Minn.)  Daily  Tribune,  was  After  the  turn  of  the  century,  Mr. 
honored  at  a  testimonial  dinner  at  Straughn  beccime  associated  with  two 
Duluth,  Oct.  26,  other  local  men  in  acquiring  owner- 
■.  ^  ^  by  the  directors  ship  of  the  daily  Evening  Herald.  Both 

■  of  the  Minnesota  these  original  partners  have  since 

J.  .  •  Arrowhead  Assn,  died,  and  Mr.  Straughn  now  owns  a 

■  t  on  his  retire-  controlling  interest  in  the  paper. 

ment  after  serv-  After  serving  two  terms  as  mem- 
ing  two  one-year  ber  of  Shenandoah  Borough  Council, 
terms  as  presi-  Mr.  Straughn  was  elected  county 
dent  of  the  asso-  controller  for  two  terms.  He  has 
elation.  He  was  been  secretary  -  treasurer  of  the 
k  made  a  lifetime  Schuylkill  County  Republican  Com- 
member  of  the  mittee  for  25  years, 
board  of  direc-  One  of  Mr.  Straughn’s  sons  is  now 

- tors.  Mr.  Early  secretary  of  the  Herald  Printing  Co., 

James  G.  Early  presented  a  and  a  grandson  is  now  a  student  of 


Drew  j 
Pearson' 


Robert  I 
,S.  Allen^ 
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(N.  C.)  News,  and  newly-elected 
president  of  Associated  Afternoon 
Dailies  of  North  Carolina  Press  Assn., 
has  named  the  following  committee 
chairmen;  N.  C.  Maximum  Hour  Law, 

C.  C.  Covmcil,  Durham  Herald  and 
Sun;  Advertising  Co-operation  and 
Promotion  of  Newspapers,  Talbot 
Patrick,  Goldsboro  News-Argus,  and 

Social  Security  Account  Fund,  Gor-  „  _ . 

don  Gray,  Winston-Salem  Journal  and  general  chairman.  Bill  Marsh,  Chick-  years  promotion  manager  of  Los 
Sentinel,  and  L.  C.  Clifford,  Hickory  asha  Express,  presided  at  the  daily  peles  Evening  Herald-Express, 
Record,  co-chairmen.  section,  and  S.  E.  Lee,  Buj^alo  Journal,  joined  the  Columbia  Pacific  Nel 

Tom  Wallace,  editor,  Louisville  (Ky.)  Presided  at  the  weekly  section.  as  an  account  executive. 

Times,  was  the  principal  speaker  at  R-  F.  Fletcher,  business  manager,  A..  Harshman,  assistant  ^ 

a  dinner  Nov.  15  at  the  National  Arts  Portsmouth  (O.)  Times,  addressed  the  Sharon  (Pa.)  Herald,  aedi 
Club,  New  York,  given  by  the  Road-  Advertising  Club  of  Columbus  at  the  more  than  100  students  at  the  w 

Side  Council  and  other  groups  advo-  Fort  Hayes  Hotel  Nov.  4. _ (Continued  on  next  prifie) 

eating  billboard  control.  |  — 

Jonathan  Daniels, 


two  years  ago  disclosed  exclusively  Pre¬ 
sident  Roosevelt’s  “new  Monroe  Doc¬ 
trine”  which  he  announced  to  the  world 
this  week. 

This  is  the  policy  of  the  handing  to¬ 
gether  of  all  the  nations  of  the  Western 
Hemisphere  to  defend  against  aggression 
by  nations  elsewhere. 

Drew  Pearson’s  and  Robert  S.  Allen’s 
column  for  November  30,  1936,  discuss¬ 
ing  the  President’s  aims  on  the  eve  of 
the  Buenos  Aires  conference,  said; 

“The  greatest  accomplishment  Roose¬ 
velt  wants  to  put  across  is  the  enlarge- 
'  ment  of  the  Monroe  Doctrine.  Under 
j  ibis  plan  all  Pan-Americans,  not  the 
United  Slates  alone,  would  unite  to  pre¬ 
vent  aggression  from  Europe  and  Asia.” 

The  President’s  own  announcement  this 
week  confirmed  THE  WASHINGTON 
'  MERRY-GO-ROUND’s  specific  revela¬ 
tion  of  this  revolutionary  change  in 
American  foreign  policy. 

i  This  two-year.s-ahead  scoop  is  one  of 
mmy  that  THE  WASHINGTON 
MERRY-GO-ROUND  scores  regularly, 
I  keeping  ahead  of  the  headlines,  topping 
{  its  field. 


- ,  editor,  Raleiqh 

(N.  C.)  News  &  Observer,  was  the 
chief  speaker  at  a  recent  meeting  of 
the  Wednesday  Afternoon  Book  Club 
at  Greensboro,  N.  C. 

W.  L.  Schmitt,  publisher,  Carlinville 
(Ill.)  Euqutrer,  was  elect^  president 
of  Illinois  Press  Assn,  at  its  meeting. 
University  of  Illinois, 
Champaign.  Other  officers  are  G.  C. 
Perry,  Polo  Tri-County  Press;  Curtiss 
G.  Small,  Harrisburg  Daily  Register, 
and  J.  A.  Patterson,  Fairbury  Blade, 
vice-presidents;  F.  G.  Siebert,  Univer¬ 
sity  of  Illinois  School  of  Journalism, 
^cretary,  re-elected;  and  Arthur  W. 
Morgan,  Rantoul  Press,  treasimer,  re¬ 
elected.  The  association  named  the 


/Am  BECKLEY’S  CORYER 


Popular  Daily  Advice  Column 


Miss  Beckley  is  nationally  famous  for  her  ability 
to  give  sympathetic  and  understanding  counsel  to 
those  who  suffer  from  domestic  and  matrimonial 
upsets. 

Miss  Beckley,  though  young  enough  to  appreciate 
the  problems  of  modern  youth,  has  had  years  of 
experience  as  a  writer  and  student  of  the  social 
sciences. 

May  we  send  you  samples?  They  show  plainly  why 
the  “Corner”  is  so  popular. 


Would  you  like  to  see  current  releases 
of  the  column?  We  will  be  glad  to  send 
them. 
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manager  for  Uunderwood  &  Under-  George  F,  T.  Ryall,  of  The  New  Frank  Stewart  has  been  appointed 
PERSOriAliS  wood  Illustration  Studios  of  New  York  Yorker,  received  the  other  awards.  Cleveland  Press  church  editor.  Mr. 

continued  jrom  page  23  been  sent  Bruce  Hutchison,  of  Vancouver  Sun,  Stewart  has  been  on  the  stall  since 

-  to  Boston  as  New  England  manager,  ^vas  chosen  president  of  the  British  1926,  and  has  served  as  reporter,  fea- 

Journalism  Forum  at  the  Pennsylva-  He  was  formerly  with  the  firm  in  Columbia  legislative  press  gallery  re-  ture  writer,  night  editor,  state  editor 

nia  State  College  Nov.  14.  Newspapers,  Toronto,  Boston  and  Detroit,  estab-  cently,  succeeding  James  Dyer,  also  and  assistant  city  editor.  Prior  to 

he  said,  should  be  independent  but  lishing  their  studio  in  the  latter  city.  of  the  Sun.  C.  F.  Moriarity,  of  the  that  he  was  with  the  Pittsburgh  Press 

not  necessarily  neutral.  _  Canadian  Press,  was  re-elected  sec-  and  other  papers. 


Thomas  McMillan,  of  Regina  (Sask.) 
Leader-Post  advertising  staff,  has  re¬ 
turned  after  a  four-month  trip  through 
the  British  Isles. 

R.  L.  Ferguson,  recently  with  Weed 
&  Co.,  station  representatives,  Chicago, 
has  been  named  manager  of  WCLO, 
Janesville  (Wis.)  Gazette  station,  suc¬ 
ceeding  Homer  Hogan. 

Leonard  M.  Thompson.  Eastern  sales 


EDITOR  &  PUBLISHER 

Including 

The  Journalist,  morni'il  IQ07;  \ etespaperdom , 
moriiod  19.25;  The  Tourtii  Estate,  mi-rccil  IQJ7. 

Title#  I’atcnled.Ri'Kisterod  Coi’.tciil#  CopyriHhted 
Thk  EDITORS;  PU BLISHER  CO.Ml’.WV,  Inc. 
J.cMts  Wright  Brown,  Tresidi  nt  and  Publisher 
J AMts  Wright  Brown.  Jr..  \  iie-I'resident 
Charlks  B.  Okoomi.#.  Treasurer 
Ch.vs..  T.  Sru.ARr.  .''e,relary 
.■\KrHCR  T.  Robh.  Editor 
W.ARRCN  I..  Bassktt.  Director 
(general  i>ffiees: 

Soveiitccnth  Eloor  Old  Times  Buildinc 
42nd  .'^tri'et  and  Broadway,  Xew  York  City,  N.Y. 
Telephones: 

BRyant  'j-josz.  30SJ.  3054.  i055  and  .<056 
Thk  Oldest  Pcblishers’  .vnd  .Vdvekiisers' 

_ JOI  RN.AL  IN  .\MERU  A 

.\kiHCK  T.  Robb.  Editor;  Warren  L.  Bassett, 
Managing  Editor;  Robert  I'.  Brown,  .IssoiioH- 
Editor;  WALTER  E.  Schneider,  .Yeas  Editor; 
John  J.  Clougher.  Marlen  E.  Pew,  Jr., 

Stebhen  J.  Monchak. _ 

James  Wrh.ht  Brow.n,  Jr.,  .Assistant  1‘ublisher; 
Ch  tRLES  B .  Grimjmes,  OVnera/  .t/unuser. Charles 
T.  Stc.art,  Advertising  Director;  C,EOR(;E  H. 
Stk-\te.  Circulation  Manager, 
ll  ashington,  D.C. Correspondent:  tiENER.CL  Press 
Assoc I.ATION,  J.AMES  J.  BUTLKR  and  CiEOKGE  H. 
M.cnnlng,  Jr.,  1223  National  1‘ress  Club  Hldg,, 
Phone  Metroiiolitan  1080. 

Chicago  Correspondent:  George  Brandes- 
Bi  R(..  921  London  Guarantee  and  .lecident  Huild- 
i«g.  .160  Sorth  Michigan  .-Ire.,  Tel.  Dearborn  O771 . 
Facifii  Coast  Correspondents:  Campbell  Watson, 
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.Advertising  Representative:  Dcncan  Scott  & 
Co.,  Mills  Building,  San  Francisco;  Telephone 
Sutter  1 393;  U'eslern  Eacific  Building,  Eos  .An- 
Reles.  Telejdione  Prosi>eet  1975 
London  Ofice:  c/o  The  Caxton  MaRazine,  (.rand 
BuildinR,  Trafalsar  Sq.,  W.  C.  2.  .Allan  Del.a- 
FONS.  Manager:  Telephone,  Whitehall  68(>i . 
Earis,  Trance  Office:  7(1  rue  des  Eetite  Champs, 
.Manager:  Sydney  R.  Clarke.  Tel.  Oiiera  66-27. 
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Tar  Eastern  Correspondents:  Hans  R.  Johansen, 
c/o  Osaka  Mainichi,  Osaka,  Japan  and  James 
Shen,  the  Centre  News  .\Rcnc\  .  Hiiiir  Wu  Road, 
XankinR,  China. 


The  sinyile  column  lorty-two  line  rate  maker  card 
at  a  cost  of  $22.  |)er  week  earns  as  low  a  rate  on  a 
S2  time  basis  as  any  other  schedule  namely,  $182 
per  paije:  $103  hah  pase;  $57  quarter  paRe. 
♦Quarter,  eiuhth  ami  sixteenth  paues  must  be  on 
definite  copy  schedule. 

Cl.vsslUED  rates:  850  |K.r  .iKale  line  one  tinuT; 

7<>i-  |K’r  aR,ite  line  four  times. _ 

Sm  ATioNs  wanted:  joe  jier  :iRate  line  one  time; 
4(K-  iR-r  agate  line  three  times  (count  .six  words  to 
the  linel . 

Si  BscRiHiiON  rates:  B\  mail  iia\able  in  advance 
1  Inited  States  and  Island  Possi'ssions.  $4  piT  year; 
tianada.  S4.50;  Foreimi.  S5. 

Cl. I  B  rvtks:  The  club  rates  are  apiilieable  to  all 
siibseriptions  in  any  one  orR.inization — whether 
paid  for  by  the  company  or  individuals.  Three 
subscriptions  to  separate  addresses  for  one  t  ear 
each  c,r  one  siibscriiition  for  three  (ears,  Sio;  five 
subscriptions  to  different  addressi-s  for  one  year 
each  or  one  subscription  for  five  years,  Si.s;  ten 
-ubscriptions  one  year  each  or  one  for  ten  years. 
$2S.  Membi-r  .\ss(K'i:ite<l  Business  Paia'rs. 

(  . barter  Member  of  the  .Audit  Bureau  of  Cireula- 
tions  with  an  averaij.'  certified  net  paid  ".\.B.C." 
as  follows: _ 

I  .Six  Months  j  Xet  I  Total  Dis-  I 


Ended  |  P.iid  tribiition 

'June  .to,  19,t8 . I  U.,t6()  1.1,312 

“  1037  11.482  12,751 

19.1(,  I  10.778  11.801 

“  1935  ..  ;  10.225  11.333 

1934  .  .  ,  U.3S9  ;  10,592 

“  1933 .  ,S.796  10,320 

■  1932 .  9,920  10,987 

*  1931  10,497  11,569 

“  19,30 .  10,816  12,216 

*  1929 .  9.878  11,105 

‘  1928 .  8,982 _ 10,223 


In  The  Editorial  Rooms 

MAYOR  HENRY  S.  WHEELER,  of 
Newport,  R.I.,  and  editorial  writer 
of  Newport  (R.  I.)  News,  was  among 
newspapermen  returned  to  public  of¬ 
fice  during  the  recent  election. 

Hiram  G.  Andrews,  editorial  direc¬ 
tor,  Johnstown  (Pa.)  Democrat  was 
elected  a  member  of  the  Pennsylvania 
House  of  Representatives  last  week. 

Bruce  Campbell,  an  executive  edi¬ 
tor  of  Kansas  City  Journal,  is  now  in 
charge  of  the  woman’s  service  fea¬ 
tures  of  the  paper. 

Richard  Bean,  has  been  named  city 
editor  of  Calexico  (Cal.)  Chronicle, 
succeeding  A1  Haworth. 

Herbert  F.  Orriss,  for  25  years  with 
the  Santa  Barbara  (Cal.)  News-Press 
has  been  named  associate  editor. 

Jay  Sehom,  sports  editor,  Woodland 
(Cal.)  Democrat,  and  Mrs.  Sehorn, 
are  the  parents  of  an  81^  pound  son 
born  recently.  The  baby  is  the  grand¬ 
son  of  E.  M.  Sehom,  publisher  of  the 
Willows  (Cal.)  Journal, 

John  A.  Sabo,  sports  writer  of  De¬ 
troit  Free  Press,  and  Mrs.  Veronica 
Sabo,  are  the  parents  of  a  daughter, 
born  Nov.  8. 

H.  C.  Baxley,  head  of  Salisburij 
(N.  C.)  Post  proof  desk,  is  writing  a 
daily  question  and  answer  column, 
“You  Tell  Me,”  on  the  editorial  page. 

Jack  Drury,  staff  writer,  Nashville 
Banner,  who  has  been  covering  the 
traffic  safety  assignment  for  three 
years,  has  an  article  in  the  November 
Public  Sajety  titled  “I  Cover  Safety — 
And  Like  It.” 

Charles  W.  Finney,  who  recently 
resigned  as  managing  editor  of  Har¬ 
lingen  (Tex.)  Valley  Morning  Star, 
has  returned  to  the  Oklahoma  City 
Daily  Oklahoman  central  desk  staff. 

Lewis  C.  Mills,  city  hall  and  legis¬ 
lative  reporter,  Minneapolis  Star,  re¬ 
turned  to  work  Nov.  14  after  two 
months  in  the  Army  and  Navy  Hos¬ 
pital,  Hot  Springs  National  Park, 
where  he  received  treatment  for  arth¬ 
ritis  suffered  as  a  result  of  service 
with  the  AEF  in  France. 

Harold  Ehrenholm,  artist,  Minneap¬ 
olis  Star,  and  Mrs.  Ehrenholm  are 
parents  of  a  son,  born  recently. 

W.  Ward  Marsh,  movie  critic;  Rus¬ 
sell  Reeves,  assistant  news  editor; 
Carl  P.  Himmelman,  general  promo¬ 
tion  manager,  and  Mrs.  Ethel  Laney, 
budget  columnist,  all  of  the  Cleveland 
Plain  Dealer,  discussed  the  newspaper 
business  before  Greater  Cleveland 
high  school  newspaper  staff  editors 
recently  in  connection  with  the  eighth 
annual  Plain  Dealer  charity  football 
game,  to  be  played  Nov.  26  for  the 
scholastic  championship. 

Warren  Brown,  sports  editor,  Chi¬ 
cago  Herald  &  Examiner,  speaking 
before  the  journalism  department  at 
University  of  Notre  Dame  recently, 
discussed  the  growing  importance  of 
the  sports  page  and  its  mechanical 
aspects. 

Frank  C.  Adams,  former  city  hall 
reporter,  Kansas  City  Journal,  has 
joined  the  Oklahoma  City  (Okla.) 
Daily  Oklahoman, 

Murray  Tynan,  turf  writer,  Neic 
York  Herald  Tribune,  received  last 
week  one  of  the  three  prizes  awarded 
by  Alfred  Vanderbilt  and  the  Mary¬ 
land  Jockey  Club  for  excellence  in 
reporting  thoroughbred  racing.  Nor¬ 
ris  Royden,  of  Racing  Form,  and 


retary-treasurer,  and  Torchy  Ander¬ 
son  and  John  Shaw,  both  of  the  Van- 
couver  Province,  were  elected  mem¬ 
bers. 

Charles  A.  Baird,  reporter  and  polit¬ 
ical  writer.  Fort  Wayne  (Ind.)  News- 
Sentinel,  has  been  appointed  secre¬ 
tary  to  George  W.  Gillie,  Congress¬ 
man-elect  from  the  Fourth  Indiana 
District.  Baird  will  leave  for  Wash¬ 
ington  in  mid-December. 

Alfred  Gladwell,  of  the  Salt  Lake 
City  (Utah)  Desert  News  editorial 
staff,  was  re-elected  as  justice  of  the 
peace  for  a  fourth  term  by  an  unop¬ 
posed  vote. 

Col.  Henry  H.  Burdick,  has  re¬ 
signed  as  editor  and  publisher  of 
Real  Estate  and  Building  News  to  be¬ 
come  real  estate  editor  of  the  Detroit 
Free  Press,  William  E.  Knoertzer 
succeeds  him  and  also  becomes  pub¬ 
licity  director  for  the  Real  Estate 
Board.  F*rior  to  going  to  Detroit  eight 
years  ago.  Col.  Burdick  worked  on 
the  New  York  Sun, 

Richard  Smith,  formerly  of  Kansas 
City  Journal  copy  desk,  is  now  with 
the  Denver  Post. 

Charles  P.  Polk,  of  Philadelphia 
Evening  Ledger  City  Hall  staff,  was 
re-elected  to  the  Merchantville, 
N.  J.,  borough  council  last  week. 

James  P.  Walker,  formerly  with 
the  Kingsport  (Tenn.)  Times,  has  ac¬ 
quired  the  half  interest  in  the  Kings¬ 
port  Mirror  formerly  held  by  C.  H. 
Rollins.  Douglas  Bean  has  been 
named  editor. 

Paul  B.  Sullivan,  church  editor, 
Cincinnati  Times  Star,  and  Mrs.  Sul¬ 
livan,  are  the  parents  of  a  daughter, 
born  Nov.  11. 

Clifford  A.  Shaw,  political  writer, 
New  Bedford  (Mass.)  Standard- 
Times  and  former  managing  editor 
of  the  defunct  Hyannis  (Mass.)  Cape 
Cod  Colonial,  was  master  of  cere¬ 
monies  at  the  first  annual  reunion  of 
Colonial  ‘30’,  an  organization  of 
former  employes  of  tiie  Cape  Cod 
Colonial,  held  Nov.  12  at  Coonames- 
sett  Inn,  Hatchville,  Cape  Cod. 

Roger  Garis,  of  East  Orange,  N.  J., 
formerly  a  writer  for  Liberty,  has 
joined  the  Waterbury  (Conn.)  Re¬ 
publican  reportorial  staff.  He  is  the 
son  of  Howard  R.  Garis,  author  of 
the  Uncle  Wiggley  stories  for  chil¬ 
dren. 

Chester  W.  Walker,  formerly  with 
the  Worcester  (Mass.)  Telegram,  has 
been  shifted  to  the  telegraph  desk  of 
the  Waterbury  (Conn.)  Republican, 
Dick  Pearce,  of  San  Francisco 
News  re-write  staff,  proved  himself 
eligible  for  service  as  a  policeman  by 
passing  a  civil  service  examination 
recently  as  a  feature  of  a  News  fight 
on  a  civil  service  commission  prop¬ 
osition.  He  scored  889.5  out  of  a  pos¬ 
sible  1.000  and  was  among  the  first 
10  eligibles. 

Ray  E.  Bjorkback,  police  reporter, 
St,  Joseph  (Mo.)  News-Press  and 
Gazette  for  more  than  eight  years,  has 
purchased  a  weekly  at  McPherson, 
Kan.  Richard  Sutton  Jones  of  the 
Gazette  replaces  Bjorkback,  and 
Howard  Stofel,  Missouri  University 
journalism  graduate,  who  once  was 
with  the  News-Press  has  joined  the 
Gazette  staff. 

Mrs.  Lois  Kidd,  author  of  the  Cin¬ 
cinnati  Enquirer  shopping  column, 
has  resigned  to  join  her  husband, 
Joseph  Kidd,  in  establishing  an  ad¬ 
vertising  art  and  photo  studio  service 
ii’  the  Caxton  Building,  Cleveland. 


Edward  A.  Harris,  political  writer 
for  the  St.  Louis  Star-Times,  was  in 
a  dilemma  Nov.  9  because  a  wrist  in¬ 
jury  suffered  in  a  fall  from  a  horse 
made  it  impossible  for  him  to  type¬ 
write  his  election  stories.  So  Harris 
brought  his  bride  of  a  month  to  work 
with  him  at  5  a.m.  and  she  typed  the 
stories  as  he  dictated.  Mrs.  Harris 
formerly  was  correspondent  for  the 
paper  at  nearby  Washington. 

Special  Editions 

NEW  YORK  HERALD  TRIBUNE, 
Nov.  13,  children’s  book  number, 
43  pages. 

Ft,  Wayne  Journal-Gazette,  Nov.  9, 
Murphy  Section,  16  pages,  marking  the 
opening  of  C.  G.  Murphy  Company’s 
new  store. 

Memphis  (Tenn.)  Commercial  Ap¬ 
peal,  Nov.  11,  10-page  section  for  the 
Memphis  American  Legion  post. 

Columbia  (Mo.)  Missourian,  Nov.  2, 
16-page  tabloid  section  announcing  a 
fall  fashion  show  sponsored  by  the 
daily  in  conjunction  with  a  Columbia 
theater. 

Boston  Herald,  Nov.  12,  Book  Fair 
Edition,  8  pages. 

Claremore  (Okla.)  Messenger,  Nov. 
9,  Will  Rogers  Memorial  Edition, 
magazine  style,  32  pages  and  with  a 
color  cover. 

St,  Petersburg  (Fla.)  Independent. 
Nov.  7,  Know  St.  Petersburg  and 
Pinellas  County  Edition,  60  pages,  4 
sections. 

Melbourne  (Australia)  Australasian, 
Oct.  1,  Pictorial  Annual  1938,  magazine 
style,  62  pages  with  a  color  cover. 
Color  was  used  extensively  through¬ 
out  the  edition. 

Mexico  City  (D.  F.)  Boletin  Finan- 
ciero  y  Minero  de  Mexico,  Nov.  10, 
40th  Anniversary  Edition  and  Finan¬ 
cial  Review  of  1937,  62  pages  and 
cover,  magazine  style. 

Detroit  News  had  one  of  the  largest 
auto  show  editions  outside  of  New 
York,  Nov.  11,  running  22  pages 
double  supplement.  Other  show  edi¬ 
tions:  Detroit  Free  Press,  Nov.  11,  18 
pages;  Detroit  Times,  Nov,  11,  14 
pages;  St,  Louis  Globe -Democrat,  Nov. 
1,  13,  12  pages;  San  Francisco  Call- 
Bulletin,  Nov.  11,  12  pages;  San  Fran¬ 
cisco  Chronicle,  Nov.  13,  18  pages,  two 
sections;  San  Francisco  News,  Nov.  10. 
14  pages  with  color  cover;  San  Fran¬ 
cisco  Examiner,  Nov.  13,  14  pages,  with 
red  and  blue  cover;  Pittsburgh  Post- 
Gazette,  Nov.  11,  16  pages;  Pittsburgh 
Press,  Nov.  13,  14  pages;  Pittsburgh 
Sun  Telegraph,  Nov.  13,  12  pages;  Bos¬ 
ton  Sunday  Post,  two  editions.  Show 
edition,  Nov.  13,  12  pages,  and  Used 
Car  Show,  Nov.  13,  8  pages;  Boston 
Sunday  Globe,  Nov.  13,  16  pages,  two 
sections;  Boston  Herald,  two  sections. 
Show  edition,  Nov.  13,  16  pages,  and 
Parade  of  the  Years  section,  Nov.  13. 
12  pages;  Boston  News-Bureau,  Nov. 
15,  14  pages;  Trenton  (N.  J.)  Times, 
Nov.  9,  18  pages;  Worcester  (Mass.) 
Sunday  Telegram,  Nov.  13,  Auto  Deal¬ 
ers’  Open  House,  10  pages;  Worcester 
(Mass.)  Everting  Gazette,  Nov.  14. 
Auto  Dealers’  Open  House,  10  pages; 
Atlanta  Journal,  Nov.  13,  12  pages, 
and  Cincinnati  Post,  Nov.  14,  10  pages; 
Oakland  Tribune,  Nov.  13,  16  pages; 
Oakland  Post-Enquirer,  Nov.  11.  12 
pages. 

Kenosha  (Wis.)  Evening  News- 
Nov.  5,  “American  Legion  Memorial 
edition,  16-page  tabloid  size. 
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ARPO 


and  a  FRIED  EGG? 

No,  don’t  be  deceived  by  that  crinkly  head  of  hair  and  the  dolbchasing 
stride,  it  isn’t  Harpo  Marx  on  the  loose  again,  but  one  of  the  sculptured 
figures  for  a  New  York  World’s  Fair  sun-dial. 

Modern  symbolism.  Idea:  “The  Onrushing  Day.”  You  may  have  a  pet 
grouch  against  all  this  modernism,  as  expressed  in  architecture  you  can’t 
quite  understand  .  .  .  sculpture  that  seems  more  than  a  little  funny  to  you 
.  .  .  ideas  and  methods  revolutionarily  radical. 

BUT  .  .  .  you  might  just  as  well  strike  the  popular  stride:  grant  the  other 
fellow  a  right  to  his  concepts.  A  younger  generation  has  oozed  steadily  into 
the  picture,  breaking  through  old  barriers  .  .  .  smashing  ancient  traditions. 

They’ll  be  found  in  advertising  agencies,  planning  newspaper  campaigns, 
originating  test  advertisements,  selecting  media  according  to  new  standards. 
They  are  Sales  Managers,  active  heads  of  organizations  interesting  themselves 
in  the  potential  power  of  untried  newspaper  territory.  They  believe  in 
advertising  because  they  see  it  succeed.  When  a  newspaper  advertises  its  own 
“reason-why”  story,  they  dig  for  every  argument  and  fact  contained  therein. 

Editor  6?  Publisher  is  modern  in  its  news  columns  ...  it  is  put  together 
by  men  forever  seeking  Tomorrow’s  point  of  view.  They  know  what’s 
going  on  .  .  .  serve  it  piping  hot  to  the  very  executives  who  decide  news¬ 
paper  space. 

If  you  fail  to  be  represented  in  these  modern  columns,  among  the  moderns, 
it  certainly  must  be  a  confession  of  weakness  ...  a  die-hard,  ASKING  always 
for  advertising  and  never  using  any  of  it  .  .  .  poking  along  with  the  critics 
who  think  that  anything  new  must,  of  necessity,  be  “buts.” 
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EDITOR  &  PUBLISHER 


Texas  Publisher 
Offers  To  'Swap' 
Publicity  Items 

Asks  Seeker  of  Free  Space 
to  Mention  Newspaper  on 
Radio  Program 

Morris  Higley,  publisher  of  the 
Childress  (Tex.)  Index,  produced  a 
new  answer  recently  to  the  thousands 
of  requests  made  for  free  publicity  in 
newspaper  coliunns.  He  offered  to 
print  a  mat  with  cutlines,  which  had 
been  submitted  by  the  Albert  Evans 
&  LeMay  Advertising  Agency,  Fort 
Worth,  Tex.,  for  its  client  Universal 
Mills,  providing  that  company  would 
read  an  announcement  concerning 
the  Index  during  its  radio  program. 

Mr.  Higley’s  letter  to  the  free  space 
seeker  follows: 

“In  reply  to  your  excellent  letter  of 
recent  date  in  which  you  enclose  a  mat 
with  cutlines  and  a  story  about  the 
Universal  Cowboys  and  the  new  ra¬ 
dio  program  of  Universal  Mills,  I 
would  like  to  make  you  a  proposition. 
No  Advertising  from  Universal 
“I  have  been  reading  Texas  news¬ 
papers  for  several  years  and  I  have 
yet  to  find  any  newspaper  advertising 
from  Universal  Mills. 

‘‘Since  you  have  the  intestinal  for¬ 
titude  to  ask  for  free  publicity  in  the 
Index,  or  any  newspaper,  which  tells 
of  an  advertising  program  that  is  to 
start  over  the  air,  I  feel  certain  that 
you  will  not  be  startled  when  I  ask 
you  to  read  the  following  over  your 
radio  program: 

“  ‘The  Childress  Index  is  the  oldest 
newspaper  in  continuous  publication 
in  the  Panhandle  of  Texas.  It  is 
packed  and  jammed  with  many  inter¬ 
esting  news  articles  and  features;  it 
is  a  newspaper  that  everyone  wants 
to  read  and  its  4,500  circulation  blan¬ 
kets  a  territory  that  is  not  covered 
by  any  other  newspaper. 

Boosts  Town  and  Paper 
“  ‘Childress  with  its  mammoth  rail¬ 
road  payroll  and  industries  dominates 
this  section  of  the  state.  The  territory 
is  rich  in  agriculture,  livestock  and 
minerals. 

“  ‘There  is  only  one  way  to  reach 
this  rich  territory  and  that  is  through 
the  Childress  Index!  We  recommend 
the  Index  and  would  be  using  it  our¬ 
selves,  but  our  vice-president  is  mas¬ 
ter  of  ceremonies  and  he  likes  to  hear 
himself  talk  and  is  chump  enough  to 
think  that  someone  may  be  listening 
in  ’ 

“If  you  will  be  kind  enough  to  read 
the  above  announcement  over  yoiu: 
program  over  the  Texas  Quality  Net¬ 
work,  I  will  be  kind  enough  to  carry 
the  picture  of  the  Universal  Cow¬ 
boys.” 

NEW  FINCH  PATENT 

The  U.  S.  Patent  Office  Nov.  15  an¬ 
nounced  the  issuance  of  Patent  No. 
2,136,789  to  William  G.  H.  Finch  on  a 
simplified  electro-optical  system.  “This 
relatively  inexpensive  electro-optical 
system,”  said  Mr.  Finch,  “which  is 
particularly  suitable  for  use  in  tele¬ 
picture  transmitters  will,  because  of 
its  low  cost  and  because  it  does  not 
require  clumsy  and  complicated 
mechanisms,  become  a  material  factor 
in  the  further  development  of  high 
speed  facsimile  communications.” 

N.  Y.  ARTISTS  EXHIBIT 

New  York  Newspaper  Artists  will 
hold  their  first  annual  exhibition  from 
Nov.  21  to  Dec.  4  at  the  Delphic 
Studios.  The  group  consists  of  25 
artists  employed  in  the  art  depart¬ 
ments  of  New  York  newspapers. 


Linotype  Plant  Shut 
by  C.  I.  O.  Strike 

New  York’s  Governor  Herbert  H. 
Lehman,  acting  in  response  to  a  tele¬ 
gram  from  Local  1222  of  the  United 
Electrical  Radio  and  Machine  Workers 
of  America,  a  Committee  for  Indus¬ 
trial  Organization  affiliate,  which 
walked  out  on  strike  Nov.  14  against 
the  Mergenthaler  Linotype  Company, 
Brooklyn,  N.  Y.,  moved  Nov.  16  to 
bring  about  a  settlement  of  the  dis¬ 
pute  which  involves  1,600  employes. 
The  Governor  directed  the  New  York 
State  Board  of  Mediation  to  make 
available  its  facilities  to  both  sides  in 
an  effort  to  obtain  an  early  settle¬ 
ment. 

Jules  Freund,  executive  secretary 
of  the  board,  said  that  an  offer  of  me¬ 
diation  had  been  made  to  both  sides, 
but  that  it  was  decided  that  direct 
negotiations  should  be  continued  for 
a  time  without  governmental  help. 

If  further  conferences  between  the 
company  and  the  union  fail  to  produce 
a  settlement,  he  added,  mediation  will 
be  resorted  to. 

William  Mitchell,  vuiion  organizer, 
declared  that  the  walkout  was  called 
to  protest  a  proposed  10%  wage  cut 
and  to  enforce  other  demands  affect¬ 
ing  working  conditions.  He  said  the 
union  was  willing  to  arbitrate  the 
dispute.  Joseph  T.  Mackey,  president 
of  the  company,  ordered  the  plant 
closed  on  Nov.  14,  after  the  strike  had 
been  called.  He  issued  the  following 
statement: 

“On  Nov.  7  the  company  suggested 
that  the  plant  be  closed  down  by 
mutual  agreement  pending  further 
negotiations.  After  opposing  this  pro¬ 
gram  the  union  has  reached  the  con¬ 
clusion  that  it  is  the  wise  comse  to  be 
pursued.  Therefore,  the  plant  will  be 
closed  down  until  further  notice  and 
no  attempt  will  be  made  to  operate  it. 
In  the  meanwhile,  if  agreeable  to  the 
union,  negotiations  will  be  continued 
during  the  shutdown.” 

The  plant,  which  takes  up  an  entire 
square  block,  is  daily  being  picketed 
by  about  500  persons.  Despite  the 
strike  call  Monday  most  of  the  em¬ 
ployes  reported  for  work. 

■ 

Reporter  Honored 
for  Hurricane  Work 

Boston,  Nov.  17 — William  Cawley, 
reporter.  Westerly  (R.  I.)  Sun  was 
cited  at  the  opening  luncheon  of  the 
14th  annual  New  England  Conference 
here  today  for  distinguished  service 
during  the  recent  hurricane  and  flood. 
Cawley  was  one  of  the  more  than  25 
representatives  of  various  govern¬ 
mental,  conunercial  and  public  ser¬ 
vice  organizations  thus  awarded  dis¬ 
tinction  at  the  Conference.  He  was 
the  only  newspaperman  on  the  honor 
roll. 

His  citation  by  the  New  England 
Council  and  the  Conference  follows: 

“Carrying  the  news  of  the  disaster 
to  the  nation  and  to  New  Elngland  it¬ 
self  called  for  the  traditional  courage 
and  enterprise  of  the  reporter.  A 
Providence  newspaper,  its  presses  un¬ 
der  water,  printed  its  editions  in  Bos¬ 
ton.  In  the  organization  of  relief  and 
the  re-uniting  of  families  the  news 
coliunns  served  New  England  well. 
Reporter  Cawley’s  story  of  disaster  at 
Westerly  was  flashed  to  the  nation  via 
Associated  Press  wires.” 

Cawley  is  generally  accredited  with 
having  been  the  first  newspaperman 
to  get  the  hurricane-flood  story  out 
of  the  Westerly  area,  which  was 
severely  hit  by  the  storm. 

KIMBALL  NAMED 

Fred  Kimball,  Inc.,  has  been  ap¬ 
pointed  national  representative  of  the 
Monessen  (Pa.)  Independent,  effective 
Dec.  1. 


BAR  TO  STUDY  PRESS 

Luke  E.  Hart,  president  of  the  St. 
Louis  Bar  Association,  expects  to  ap¬ 
point  a  committee  to  make  a  study  of 
improper  use  of  news,  articles,  or  car¬ 
toons  based  on  questions  which  are 
before  the  courts  for  adjudication  and 
on  which  courts  and  juries  may  be 
coerced. 

■ 

Oklahoma  Circulation 
Men  Discuss  Laws 

Application  of  the  Wage  and  Hour 
and  Social  Security  Acts  to  carriers 
was  discussed  in  detail  at  the  Okla¬ 
homa  Press  Association  circulation 
managers’  division  Fall  meeting  at  the 
Biltmore  Hotel  in  Oklahom'h  City  Nov. 
13.  Seventy-two  attended. 

C.  C.  Winner,  circulation  manager, 
Ponca  City  News,  general  circulation 
division  chairman,  presided  over  the 
morning  session.  During  the  after¬ 
noon  S.  E.  Lee,  publisher,  Bu§alo 
(Okla.)  Journal,  presided  over  the 
round-table  discussion  for  weekly 
newspapers,  and  William  Marsh,  cir¬ 
culation  manaeer,  Chickasha  Daily 
Exrrress.  presided  over  the  round¬ 
table  discussions  for  dailies. 

M.  W.  Halmbacher,  circulation  man¬ 
ager,  Oklahoma  City  Daily  Oklahoman 
and  Times,  outlined  the  penalties  for 
violations  of  the  Wage  and  Hour  law 
bv  newspapers  and  warned  them  to 
“put  your  houses  in  order  at  once.” 
He  told  them  that  already  a  govern¬ 
ment  representative  has  announced  in 
Oklahoma  newspapers  that  he  will 
receive  comnlaints  of  violation  of  the 
Waee  and  Hour  law  from  any  person 
having  knowledge  of  such  violation, 
and  the  complainant  need  not  give  his 
name  in  making  such  complaint. 

Fines  for  non-delivery  of  newspa¬ 
pers  imposed  on  carriers  by  news¬ 
papers  was  discontinued  bv  the  Ponca 
City  News,  according  to  Mr.  Winner, 
because  if  fines  are  imposed  on  the 
carrier  he  comes  under  the  control  of 
the  newspaper  according  to  regula¬ 
tions  of  the  Social  Security  Act. 

In  a  discussion  on  mileage  paid  to 
solicitors  and  carriers  on  rural  routes 
it  was  revealed  that  Oklahoma  circu¬ 
lation  managers  are  paying  from  3  to 
5  cents  a  mile  for  the  use  of  employes’ 
cars  and  trucks.  Mr.  Winner  said  an 
employe  could  not  operate  his  car  or 
light  truck  for  less  than  5  cents  a  mile 
without  losing  money  out  of  his  own 
pocket. 

TELEVISION  STATION 

The  Milwaukee  Journal,  which 
operates  Radio  Station  WTMJ,  on 
Nov.  5  filed  with  the  FCC  an  appli¬ 
cation  for  a  license  to  operate  a  tele¬ 
vision  station  for  the  purpose  of 
transmitting  a  regular  schedule  of 
programs.  Plans  of  the  Journal  Co. 
call  for  two  1,000  watt  ultra  high  fre¬ 
quency  transmitters,  one  for  the  pic¬ 
ture  signal  and  one  for  the  accom¬ 
panying  sound,  cameras  for  both 
films  and  studio,  and  a  complete  sys¬ 
tem  of  amplifiers  and  control  panels. 

NEW  COINs'tO  scribes 

Washington,  D.  C.,  Nov.  15 — Report¬ 
ers  who  cover  the  Treasury  Depart¬ 
ment  today  received  “samples”  of  that 
bureau’s  product — shiny  new  Jeffer¬ 
son  nickels.  Secretary  Henry  Mor- 
genthau  distributed  the  nickels  to  the 
newspapermen  from  the  first  bag  of 
the  new  coins  delivered  by  the  Mint. 

PAPER  RE-APPEARS 


Research,  Copy  Testing 
Featured  byN.Y.  AAAA 

The  New  York  Council  of  the 
American  Association  of  Advertising 
Agencies  held  its  fall  meeting  Thurs¬ 
day  at  the  Hotel  Roosevelt,  New  York, 
presided  over  by  Chairman  Victor  0. 
Schwab.  Theme  of  the  meeting, 
which  was  a  closed  one,  was  “A  Con¬ 
densed  AAAA  Convention”  featuring 
research  and  copy  testing. 

The  afternoon  business  session  was 
preceded  by  a  committee  meeting  in 
the  morning.  W.  S.  Townsend,  pres¬ 
ident  of  Townsend  &  Townsend,  Inc., 
opened  the  afternoon  meeting  with 
an  address  “How  to  Lift  Agency  Sales 
and  Profits.”  Dr.  Henry  C.  Link, 
president  of  the  Psychological  Cor¬ 
poration,  spoke  on  “How  Psychol¬ 
ogists  Regard  the  Check  List  Ap¬ 
praisal,”  and  Arthur  C.  Nielsen,  pres¬ 
ident  of  A.  C.  Nielsen  Company, 
talked  on  “How  Agencies  Are  Profit¬ 
ing  from  Continuous  Market  Re¬ 
search.” 

A  dramatic  skit  titled,  “Should  We 
Test  Copy?”  was  presented  as  a  “se¬ 
rious  study  of  copy  testing.”  It  was 
written  by  C.  L.  Whittier  of  Young  & 
Rubicam,  and  was  directed  and  staged 
by  Wilfred  King  of  J.  M.  Mathes,  Inc., 
and  acted  by  a  group  of  NBC  artists. 

Harold  B.  Thomas,  chairman  of  the 
Copy  Testing  Committee  of  the  Asso¬ 
ciation  of  National  Advertisers,  pre¬ 
sented  a  “Summary  of  Copy  Testing 
Report  of  the  Advertising  Research 
Foundation.”  “Personality  and  the 
Retail  Store”  was  the  subject  of  Mrs 
Hortense  M.  Odium,  president  of 
Bonwit  Teller  &  Company,  department 
store,  and  Gardner  Cowles,  Jr.,  pres¬ 
ident  of  Look  magazine,  completed  the 
afternoon  program  with  a  talk,  “Read¬ 
ing  Habits  Today.” 

An  informal  dinner  was  held  Thurs¬ 
day  night  at  which  the  N.  Y.  Council 
Baseball  Trophy  was  presented  to 
the  League  winner.  Lord  &  Thomas. 
A  specially  recorded  performance  of 
the  radio  program.  “Information 
Please,”  was  presented  featuring  Roy 
Durstine,  Edgar  Kobak.  Clifton  Fadi- 
man,  John  Kieran  and  Franklin  P. 
Adams.  The  program  was  ended  with 
a  sound  motion  picture  produced  by 
Li/e,  Time  and  Walt  Disney,  “Peace— 
It’s  Wonderful.” 

Central  Council  to  Meet 

Chicago,  Nov.  16 — Relation  of  ad¬ 
vertising  to  the  Wheeler-Lea  Act,  copy 
testing  technique  and  the  Brandt  Eye 
Movement  Camera  are  slated  for  dis¬ 
cussion  at  the  1938  Central  Council 
conference  of  the  AAAA  to  be  held 
here  at  the  Medinah  Club,  Nov.  22. 

Beginning  with  an  executive  session 
of  agency  heads  and  owners  on  the 
morning  of  Nov.  22,  the  conference 
will  open  to  Four-A  members  and 
their  associates  at  3  p.m.  that  after¬ 
noon,  continuing  through  the  eve¬ 
ning,  with  a  dinner  and  entertainment. 
John  Benson,  Four-A  president,  and 
Frederic  Gamble,  executive  secretary 
of  the  association,  will  speak  at  the 
Nov.  22  morning  session. 

Speakers  on  the  general  program 
will  include  Gilbert  Kinney,  vice- 
president  of  J.  Walter  Thompson  Com¬ 
pany  and  chairman  of  the  Four-A 
Board;  Dr.  Frank  Cullen  of  the  Pro¬ 
prietary  Association,  Washington- 
D.  C.,  and  George  Link,  Four-A  legal 
counsel,  who  will  discuss  the  Wheeler- 
Lea  Act;  Vernon  C.  Myers,  Look  mag¬ 
azine,  and  Dr.  Brandt,  inventor  of  di* 
eye-movement  camera  used  by  Look 
to  determine  reader  preferences;  Dt 


Henry  Link,  Psychological  Corpora- 
The  Detroit  Saturday  Night,  which  tion,  New  York,  on  copy  testing;  and 
J  ,  1  1  .1  ^  ^  speaker,  yet  to  be  announced,  deal¬ 

ing  with  the  Advertising  Research 


was  discontinued  several  months  ago, 
resumed  publication  Nov.  12.  Fred 
A.  Moore,  veteran  newspaperman,  is 
publisher.  Edward  E.  Walz  is  adver¬ 
tising  manager  and  Frederick  A. 
Moore,  Jr.,  business  manager. 


Foimdation  at  Harvard  University. 

Homer  Havermale,  McCann -^ck- 
son,  Inc.,  chairman  of  the  Central 
Council,  will  preside. 
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SYNDICATES- 


“Bugs”  Baer  Starts  Third 
Daily  Column  for  King 


By  MARLEN  E.  PEW.  JR. 

ARTHUR  “BUGS”  BAER,  eternal 
spring  of  journalistic  jocularity,  has 
opened  another  pipeline  from  his 

_ _ _  apparently  inex- 

haustible  well  of 

appear  in  more 
news  p  a  p  e  r  s 
Baer 

'  i  L  mp|B  has  begun  an- 
other  column, 

y.‘:  '  ^ik.’PKlP  “Bug’s  Eye- 
^ ^  View  of  Sports.” 

"Bugs"  Baer  His  two  other 
daily  features 
are  “One  Word  Led  to  Another”  and 
a  column  consisting  of  wisecracks  on 
scattered  general  topics  of  the  news. 
He  also  is  the  author  of  a  Sunday  col- 
unm,  “Bugographies  of  a  Bug.” 

However,  his  columnar  activities 
are  not  the  only  drain  upon  his  rail¬ 
lery.  Mr.  Baer  averages  two  speeches 
a  week,  the  majority  of  which  are 
benefits.  He  says  that  he  cannot  use 
wisecracks  more  than  once.  So  much 
of  his  wit  has  been  picked  up  by 
scenario  and  script  writers,  he  says, 
that  when  he  is  to  make  a  speech  he 
is  required  to  put  together  a  fresh  set 
of  jokes  to  guard  against  any  feeling 
that  he  is  “stealing”  his  own  stuff. 

“Bugs”  has  climbed  the  ladder  from 
the  lowest  rung.  He  began  at  no  dol¬ 
lars  a  week  as  an  office  boy  at  the 
Philadelphia  Public  Ledger  31  years 
ago,  and  now  at  52  his  yearly  income 
approximates  $50,000.  He  became 
sports  cartoonist  and  then  humor  col¬ 
umnist.  A  King  Features  Syndicate 
writer  for  eight  years,  Baer  now  esti¬ 
mates  his  following  at  15,000,000 
readers. 

Miss  Thompson  Honored 
DOROTHY  THOMPSON,  columnist 
for  the  New  York  Herald  Tribune 
Syndicate,  received  the  1938  American 
Women’s  award  for  eminent  achieve¬ 
ment  at  the  annual  Friendship  dinner 
at  the  Women’s  Club,  New  York,  Nov. 
14.  The  award  this  year  was  in  the 
field  of  journalism. 

Miss  Thompson  told  the  700  women 
attending  the  dinner  and  the  radio 
audience  that  she  would  rather  be  a 
reporter  again  than  Secretary  of  State, 
for  “the  greatest  service  in  the  world 
today  is  to  see  what  is  going  on  and 


record  it.”  In  introducing  Miss 
Thompson,  Miss  Jane  Todd,  member 
of  the  New  York  State  Assembly,  had 
suggested  that  she  stands  the  best 
chance  of  being  the  first  woman  Sec¬ 
retary  of  State  “should  the  Republican 
party  be  returned  to  power.” 

New  Women's  Feature 

THE  Des  Moines  Register  and  Trib¬ 
une  Syndicate  this  week  announced 
a  new  women’s  feature,  “Designing 
Women,”  adapted  from  the  best-sell¬ 
ing  Simon  &  Schuster  book  of  the 
same  name  by  Margaretta  Byers  and 
Consuelo  Kamholz.  The  syndicate 
terms  the  new  feature  the  “most  suc¬ 
cessful  spot  feature  we  have  offered 
since  the  World  War  pictures  of  Lau¬ 
rence  Stallings”  released  four  years 
ago.  The  feature  gives  hints  on 
how  women  of  various  sizes  and 
shapes  should  dress  and  should  not 
dress. 

Skeezix  Statistics 
FRANK  KING,  creator  of  “Gasoline 
Alley,”  which  is  distributed  by  the 
Chicago  Tribune-New  York  News 
Syndicate,  Inc.,  recently  estimated 
that  he  has  drawn  a  total  of  73,000 
daily  and  Sunday  cartoons  in  his  20 
years  with  the  strip.  This  means,  he 
said,  that  he  has  drawn  a  total  of 
36,500  panels  and  probably  75,000  fig¬ 
ures,  with  Skeezix  appearing  about 
28,000  times.  The  balloons  have  con¬ 
tained  approximately  556,000  words  or 
enough  for  71^  full  length  novels. 
Four  years  more  of  “Corky,”  a  sepa¬ 
rate  half-page,  furnish  1,800  more 
panels,  2,5()0  figures  and  another  novel. 
“And  they  wonder  how  a  cartoonist 
spends  his  time,”  he  comments. 

AP  All-America  Team 
THE  ASSOCIATED  PRESS  All- 
America  football  team,  distributed 
by  the  AP  Feature  Service  and  chosen 
for  13  years  by  Sports  Editor  Alan 
Gould,  will  be  selected  for  1938  by  the 
new  AP  General  Sports  Editor  Her¬ 
bert  Barker,  who  assisted  Gould  for 
years  in  making  the  choices.  Barker 
will  have  the  assistance  of  Dillon 
Graham  of  the  Feature  Service  sports 
staff  and  receive  reports  not  only  from 
regional  sports  writers  of  the  AP,  but 
from  sports  editors  of  many  member 
newspapers. 

New  Strip 

BELL  SYNDICATE,  INC.,  announced 
this  week  that  a  new  strip  will  be 


Memo  for  my 
1939  budget: 

Our  readers  want  the 
best  coverage  of  scien¬ 
tific  news. 

rd  better  write  to 
Science  Service  in 
Washington  for  full 
information. 


released  soon.  Drawn  by  Frank  Ellis, 
magazine  illustrator,  the  continuity 
will  follow  the  adventures  of  two  girl 
characters.  The  strip,  “Bachelor 
Girls,”  will  be  in  five  or  six  col¬ 
umn  width  and  will  appear  six  days 
a  week. 

Frank  Ellis  was  born  on  a  farm  near 
Des  Moines,  Iowa,  where  he  attended 
public  school.  Like  many  newspaper¬ 
men,  he  began  as  a  newsboy.  A  grad¬ 
uate  of  the  Art  Institute  of  Chicago, 
he  had  no  trouble  selling  his  first 
cartoon.  Between  drawing  for  mag¬ 
azines  and  newspapers,  he  has  done 
motion  picture  directing  in  Holly¬ 
wood.  He  is  30  years  old. 

New  Feature  ' 

COLUMBIA  SYNDICATE,  which  was 
started  almost  a  year  ago  by  sev¬ 
eral  Brooklyn  Daily  Eagle  men  who 
believed  that  the  guild  strike  on  that 
paper  jeopardized  their  jobs,  and 
backed  by  Dr.  D.  D.  Runes,  publisher 
of  American  Lady,  Current  Digest 
and  Better  English,  has  announced  a 
new  feature,  “Lest  We  Forget,”  by 
Edward  J.  Gilbert,  editor  of  the  syndi¬ 
cate.  The  organization  is  now  servic¬ 
ing  seven  columns  and  one  cartoon 
feature.  Irving  Zinaman,  formerly 
fraternal  editor  of  the  Eagle,  is  presi¬ 
dent  of  the  syndicate  and  also  is  au¬ 
thor  of  a  daily  column  “Fraternal 
Fragments,”  which  highlights  the  news 
and  activities  of  the  many  lodges. 

Smokey  Stover  for  Dailies 

SMOKEY  STOVER,  that  comic  strip 
which  has  made  the  nation  “Foo” 
conscious  through  Stover’s  antics  in 
Sunday  papers  and  which  is  serviced 
by  the  Chicago  Tribune-New  York 
News  Syndicate,  Inc.,  is  now  avail¬ 
able  for  dailies,  it  was  announced  this 
week  by  the  syndicate.  The  strip  is 
drawn  and  written  by  William  Hol- 


to  meet  the  growing  interest  in  book 
commentary  as  vital  to  the  chemging 
needs  of  the  times. 

Personals 

GEORGE  CARLIN,  general  manager, 

United  Feature  Syndicate,  will  re¬ 
turn  to  New  York  next  week  following 
a  three-week  tour  of  the  U.  S. 

George  Matthew  Adams,  president 
of  George  Matthew  Adams  Service, 
who  writes  a  daily  column,  “Today’s 
Talk,”  and  who  collects  etchings  as  a 
hobby,  recently  gave  a  talk  on  the  life 
and  art  of  Legros  in  connection  with 
his  exhibition  of  Legros’  work  at  the 
Mint  Museum,  Charlotte,  N.  C. 

Samuel  S.  Paquin,  director  of  the 
research  division  of  King  Features 
Syndicate,  gave  a  lecture  at  the  Jour¬ 
nalism  department  of  Notre  Dame 
University  recently  on  “Newspaper 
Make-up  Problems.”  He  warned  stu¬ 
dents  against  the  use  of  jumps  in 
stories  and  referred  to  the  survey 
made  by  the  Raleigh  (N.  C.)  Times 
which  revealed  that  readers  are  op¬ 
posed  to  breakovers. 

Harry  Bressler,  cartoonist,  lectured 
before  the  University  Forum  of  Amer¬ 
ica,  New  York  City,  Nov.  18. 


AGENCY  BB  LEAGUE 

Teams  representing  12  agencies  are 
practicing  for  the  opening  of  the  Ad¬ 
vertising  Agency  Basketball  League 
set  for  Nov.  21.  They  are  Arthur 
Kudner,  Inc.  (1937-38  League  win¬ 
ners);  Newell-Emmett  Co.  (runner- 
up);  Batten,  Barton,  Durstine  &  Os¬ 
borne;  Erwin  Wasey  &  Co.;  Wm.  Esty 
&  Co.,  Lord  &  Thomas;  McCann- 
Erickson,  Inc.;  Ruthrauff  &  Ryan,  Inc.; 
Young  &  Rubicam,  Inc.;  Gray  Adver¬ 
tising;  Campbell-Ewald  Co.,  and 
Reuben  H.  Donnelly.  Games  will  be 
played  Monday,  Tuesday  and  Friday 
evenings  at  the  High  School  of  Com¬ 
merce,  New  York. 


Schultze  Improved 

CARL  E.  SCHULTZE,  creator  of  the 
famous  Munsey  New  York  Press 
“Foxy  Grandpa,”  was  reported  this 
week  to  be  resting  comfortably  on  his 
cot  at  St.  Vincent’s  Hospital,  New 
York,  where  he  was  taken  Nov.  1,  fol¬ 
lowing  a  heart  attack.  Just  before  the 
war,  Schultze  was  one  of  the  leading 
comic  artists  of  the  country. 

INS  Book  Column 
INTERNATIONAL  NEWS  SERVICE 
has  begun  servicing  of  Charles  A. 
Wagner’s  column  on  books  and  book 
personalities  over  its  wires  as  a  Sun¬ 
day  feature.  Wagner  is  literary  edi¬ 
tor  of  the  Daily  and  Sunday  Mirror. 
The  feature,  “Backstage  With  Famous 
Authors,”  treats  informally  of  lit¬ 
erary  happenings,  crucial  forecasts  of 
the  coming  book  crop  and  contact  in¬ 
terviews  with  the  book  great,  angled 


YOU’D 

BE 

SURPRISED! 

By  George  W.  Stimpson 

a  noted  Washington  newspaper  cor- 
re.spondent  is  now  producing  a  head¬ 
liner  feature  under  the  name:  “You’d 
Be  Surprised.”  Colorful  facts  and 
authentic  background  on  men,  events 
and  instances!  A  short,  fascinating 
daily  feature  now  read  by  millions. 
Write  for  samples  and  prices. 

Tke  Gcorfh  Mattkcw  Aduis  Service 
444  Madison  Ave.  New  York,  N.  Y. 


EDITORS  can’t  afford 

to  guess  on  features 
— they  have 


to  know! 


ESTELLE  LINDSEY 

Log  of  The 
Good  Ship  Life 

*  Polled  FIRST  PLACE  as  pop¬ 
ular  feature  with  both  men  and 
women  readers  in  eight  Copley 
Southern  California  dailies. 
Mrs.  Lindsey's  New  York  and 
Coast  observations  have  en¬ 
deared  her  to  thousands  of 
readers  who  consult  her  on 
almost  every  type  of  problem. 


(Wire  for  proofs  and  territory!  600 
words  daily.  Also  Weekly  letter.) 


EXCLUSIVE  Features 

Box  758  Beverly  Hills 
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ChicacTO  Tribune  Studio 

9  color  pictures  worthy  of  a  salon.  used  in  getting  pictures  for  the  paper 

M  -  but,  as  he  was  not  a  very  capable 

/XtTT^OI^TO  C  rtirtir  Photog  Racket  Cleanup  photographer,  he  had  Sasse  make 

WLW  LD  MmM  LD  informed  that  the  poUce  drawings  of  his  photos  Feeling  that 

officials  of  Attleboro,  Mass.,  aroused  di®re  was  an  extra  and  unnwessary 

r«cE  ~‘3‘eiTp  riSr.p?;hSTrr^ 

not  actually  engaged  on  newspapers,  get  the  pictures.  From  that 

NEWSPAPER  editors  and  publishers  sion  to  view  the  studios  en  masse.  At  appears  that  the  complaints  came  Photographer. 

are  not  the  only  visitors  to  the  these  assemblies  Johnson  gives  a  full  from  some  businessmen  who  were  -^^ter  seven  years  with  the  Home 
Chicago  Tribune  Color-Photo  Studios,  demonstration  of  the  making  of  a  pestered  by  photographers  alleging  joined  INP . 


and  his  crew  are  expected  to  cover  time  retouching  advertisements.  The 
the  gamut  of  assignments  and  produce  editor,  he  said,  had  a  camera  which  he 


color  pictures  worthy  of  a  salon. 

Photog  Racket  Cleanup 

WE  ARE  INFORMED  that  the  poUce 


Recently  there  color  photo.  He  goes  to  great  pains  in  they  represented  certain  large  syndi- 
has  been  a  con-  his  efforts  to  win  friends  for  his  paper,  cates  out  of  Boston  and  New  York. 


There  has  not  been  a  show  of  the 
New  York  Photographers  Association 


tinuous  stream  It  has  been  said  by  some  of  the  Uoon  investivation  it  wa<!  found  that  which  Sasse  has  not  won  an  award 
of  visiting  cam-  leading  illustrators  that  the  Chicago  an  old  was  n  nroerei  I"  Editor  &  Publisher  contest 


eramen  from  the  Tribune  Color  Studios  are  the  most  The  phoney  news  photographer  >'?  »»"  ! 

major  cities,  advanced  of  their  kind.  During  the  would  call  a  business  man  and  ask  parade  called  Shadows  of 

These  photog-  early  days  of  the  studios  Johnson’s  ef-  To^an  appointSTta^^^^^  His  hobby,  as  one  might 

raphers  are  listed  forts  were  inclined  to  be  belittled  by  tures  for  a  certain  paper  or  syndicate,  g'^®®®’  i®  photography.  He  is  married 

as  top-flight  il-  the  so-called  master  minds.  In  the  Later  the  photographer  would  returii  ^®®  °*'®  daughter, 
lustrators  who  past  year  Johnson  who  was  formerly  and  try  to  sell  the  finished  prints.  The  ■ 

specialize  in  a  news-cameraman  covering  the  gen-  police  checked  each  alien  cameraman  r7nKWT/^r>  /^TTTJue  T>T5T7ee 

color  photog-  eral  run  of  assignments,  reports  that  and  none  was  found  to  represent  any  rilAlMUti  UUnDb  rlttiDb 

raphy.  the  studios  have  developed  a  tech-  reputable  syndicate  or  paper.  A  decree  curbing  the  French  press 


Eddie  Johnson 


the  Tribune 
Color  studios,  reports  that  he  is  hav- 


raphy.  the  studios  have  developed  a  tech- 

Eddie  John-  nique  which  to  his  knowledge  is  not 
son,  manager  of  employed  in  any  other  plant, 
the  Tribune  DitCHSset  Hii  Technique 


It  is  this  type  of  case  which  will  in  its  treatment  of  foreign  news,  spon- 
force  the  police  of  all  communities  to  sored  by  Foreign  Minister  Georges 
recognize  only  such  credentials  which  Bonnet,  and  put  into  operation  by 


Asked  about  this  special  treatment,  are  accredited  to  the  individuals  by  Premier  Daladier  Nov.  14,  is  causing 


ing  difficulty  in  convincing  the  Johnson  replied:  “Having  been  a  legitimate  organizations.  The  sale  of  much  comment  in  international  jour- 

ing  geniuses  that  his  staff  membep  newspaper  photographer,  I  realized  phoney  police  cards  by  mail  for  a  nalistic  circles.  Designed,  among  other 

are  thoroughly  saUsfied  and  happy  in  possible  to  combine  small  sum  by  unauthorized  agents  not  things,  to  bolster  France’s  sorely 

their  present  berths.  One  well  known  news  value  of  a  picture  with  the  only  hampers  the  work  of  the  legi-  pressed  international  relations,  the 
illustrator  warned  Johnson  that  he  because  of  the  timate  tameraman  but  also  confuses  would  permit  the  Foreign  Ministry 

intended  to  induce  the  gentleman  who  g£  n^oJem  scientific  progress,  we  fh®  officials  and  public.  This  practice  jq  prosecute  any  newstiaper  publishing 

mak^  the  carbro  prints,  to  change  were  handicapped  in  this  theory  but  should  be  stopped.  a  statement  which  might  be  considered 


locations.  Johnson,  when  told  this  to 
his  face  remarked:  “If  any  member 


now  with  our  modem  appartus  and 
experience  we  are  producing  a  pic- 


of  his  s^  wishes  to  change  p^itions,  j^^e  in  color  which  has  all  the  qual- 
that  IS  his  affair.  One  thing  I  do  ho^  £qj.  publication  in  a  newspaper  or 


Camera  Knights 


a  statement  which  might  be  considered 
offensive  to  the  head  of  a  foreigr 
state. 


for  is  that  when  one  of  our  men  do  magazine.  Our  staff  members  are  the  ARTHUR  H.  SASSE,  International  LEADER  INDEPENDENT 
leave  we  hope  that  he  wiU  connect  j„Qg£  competent  in  their  respective  News  Photos  photographer  in  New  £„  the  election  survey  in  the  Nov.  12 
wth  some  outstending  concern  We  and  by  working  in  harmony  we  York  for  the  past  15  years,  has  put  in  £53^^  <,£  Editor  &  Publisher  the  Mil- 

feel  honored  and  flattered  by  the  in-  are  able  to  improve  the  quality  of  »  .  .  -  - 


tcrest  shown  in  our  staff  and  if  our 
men  our  doing  such  a  grand  job,  it  is 
because  the  Chicago  Tribune  makes  it 


our  pictures  to  the  point  where  they 
may  take  their  places  among  the  lead¬ 
ing  artists  of  the  country.  “We  dis- 


possible  for  them  to  enjoy  their  carded  the  theory  that  secrecy  is  nec 


Print  Ready  in  4  Hours 


essary  for  good  results.  There  have 
been  times  when  we  asked  a  few  lead- 


It  so  happens  that  as  yet  no  New  ing  members  of  the  profession  to  tell 
York  or  Hollywood  illustrator  has  us  about  some  angle  but  they  were 
been  successful  in  enticing  any  im-  not  responsive.  Recently,  we  have 
portant  member  of  Johnson’s  staff  had  the  pleasure  of  playing  hosts  to 
away  from  Chicago.  It  is  necessary  these  same  gentlemen  and  they  have 
to  peep  into  the  mysterious  cold  room  found  that  the  Chicago  Tribime  is  not 
and  watch  a  carbro  print  in  the  mak-  petty  or  vindictive.  Of  course,  there 
ing  to  realize  why  there  is  such  an  are  a  few  developments  which  we 
effort  being  made  to  steal  Eddie’s  ex-  worked  out  for  ourselves  and  natur- 
perts  away.  Here  in  these  studios  ally  those  secrets  belong  to  the  paper.” 
color  pictures  are  taken  and  within  After  spending  many  enjoyable 


his  trick  as  a  xjoaukee  Leader  was  erroneously  iden- 
general  news  tified  as  a  Socialist  newspaper.  On 
man  but  because  April  20,  1938,  the  Leader  started  pub- 
of  his  excellence  Hcation  under  new  management  as  an 
at  feature  work  independent  newspaper, 
he  has  come  to 


be  the  ace  fea¬ 
ture  man  of  the 
service  and  one 
of  the  leading  in 
the  country. 

Today  when 
any  b  i  g  story 

ana  waicn  a  caroro  prim  in  me  max-  peiiy  or  vinaiciive.  ui  course,  mere  breaks,  Sasse  is 

ing  to  realize  why  there  is  such  an  are  a  few  developments  which  we  Arthur  H.  Sasse  assigned  to 
effort  being  made  to  steal  Eddie’s  ex-  worked  out  for  ourselves  and  natur-  “clean  up”  the 

perts  away.  Here  in  these  studios  ally  those  secrets  belong  to  the  paper.”  story  with  feature  pictures.  His  beat 
color  pictures  are  taken  and  within  After  spending  many  enjoyable  *®  ^®  H.  S.,  and  he  travels  to  the 
four  hours  a  beautiful  16  x  20  carbro  hours  as  Johnson’s  guest,  I  must  con-  scenes  of  big  stories  by  airplane, 
print  is  finished  and  ready  for  the  fess  that  here  was  the  finest  plant  of  Among  his  recent  assignments  were 
engraver.  The  special  three  color  one-  its  kind  that  I  have  ever  seen.  The  ^^®  Atlantic  coast  hurricane  in  Sep- 
short  camera  is  used  for  almost  every  chill  of  the  cold  room  quickly  van-  tember,  the  Mississippi  flood  1937,  and 
type  of  color  work  but  other  ishes  in  the  warm  atmosphere  of  the  ^®  S^eat  New  England  flood  several 


When  we  say: 

“MORLEY 

MATS 


are 


processes  are  employed  when  neces 
sary.  at  close  range  the  work  which  is  being  Horn  in  New  York,  Sasse  grew  up 

These  studios  are  becoming  so  turned  out  in  these  studios.  Not  all  with  the  ambition  of  becoming  an 
popular  with  the  reading  public  that  the  shots  are  made  in  the  modern  artist.  His  first  opportunity  was  with 
many  women’s  clubs  and  other  socie-  plant.  Many  pictures  are  taken  out-  ^^®  ^roni  (N.  Y.)  Home  News  in  1916, 
ties  are  asking  and  receiving  permis-  doors  or  in  a  hotel  room.  Snapshots  when  he  was  16  years  old.  He  did 
MS  r>  A  m  are  also  obtained.  In  fact  Johnson  some  cartooning  but  spent  most  of  his 


It  was  a  revelation  to  view  y®ars  ago 


Bom  in  New  York,  Sasse  grew  up 


BETTER' 


PHOTOCRAPHERS/ 


■Bliminafe  the  fear 
of  flyina  alass  due 
to  bursting  flash¬ 
bulbs. 

.\b8olutel.T 

Transparent 

No  Apparent  Loss 
of  I.lRllt 

SIZE  A 

Fits  superflash  #1 
&  Mazda  :7. 

76c  ea. 

HIZK  B 

Fits  superflash  S2. 
press  4(1.  also  Maz- 
la  SIO  &  1.5. 

THE  CAMERA  HOUSE,  INC. 

145  Elast  60th  St.,  New  York,  N.  Y. 


SIZE  A 

Fits  superflash  #1 
&  Mazda  :7. 

76c  ea. 


by  all  New  York  Newspapers 

I  — the  Bell  Telephone  Company 

I  — six  big  motion  plctnre  Companies 
— the  four  largest  Airlines 
— ^the  Air  Express  Company 
— leading  advertising  firms  and  others 

I 

iiecauie 

PICTORIAL  EXCELLENCE 

I  and  spot  newt  experience 

RALPH  MORGAN 
I  Newspictures 

Newark  Airport,  N.  J.  Mitckell  2-7064 


A  size  and  type 

G-E  FLASH  BULB 

to  fit  every  news  need 

For  every  lighting  condition 
you  encounter,  and  every 
lighting  difficulty  you  face, 
there’s  a  G-E  MAZDA  Photo- 
fiash  lamp  that  will  help  you 
get  better  pictures.  For  syn¬ 
chronized  flash  shots. ..for 
special  close-ups . . .  for  extra 
carrying  power . . .  for  color . . . 
there’s  a  flash  bulb  made  by 
G-E.  Ask  us  about  them.  Dept. 
166  EP,  General  Electric  Co., 
Nela  Park,  Cleveland,  Ohio. 

GENERAL  @  ELECTRIC 

MAZDA  PHOTO  LAMPS 


II  mean 
just  THAT! 

Samples  will 
prove  it 

Write  for 
them 

Morley  Button 

MANUFACTURING  CO. 

Portsmouth  New  Hampshire 
New  York  Office— 46  E.  11  St. 


commend  Paul  Wolford,  Carrier  Salesman. 
Miss  Seaney  said: 

“  ‘The  young  man  who  delivers  my  News- 
Sentinel  is  so  prompt  and  dependable,  I  just 
want  to  lake  the  time  to  tell  you  how  much  1 
appreciate  him.*  ** 


their  newspaper  route  work,  accord-  How  to  Make  Friends? 
ing  to  a  plan  approved  by  the  high 
school  principal.  It  calls  for  students 
who  have  part-time  jobs  after  school 
hours  to  receive  extra-curricular 
credit  for  their  work. 

To  be  eligible  for  the  credit,  which 
amounts  to  one-fourth  of  a  scholastic 
unit  a  semester,  a  student  must  have 
been  employed  for  at  least  20  weeks. 

He  must  apply  for  the  credit  by  filling 
out  a  special  card,  which  is  filed  in  the 
school  office.  The  newspaper,  in  turn, 
is  asked  to  signify  at  the  end  of  the  . . 

semester  whether  or  not  the  student  series  of  10  advertisements  being  pub 

has  done  satisfactory  work.  _  ^ 

Arthur  Daniel,  assistant  circulation  Sentinel  to  acquaint  the  public  with 
director  of  the  Journal,  has  approved  what  it  means  to  be  a  carrier  salesman, 
the  plan,  urging  carriers  who  attend  The  copy  states,  in  part; 

Tech  High  to  take  advantage  of  the  .<u 
opportunity  to  earn  extra  scholastic  .Sentin 
cr^it.  Principal  W.  O.  Cheney  has  write 
endorsed  the  valuable  business  experi- 
ence  gained  from  newspaper  carrier 
work  and  has  expressed  the  hope  the 
extra  credit  will  provide  incentive  for  piainti 
all  carriers  to  better  their  standing 
with  the  newspaper.  'j 

it.  All  human  beings  are  inherently  Skyrocket  Prize  Contest  ^ 

selfish,  and  if  a  desire  to  possess  some-  , „  ...  , .  ..  ^ 

more  apt  to  buy  it.  ,  .  .  .  »  r 

J,  .  '  .  .  _  .  ,  mas  Skyrocket  contest  for  earners,  of-  , 

Carrier  Training  Essential  fering  $10  in  cash  before  Christmas  to 

Admitting  that  carrier  delivery  and  every  carrier  who  turns  in  12  new 
street  sales  are  the  most  tangible  ones  subscriptions  by  Dec.  17.  The  orders 
to  work  with  in  order  to  bring  definite  are  of  increasing  value,  the  first  two  i 
results.  Mr.  Wolfe  insists  that  sales-  being  worth  25  cents  each  and  the  i 
manship  training  is  essential  if  boys  I2th  worth  $2.  The  profit  margin  is  ‘ 
are  going  to  be  able  to  combat  the  progressively  wider  with  each  new 
“can't  afford”  alibi.  Carriers  need  to  order.  For  instance,  the  fourth  order 
be  taught  to  know  their  product  and  pays  $1.40,  .seventh  order,  $3.50,  tenth 
be  equipped  with  a  good  sales  talk  to  order,  $6.50  and  the  12th  order,  $10.  ’ 
sell  it,  he  said.  Each  book  contains  an  extra  blank,  3  j 

“As  to  rur.il  m.iil,  the  s.ime  ide.i  of  pre-  “safety  first”  order  for  the  smart  car-  , 
sentitiK  the  qsialities  of  the  paper  can  be  ap-  rier  who  wants  to  be  sure  of  $10  even 
plied,”  he  continued.  "This  can  be  done  by  a  though  one  of  his  Contest  orders  fail 
st^cady  series  of  attractive  sales  letters.  I  find  to  hold  Up.  In  case  of  SUch  misfor- 
that  color,  .shortness  of  letter,  and  novelty  can  *  i  .  ioau  j  *11  u  i_  a*a  a  j 
be  incorporated  to  make  the  subscriber  want  ‘une  hlS  13th  order  WlU  ^  substituted 
to  read  them.  Constant  follow-up  letters,  even  f®^  the  one  that  goes  bad.  j 

after  they  have  dropped  off,  can  bring;  many  of  ..-n  w  j  i  • 

them  Imck  if  they  are  attractive  enough.  A  300  Attond  Celeoration 

he’ree^'ooryo.u  S'p^r.'"’  ^ORE  THAN  300  carriers,  their  par- 

“If  it  is  possible,  it  is  much  better  to  reduce  cnts  and  employes  of  the  Raciiic 
the  nuinlier  of  solicitors  and  substitute  direct  (Wis.)  Joumal-Times  recently  at-  , 
mail.  It  gets  the  subscribers  out  of  the  bad  tended  the  first  anniversary  celebra- 
hai.it  of  waiting  for  them  to  come  around  to  tion,  marking  adoption  of  the  NBA 
collect  renewals.  A  solicitor  will  educate  his  j 

customers  to  not  send  it  in  but  to  wait  on  S®  ^  T  o  Speakers  included 
him  to  come  around.  This  is  like  a  snow  ball  HARRY  LePoiDEVIN,  JournRl  -  Times  , 
rolling  along  and  getting  larger  as  it  goes.  business  manager  and  HeNRY  T.  LaR- 
In  the  case  of  circulation,  it  nuikes  the  cost  or  SEN,  circulation  manager, 
rural  mail  increase  as  time  goes  on. 

Getting  Rural  Subscribers  Carrier  on  Horseback 

r«r-!i'’or  ‘'T'l  of  helpioK  get  "f"  AFTER  20  YEARS  of  delivering  on 

rur.il  subscribers  without  increasing  costs.  The  *1.  di  £  u  /nr  -tr  ,  S  -t 

first  is  to  get  one  of  the  local  theatres  to  co-  _  Bluefield  (W.  Va.)  Daily 

operate  by  furnishing  me  free  tickets  to  be  Telegraph,  George  Burroughs,  who  is 
given  to  all  new  rural  subscribers.  I  give  two  in  his  60’s,  finally  “got  Weary  of  footin’ 
tickets,  one  with  the  compliments  of  oiir  paper  it,”  to  USe  his  OWn  Words,  and  bought 

theitre'^wh'ns*^'^  c''"'P>'"tents  of  the  g  horse.  As  far  as  is  known,  certainly 

the.ttre  >^hosc  name  is  printed  on  the  ticket,  l,,  i  ^ 

The  theatre  manager  found  it  brought  business  bv. members  of  the  Telegraph’s  circu- 
111  from  the  country  that  he  had  not  been  getting  lation  department.  Burroughs,  whose 
before.  In  other  words  it  reached  people  with  territory  is  North  Tazewell  county, 
an  inducement  to  attend  his  theatre  and  per-  Va.,  is  the  only  carrier  who  makes  his 
SeflK-/ US  wi.hn:?’^in^eLir^' foute  on  horscback. 


Salesmanship 
Best  Answer  to 
"Cant  Afford" 


AN  UNDERTAKER  in  a  midwest  city 
uses  the  following  “point-of-sale” 
advertising  by  labeling  copies  of  the 
paper  distributed  free  to  hospitals: 

“Good  Evening!  This  paper  is 
brought  to  you  through  the  courtesy 
of  Miller  &  Sons.  Ambulance  Service 

—Phone  206.”  Charleston,  W.  Va.,  newspaper 

.  motor  carrier  drivers  and  contract 

No.  8  Boy  Welfare  Series  truck  drivers  are  regarded  as  inde- 

COMPLIMENTS  or  complaints  furnish  pendent  contractors,  John  Fox,  head 

of  the  legal  division  of  the  Depart¬ 
ment  of  Unemployment  Compensation 
lished  by  the  Ft.  Wayne  (Ind.)  News-  of  the  West  Virginia  Unemployment 

Compensation  Commission,  ruled  re¬ 
cently,  and  are  not  employes  within 
the  meaning  of  the  state  and  federal 
social  security  acts.  Therefore  no 
unemployment  compensation  tax  need 
C.irrier  be  paid  on  them  by  publishers,  he 
gracious  held. 

ghtfully  official  WVPA  bulletin,  which 

ir'coim  made  the  announcement,  gives  credit 
for  this  ruling  to  R.  S.  Spillman,  Jr., 
)r  irreg-  Charleston  attorney,  who  prepared  a 
IS.  \Vc  statement  asking  exemption  for  news- 
i‘  N'ews-  paper  publishers  and  in  which,  in  14 
the 'omi  points,  he  held  that  employes  coming 
mm  St.,  within  the  category  were  not  eligible 
luneil  to  for  unemployment  compensation. 


It  may  carry  the  .salty  twang  of 
New  England  or  the  soft  ac¬ 
cents  of  the  South. 

It  may  be  swift  and  crisp 
in  the  New  York  manner  or 
full  of  the  pleasant  rolling  r’s 
in  the  style  of  the  West. 

But  wherever  you  hear  it.  it 
will  he  friendly, courteous,  and 
efficient. 

It’s  the  all-American  voice 
of  the  Bell  Telephone  operator 
— “The  Voice  with  a  Smile."’ 

The  entire  Bell  System  seeks 
to  serve  you  quickly,  capably 
and  in  the  spirit  of  a  friend. 

BELL  TELEPHOr^E  SYSTE.M 


SCOTT 

Extra  -  Hi  -  Speed’ 
COLOR  PRESSES 


Unit  Style  or 
Superimposed 

Fastest  Color  Presses 
in  the  World 

Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 
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Tom  Wallace 


Wallace  Pleads 
For  Free 
Editorial  Pages 

Louisville  Editor  Urges 
As  Much  Leeway  as  That 
Given  Syndicate  Writers 

Bloomington.  Ind..  Nov.  12 — Dis¬ 
cussing  ihe  editorial  page,  Tom 
Wallace,  editor  of  the  Louisville 
Times,  last  night 
night  scoffed  at 
the  myth  that 
editorial  pages 
were  less  piotent 
today  than  they 
once  were,  and 
criticized  the  su¬ 
perficiality  of 
editorial  page 
matter,  saying. 
“An  editor  must 
not  only  be  hon¬ 
est  and  sincere, 
but  he  must  be 
thoughtful.” 

Wallace,  and  Basil  Walters,  editor 
of  the  Minneapolis  Star,  spoke  at  the 
dinner  which  was  the  high  spot  of  the 
two-day  Indiana  journalism  confer¬ 
ence  concluded  here  today.  About  70 
editors  and  publishers  attended. 

Free  Rein  Needed 

Wallace  lamented  the  fact  that 
though  free  rein  was  allowed  syndi¬ 
cated  commentators,  staff  editorial 
wTiters  had  to  submit  to  cut-the- 
heart-out-of-it  editing.  He  asserted 
that  “if  the  editorial  page  is  to  be 
kept  alive,  the  editorial  writer  must 
have  the  same  freedom  that  the  syn¬ 
dicated  writer  has.” 

The  conference  was  told  by  Mr. 
Wallace  that  “an  editorial  page  with¬ 
out  spunk  is  punk.” 

“Most  dead  editorial  pages  —  and 
many  are  dead — were  killed  by  the 
owner  of  the  paper,”  said  Mr.  Wal¬ 
lace.  “The  owner  who  does  not  want 
his  editorial  page  to  say  anything  he 
would  not  approve  should  write  it,  or 
not  complain  if  it  is  dead  when  he  has 
killed  it.  An  editor  can’t  be  valiant 
in  print  and  a  valet  at  heart. 

“The  syndicated  political  opinion 
column  is  potentially  the  most  power¬ 
ful  machinery  for  abuse  to  which  the 
American  press  has  been  subjected. 
The  contrast  between  the  writing  of 
Henry  Watterson,  last  of  the  giants 
of  the  editorial  page,  and  that  of  the 
best  of  the  syndicate  commentators  is 
that  between  the  gumbo  filet  which, 
without  advertising,  spreads  the  fame 
of  Louisiana,  and  canned  soup  which 
is  not  bad,  and  which,  because  it  is 
well  advertised,  inexpensive  and 
ready-made,  is  consumed  widely. 

“Upon  the  honest  editorial  page — 
be  it  ever  so  humble — depends  more 
than  any  other  single  factor,  the  life 
of  democracy.” 

News  Science  Urged  by  Walters 

Commenting  on  the  phenomenal  cir¬ 
culation  gains  which  have  brought 
the  Minneapolis  Star  from  third  to 
first  in  week-day  circulation  in  a 
four-paper  city,  Mr.  Walters  gave  the 
credit  for  the  readers’  boom  to  re¬ 
liance  on  the  results  found  by  Dr. 
George  Gallup  in  a  survey  of  readers’ 
interests  several  years  ago. 

“Too  much  emphasis  has  been 
placed  on  the  nose  for  news  in  putting 
out  pafiers,  not  enough  on  scientific 
research,”  declared  Walters.  Pur¬ 
suing  this  thought,  Walters  said  that 
he  hoped  to  see  journalism  schools, 
in  the  future,  aid  the  newspaper  pro¬ 
fession  with  research  comparable  to 
that  done  by  medical  and  engineering 
schools. 

During  the  two-day  conference 


visitors  heard  Profs.  John  E.  Stempel, 
head,  J.  Wymond  French  and  J.  A. 
Wright  of  the  Indiana  University  De¬ 
partment  of  Journalism;  Herbert  H. 
Heimlich,  state  editor  of  the  Lafayette 
(Ind.)  Journal-Courier;  Roland  A. 
Brodhecker  of  the  Brownstown  (Ind.) 
Banner;  Bryan  Collier  of  the  Louis¬ 
ville  Courier -Journal;  Scott  Cham¬ 
bers,  managing  editor  of  the  New¬ 
castle  Courier-Times;  Jerry  Jontry, 
national  advertising  director  of  the 
Nixon  papers  and  E.  W.  Camp,  adver¬ 
tising  director  of  the  Chronicle  pub¬ 
lications,  Marion,  Ind. 

■ 

Speidel  Acquires 
Another  Daily 

Sale  of  the  Chillicothe  (O.)  News- 
Advertiser,  more  than  107  years  old, 
to  the  Chillicothe  Scioto  Gazette, 
founded  more  than  138  years  ago,  and 
the  oldest  newspaper  in  the  U.  S.  west 
of  the  Alleghenies,  was  announced 
Nov.  12. 

Both  of  these  historic  Ohio  dailies 
are  now  members  of  Speidel  News¬ 
papers,  Inc.,  a  national  service  and 
research  organization  for  Merritt  C. 
Speidel’s  newspapers  in  Ohio,  Iowa, 
Colorado,  Wyoming  and  in  Cali¬ 
fornia. 

The  Scioto  Gazette  will  continue  as 
an  evening  newspaper,  and  as  soon  as 
arrangements  are  completed  for  pub¬ 
lishing  in  the  Gazette  plant,  the  News- 
Advertiser  will  become  a  morning 
daily.  The  combined  publications  then 
will  establish  a  Sunday  morning  news¬ 
paper. 

New  officers  of  the  News-Advertiser 
Company  are  Merritt  C.  Speidel,  presi¬ 
dent;  Harry  S.  Bunker,  secretary,  and 
Edward  A.  Chappell,  treasurer,  the 
official  personnel  being  the  same 
as  that  of  the  Scioto  Gazette  com¬ 
pany. 

J.  K.  Hunter,  for  nearly  25  years 
manager  of  the  News-Advertiser,  be¬ 
comes  publisher  of  that  newspaper, 
and  Edward  A.  Chappell,  for  nearly 
four  years  treasurer  and  publisher  of 
the  Scioto  Gazette,  continues  in  those 
capacities  in  addition  to  becoming 
treasurer  of  the  News- Advertiser  com¬ 
pany. 

■ 

HILL  WINS  SUIT 

The  $500,000  suit  brought  by  Arthur 
R.  Griswold  against  the  American  To¬ 
bacco  Co.  and  Lord  &  Thomas  adver¬ 
tising  agency  was  brought  to  a  close 
last  week  with  a  directed  verdict  for 
the  defendant  in  the  U.  S.  District 
Court  of  New  York  by  Judge  Robert 
P.  Patterson.  Mr.  Griswold  brought 
suit  claiming  the  tobacco  company 
had  “appropriated  an  advertising 
plan,  ideas  and  slogans,”  submitted  by 
him  in  1932.  After  long  testimony  by 
George  Washington  Hill,  president  of 
the  tobacco  company,  in  which  he  told 
in  detail  his  company’s  advertising 
experiences.  Judge  Patterson  directed 
a  verdict  for  the  defendant  with  the 
words  there  was  “in  my  opinion  no 
novelty  or  originality  in  the  plan  on 
the  undisputed  evidence.” 
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Boeckel  Predicts 
Major  Changes 
In  U.  S.  Dailies 

Newsprint  Costs  Ending 
Mass  Circulation  Trend, 

Says  Block  Lecturer 

New  Haven,  Conn.,  Nov.  15  — 
Changes  in  the  American  press  in  the 
near  future  were  predicted  here  today 
by  Richard  Martin  Boekel,  director 
of  Editorial  Research  Reports,  of 
Washington,  D.  C.  Speaking  on  the 
Paul  Block  Lectureship  at  Yale  Uni¬ 
versity,  Mr.  Boeckel  said  that  the  ris¬ 
ing  cost  of  the  paper  on  which  news¬ 
papers  are  printed  will  produce  most 
of  these  changes. 

Prices  of  newsprint  have  increased 
25%  in  three  years — and  most  of  this 
increase  has  come  during  the  last 
year,”  he  said.  “A  reduction  of  25% 
in  the  cost  of  paper  a  hundred  years 
ago,  produced  the  ‘penny  press’  of 
the  1830s  and  ’40s  which  laid  the 
foundations  for  the  mass  press  of  to¬ 
day.  The  penny  papers  were  the  first 
to  obtain  the  major  share  of  their 
revenues  from  advertisers.  To  attract 
large  numbers  of  readers  for  their  ad¬ 
vertisers,  they  turned  from  political 
news  to  sensation,  sporting  news  and 
entertainment.  The  elements  they 
introduced  came  to  full  flower  in  the 
period  of  ‘yellow  journalism.’ 

Brake  on  Mass  Circulation 

“But  the  century-long  struggle  of 
American  newspapers  to  be  forever 
adding  to  their  circulations  has  now 
been  brought  to  a  halt  by  the  rising 
cost  of  newsprint.  With  communities 
no  longer  growing,  and  advertisers 
provided  with  exact  measures  of  their 
buying  power,  newspapers  find  it  im¬ 
possible  to  raise  advertising  rates. 
Every  paper  sold  above  the  volume 
necessary  to  maintain  existing  adver¬ 
tising  rates  is  sold  at  a  loss  to  the  pub¬ 
lisher.  He  seeks,  therefore,  to  estab¬ 
lish  his  circulation  at  a  certain  level 
and  to  hold  it  there. 

“Mass  circulation  has  lost  its  at¬ 
traction  to  advertisers  also.  No  one 
of  them  wishes  to  place  his  advertis¬ 
ing  in  a  newspaper  that  circulates 
principally  in  slum  areas  or  among 
families  able  to  maintain  themselves 
only  at  the  subsistence  level.  They 
now  demand  ‘quality  circulation.’ 

"Mass  circulation,  gained  by  pro¬ 
viding  the  poor  man  with  cheap  en¬ 
tertainment,  seldom  is  ‘quality  cir¬ 
culation.’  It  is  no  longer  a  golden 
asset  to  the  newspaper.  With  present 
prices  for  newsprint,  it  may  be  a 
heavy  liability. 

"The  circus  aspect  of  the  modern 
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newspaper  is  one  of  the  results  of  the 
striving  for  circulation.  Sensational¬ 
ism,  over  dramatization  of  news,  is 
another.  With  the  pressure  for  more 
and  ever  more  circulation  removed, 
with  new  competition  from  radio  and 
news  magazines,  with  the  development 
of  a  demand  for  more  intelligent  treat¬ 
ment  and  interpretation  of  the  news. 
American  newspapers  in  the  future 
will  give  more  attention  to  the  primary 
function  of  the  daily  press  which  is 
to  provide  ‘the  knowledge  it  is  neces¬ 
sary  for  a  free  man  to  have’  in  a 
democracy.” 

■ 

Auto  Ads'  Best  Results 
In  Press,  Dealers  Say 

Newspapers  are  the  most  effective 
advertising  medium  for  building  pres¬ 
tige,  creating  inquiries  and  producing 
sales  for  automobiles,  according  to  a 
survey  of  new-car  dealers  in  a  typical 
American  market,  Buffalo,  recently 
conducted  by  the  Market  Research 
Corporation  of  America. 

Results  of  this  study  were  released 
this  week  in  chart  form  by  the  Bureau 
of  Advertising,  American  Newspaper 
Publishers  Association,  in  Number  9 
of  its  series  of  Advertising  Facts. 

Every  new-car  dealer  in  Buffalo 
and  the  nearby  suburbs  was  inter¬ 
viewed  and  asked  three  questions, 
which  they  answered  as  follows: 

“What  form  of  advertising — maga¬ 
zine,  newspapers,  radio,  outdoor — is 
the  .most  successful  in  building  pres¬ 
tige  for  your  make  of  cars?”  'Hiirty- 
six  per  cent  of  the  dealers  voted  for 
newspapers.  Radio,  magazines,  and 
outdoor  followed  in  that  order. 

“What  form  of  advertising — maga¬ 
zine,  newspapers,  radio,  outdoor— is 
the  most  successful  in  bringing  in¬ 
quiries  and  customers  to  you?”  Sixty- 
one  percent  of  the  dealers  voted 
for  newspapers.  Newspapers  received 
twice  as  many  votes  as  all  other  me¬ 
diums  combined. 

“What  form  of  advertising — maga¬ 
zines,  newspapers,  radio,  outdoor- 
helps  most  to  sell  your  new  cars?” 
Fifty-two  per  cent  of  the  dealers  voted 
for  newspapers.  Dailies  got  more  votes 
than  all  other  mediums  combined. 


The  Toughest 
Assignment . . . 

for  any  employor  on 

.  .  .  nowspopors 
.  .  .  pross  associations 
.  .  .  magazines 
.  .  .  radio 

is  that  of  finding  the  RIGHT 
personnel,  especially  when  im¬ 
mediate  action  is  necessary. 

The  solution  is  easy  when  em¬ 
ployers  seeking  top  flight  edi¬ 
torial  or  advertising  men  call  on 
The  Personnel  Bureau  for  as¬ 
sistance. 

The  Personnel  Bureau  main¬ 
tains  complete  records,  includ¬ 
ing  investigated  references  on 
hundreds  of  qualified  men  (with 
new  listings  each  week)  in  all 
parts  of  the  country  with  years 
of  experience. 

Write,  wire  or  telephone  and 
get  the  RIGHT  man,  recom¬ 
mended  on  the  basis  of  your 
exact  requirements. 

THE  PERSONNEL  BUREAU 
of  Sigma  Delta  Chi 

Chicago— 3S  East  Wackor  Driv* 
Let  Awqglat— 2307  Tavlot  S»r—t 
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$500;  gifts,  from  50c  to  $500;  repairs, 
modest  prices;  nov'elties,  from  $1  to 
$50;  rings,  from  $1  to  $1,000. 

How  It  Worked 

THESE  ADVERTISEMENTS  appeared 
six  days  a  week  for  four  weeks.  At 
the  end  of  this  period  the  jeweler 
voluntarily  called  on  the  busine.ss 
manager  of  the  paper  and  suggested 
that  they  increase  the  ads  to  three 
inches.  The  headlines  were  made  a 
little  more  specific — the  copy  was 
slightly  lengthened. 


HOW  NEWSPAPER 

ADVERTISING  WORKS 

Each  week  an  advertising  classification  will  be  analyzed  in 
these  columns.  Since  practically  all  advertising  finally  centers 
on  a  retail  outlet,  these  studies  should  be  of  equal  interest 
to  national  as  well  as  local  advertisers. 

By  FRANK  E.  FEHLMAN 

No.  92.  "Old-Fashioned"  Jewelry  Stores 

MOST  OF  US  can  recall  that  imme¬ 
diately  following  the  World  War, 
thousands  of  credit  jewelry  stores 
started  up  all  over  the  U.  S.  Most  of 
these  stores  sold  good  merchandise 
but,  because  of  their  credit  arrange¬ 
ments,  the  prices  of  many  items  in 
these  stores  were  considerably  higher 
than  a  consumer  would  pay  in  a  reg¬ 
ular  old-fashioned  jewelry  store. 

Thousands  of  old  line  jewelry  stores 
have  closed,  failed,  or  been  liquidated 
during  the  past  20  years  but  those 
that  have  survived  are  today  doing  a 
better  business  than  their  predeces¬ 
sors  of  a  quarter  of  a  century  ago. 

A  Typical  Example 

RECENTLY  we  had  the  pleasure  of 
interviewing  one  of  these  “old- 
fashioned”  jewelry  stores  in  a  small 
eastern  city.  The  store  has  been 
under  three  ownerships  in  84  years. 

The  physical  appointments  of  this 
store  and  the  stock  could  be  trans¬ 
planted  to  Madison  Avenue,  Fifth 
Avenue  or  57th  Street,  New  York 
City  and  nine  out  of  ten  shoppers 
would  put  it  down  as  a  typical  New 
York  retail  store. 

The  town  is  located  in  a  very  old 
section  of  the  U.  S.  We  talked  to  one 
“native”  whose  ancestors  started 
fanning  in  this  section  more  than  two 
centuries  ago.  When  asked  if  he  had 
many  relatives  in  this  section  of  the 
country,  he  laughed  and  said,  “I 
guess  almost  everyone  who  has  been 
here  more  than  25  years  is  some  sort 
of  relative.” 

The  local  paper,  who  has  in  the 
past  year  done  a  great  deal  of  research 
work  in  terms  of  small  merchants  and 
small  accounts,  discussed  with  the 
jeweler  recently  the  idea  of  running 
some  little  announcements  in  their 
paper  telling  about  the  various  de¬ 
partments  of  this  store.  Out  of  these 
discussions  came  a  plan  for  a  little 
test  campaign. 

Outline  of  the  Campaign 
A  CAREFUL  STUDY  was  made  of 
the  jeweler’s  stock  and  it  was  de¬ 
cided  that  some  little  announcements 
would  be  prepared  covering  watches, 
clocks,  gifts,  repairs,  novelties  and 
rings.  So  that  there  would  be  a  con¬ 
tinuous  tie-up  with  each  of  the  ad¬ 
vertisements,  the  headlines  were  re¬ 
duced  to  two  words.  On  Monday,  the  ' 
headline  was  developed  “For 
Watches”;  Tuesday,  “For  Clocks”; 

Wednesday,  "For  Gifts”;  Thursday, 

For  Repairs”;  Friday,  “For  Novel¬ 
ties”;  and  Saturday.  “For  Rings.”  A 
typical  watch  ad  follows:  — 

“For  Watches 

After  many  years  of  selling 
watches,  we  believe  that  these 
four  makes  of  watches  will  fit  any 
need — Hamilton,  Longines,  Elgin 
and  Bulova.  Dozens  of  styles — 
models — and  patterns  from  $11  to 
$250.” 

(Jeweler’s  name  and  address) 

The  other  advertisements  were 
much  the  same  and  the  closing  sen¬ 
tence  in  every  ad  gave  the  reader  a 
price  range  of  the  merchandise  that 
was  being  offered.  In  the  case  of 
clocks,  the  price  range  was  from  $1  to 


Sidelights 

ONE  of  the  most  interesting  side¬ 
lights  developed  during  our  discus¬ 
sion  of  this  campaign  with  the  jeweler 
was  the  following:  This  question  was 
asked,  “What  income  groups  in  this 
market  do  you  sell?”  Answer,  “Why, 
we  sell  everybody.”  “Well,  how  is 
this  possible  when  you  do  no  credit 
business  and  yoiur  stock  of  merchan¬ 
dise  is  so  much  above  the  average?” 
The  jeweler’s  reply  may  supply  the 
answer  for  many  local  advertising 
managers  who  seek  new  business  in 
this  classification: 

“We  know  from  our  experience  here 
that  many  people  save  their  money  so 
that  they  may  buy  at  this  store,  and 
their  reason  for  doing  this  is  now  un¬ 
derstood.  Somehow  we  have  given 
this  community  the  impression  that 
anything  they  buy  here  is  about  as 
good  as  can  be  bought  anywhere.  Not 
a  week  passes  but  that  some  person 
comes  to  us  and  asks  to  buy  a  card¬ 
board  box  with  our  name  on  it.  They 
say  they  want  to  give  one  of  their 
friends  an  old  piece  of  jewelry  or 
some  little,  inexpensive  gift  they  have 
picked  up,  and  they  would  like  to 
send  it  in  one  of  our  boxes  on  which 
our  name  appears.  We  would  not  sell 
one  of  these  cardboard  boxes  for 
$1,000.  At  the  present  time  we  are  col¬ 
lecting  money  in  sums  ranging  from 
$1  to  $5  a  week  from  several  people 
who  are  making  payments  on  gifts 
that  they  have  selected  for  friends  or 
loved  ones  that  are  to  be  presented 
this  coming  Christmas. 

“We  don’t  encourage  this  type  of 


buying,  but  when  people  in  the  lower 
income  brackets  ask  us  to  do  this,  we 
are  glad  to  co-operate.  Here  is  one 
of  our  books:  'This  man,  who  lives 
about  75  miles  from  our  store,  has 
been  depesiting  $5  a  week  for  13 
weeks.  He  now  has  a  credit  of  $65. 
He  told  us  that  he  plans  to  give  his 
wife  the  best  present  that  he  has  ever 
given  her  this  coming  Christmas.  Here 
is  a  factory  worker  who  is  paying  $1 
a  week  for  a  gift  that  she  wants  to 
give  to  a  friend.  It  takes  a  little  time 
to  win  this  kind  of  standing  in  a  com¬ 
munity,  but  we  are  convinced  that 
this  slow  process  of  building  a  repu¬ 
tation  is  very  much  worth  while  and, 
of  course,  we  are  going  to  watch  care¬ 
fully  and  check  carefully  all  of  thq 
strangers  who  come  into  our  store  as 
a  result  of  the  advertising  we  are  now 
doing.” 

Basis  for  National  Sale 

IN  THIS  STORE  may  be  found  not 

one  or  a  dozen  but  over  50  nation¬ 
ally  advertised  products.  This  retailer 
is  spending  his  own  money  to  adver¬ 
tise  these  items — everything  from  $1 
clocks  up  to  $200  railroad  watches. 
Why  cannot  national  advertisers  use 
the  same  formula? 

UTICA  PROMOTIONS 

Paul  J.  C.  Friedlander,  this  week 
was  made  city  editor  of  the  Utica 
(N.  Y.)  Daily  Press.  Vincent  S. 
Jones,  managing  editor  of  the  Press 
since  August,  who  had  been  doing 
city  editor  duty  too,  became  managing 
editor  of  the  Utica  Observer-Dispatch. 
D.  Emlyn  Evans,  news  editor  of  the 
Press,  was  promoted  to  managing  edi¬ 
tor.  Merritt  L.  Johnson,  managing 
editor  of  the  Observer-Dispatch  for 
several  months  and  previously  its 
news  editor  since  1931,  was  made 
managing  editor  of  the  Sunday  Ob¬ 
server-Dispatch. 


$250,000  BONUS  TO  115 

John  F.  Webendorfer,  president  of 
Webendorfer-Wills  Co.,  printing  and 
offset  lithographing  machinery.  Mount 
Vernon,  N.  Y.,  distributed  $250,000  in 
cash  to  115  employes  Nov.  10,  follow¬ 
ing  sale  of  the  firm  to  American  Type 
Founders  for  a  sum  understood  to  ex¬ 
ceed  $1,000,000.  Bonuses  ranged  from 
$15,000  down  to  one  week’s  salary,  de¬ 
pending  upon  the  length  of  service  of 
the  employe  and  his  value  to  the  con¬ 
cern.  All  employes  were  assured  that 
their  present  positions  would  be  con¬ 
tinued  under  the  new  ownership.  Mr. 
Webendorfer,  who  remains  president 
of  the  Webendorfer-Wills  division  of 
ATF,  explained  that  he  distributed  the 
money  “for  the  greater  advancement 
of  lithography  on  a  larger  scale.” 
Editor  &  Publisher  learned  that  two 
employes  received  $15,000,  and  nine  or 
ten  got  from  $7,000  to  $10,000,  but 
names  of  the  recipients  were  not  made 
public.  Mr.  Webendorfer  said  Nov.  11 
the  film  “You  Can’t  Take  It  With  You” 
gave  him  the  idea  to  share  proceeds  of 
the  sale  with  his  employes. 

■ 

COAST  MEETING 

Modem  newspaper  practices  were 
surveyed  by  California  publishers  at 
the  University  of  California  confer¬ 
ence  held  in  Berkeley,  Nov.  12.  Prof. 
Charles  S.  Raymond,  chairman  of  the 
university’s  department  of  journalism, 
was  in  charge  of  the  meeting.  The 
university  journalism  department  is 
now  conducting  an  exhaustive  inves¬ 
tigation  into  sources  of  data  useful  in 
promotion  and  a  research  crew  of  20 
persons  is  being  organized  to  index  all 
of  the  material  by  communities  that 
it  may  be  available  for  individual  pub¬ 
lishers,  Prof.  Raymond  said.  A  simi¬ 
lar  research  covering  historical  infor¬ 
mation  also  is  under  way  by  the  uni¬ 
versity’s  Bancroft  Library,  he  reported. 


<><«^NEW 

IN  NEWSPAPER  CONTESTS 


The  originators  of  America’s  most  successful  newspaper 
circulation  promotion  plans  announce  an  entirely  new  and 
different  type  of  contest. 

The  REBUS  CONTEST  is  still  another  tested  and  proved 
product  from  the  laboratories  of  America’s  foremost  puzzle 
makers.  It  will  provide  for  your  newspaper  a  sure-fire  reader- 
interest  campaign — without  cost,  risk  or  gamble. 

Complete  details  on  request. 

Publishers  Service  Company,  Inc. 

75  West  Street,  New  York 
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Reporters  Help 
Save  Injured 
In  Indiana  Wreck 

Local  Staffs  Among  First 
At  Scene  .  . .  Flash  Brings 
Writers  from  Irish  Game 


speaker  system  brought  the  first  news 
to  visiting  newspapermen  to  the  sta¬ 
dium  and  many  of  them,  especially 
photographers  left  for  the  wreck  scene 
during  the  middle  of  the  game. 

An  amusing  error  was  carried  by 
many  newspapers  in  the  listing  of  six 
South  Bend  persons  in  the  first  in¬ 
jury  list.  A  reporter  at  one  of  the 
hospitals  had  gathered  up  the  local 
appendectomy  and  maternity  cases 
with  the  names  of  the  crash  victims. 

500,000  Words  Filed 


Buffalo  Dailies 
Withheld 
Extortion  Story 

News  and  Courier-Express 
Co-operated  With  FBI 
To  Aid  Capture  of  2  Men 

Newspaper  co-operation  with  the 


While  260  working  newspapermen  500,000  Words  Filed  iMewspaper  co-operaiion  witn  tne 

and  20  news  photographers  were  filing  The  combination  of  the  wreck  and  FBI  in  Buffalo  last  week  enabled  au- 

into  the  Notre  Dame  University  game  produced  the  second  largest  thorities  to  two  alleged  extor- 

stadium.  South  Bend,  to  cover  one  of  press  file  in  the  history  of  the  city,  fionists  who  had  demanded  money  from 
the  biggest  sports  stories  of  the  day,  exceeded  only  by  the  Saturday  in  1931  ^  New  York  manufacturer. 

Saturday,  Nov.  12,  another  story  just  when  500,000  words  were  filed  on  the  ^e  case,  which  attracted  wide  Pttb- 
as  big  was  breaking  in  the  city.  Notre  Dame-Southem  California  because  of  the  ^usual  methods 

None  of  them,  including  some  of  game  which  won  a  national  champion-  employed  to  trap  the  pair  one  of 
the  nation’s  foremost  reporters  were  ship  for  the  Irish.  Telegraph  officials  whom  since  has  confessed  provided 
aware  that  in  the  other  end  of  South  reported  that  the  number  of  direct  effective  answer  to^  charges  by  J. 
Bend  91  persons  were  injured  when  wires  to  the  stadium  was  the  largest  Edgar  Hoover,  FBI  chief,  in  a  recent 

two  trains  bearing  football  fans  col-  ever  used.  Colliet  s  article  that  lack  of  co-opera- 

lided.  An  anticlimax  to  the  day’s  excite-  tion  by  newspapers  in  the  publication 

Just  an  hour  before  undefeated  ment  came  when  a  reporter  opened  crime  news  often  prevented  capture 

Notre  Dame  was  to  start  its  game  with  the  washroom  in  one  of  the  wrecked  criminals. 

Minnesota  before  a  capacity  crowd  cars  and  found  a  man  sprawled  on  Newspaper  Tipped  Off 

of  56,000  persons,  this  message  the  floor,  inebriated.  As  the  reporter  On  Oct.  4  the  Buffalo  Evening  News 


Newspaper  Tipped  Off 

On  Oct.  4,  the  Buffalo  Evening  News 


crackled  over  the  South  Bend  police  dragged  him  out,  he  muttered  “Who’s  received  a  tip  that  Alexis  C.  Barbeau 
radio:  “Accident  at  Ford  and  Kos-  winning?  What’s  the  score?”  Told  jr.,  Silver  Creek  manufacturer,  had 
ciusko  streets.  Ambulances  on  the  this  was  no  football  game  but  a  received  an  extortion  note  the  day 

'TV.io  ncl.. _ ].  ^  ^  ^ 


way.  This  is  serious.  wreck,  he  asked:  “What  wreck?”  before.  The  Buffalo  offices  of  the  FBI 

Three  Street  Extras  ■  answered  questions  about  the  case  with 

The  South  Bend  News-Times  had  H'Df''  Mrrmoc  r'rrnrTrlirm  ®  comment.”  Local  police, 

just  gone  to  press  with  its  home  edi-  ,  however,  revealed  major  details  of  the 

tion.  The  South  Bend  Tribune  was  AdVlSOrV  OomiXllttGO  case  and  on  the  basis  of  that  informa- 
iust  ready  to.  Ralph  J.  Hennings,  .  .,  j-  aj  tion  a  story  was  prepared  at  the  direc- 

News-Times  photographer,  Kenneth  .  PP'’*'’  °  ^  j  Montgomery  Curtis,  city  editor. 

H.  Jennings,  reporter,  Robert  W.  v.sorv  Committee  of  the  Audit  Bureau  Clarence  Bull,  police  reporter  con - 
Hoenig,  assistant  sports  editor,  and  °  a  ions  was  announc  is  ^j.  Barbeau  by  phone  and  re- 

A1  Weatherholt,  feature  editor,  were  ^  TTie*  (mmmUt^^^m^bers  request  that  nothing  be 


Advisory  Committee 

Appointment  of  the  Canadian  Ad- 


n  f  A  j  t  13  of  Montgomery  Curtis,  city  editor, 

Committee  of  the  Audit  Bureau  -S  n  v  / 

,  .  ,  ,  .  Clarence  Bull,  police  reporter  con- 


the  first  on  the  accident  scene.  Right 
behind  them  were  Dale  Murphy,  pho¬ 
tographer;  Malcolm  E.  Horner,  re¬ 
porter,  and  Howard  A.  Noble,  police 


published  until  the  extortion  note 
Chairman.  H.  H.  Rimmer,  Canadian  had  been  caught  in  a  trap  that 

General  Electric  Co.,  Ltd.;  Adver-  ^as  then  being  laid  for  them.  Mr. 
_  T>  T _  _ t  aj  Barbeau  assured  the  News  that  no 


r^p^torTof  Vhe-Tribun^’^N^ble  a;-  ^rronto^  ^  SSlJ'^Snadlan  otl^^news^^peTkne;  Jrhe  ^tot  and 
Tto\a^«^made^ov?r^on^h^^^^  Industries  LtZ‘  Mon^eahE  F.  Mil-  Jhat  consideration  would  be  given  that 
fl  ®ht.  ""Sr  TribunrwUh  ^laS  ^^tor  Com^ny  of  Canada,  f-^^^hen  the  men  finally  were  cap- 

Fif  ^TTie%ew7  Hudson  Motors  ^of'CanTda,  Ltd.™!"-  1  f "  K 

in  its  entire  edition.  The  News-  t  p.  ,  .  p  o  watched  Buffalo  police  for  the  break. 

Times  made  over  for  three  street  ex-  _.  ’  p  p  a  ra’nada  T  td  while  David  Seibelman,  veteran  fed- 

frac  TK>a  Tjows-Timps  stnrv  was  “  Rubber  Co.  of  Canada,  Ltd.,  _ , _ ,  _  , _ .  .  ^ _ ,  _ 


early  afternoon,  one  edition  ahead  of 
the  Times. 

In  a  letter  to  the  News,  John  G. 
W’arnes,  agent  in  charge  of  the  Buffalo 
FBI  office,  wrote  of  his  appreciation  for 
the  paper’s  co-operation. 

Classified  ads  were  used  several 
times  in  the  News  and  Times  for  con¬ 
tact  between  the  victim  and  the  ex¬ 
tortionists. 

■ 

Kellogg  Co.  Makes 
Agency  Changes 

The  Kellogg  Company,  Battle  Creek, 
Mich.,  announced  the  following  agency 
appointments  on  Monday: 

Kenyon  &  flckhardt.  New  York,  to 
direct  the  advertising  of  Kellogg’s  Pep, 
Kellogg’s  40%  Bran  Flakes  and  Gro- 
Pup  Dog  Food. 

J.  Walter  Thompson  Company,  Chi¬ 
cago,  to  direct  the  advertising  of  Kel¬ 
logg’s  Rice  Krispies,  Krumbles,  All- 
Rye  and  Whole  Wheat  Biscuits. 

These  appointments  are  in  addition 
to  Kellogg’s  Corn  Flakes,  now  handled 
by  J.  Walter  Thompson  Company; 
Kellogg’s  All-Bran,  now  handl^  by 
Kenyon  &  Eckhardt,  Inc.,  and  Kellogg’s 
Wheat  Krispies,  Feed  and  by-product 
advertising  now  directed  by  Hays 
MacFarland  Company,  Chicago. 

CORRECTION 

The  Nation-Wide  News  Service, 
Inc.,  of  New  York,  has  asked  Editor  & 
Publisher  to  make  it  clear  that  it  is 
in  no  way  connected  with  the  Nation¬ 
wide  News  Service,  Inc.,  a  Delaware 
corporation  allegedly  controlled  by 
M.  L.  Annenberg,  publisher  of  the 
Philadelphia  Inquirer.  The  name  of 
the  New  York  organization,  which  is 
a  photographic  service,  was  used, 
through  an  error  in  telegraphic  trans¬ 
mission,  in  a  Harrisburg  dispatch  in 
Editor  &  Publisher  for  Oct.  29. 


tras.  The  News-Times  story  was 
handled  under  direction  of  Harry  C. 


New  Toronto. 


Advertising  Agencies  —  Howard  developments. 


Warren,  news  manager.  Carlton  J.  FBI  Thnnfc. 

Shamo  assistant  citv  editor  handled  ^aker.  Baker  Advertising  Agency,  FBI  Thanks  Daily 

the  ^bune  storv  ’  Ltd.,  Toronto;  H.  R.  Cockfield,  Cock-  Finally,  more  than  a  month  after 

E.  R.  Dabrowiat  News-Times  pho-  ^  -  '  Montreal;  the  first  note  was  mailed  to  Mr.  Bar- 

tographer,  was  leaving  a  restaurant  f  MacLaren  Advertis-  beau,  two  men  were  arrested  as  they 

to  go  to  the  game  when  he  was  called  picked  up  a  bundle  thrown  from  a 

to  go  to  the  wreck  scene  where  he  ^  Toronto.  tram  at  a  ^ot  designated  in  one  of 

helped  Hennings  shoot  the  disaster.  Newspapers-P.  J.  Salter,  the  Sun,  the  notw.  The  pair  was  spotted  from 

Two  of  the  Tribune’s  cameramen  al-  by  police  in  a  plane  which  had 

ready  had  gone  to  the  stadium.  Toronto;  R.  B.  Cowan,  the  followed  the  train. 

A  picture  scoop  on  the  wreck  was  ^  morning  Buffalo  Courier - 

made  by  Glenn  Windsor,  Interna-  ^P^^^l^tor,  Hamilton;  R.  F  Parkinson,  Express  had  in  the  meantime  learned 

tional  News  Soundphoto  man,  who  ** 

had  set  up  his  sending  apparatus  in  Halifax,  N.  S  ;  Victor  maintained  a  discreet  silence.  "When 

the  News-Times  office  for  football  ®'“on,  the  tree  Press,  Winnioeg;  one  of  the  men  arrested  signed  a  state- 

pictures  and  had  just  supplied  a  test  ^eNouvelliste,  Three  ment  Nov.  7,  purporting  to  contain  an 

picture  to  Chicago  when  the  first  „  admission  of  having  participated  in  the 

News-Times  pictures  came  in.  He  im-  Whitmg,  the  Star,  case,  the  News  broke  the  story  in  the 

mediately  began  sending  the  News-  t  i.  t-  «  ,  i - 

Times  nictures  across  at  1:30  n  m  _  Magazines^ohn  Foy,  Consolidated 


ffi;'^b!injr‘JtoW"‘"  Lto.:ToroX;HTcSeH 

E.^SroS  News-Times  pho-  ^rown  &  Co.,  Ltd.,  Montreal 

tographer,  was  leaving  a  restaurant  f 


ready  had  gone  to  the  stadium. 

A  picture  scoop  on  the  wreck  was 
made  by  Glenn  Windsor,  Intema- 


News-Times  pictures  came  in.  He  im¬ 
mediately  began  sending  the  News- 
Times  pictures  across  at  1:30  p.m.. 


just  an  hour  and  a  quarter  after  the  Laughton, 

wreck  occurred.  He  serviced  the  Chi-  ’  Toronto; 

cago,  Minneapolis,  San  Francisco  and  *ui  ^  Stovel,  National  Home 


New  York  offices. 

Newsmen  Rescue  Injured 


Hennings  obtained  a  remarkable  London. 


Monthly,  Toronto. 

Farm  Papers — P.  D.  Mitchell, 
Farmer’s  Advocate  &  Home  Magazine, 


1/  you  need 
circulation 


bird’s  eye  view  of  the  wreck  by  hang-  Business  Papers— W. 
ing  to  a  narrow  steel  ladder  of  a  Marketing,  Toronto 
water  tower,  70  feet  above  the  ground,  , 

New.spapermen  were  active  in  res-  CONTESTAN' 
cue  efforts  and  carried  out  more  Contendine  that 


Lydiatt,  i  men 


CONTESTANT  SUES 

Contending  that  he  successfully 


than  a  dozen  victims.  Skeleton  staffs  solved  a  “$10,000  Movie  Contest,”  and 
remaining  in  the  two  offices  were  fulfilled  all  the  terms  and  conffitions 
greatly  hampered  by  an  avalanche  of  of  the  contest  but  was  not  awarded 
long  distance  calls  brought  by  broad-  a  prize,  Louis  Betzold  of  Los  Angeles 
cast  of  the  new's  which  interrupted  has  filed  suit  for  $1,400  against  the 
broadcasts  of  the  game.  Despite  the  Los  Angeles  Examiner  in  Superior 
number  of  newsmen  and  cameramen  Court  there.  The  plaintiff  asserts  he 
in  the  city,  virtually  all  early  infor-  solved  the  original  contest,  held  in 
mation  and  pictures  came  from  the  January  of  this  year,  and  also  the  tie- 


local  newspaper  offices. 
Announcement  ovei 


breaking  competition  which  followed 
loud  it. 


Competent  to  take  charge  of 
your  entire  department,  or 
to  fill  important  posts  in  the 
department,  the  Welfare 
Committee  of  the  Interna¬ 
tional  Circulation  Managers 
Association  can  provide  you 
with  men  of  capacity  and 
ability. 

Address :  Secretary  -  Treas¬ 
urer,  The  Peoria  Star, 
Peoria,  Illinois. 


eral  reporter,  kept  in  touch  with  the 
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bank  there.  The 

OlllUll#  double  meaning  of  save  was  carried 

M  n  ■  in  early  copy. 

i^pCCCO  DlTin^S  Present  copy  offers  a  small  coin 

,  bank  to  those  who  clip  the  ad  and 

Kfjjilr  TjSDOSltOirS  open  an  account  with  one  dollar  or 

^  more.  Mr.  Adair  was  of  the  opinion 

17,000  New  Accounts  in  Two  ^^at  the  ad  which  has  b^n  running 
V  e  R  j  D  ^  year  and  a  half  would  be 

Years  .  .  .  oome  Ad  nun  continued  indefinitely. 

For  18  Months  '“The  theory  is  that  a  fellow  who  is 

attracted  by  the  ad  and  means  to  clip 
Demonstrating  the  pulling  power  of  jt  gnj  do  something  about  it,  some- 
small  space  and  repetition  in  adyer-  times  forgets.  If  he  sees  it  again  and 


Years  .  . .  Some  Ad  Run 
For  18  Months 


Auto  Capital 
Predicts  More 
Advertising 

Many  Schedules  Ruiming 
During  Shows  . . .  Optim¬ 
ism  for  Future  Linage 
By  HIL.  F.  BEST 


small  space  auu  lepcuuuii  111  duvci-  times  torgets.  It  he  sees  It  again  and  Detroit  Nov  16— The  New  York 
tising,  the  Metropoliten  Advertising  again  he  will  finally  get  around  to  and  Chicago  auto  shows  were  to  be 
Company  of  New  York  City  has  doing  something  about  it,”  Mr.  Adair  the  barometer  of  the  automobile  in- 
brought  17,057  new  accounts  to  the  said.  “But  if  you  change  the  copy  on  dustry  for  1939.  All  of  the  1939  models 


Cut  out  this  adv. 


him  often  he  may  not  even  recognize  have  now  been  announced.  The  New 


the  ad  when  he  sees  it  again.” 


Get  this  handy  Direct  mail,  bus  ads,  and  ] 

y  supplement  the  newspaper  copy. 

Rostering  Bank  NLRBAd^ses 

Reinstatement 
Of  Agnes  Fahy 


York  and  Chicago  shows  have  now 


Direct  mail,  bus  ads,  and  posters  proven  that  the  public  is  vitally  in- 


YOURS  FOR  THE  ASKING 

To  Help  You  Save  at  Home  orJFork 
Come  in  today!  Open  an  ac> 
connl  with  a  dollar;  we  will  let 
you  have  this  bandy  sclf-regis* 
tering  bank.  You'll  be  amazed 
how  quickly  pennies,  dimes  and 
nickels  add  up  to  substantial 
savings.  "ffurTu.** 


supplement  the  newspaper  copy.  terested  in  the  new  cars.  New  car 

re  1  "  •  sales  will  mean  advertising.  Backed 

l\jT  KK  AriVICOC  up  by  the  favorable  reaction  to  the 

recent  election  returns,  this  automo- 
T7  n  ^-.n  r-i4^  1-1 _ -»•  tive  Capital  today  has  more  optimism 

llGinStatSmGnt  than  U  has  had  in  years. 

mm  1  Favorable  acceptance  in  New  York 

jrVgilGS  1  ariy  ^ud  Chicago  was  backed  up  by  the 

^  *  Detroit  show.  The  crowds  here  in 

Newark  Ledger  to  Appeal  Detroit  (who  have  seen  the  new  mod- 
w  .  j-  »  11  t  els  for  weeks)  proves  that  the  1939 

Intermediate  Report  magnate  is  strong  enough  to  attract 

Asking  Year's  Back  Pay  people  and  car  buyers. 

yhiile  the  newspaper  announce- 
The  Newark  (N.  J.)  Ledger  must  ment  releases  in  many  cases  were  dis- 
reinstate  Miss  Agnes  Fahy  as  reporter  apoointing,  it  is  thought  that  the  con- 
with  full  back  pay  since  her  dismissal  fidence  exoressed  by  buyers  and  by 
in  September,  1937,  and  must  refram  dealers  will  be  a  stimulus  that  will 


in  the  future  from  “anti-Guild  activ¬ 
ity,”  Waldo  C.  Holden,  trial  examiner 
for  the  NLRB,  ruled  Nov.  12  in  an 
intermediate  report  on  the  contro¬ 
versy  between  the  Ledger  and  the 


bring  along  more  regular  and  frequent 
insertions  in  newspapers. 

Campaigns  Running 

Plymouth  has  released  through  the 


American  Newspaper  Guild.  The  Stirling  (jetchell  agency  another 


ruling  will  be  appealed,  Samuel  I. 
Newhouse,  publisher,  annoimced  Nov. 


small  November  list.  This  keeps  the 
newspaper  advertising  of  Plymouth 


I  savings.  14,  charging  the  hearing  “was  marked  running  quite  reguWly  smce  an- 

■VPHVWMHnMVlMB  by  unfairness  and  bias  from  the  be-  nouncement  time.  agency  has 

ginning  and  we  intend  to  have  the  also  released  to  a  limited  list  of  cities 
UilllJljAlilJlllilS  courts  pass  on  the  record.”  Chrysler  institutional  ad. 

Mr.  Holden’s  report  is  based  on  Another  November  schedule  run- 
hearings  held  in  Newark,  from  July  *^iri8  is  the  Buick  release  through  the 
22  to  Sept.  2.  The  Ledger  contended  Arthur  Kudner  agency.  A  November 

that  Miss  Fahy,  an  active  guild  mem-  schedule  on  Chevrolet  was  released 

ber,  was  discharged  because  of  econ-  through  the  Campbell-Ewald  agency. 
Sixty-line  ad  which  has  been  running  for  omies  made  necessary  by  the  five-day  Tbe  DeSoto  announcement  advertis- 

year  and  a  half  and  still  pulls.  week,  but  the  guild  charged  that  she  i»ig  and  follow-up  copy  placed  througl 


1939  cars  will  go  into  newspaper  ad¬ 
vertising.  Mr.  Berend  said: 

“Newspapers’  share  of  our  1939 
budget  will  be  larger  than  in  any  re¬ 
cent  year,  and  may  set  an  all-time  top 
in  the  history  of  the  Pontiac  car.  Not 
only  will  newspapers  get  a  larger 
share  of  the  budget  than  in  recent 
years,  but  the  budget  itself  should  be 
considerably  larger  than  in  1938,  with 
the  net  result  that  a  much  bigger  pro¬ 
portion  of  a  larger  budget  will  go  into 
the  columns  of  daily  and  weekly 
papers. 

“In  laying  our  plans  for  1939  we 
appropriated  the  largest  possible  ex¬ 
penditure  to  newspapers.  We  did  this 
because  experience  convinced  us  that 
the  newspaper  display  column  is  a 
better  buy.  It  gets  the  results  we 
want,  when  and  where  we  want  them. 
It  is  flexible,  fast  and  productive.  It 
brings  us  a  dollar’s  return  for  a  dollar 
invested.” 

■ 

DAILY  AIDS  NEEDY 

Passing  its  goal  of  1,000  garments 
in  the  first  10  days  of  a  two-week 
campaign,  the  first  “old  clothes”  cam¬ 
paign  of  the  New  Brunswick  (N.  J.) 
Daily  Home  News  and  Sunday  Times, 
under  the  supervision  of  E.  B.  Boyd, 
publisher,  assured  hundreds  of  local 
needy  of  warm  clothing  for  winter. 
More  than  1,550  garments  were  col¬ 
lected. 

■ 

DAVID  HEARS!  TO  L.  A. 

David  Whitmire  Hearst,  22,  son  of 
Mr.  and  Mrs.  William  Randolph 
Hearst,  who  for  the  past  two  years  has 
been  on  the  city  desk  of  the  Baltimore 
News-Post,  joined  the  city  desk  of  the 
Los  Angeles  Herald  Express  this  week. 
Mr.  Hearst  was  married  in  March  to 
Miss  Hope  Chandler  of  New  York. 


year  and  a  half  and  still  pulls.  week,  but  the  guild  charged  that  she  and  follow-up  copy  placed  through 

had  been  dismissed  because  she  had  J-  Stirling  Getchell  agency  is  run- 
Union  Square  Savings  Bank  in  28  guild  expel  Jacob  Mogelever,  city  ning  as  the  dealers  get  cars, 
months  of  advertising.  editor  of  the  Ledger,  from  guild  mem-  The  newspaper  schedules  on  Dodge 

During  the  last  18  months  of  this  bership.  Miss  Fahy  was  discharged  continue  following  a  broad  announce- 

period  the  advertising  copy  has  not  following  Mogelever’s  expulsion.  ment  schedule  to  a  large  list  of  news- 

been  changed  and  for  the  first  nine  papers.  A  follow-up  schedule  through 

months  of  1938  5,835  new  depositors  Penna.  Strike  Continues  Ruthrauff  &  Ryan  to  a  smaller  list 

are  reported.  BENNET  F.  SCHAUFFLER,  of  Phil-  November. 

Harry  D.  Adair,  account  executive  adelphia,  regional  director  for  the  No  Gonoral  Wlllys  Roleaso 


at  the  agency,  reported  to  Editor  &  National  Labor  Relations  Board,  was  No  general  release  has  been  made 
Publisher  this  week  that  only  60-line  expected  to  arrive  in  Wilkes-Barre,  on  the  Willys-Overland  account  to 
copy,  placed  run-of-paper,  is  used  in  Pa.,  this  week  to  confer  with  news-  the  smaller  points.  The  announce- 
the  New  York  Daily  News  three  or  paper  publishers  and  guild  leaders  in  ment  of  the  new  Overland  6,  which 


four  times  a  week. 


an  attempt  to  settle  the  seven-week-  broadened  the  Willys  low-priced  line, 
old  strike  called  by  the  guild  against  has  just  been  made  in  a  few  large 


69  Depositors  in  Yoar  Before  old  strike  caned  Dy  me  guild  agamst 
Mr.  Adair  stated  the  bank  had  been  ^hat  city’s  newspapers-the  Times- 


Considerable  activity  is  ex¬ 


doing  its  own  advertising  sporadically  Rford,  Evening  News,  and  pected  on  this  accoimt  m  he  way  of 

previous  to  taking  the  problem  to  7 

Metropolitan  in  May,  1936.  At  that  ,  understood  he  will  attempt  to  through  the  United  States  Advertising 

time  the  bank  had  26,970  depositors  determine  jurisdiction  and  reach  a  Corporation. 

and  its  advertisine  had  broueht  in  onlv  eventual  settlement  of  Pontiac,  through  MacManus,  John  & 

advertising  had  brought  m  only  newspaper  tieup.  Should  neither  Adams  has  released  a  small  follow-uo 

69^new  accounts  during  the  previous  .^e  guild  and  the  American  “gllTr 

In  September,  1938,  the  bank’s  ac-  gro^r‘gr"ant  con?esYirns®''"thr  labor  was  released  by 

counts  totaled  32,373  showing  a  net  Kd  difecl  rexpeS  an  quTte  g;n!ra;S  wher" 

gam  of  almost  6,000  accounts  since  con-  election  among  emnloves  of  the  naners  ^  where  driers  had 

c*  eiecuon  among  employes  oi  me  papers  j.aj.s.  This  was  followed  up  by  a  sup- 

DurinaTKr?  Started.  to  determine  the  bargaming  agent  elemental  list  in  a  limited  number  of 

During  the  first  year  of  steady  ad-  it  was  reported  during  the  week  that  joints 

revkS^H  negotiatmns  had  been  resumed  be-  ^  There  anpears  to  be  a  much  better 

legistered  more  than  7,000  new  ac-  tween  the  Independent  and  Ae  guild  feehng  re^a^ing  the  upturn  in  news- 

counts.  At  this  tune  the  advertising  leaders.  The  Independent  had  pre-  paper  linage.  There  can  be  no  ques- 

viously  admitted  the  guild  was  the  tion  but  that  with  the  increased  sales 

omer  8,000  new  accounts  were  received  proper  bargammg  agent  for  employes  j  the  nublic  recention  of  the  1939 

between  May,  1937,  and  May,  1938,  of  mechanical  departments.  models  newsnaper  liLge  will  be  bet- 

lollowmg  which  another  25%  addition  ter. 

was  made  to  the  appropriation.  Read  Re-elected  Larger  Pontiac  Budget 

-nd  c^paign  started  aT  A  MEETING  of  the  Hearst  plant  F.  A.  Berend,  advertising  manager 


It  was  reported  during  the  week  that  points. 


cars.  This  was  followed  up  by  a  sup- 
nlemental  list  in  a  limited  number  of 


There  appears  to  be  a  much  better 


between  May,  1937,  and  May,  1938,  of  mechanical  departments.  models  newsnaper  linage  will  be  bet- 

lollowmg  which  another  25%  addition  ter. 

was  made  to  the  appropriation.  Read  Re-elected  Larger  Pontiac  Budget 

c^paign  started  aT  A  MEETING  of  the  Hearst  plant  F.  A.  Berend,  advertising  manager 
themo  largely  on  the  unit  of  the  Chicago  Newspaper  of  Pontiac,  was  asked  about  news- 

Union  Square  is  a  large  Guild  this  week,  Harry  Read,  dis-  paper  advertising  by  Editor  &  Pub- 
snopping  center  and  people  who  shop  charged  Chicago  Herald  &  Examiner  lisher.  He  pointed  out  that  75%  of 
save  mere  should  place  the  money  reporter,  was  continued  as  chairman,  their  dealer  co-operative  budget  on 


The  StafF  Meeting 
Produced  Some  Ideas 

And  everyone  felt  the  time  had 
been  well  spent.  Not  so  long 
ago  a  staff  meeting  meant 
nothing  but  complaints  and 
counter  complaints.  That  was 
before  the  paper  won  recogni¬ 
tion  as  the  best  looking  in  the 
city. 

“I  credit  that  change  to  Cer¬ 
tified  Mats,”  said  the  smart 
stenographer  who  took  the 
notes.  “A  better  looking  paper 
certainly  breeds  better  feeling 
all  around.” 

For  dependable  stereotyping,  rely  on 

Certified  Mats,  made  in  the  U.  S.  A. 

CERTIFIED  DRY  MAT  CDRPDRATIDN 

9  Rockefeller  Plaza,  Dept  P 
_  New  York,  N.  Y. 


34 


EDITOR  &  PUBLISHER 


ITU  Survey  Shows 
Net  Loss  of  One 
Paper  Since  1930 

One-Third  of  Total  of 
319  Suspensions  Due 
To  “Infant  Mortality" 

Controverting  “erroneous  state¬ 
ments”  that  during  recent  years 
"hundreds  of  newspapers  have  been 
suspended  and  thousands  of  printers 
have  been  thrown  out  of  work  as  a 
result,”  a  recent  International  Typo¬ 
graphical  Union  survey  over  a  period 
of  seven  years  and  six  months — Jan. 
1.  1930,  to  June  30,  1938 — shows  that 
there  were  320  daily  newspapers  newly 
established  and  319  suspended,  giving 
an  increase  of  one  daily  newspaper 
over  the  seven-and-a-half-year  span. 

Of  the  319  suspensions.  98  were 
suspended  as  the  result  of  a  merger 
with  another  daily  newspaper,  and  110 
suspensions  were  newspapers  estab¬ 
lished  as  dailies  on  or  after  Jan.  1, 
1930,  according  to  the  findings  pub¬ 
lish^  in  a  recent  ITU  Bulletin.  The 
number  of  mergers  taking  place  during 
the  survey  period  totaled  161,  but  in 
63  cases  both  newspapers  were  con¬ 
tinued  and  98  cases  involved  suspen¬ 
sion  of  one  of  the  dailies. 

Fewer  Sunday  Papers 

In  the  same  period,  the  survey  shows, 
there  were  34  new  Sunday  newspapers 
issued  and  41  discontinued,  making  a 
decrease  of  seven  in  number  of  Sunday 
newspapers. 

“A  very  marked  feature  in  the  daily 
newspaper  field  is  the  fact  that  a  large 
number  of  newspaper  ventures  are 
shortlived,”  the  report  says.  “The 
infant  mortality  continues  high.  Of 
the  319  suspensions,  110  (34%)  were 
established  since  Jan.  1,  1930.  This 
outstanding  fact  has  been  apparent  in 
every  survey  of  this  field  which  has 
been  made,  but  nevertheless  the  re¬ 
curring  crop  of  new  daily  newspapers 
does  not  appear  to  be  deterred  by  a 
65%  possibility  of  living  beyond  seven 
years. 

“Many  of  these  ventures  begin  as 
weekly  newspapers  which  ultimately 
enter  the  daily  field  and  naturally  drop 
back  into  the  weekly  class  when  it 
becomes  apparent  that  the  daily  news¬ 
paper  cannot  continue.” 

58%  "Infant  Mortality" 

During  the  two-year  period — July 
1,  1936  to  June  30,  1938 — of  the  66  new 
dailies  established,  59  were  suspended, 
24  were  merged  and  suspended,  15 
were  merged  and  continued.  “From 
this,”  the  survey  says,  “it  will  be  noted 
that  83  dailies  were  suspended  in  the 
last  two  years  while  66  were  newly 
established. 

“Mergers  numbered  39,  with  the  sus¬ 
pension,  however,  of  only  24,  as  in  15 
of  these  cases  both  papers  were  con¬ 
tinued.  The  outstanding  fact  in  the 
record  for  last  two  years  is  that 
of  83  suspensions,  48  were  cases 
where  the  daily  newspaper  was  estab¬ 
lished  within  the  last  two  years.  Thus, 
58%  of  suspensions  during  the  last 
two  years  were  cases  of  infant  mor¬ 
tality.” 

A  recapitulation  of  the  ITU’s  vital 
statistics  follows: 


Daily  newspapers  established  since 

January  1,  1930 .  320 

Daily  newspapers  suspended  since 

January  1.  1930 .  221 

Daily  newspapers  merged  and 

suspended  .  98 

-  319 

Increase  in  number  of  daily  news¬ 
papers  .  1 


Number  of  mergers  where  both 

newspapers  continued  .  63 

Number  of  mergers  causing  one  suspension  98 
Total  number  of  mergers  since  Janu¬ 
ary  1,  1930  .  161 


A  state-by-state  tabulation  follows: 
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Alabama  .... 

2 

2 

1 

1 

1 

Arizona  . 

2 

6 

3 

2 

Arkansas  . . . 

8 

5 
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2 

California 

22 

1.3 

10 
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7 

Colorado  .... 

6 

2 

1 

1 

Connecticut 

2 

5 

1 

Delaware  .... 

1 

Dist.  of  Col. . 
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Florida  . 

1.3 

10 
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Georgia  . 

7 
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Idaho  . 
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Illinois . 
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10 

4 

1 

6 

Indiana  . 

10 

10 

7 

5 

5 

Iowa  . 

7 

5 

1 

3 

Kansas  . 

6 

2 

1 

Kentucky  . . . 

4 

3 

i 

i 

1 

Louisiana  . . . 

2 

3 

1 

2 

Maine  . 

1 

Maryland  . . . 

1 

2 

Massachusetts. 

7 

5 

.3 
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3 

Michigan 

2 

4 

2 

Minnesota 

5 

I 

1 
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Mississippi  . . 

10 

4 

2 
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Missouri  .... 

7 

1 

3 

1 

1 

Montana  .... 

4 

1 
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1 

2 

Nebraska 

6 

5 

1 

1 

3 

Nevada  . 

2 

2 

1 

Hampshire 

New  Jersey.. 

7 

9 

3 

New  Mexico. 

11 

3 

2 

2 

New  York  . . . 

10 

13 

11 

3 

2 

No.  (arolina. 

1.S 

10 

1 

2 

7 

Xo.  Dakota.. 

1 

Ohio  . 

12 

9 

10 
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Oklahoma  _ 

20 

10 

5 

6 

Oregon  . 

.s 
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3 

3 

Pennsylvania . 

13 

12 
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3 

3 

Rhode  Island. 

1 

1 

1 

So.  Carolina. 

5 
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4 

So.  Dakota.. 
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Tennessee  ... 

5 

2 
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Texas  . 

30 

12 

4 

3 
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I'tah  . 
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Vermont  .... 

1 

Virginia  . . , . 
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\\  ashington  . 
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W.  Virginia. 
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Wisconsin  .  .  . 
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Wyoming 

11 

2 

3 

Canada  . 
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320 

221 

98 

110 

URGES  "ANATOMY"  ADS 

Private  business  institutions  must 
take  pains  to  explain  their  “anatomy” 
to  the  public  if  they  are  to  be  appre¬ 
ciated  for  the  benefits  they  bring  to 
the  “multitudinous  millions”  who  are 
directly  and  indirectly  interested,  Wes¬ 
ley  A.  Gilman,  vice-president  of  N. 
W  Ayer  &  Son,  Inc.,  said  in  an  address 
Tuesday  before  the  National  Life  Ad¬ 
vertisers  Association  at  Atlantic  City, 
N.  J.  Annual  reports  presented  a 
splendid  opportunity  for  private  enter¬ 
prise  to  tell  its  story,  he  said.  “There 
has  never  been  a  time  in  the  history 
of  this  country  when  it  has  been  so 
necessary  for  the  public  to  imderstand 
private  business  enterprise,  and  for 
private  business  enterprise,  mutual  .as 
well  as  limited,  to  explain  itself  to  the 
public,”  he  said.  The  delegates  were 
urged  to  use  vigorous  newspaper  ad¬ 
vertising  campaigns,  built  up  in  a 
manner  somewhat  similar  to  those 
conducted  by  the  motion-picture 
companies,  to  sell  policies  by  Clinton 
Davidson  of  New  York,  vice-pres¬ 
ident  of  the  Fiduciary  Council,  In¬ 
corporated. 

■ 

CANADIAN  MEETING 

Edmonton,  Nov.  14 — Gathering  and 
distribution  of  news  to  Western  Can¬ 
ada  daily  newspapers  were  discussed 
here  today  at  the  annual  meeting  of 
the  Western  Division  of  the  Canadian 
Press  which  concluded  with  a  dinner 
when  Premier  Aberhart  was  guest  of 
honor.  The  dinner  was  tendered  by 
John  M.  Imrie,  vice-president  and 
managing  director  of  the  Edmonton 
Journal,  who  presided,  and  Charles 
E.  Campbell,  owner  and  publisher  of 
the  Edmonton  Bulletin.  Premier 
Aberhart  and  H.  P.  Duchemin,  K.C., 
publisher  of  the  Sydney  (N.  S.)  Post- 
Record  and  president  of  the  Canadian 
Press,  spoke  briefly. 


(^bituarp 


FRANK  P.  FROST,  61,  publisher, 

Eskridge  (Kan.)  Independent  and 
treasurer  of  Kansas  Press  Assn.,  died 
Nov.  11  in  Topeka. 

Albert  Edward  Bockelman,  42,  first 
vice-president  of  the  Nation  Printing 
Co.,  printers  of  The  Nation,  died  Nov. 
13  at  his  home  in  East  Orange,  N.  J., 
after  a  year’s  illness. 

Paul  Dillard,  65,  member  of  the 
board  and  associate  of  the  late  C.  P.  J. 
Mooney  in  management  of  the  Mem¬ 
phis  (Tenn.)  Commercial  Appeal,  died 
Nov.  10  at  Memphis  of  a  heart  ail¬ 
ment. 

Tsune  Noma,  29,  who  succeeded  his 
late  father,  Seiji  Noma,  as  publisher 
of  Tokyo  Hochi  Shimbun,  died  Nov. 
8  in  Tokyo.  He  was  stricken  shortly 
after  he  replaced  his  father,  who  died 
Oct.  17. 

Mrs.  Adeline  H.  McClatchy,  82, 
widow  of  Valentine  S.  McClatchy,  at 
one  time  part  owner  of  Sacramento 
(Cal.)  Bee,  died  in  San  Francisco 
Nov.  11. 

Roy  Crandall,  71,  veteran  New 
York  and  Buffalo  newspaperman,  died 
Nov.  12  in  Buffalo  after  a  long  ill¬ 
ness.  He  started  his  career  in  1886 
with  the  Providence  (R.  I.)  Telegram 
and  later  worked  on  the  old  New 
York  World,  the  Buffalo  Evening 
News,  Times  and  the  old  Courier  and 
also  in  Syracuse. 

John  ’Tracey,  64,  retired  superin¬ 
tendent  of  Detroit  News  composing 
room,  died  suddenly  Nov.  10  at  his 
summer  home  in  Kingsville,  Ont.  He 
joined  the  News  in  1888  as  a  printer’s 
devil,  and  became  foreman  in  1908. 
He  retired  last  January  after  50  years 
with  the  daily. 

William  C.  Ross,  58,  purchasing 
agent  and  plant  superintendent,  Bos¬ 
ton  Herald  &  Traveler,  who  retired 
in  1935,  died  at  West  Medway,  Mass., 
Nov.  5. 

Mrs.  Mary  E.  Sullivan,  mother  of 
George  E.  Sullivan,  Jr.,  circulation 
manager.  Fall  River  (Mass.)  Herald 
News,  and  president  of  New  England 
Association  of  Circulation  Managers, 
died  Nov.  8  after  a  five-year  illness. 
Her  husband  died  Oct.  15. 

Edward  F.  Davis,  71,  retired  member 
of  the  Providence  (R.  I.)  News  Tri¬ 
bune  editorial  staff,  was  found  dead 
ill  his  apartment  at  Daytona  Beach, 
Fla.,  Nov.  16  with  a  bullet  wound 
through  his  head.  Neighbors  said 
Davis  had  been  despondent  because  of 
ill  health  and  the  coroner  held  an 
inquest  unnecessary. 


HARRY  G.  DART 

Harry  Grant  Dart,  70,  former  art 
editor  of  the  New  York  World  and  the 
New  York  Herald,  and  former  staff 
artist  with  the  old  New  York  Record¬ 
er  and  the  Denver  Times,  died  Nov. 
15  at  Laconia  Hospital,  Laconia,  N.  H., 
where  he  imderwent  an  operation  in 
August.  A  free  lance  contributor  to 
Puck  and  Life,  he  was  a  writer  as 
well  as  an  artist.  He  covered  the  be¬ 
ginning  of  the  Spanish-American  War  i 
in  1898.  i 

■ 

NEWSMAN  A  SUICIDE 

Spiro  Vlachof,  29,  who  was  an  ' 
Athens,  Greece,  correspondent  for  the 
New  York  Times,  Nov.  14  committed 
suicide  by  taking  poison  in  the  club- 
room  of  the  Foreign  Press  Associa¬ 
tion  in  Athens.  Friends  said  he  had 
been  greatly  depressed  since  last  sum¬ 
mer,  when  he  was  arrested  in  connec¬ 
tion  with  a  Cretan  uprising.  Although 
he  was  soon  released,  the  incident 
apparently  preyed  on  his  mind. 


P.  O.  AIDS  DIRECT  MAIL 

Washington,  D.  C.,  Nov.  16 — The 
Post  Office  Department  has  launched 
a  campaign  to  encourage  use  of  post 
cards  to  advertise  hotels,  restaurants, 
department  stores  and  other  institu¬ 
tions.  A  notice  sent  to  each  of  the 
45,000  postmasters  in  the  U.  S.  said 
the  practice  of  hotels  and  restaurants 
paying  the  postage  on  guests’  souvenir 
cards  “not  only  creates  good  will  on 
the  part  of  their  guests  but  constitutes 
a  profitable  advertising  medium  for 
the  hotels  and  restaurants.  This  idea 
is  well  worth  passing  along,  not  only 
to  hotels  and  restaurants  generally  but 
to  chambers  of  commerce,  tourist  bu¬ 
reaus,  department  stores,  etc.,  likely  to 
be  benefited  by  this  form  of  pub¬ 
licity.” 

AP  MOVE  DELAYED 

Moving  day  of  the  Associated  Press 
New  York  bureau,  scheduled  for  Nov. 
12,  has  been  postponed  “at  least  three 
weeks”  because  of  the  intricate  wire 
changes,  involved,  O.  S.  Gramling 
executive  assistant  in  charge  of  mem¬ 
bership,  said  this  week.  The  job  of 
wiring  the  new  building  in  Rockefeller 
Center  for  the  AP’s  lOO-odd  teletypes, 
telephones  and  loud  speaker  system 
on  the  fourth,  fifth,  sixth  and  seventh 
floors  is  the  most  complicated  under¬ 
taken  in  New  York,  according  to  the 
architects. 

repudiates'  hitler 

The  influential  German  language 
daily.  New  Yorker  Staats-Zeitung  und 
Herold,  Nov.  15  editorially  repudiated 
Adolf  Hitler’s  National  Socialist  Party 
(Nazis)  and  its  leaders  as  “fanatics 
unworthy  to  be  called  Germans.” 
Titled  “Cold  Terror,’  the  editorial 
closed  with  the  hope  that  some  day 
the  German  people  may  be  freed  from 
them. 


.  .  Of  the  50  newspapers 
leading  in  advertising  lin¬ 
age  for  1937,  as  reported 
by  Media  Records  Inc. 

This  fact  speaks  for  itself— a  majority 
of  the  leading  newspapers  have  found 
the  Steuidard  Advertising  Register 
offers  the  most  accurate  and  com¬ 
plete  service.  Let  it  serve  you  also. 
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NEWSPAPER  PROMOTION 
REVIEW 


NNPA  Survey 

NEWS  from  the  National  Newspaper 
Promotion  Association  is  that  Pres¬ 
ident  Kenneth  Mason  will  shortly 
make  a  survey  of  promotion  depart¬ 
ments  in  all  parts  of  the  country.  He 
will  seek  information  as  to  how  they 
are  set  up  and  how  they  operate.  A 
similar  study  was  made  several  years 
ago  by  Elsa  Lang,  former  NNPA  pres¬ 
ident.  The  study  should  prove  helpful 
and  informative. 

New  NNPA  members  include  Lee 
Tracy,  promotion  manager  of  the  New 
York  World-Telegram,  who  was  also 
recently  conunissioned  an  Admiral  of 
the  Flagship  Fleet  of  American  Air¬ 
lines;  E.  H.  Mammen,  promotion  man¬ 
ager,  Paducah  (Ky.)  Sun-Democrat; 
Thomas  D.  Kenney,  new  promotion 
manager  of  the  Newark  (N.  J.)  Eve¬ 
ning  News;  and  Russ  Simmons,  adver¬ 
tising  promotion  manager  of  the 
Cleveland  (O.)  Press. 

Those  Martians  Again 

ITS  probably  about  time  we  let  those 
little  men  from  Mars  go  back  home 
along  the  air  waves  that  brought  them 
in,  but  the  Washington  (D.  C.)  Post’s 
current  advertisement  is  too  good  to  go 
unnoticed.  “Yes,”  reads  the  headline, 
“the  entertainment  PANICKED  them! 
But  who  listened  to  the  announcer?” 
And  the  copy  bears  repeating:  “Every 
radio  advertiser  hungers  for  a  tip-top 
show — one  that  (in  the  language  of  the 
theatre)  will  lay  ’em  in  the  aisles, 
wow  ’em,  panic  ’em.  We  recommend 
the  Wells- Welles  opus.  It  panics  them, 
and  how!  But  bear  in  mind  that  the 
announcer  told  the  audience  four 
separate  times,  and  in  several  different 
ways,  that  it  was  all  entertainment, 
not  to  be  taken  seriously.  Who  lis¬ 
tened  to  him?  Who  listens  to  what 
your  announcer  tells  them  about  your 
product?  Which  part  of  your  program 
do  they  take  seriously — the  entertain¬ 
ment  or  the  sales  talk?  Maybe  the 
scientists  on  Mars  can  answer  these 
questions.  Here’s  one  you  may  be 
able  to  answer  for  yourself.  Orson 
Welles  makes  money  out  of  show  busi¬ 
ness.  Do  you?” 

Mrs.  Nashville 

“WE  NOTE  THE  ITEM  in  your  col¬ 
umn  about  Mrs.  Carlisle’s  good  ex¬ 
penditure,”  writes  Mary  Rice  Ander¬ 
son,  promotion  manager  of  the  Nash¬ 
ville  Tennessean,  “and  hasten  to  put 
in  our  two  cents’  worth  about  Mrs. 
Nashville.”  Miss  Anderson  refers  to 
the  Carlisle  (Pa.)  Evening  Sentinel’s 
Mrs.  Carlisle  who,  it  seems,  spends 
more  than  either  Mrs.  Pennsylvania  or 
Mrs.  U.  S.  A.,  but  not,  according  to 
Miss  Anderson,  more  than  Mrs.  Nash¬ 
ville. 

While  Mrs.  Carlisle  spends  $1.28  for 
food  against  Mrs.  Pennsylvania’s  $1.06 
and  Mrs.  U.  S.  A.’s  $1.00,”  Miss  Ander¬ 
son  explains,  “Mrs.  Nashville  spends 
$1.59.”  Mrs.  Nashville’s  above-average 
•spending  habits  are  the  basis  of  a 
series  of  advertisements  currently  be- 
by  the  Tennessean  to  show 
that  Mrs.  Nashville  spends  more  than 
cither  Mrs.  Tennessee  or  Mrs.  U.  S.  A. 
An  adaptation  of  these  advertisements 
appeared  last  month  in  the  Tennessean 
to  promote  a  special  section  on  “Nash¬ 
ville — an  above-average  city.” 

Now  that  we’ve  met  your  Mrs.  Nash- 
'■ille  in  the  ads.  Miss  Anderson,  we 
m^t  admit  that  she’s  a  very  charming 
lady  and  a  good  one  for  advertisers 
to  know.  But  let’s  not  argue  about 
Mrs.  Anybody’s  spending  habits.  You 
see,  we  have  a  Mrs.  who  spends,  too. 


P.  D.  Q.  in  Philadelphia 

THINGS  SEEM  to  be  moving  swiftly 
in  Philadelphia.  So  swiftly,  in  fact, 
that  the  Philadelphia  Inquirer  can’t 
wait  for  the  A.  B.  C.  official  circulation 
figures  to  tell  the  story  of  its  circula¬ 
tion  increases.  It  sends  out  a  mailing 
piece  inviting  advertisers  to  ask  for 
monthly  circulation  statements  so  that 
they’ll  get  the  figures  P.  D.  Q. 

Despite  a  price  increase  from  2  cents 
to  3  cents  last  May,  the  Inquirer’s  daily 
circulation  has  gone  from  305,636  in 
September,  1936,  to  330,367  in  Septem¬ 
ber,  1938,  the  piece  says.  Sunday  cir¬ 
culation  has  gone  from  777,539  in 
September,  1936,  to  1,032,211  in  Sep¬ 
tember,  19M.  October  figures  are  even 
better,  it  adds.  This  makes  a  fine 
story,  which  is  here  well  told.  The 
Inquirer  formula  is  given  as  the  rea¬ 
son,  a  sort  of  baker’s  dozen  formula — 
give  the  customer  just  a  little  more. 

Shopping  Center 

“THE  TIME  is  right,”  says  the  Colum¬ 
bus  (O.)  Dispatch,  “to  sell  Colum¬ 
bus,  Ohio’s  shopping  center.”  They 
say  it  in  a  breezy  mailing  piece  that 
insists  there  is  no  use  waiting  or  de¬ 
laying,  that  business  is  going  to  be 
good  this  Winter  and  that  the  way  to 
get  some  of  this  good  business  is  to 
advertise  in  the  Dispatch.  Facts  and 
figures  showing  that  business  is  good 
and  getting  better  help  make  the  copy 
persuasive.  An  effective  illustration 
is  made  of  news  clippings  showing  in¬ 
creased  business  activity  throughout 
the  country.  A  good  job,  and  although 
apparently  addressed  to  Columbus’ 
retail  advertisers,  it  should  impress 
national  advertisers,  too. 

The  Canadian  Market 

THE  Canadian  Daily  Newspapers  As¬ 
sociation  has  issued  an  impressive 
market  study,  “The  Canadian  Market, 
1938,”  This  supplements  their  first 
study  of  the  Canadian  market,  which 
was  published  something  over  a  year 
ago.  It  tells  a  complete  story  of  busi¬ 
ness  and  industry  in  Canada  through 
the  medium  of  simple,  easy-to-under- 
stand  charts  and  graphs  and  clear, 
straightforward,  brief  explanatory 
copy.  The  book  is  so  arranged  that, 
as  Arthur  Partridge,  association  man¬ 
ager,  says,  it  is  “practically  a  slide  rule 
which  enables  any  advertiser  or 
agency  to  check  his  progress  against 
that  of  his  industry  and  against  what 
he  may  know  of  the  progress  of  his 
competitors.”  No  better  evidence  cf 
the  value  of  this  research  work  can  be 


newspaper  news 


SYDNEY,  AUSTRAUA 
The  only  journal  giving 
the  news  of  advertisers, 
advertising,  publishing, 
printing  and  commercial 
broadcasting  in  Australia 
and  New  Zealand. 

If  you  are  planning  sales 
campaigns  or  are  interested 
in  these  territories  read 

“NEWSPAPER  NEWS." 

PubtUhad  Monthly 
Suhocriptiam  ratm  7A  par  yomr 
poet  from 

Warwidc  Bldg.,  HamUton,  St^ 
SYDNEY,  AUSTRAUA 


found  than  the  fact  that  the  edition 
is  a  sell-out  at  $1  a  copy. 

Changes  in  Newark 
THOMAS  D.  KENNEY  has  been 
named  promotion  manager  of  the 
Newark  (N.  J.)  Evening  News.  He 
succeeds  Russell  J.  Zabriskie,  who  has 
taken  over  the  national  advertising 
department.  Mr.  Kenney  was  for¬ 
merly  research  assistant  to  Mr.  Za¬ 
briskie. 

Cincinnati  Market  Data 

THE  Cincinnati  Times-Star  is  send¬ 
ing  out  a  series  of  five  standard  mar¬ 
ket  data  folders  comprising  a  com¬ 
plete  market  data  reference  library  on 
Cincinnati  and  its  territory.  Data  in 
the  folders  is  printed  on  loose  sheets 
to  make  replacement  with  new  data 
sheets  easy  as  the  Times-Star  sends 
the  new  sheets  out.  The  folders  are 
accompanied  by  a  letter  from  Fred 
J.  Oexman,  national  advertising  man¬ 
ager,  suggesting  that  they  have  been 
designed  to  save  advertisers  time  and 
money  and  should  therefore  prove  a 
“royal  road  to  market  in  Cinciimati.” 
A  card  is  enclosed  which  enables  ad¬ 
vertisers  to  get  further  information 
for  inclusion  in  this  library,  the  state¬ 
ment  being  made  that  only  advertis¬ 
ers  requesting  it  will  get  the  other 
material. 

Telling  the  U.  S.  A. 

THE  END  of  San  Francisco’s  store 
strike  gave  the  San  Francisco  Call- 
Bulletin  an  opportunity  for  a  smash¬ 
ing  and  impressive  double-truck  ad¬ 
vertisement  showing  how  Hearst 
newspapers  and  INS  spread  the  good 
news  throughout  the  country.  “Tell¬ 
ing  the  U.  S.  A.”  was  the  bold  head¬ 
line  over  a  2-page  spread  of  a  map 
of  the  country  on  which  14  Hearst 
newspaper  cities  were  starred.  Scat¬ 


tered  around  the  map  were  clippings 
from  the  Hearst  papers  reporting  the 
good  news  from  San  Francisco,  and  an 
explanation  that  INS  carried  the  news 
also  to  600  other  client  papers  and 
radio  stations. 

■ 

N.  Y.  News  Studies 
Sex  Predetermination 

The  New  York  Daily  News,  which 
for  more  than  four  months  has  been 
sponsoring  a  scientific  study  into  the 
theories  of  sex  predetermination,  an¬ 
nounced  this  week  that  rats  used  in 
the  study  had  born  out  the  belief 
that  such  a  theory  is  practical.  ’The 
paper  also  annoimced  that  in  London 
two  doctors  had  successfully  advised 
by  mail  six  American  women  who 
wanted  sons. 

However,  Ruth  Reynolds,  feature 
writer  who  has  been  handling  the 
stories  on  the  study,  said  this  week 
that  it  was  not  the  News’  purpose  to 
apply  the  results  of  the  experiments 
to  human  beings.  She  said  that  Carl 
Warren,  reporter,  had  gone  to  Wash¬ 
ington  this  week  to  suggest  that  the 
results  be  made  known  to  farmers  for 
more  economical  animal  births. 

A  storm  of  criticism  of  the  theory 
by  leading  physicians  followed  the 
News  announcement.  They  claimed 
that  the  News  experiments  involved 
too  few  rats  to  be  accurate.  The 
News  will  continue  the  experiment 
with  more  rats,  it  was  announced. 

BACK  IN  U.  S. 

H.  R.  Knickerbocker  and  James  R. 
Young,  foreign  correspondents  of  In¬ 
ternational  News  Service,  are  back  in 
the  U.  S.  on  leave  of  absence.  Knicker¬ 
bocker  will  return  to  his  post  in  Eu¬ 
rope  next  month  and  Young  will  re¬ 
turn  to  the  INS  bureau  in  Tokyo,  of 
which  he  is  head,  shortly  after  the  first 
of  the  year. 


tf) 

H 

< 

z 

u 

z 

o 

ee 

z 

o 

(A 

(0 

U 

0 

z 

D 

a 


BURGESS  CHROME  MATS 


Have  the  Burgess 
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October  Linage  in  Leading  Cities 

(Compiled  by  Media  Records,  Ine.) 


AKRON.  OHtO 


CHARLOTTE.  N.  C. 


1938  193/  Gain  or  Loss 


1938  1937  Gain  or  Loss 


Tinii!.  1‘iiss  . Ic' 

Beacon  Journal  . (c) 

Times  Press  . (S) 

Beacon  Journal . <S) 


1  .l’5’2’.659 

253,567 


702.844 

1,272,908 

320,067 


120,249  L 


Xcws  . (c) 

O!  server  . (ml 

News  . (S) 

Observer  . (S) 


478.857 

558,532 

124,612 

237,422 


Total  naily  .  1.152,659  1,975,752  823,093  L 

Total  Sunday  .  253,507  320.067  66,560  L 

Grand  Total  .  1.406,166  2,295,819  889,653  L 


Times-Press  suspended  pnblication  after  ^.-\iigust  28,  1938. 
Be.acon  Journal  Sunday  hist  publication  Sept.  4,  1938. 


ALBANY,  N.  Y. 


News  .(e) 

755,314 

771, .304 

15,990  L 

. ( m ) 

507.260 

587.8.34 

80,574  L 

•Times-Union 

. (S> 

220,123 

281,455 

61,332  L 

1.262.574 

1.359,1.38 

96,564  L 

220,123 

281,455 

61,332  L 

Clrand  Total 

1,482,697 

1,640,593 

157,896  L 

ALBUQUERQUE,  N 

.  M. 

354,896 

402,222 

47,326  L 

. (e) 

425,170 

448,998 

23,828  L 

Journal  . 

. (S) 

118,238 

83,288 

34,950  G 

780,066 

851,220 

71.154  L 

118,238 

83.288 

34,950  G 

Gram!  Total 

898,304 

934,508 

36,204  L 

Total  Daily  .  1,037,389  . 

Total  Sunday  .  362,034  .  . 

Grand  Total  .  1,399,423  . 

CHATTANOOGA.  TENN. 

Times  . (m)  323,143  320,808  2,335  G 

News  . (e)  394,921  458,261  63,340  L 

Free  Press  . (e)  379,670  403,640  23,970  L 

Times  . (S)  107,200  117,172  9,972  L 

Free  Press . (S)  234,577  203,160  31,417  G 


Total  Daily  .  1,097,734  1,182,709  84,975  L 

Total  Suiulay  .  341,777  320,332  21,445  G 

Gr.and  Total  .  1,439,511  1,503,041  63,530  L 

CHICAGO.  ILL. 

Tribune  . (in)  1,114,867  1,232,506  117,639  L 

Herald-Examiner  ....(m)  194,718  608,329  413,611  L 

tDaily  News  . (e)  1,046,998  1,252,099  205,101  L 

American  . (e)  705,838  823,101  117.263  L 

Times  . (e)  531,332  726,425  195,093  L 

Tribune  . (S)  784,787  850,287  65,5§0  L 

*IIerald-Ex.aniiner  ...(S)  266,966  385,811  118,845  L 

Times  . (S)  59,742  100,390  40,648  L 


ASHEVILLE.  N.  C. 


. . .  (m) 

347,160 

397,571 

....(e) 

346,732 

395,351 

Citizen  Times  . . . . 

...(S) 

140,465 

142,6n 

Total  Daily  . . . . 

693,892 

792,922 

Total  Sunday  . , 
Grand  Total 

140,465 

142,614 

834,357 

935,536 

50,411  L 
48,619  L 
2,149  L 


99,030  L 
2,149  L 
101,179  L 


Total  Daily  .  3,593,753  4,642,460  1,048,707  L 

Total  Sunday  .  1,111,495  1,336,488  224,993  L 

Grand  Total  .  4,705,248  5,978,948  1,273,700  L 

CINCINNATI,  OHIO 

Enquirer  . (m)  413,563  456,295  42.732  L 

Post  . (c)  622,167  774,460  152,293  L 

Times  Star  . (e)  875,9.30  1,096,380  220,450  L 

tEnquirer  . (S)  556,447  674,981  118,534  L 


ATLANTA.  GA. 


526,058 

575,618 

49,560  L 

702,926 

782,764 

79,838  L 

539,850 

567,357 

27,507  L 

. (S) 

193,228 

263,587 

70.359  L 

. (S) 

255,944 

261,731 

5,787  L 

Constitution  . . . . 

. (S) 

251,777 

2.36,402 

15,375  G 

1,768,834 

1,925,739 

156,905  L 

700.949 

761.720 

60,771  L 

Grand  Total  . 

2.469,783 

2,687,459 

217,676  L 

ATLANTIC  CITY.  N.  J. 

382,139 

427,429 

45,290  L 

Press-Union  ... 

. (S) 

104,730 

104,645 

85  G 

486,869 

532,074 

45.205  L 

Press-Union  morning  and  evening 

Auld  in  Combination. 

Linage  of  morning  edition  shown. 

BALTIMORE,  MD. 

923,053 

1,019,650 

96,597  L 

. (e) 

1,325,832 

1,420,305 

94,473  L 

. (in) 

578,046 

613.215 

35,169  L 

*2\merican  . . . . . 

. (S) 

318,363 

410,355 

91,992  L 

tSun  . 

. (S) 

563,621 

643,947 

80,326  L 

2,826,931 

3,053,170 

226.239  L 

Total  Sunday 

881.984 

1,054,302 

172,.318  L 

Grand  Total 

3,708,915 

4,107,472 

398,557  L 

BANGOR.  MAINE 

Commercial  . . . 

. (e) 

255,265 

262,117 

6,852  L 

News  . 

. (in) 

401,909 

399,627 

2,282  G 

Grand  Total 

657,174 

661,744 

4,570  L 

BIRMINGHAM,  ALA. 

AgC'Herald  . . . . 

. . (m) 

389,463 

496,248 

106,785  L 

. (e) 

588,067 

708,266 

120,199  L 

. (e) 

323,130 

483,660 

160,530  L 

tNews  &  Age-11 

erald  (S) 

346.347 

399,477 

53,130  L 

Total  Daily  . 

1,300,660 

1,688,174 

387,514  L 

Total  Sunday 

346,347 

399,477 

53,130  L 

Grand  Total 

1,647,007 

2,087,651 

440,644  L 

BOSTON,  MASS. 

Record  . . 

. (m) 

421,628 

349,661 

71,967  G 

American  . 

. (e) 

390,383 

327,973 

62,410  G 

Globe  . 

633,730 

756,864 

123,134  L 

Herald-Traveler 

. .  .(me) 

938,418 

1,134,423 

196,005  L 

Post  . 

465,638 

563,065 

97,427  L 

Transcript  .  .. 

. (e) 

290,531 

375,077 

84,546  L 

•.\dvertiser  ... 

. (S) 

244,933 

323,741 

78,808  L 

Globe  . 

. (S) 

390,102 

475,9.30 

85,828  L 

tllerald  . 

. (S) 

427,495 

499.042 

71,547  L 

Post  . 

. (S) 

105,559 

158,224 

52,665  L 

Total  Daily  . 

3,140,328 

3,507,063 

366,735  L 

Total  Sunday 

1,168,089 

1,456,937 

288,848  L 

Grand  Total 

4,308,417 

4,964,000 

655,583  L 

Globe  (m&e) 

sold  in  combination 

only.  Herald  linage 

shown.  Traveler  sold  in 

combination 

with  Sunday  Herald. 

BUFFALO,  N.  ' 

Y. 

Courier-Express 

. (m) 

583,224 

699,215 

115,991  L 

News  . 

. (e) 

1,141.149 

1,308,031 

166,882  L 

Times  . 

. (e) 

507,126 

816,772 

309,646  L 

"Courier-Express  _ (S) 

331,289 

374,985 

43,696  L 

tTimes  . 

. (S) 

149,120 

226,302 

77,182  L 

Total  Daily  . 

2,231,499 

2,824.018 

592,519  L 

Total  Sunday 

480,409 

601,287 

120,878  L 

Grand  Total 

2,711,908 

3,425,305 

713,397  L 

CAMDEN,  N.  . 

J. 

Courier  . 

. (c) 

639,951 

701.245 

61,294  L 

Courier  (e)  and  Post  (m)  sold  in  combination. 

Linage  of 

evening  e<iition 

shown. 

CEDAR  1 

RAPIDS.  IOWA 

. (e) 

512,775 

(jazette  . 

. (S) 

102,136 

Grand  Total 

614.911 

Total  Daily  .  1,911.660  2,327,135  415.475  L 

Total  Sunday  .  556.447  674,981  118,534  L 

Grand  Total  .  2,468,107  3,002,116  534,009  L 

CLEVELAND.  OHIO 

Plain  De.aler  . (m)  635.827  744.356  108,529  L 

News  . (c)  605.817  824.185  218.368  L 

Press  . (e)  1,052,978  1,354,743  301,765  L 

••fPlain  Dealer  . (S)  552,777  628,803  76,026  L 


Total  Daily  .  2,294.622  2,923,284  628.662  L 

Total  Sunday  .  552.777  628,803  76,026  L 

Grand  Total  .  2,847,399  3,552,087  704,688  L 

COLUMBUS,  OHIO 

Dispatch  . (e)  950.015  1.144,.384  194.369  L 

Citizen  . (e)  520,943  654,980  134,037  L 

Ohio  State  Journal  ..(m)  261,853  266,469  4,616  L 

Dispatch  . (S)  294,255  368,749  74,494  L 

Star . (S)  54,766  66,975  12,209  L 


Tot.ilD.iily  .  1.732,811  2,065,833  333.022  L 

Total  Sunday  .  .349.021  435,724  86,703  L 

Grand  Total  .  2,081.832  2,501,557  419,725  L 

DALLAS,  TEXAS 

News  . (m)  721.117  758.499  37,382  L 

Times-llerald  . (e)  989,972  1,094,162  104,190  L 

Journal  Dispatch  ....(e)  465,957  . 

journal  . (e)  639,023  . 

Dispatch  . (eJ  258,551  . 

tNews  . (S)  367,762  398,914  31,152  1. 

Times-Herald  . (S)  371,150  321,879  49,271  G 

Dispatch  . (S)  85,203  . 


Total  Daily  .  2,177,046  2,750,235  573,189  L 

Total  Sunday  .  738,912  805,996  67,084  L 

Grand  Total  .  2,915,958  3,556,231  640,273  L 

The  Dispatch  merged  with  the  Journal  effective  July  1, 
1938.  Paper  now  known  as  Dispatch  Journal. 

DAYTON,  OHIO 

Journal  . (m)  317,404  408,624  91,220  1. 

Herald  . (e)  630,577  833.945  203,368  L 

News  . (e)  830,627  1,130.183  299,556  L 

Journal  . (S)  110.429  158,953  48,524  L 

News . (S)  135,694  170.422  34,728  L 


Total  Daily  .  1,778,608  2,372,752  594,144  L 

Total  Sunday  .  246.123  329.375  83,252  L 

Grand  Total  .  2,024,731  2,702,127  677,396  1. 

DENVER,  COLO. 

Rocky  ML  News - (m)  328.344  403,849  75.505  1. 

Post  . (e)  849,571  986,489  136,918  L 

Rocky  Mt.  News - (S)  60,776  68,244  7,468  L 

Post  . (S)  247,492  299.837  52,345  L 


Total  Daily  .  1,177,915  1,390,338  212,423  L 

Total  Sunday  .  308,268  368,081  59,813  L 

Grand  Total  .  1,486,183  1,758,419  272,236 1. 

DES  MOINES,  IOWA 

Register  . (m)  347,822  391,757  43.935  L 

Tribune  . (e)  511.387  607,594  96,207  L 

Register  . (S)  249,255  287,021  37,766  L 


Total  Daily  .  859.209  999.351  140,142  L 

Total  Sunday  .  249.255  287,021  37,766  L 

Grand  Total  .  1,108,464  1.286,372  177,908  L 

DETROIT,  MICH. 

Times . (e)  635.593  832,908  197,315  L 

Free  Press . (in)  575.583  696,598  121,015  L 

News  . (e)  1,173,111  1,496.242  323,131  L 

•Times  . (S)  325,763  416.222  90,459  1. 

Free  Press  . (S)  254,144  268,892  14.748  L 

tNews  . (S)  548,647  592,852  44,205  L 


Total  Daily  .  2,384,287  3,025,748  641,461  L 

Tot.al  Sunday  .  1.128.554  1,277,966  149,412  L 

Grand  Total  .  3.512,841  4,303,714  790,873  1. 

DURHAM,  N.  C. 

Herald  . (m)  275,002  . 

Sun  . (e)  382.282  . 

Herald-Sun  . (S)  96.064  . 


Total  Daily  .  657,284 

Total  Sunday  .  96,064 

Grand  Total  .  753,348 


EL  PASO,  TEXAS 


1938 

1937 

Gain  or  Ixiss 

rimes  . 

. . .  .(m) 

354.040 

401,023 

46,983  L 

Herald  Post  .... 

. (e) 

395,178 

492,796 

97,6181 

Times  . 

....(S) 

154,194 

145,406 

8.788  G 

Total  Daily  .. 

749.218 

893.819 

144,601  L 

Total  Sunday 

154,194 

145,406 

8,788  G 

Grand  Total  . 

903,412 

1,039,225 

135,8131 

ERIE,  PA. 

Dispatch  Herald 

. (e) 

480.515 

568,636 

88,1211 

1  imes  . 

. (e) 

500,979 

599,897 

98.918  L 

Dispatch  Herald  . 

. (S) 

280,152 

295,780 

1 5,628 L 

Total  Daily  . . 

981,494 

1.168,533 

187,039  L 

total  Sunday 

280,152 

295,780 

15,628  L 

Grand  Total  . . 

1.261,646 

1,464,313 

202,667  L 

EVANSVILLE.  IND. 

( ourier  . 

....(m) 

514,519 

605,180 

90,661  L 

Press  . 

688.421 

829,156 

140,735  L 

Courier  . . 

. (S) 

163,684 

189,228 

25,544  L 

I'ress  . . 

. (S) 

139,626 

151,016 

1 1,390  L 

Total  Daily  . . 

1.202,940 

1,434,336 

231,396  L 

J  otal  Sunday 

303,310 

340.244 

36.934  L 

Grand  lotal  . 

1,506,250 

1,774,580 

268,330  L 

FALL 

RIVER.  MASS. 

Herald-New  s  . . . 

. (e) 

424,139 

479,145 

55,006  L 

FLINT.  MICH 

Journal  . 

. (e) 

889,037 

Journal  . 

. (S) 

153.589 

Grand  Total  . 

1.042.626 

FORT  WAYNE.  IND. 

Journal  Gazette  . 

. . .  .(m) 

320,873 

403,740 

82,867  L 

News  Sentinel  . . 

. (e) 

910,292 

1,055,975 

145,683  L 

Journal  Gazette  . , 

. (S) 

219,368 

281,351 

61,983  L 

Total  Daily 

1.231,165 

1,459,715 

228,5501 

lotal  Sunday 

219,368 

281,351 

61,983  L 

(■rand  Total  . 

1,450,533 

1.741,066 

290,533  L 

Star-Telegram 

S'ar-Telegram 

Press  . 

Star-Telegram 


FORT  WORTH,  TEXAS 

. (m)  282,178  287.314 

. (e)  588.156  623.603 

. (e)  361,818  430,829 

. (S)  181,377  210,033 


Total  Daily  . 

Total  Sunday  . 

Grand  Total  . 


1.2.12.152  1,341,746 
181,377  210,033 

1,413,529  1,551,779 


FREEPORT-HEMPSTEAD,  N.  Y. 

Review-Star  . (e)  412,632  466,951 


Bee 

Bee 


FRESNO,  CALIF. 

...(e)  495,774  530,496 
.  .(S)  138.245  119,765 


35.447  L 
69,011  L 
28,656 L 


109,594  L 
28,656  L 
138.250  L 


54,319  L 


34,722  L 
18,480  G 


Grand  Total  .  634,019  650,261  16,242  L 


Post-Star  . (m)  465,701  543,145 

I^st-Star  (m)  and  Times  (e)  sold  in  combination 
of  Post-Star  is  given. 


77.444  L 
Linage 


News 
Record 
News  . 


GREENSBORO.  N.  C. 

. (m)  323.112 

. (e)  299,907 

. (S)  178,041 


Total  Daily  .  623,019 

Total  Sunday  .  178.041 

Grand  Total  .  801,060 


HARRISBURG.  PA. 

Pa*"®*  . (m)  546.438  627,543  81.105  L 

Telegraph  . (e)  447,746  563,998  116,252  L 


•  994,184  1,191.541  197,357  L 

News  (c)  carries  the  same  amount  of  advertising  as 
the  Patriot  (m). 


HARTFORD.  CONN. 

^^ui^ant  . (m)  371,543  414.101 

. (e)  1,093,067  1.181,489 

Couraiit  . (S)  383.334  395,176 

Total  Daily  .  1.464,610  1.595,590 

Total  .Sunday  .  383.334  395,176 

Grand  Total  .  1,847,944  1,990,766 


HOUSTON,  TEXAS 


794,882 

497,129 

441,719 

339.869 

292,505 


Total  Daily  . 

807 

Total  Sunday 

162,992 

Grand  Total 

970  41^ 

INDIANAPOLIS. 

IND. 

News  . 

. (e) 

924,242 

1,087,412 

Star  . 

585,935 

647.786 

Times  . 

. (ej 

630,504 

896,939 

tStar  . 

. (S) 

399,360 

445.730 

Total  Daily  . 

2,140,681 

2,632,137 

total  Sunday 

399,360 

445,730 

Grand  Total 

2,540,041 

3,077,867 

JACKSONVILLE. 

FLA. 

Times-Union 

526.969 

632,740 

Journal  . 

. (e) 

555,465 

589.236 

Times-Union  . . 

. (S) 

285,6(12 

312,398 

Total  Daily  , 

1,082,434 

1,221,976 

1  otal  Sunday 

285,602 

3121398 

Grand  Total 

1,368.036 

1,534,374 

42,558  L 
88,422  L 
1 1,842 L 


9.35,277 

539,690 

537,209 

363.931 

259,924 


Chronicle  . (e) 

Post  . (m) 

Press  . (e) 

Chronicle  . (S) 

••Post  . (S) 

Total  Daily  .  1,733.730  2,012.176 

Total  Sunday  .  632,374  623,855 

Grand  Total  .  2,366,104  2.636,031 

HUNTINGTON,  W.  VA. 

Advertiser  . (e)  411,516  . 

Herald  Dispatch . (m)  395,907 

Herald  Ilispatch . (S)  162,992  !!!!!! 


130,980  L 
1 1.842  L 
142,823  L 

140.395  L 
42.561  L 
95,490  L 
24.062  L 
32,581  G 

278,446  L 
8.519G 
269,927  L 


163,1701 
61.851 L 
266.435  L 

46.370  L 

491.456  L 

46.370  L 
537,826  L 

105,771  L 
33.771  L 
26,796  L 


139.542  L 
26.796  L 
166,338  L 
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October  Linage  in  Leading  Cities 


JAMESTOWN,  N.  Y. 

19.18  1937  (lain  or  Loss 

. (el  345.352  462,826  117,474  L 

. (ml  370,488  454,030  83,542  L 

Gran.l  Total  .  715.840  916.856  201,016  L 

JOHNSTOWN,  PA. 

jrihune  . (e)  627,583  916,723  289,140  L 

Tribune  (e)  >old  in  combination  with  Democrat  (m). 


NEWARK,  N.  J. 


luunial  I’ost  . (e) 

Star  . -(e) 

Tunes  . (tj) 

fournal  Po^it  . (S) 

Star  . ( ^  I 

Total  Daily  . 

Total  Sunday  . 

tirand  Total  . 


KANSAS  CITY.  MO. 


1.804.544  2.157.812 
561,685  656,747 

2,360.229  2,814,559 


KNOXVILLE,  TENN. 

L,urnal  . (m)  437.795  527.675 

News-Sentinel  . (e)  486,129  730,546 

lournal  . (S)  147,816  205,638 

XewsSentinel  . (S)  229.803  ^(1^72 

T.Kal  Daily  .  923,924  1,258.221 

Total  Sunday  ........  377,619  516,510 

Grand  Total  .  1.301,.5(t3  1,774,731 


41,741  L 
194,464  L 
117,063  L 
29,348  1. 
65,714  L 

353,268  L 
95,062  L 
448.330  L 


89,880  L 
244,417  L 
57,822  L 
81,069  L 

334.297  L 
138.891  L 
473.188  L 


Lxaininer  . (m) 

Daily  News  . (m) 


LOS  ANGELES,  CALIF. 


701,564  733,949  32.385  L 

374,857  441,280  66,423  1. 


Times . (m)  1,044,778  1,077.295 


Herald  Kxpress . (e) 

.News  . (e) 

"Examiner  . (S) 

tTimes  . (.S) 


763,195  1,026.242  263,047  L 

339,788  368,818  29,030  L 

513,748  579,435  65.687  L 

472,744  564,044  91,300  L 


Total  Daily  .  3,224.182  3.647,584  423,402  L 

Total  SumUiy  .  986,492  1,143.479  156,987  L 

Grand  Total  .  4,210,674  4,791,063  580.389  L 

LOUISVILLE,  KY. 

Courier-Journal  ....  (m)  849.547  1,013,694  164.147  L 

Times  . . (e)  827,097  1.004,818  177.721  L 

Courier-Journal  . (S)  413,391  519.816  106,425  L 

Total  Daily  .  1.676.644  2,018.512  341.868  1, 

Total  Stinday  .  413,391  519,816  106,425  I, 

Grand  Total  .  2.090,035  2,5.18,.?28  448.293  L 

MANCHESTER.  N.  H. 

rnion-Leader  . (e)  445.737  521.253  75.516  1, 

I'nion  (m)  and  Leailer  (e)  sold  in  combination.  Linage 
of  I'nion  (m)  is  shown, 

MEMPHIS,  TENN. 

Coimnercial  .Nppeal  .  .  (ml  663.999  904,399  240,400  L 

I’ress-Scimitar  . (e)  445.107  516.726  71.619  L 

tComniercial  Appe.d  .(S)  403.778  448,695  44,917  1, 


Total  Daily  . . 
Total  Siinil.'iy 
(irainl  Total  . 


1.109.106  1.421.125  312.019  1, 

403.778  448.695  44.917  1, 

1,512,884  1,869.820  356.936  1, 


MIAMI.  FLA. 

Merabi  . (ml  621.712 

News  . (cl  467.200 

ller.ald  . (S)  282.794 

News . (S)  109.565 


Total  Daily  . 
lotal  Sunday 
Grand  Total 


1,088.912  1,160.862  71,950  1, 

392.359  415.181  22.822  1, 

1,481.271  1,576,043  94.772  1, 


.Sentinel  . (ml 

Journal  . (e) 

Leailer  . (el 

News  . (e) 

r*  News  .Sentinel  ....(S) 
Journal  . (S) 


Total  Daily  ., 
Total  Siinday 
•irand  Tot.il 


MILWAUKEE,  WIS. 


355.250  725.126 

1.072.9.16  1,199,612 


369.876  I, 
126.676  I, 
20.957  1, 
288.255  1, 
84.083  1, 
9.286  1, 


2.014.751  2.820.515  .805.764  1, 

6411.791  7.14.160  9.1.369  1, 

2.655.542  3.5.54.675  .899.133  1, 


MINNEAPOLIS,  MINN. 


J"trn.d  . (el  694.063  744.566 

Tribune  . (d)  599.109  754,103 

8tar  . (el  507.500  466.088 

■'.lotrmil  .  (SI  186,541  241.773 

^Tribune  . (SI  378.359  420,439 

Total  Daily  .  1.800.672  1.964,757 

Total  Sunday  .  564,900  662.212 

Grand  Total  .  2..165,572  2.626.9(i9 

MODESTO,  CALIF. 

. (e)  .140.462  378,279 

MONTREAL.  CANADA 

8'ar  . (e»  1.229,227  1,207.940 

Garette . (m)  471.277  4ei9..1(i0 


50.503  L 
154.994  L 
41,412  r, 
55.232  L 
42.080  I, 

164.085  L 
97.312  I, 
261.397  I. 


8'ar  . (e» 

Garette . (m) 

La  Presse  . (e) 

f  (e) 

Herald  . (el 

l,a  I’atrie  . (S) 


950,460  1.018,528 
127.985  141.818 


G‘i.il  Daily  .  3,004.198  3,018,170 

Total  Sunday  .  99.660  97.542 

(•rand  Total  .  3,103,858  3,115.712 

MUNCIE,  IND. 

G"  . (e)  415.04.1  496,916 

'•■‘f  . (m)  .192.372  512,698 

Gr  . (S)  115,941  135.414 


807.415  1,009,614 
115.941  1.15.414 

923.356  1,145.028 


Total  Daily  .. 
Total  Sunday 
Grand  Total  . 


nanner  . (e) 

Tennessean  . ‘.’.'(m) 

lennessean  . (S) 

Total  Daily  . 

Total  Sunday  . 


NASHVILLE,  TENN. 


Grand  Total  . L273.916 


923.647 

165.919 

1.089.566 


1938  1937 

Ledger  .  (m)  253,103  379,049 

News  . (e)  1,280,0.16  1,445.952 

.Star  Eagle  . (e)  427,466  534,800 

Call  . (S)  253.747  306,355 

Ledger . (S)  133,954  171,748 

Total  Daily  .  1,96(J.(>05  2,359.801 

Total  Sunday  .  .187.701  478,103 

Grand  Total  .  2.,148..106  2.837,904 

NEW  ORLEANS,  LA. 

Times-Picayune  . (m)  957,682  982,286 

Tribune  . (m)  336,567  429,763 

Item  . (e)  555,545  614,343 

.States  . (e)  567,263  533,060 

Time.s-Picayune 

&  States  . (S)  411,2.10  445.260 

titem  Tribune  . (S)  350,22.1  .138,067 


1937  Gain  or  Loss 
379,049  125.946  L 


165,916  L 
107,334  L 
52,608  L 
37.794  L 

.199,196  L 
90.402  L 
489,598  L 


Total  Daily  .  2,417,057 

Total  Sunday  .  761,453 

Grand  Total  .  3,178,510 


NEW 

Times  . (m) 

Herald  Tribune  . (m) 

News  . (m) 

Mirror  . (m) 

Journal-American  .  ..(e) 

Sun  . (e) 

VV^orld-Telegram  . (e) 

Post  . (e) 

Moiirnal-.Nmerican  . .  .  (S) 

Times  . (S) 

Mirror  . (S) 

News  . (S) 

tllerald  Tribune . (S) 


YORK.  N. 

1,119.956 

815,730 

1,343,194 

358.433 

753,902 

1,158,600 

1,099,619 

543.458 

404.350 

1,056,610 

171.760 
677,416 

760.760 


2.559,452 

783.327 

3.342.779 

Y. 

1.186.657 

827,729 

1,441,736 

394,538 

917,983 

1,313,403 

1,286,656 

909,415 

49.1,907 

1.085,538 

197.177 

711,719 

815,528 


142.395  L 
21.874  L 
11.4,269  L 


66,701  L 
11,999  L 
98,542  L 
36,105  L 
164,081  L 
154,803  L 
187.037  L 
.165.957  L 
89.557  L 
28,928  L 
25,417  L 
34,303  L 
54,768  1. 


Tot,al  Daily  .  7,192.892  8,278.117  1,085,225  L 

Total  Sunilay  .  3.070,896  3,303,869  232.973  L 

Grand  Total  .  10.263,788  11,581,986  1,318.198  1, 


BROOKLYN,  N.  Y. 

. . .  (e)  720.988  878.905 
...(S)  171,151  197,127 


157.917  L 
25.976  L 


892,139  1,076,032 


NIAGARA  FALLS,  N.  Y. 

Gazette  . (e)  751.600  859,927  108.327  L 

OAKLAND,  CALIF. 

Post-Kn«iuirer  . (e)  424.062  564.426  140,364  L 

Tribune  . (c)  824.005  815.615  8..190  G 

I  ribune  . (S)  207,107  208,660  1.553  L 


Total  Daily 
Total  .Sunday 
Grand  Total 


1,248.067  1,380.041 
207,107  208,660 

1.455.174  1.588.701 


( tklaboman  . (ml 

Times  . (et 

Oklaboina  New.  . (ei 

Oklahoman  . (.S| 

( ikia'boma  News  . (S) 

Tot.il  Daily  . 

Total  Sunilay  . 

Grand  Total  . 


OKLAHOMA  CITY,  OKLA. 


_  1.280.422  1.636.982 

_  .170.251  466.5/6 

_  1,650,673  2,103.558 

OMAHA.  NEB. 

..(el  679.147  1.032.500 

.(S)  295. .198  .159.496 


131,974  L 
1.553  L 
133.527  I. 


.50,365  I. 
159.49.1  L 
146.702  L 
78.658  L 
17.667  L 

356,560  L 
96.325  L 
452.885  L 


World  Herald  . (el  679.147  1.032.500  .1.5,1.353  1, 

tWorld-llerald  . (S)  295. .198  .159.496  64.098  1, 

Grand  Total  .  974.545  1.. 191.996  417.451  I, 

World-Herald  sold  in  mnrning-eyening  combin.ition.  Lin¬ 
age  of  one  edition  shown. 


Journal- Transcript 

Star  . 

Journal-T  ranscript 


PEORIA,  ILL. 

. (d )  656.289 

.(el  611.949 

.  (S)  164.8.10 

.  (S)  149,570 


Total  Daily  .  . 
Total  .Sunday 
Grand  Total 


1.268.238  1.509.181 
.114.400  404.212 

1,582,6.18  1.913.39.1 


PHILADELPHIA,  PA. 


KaVenitiK  UnllHin  .  . 

... (el 

1.157,42.1 

I»u|uirfr  . 

. . .  (m) 

748.009 

\t*Ws  . 

,...(e) 

287.517 

Evening  Public 

faedger  . 

...(el 

9.16.611 

. 

.  .  .  (  111  ) 

510.868 

Imiuirer  . 

...(S) 

707.28.1 

tUeconl  . 

...(S) 

489.326 

Total  Daily  .... 

.1.640.428 

Total  Sunday  . . 

1.196.609 

ilranrl  Total  ... 

4.8.17,037 

240.94.1  1, 
89.812  L 
.1.10.755  I, 


62.253  L 
145.564  I, 
24.330  1, 

192.886  L 
155.785  L 
68,790  I, 
4,186  G 

.580.818  L 
64,604  L 
645.422  L 


PHOENIX.  ARIZ. 


Republic  . 

453.809 

.504,6.11 

50.822  L 

(iazette  . 

. (e) 

548.217 

586.897 

38.680  L 

Republic  . 

. (S) 

176.622 

171,864 

4.758  G 

81.873  I, 
120,326  L 

19.473  I, 

202.199  I. 

19.473  I, 
221,672  I, 


84,654  G 
14.329  L 
114,025  G 

70,325  G 
114,025  G 
184,350  G 


Total  Daily  .. 
Total  .Sunday 
Grand  Total 


.Sun-Telegraph  . (el 

Post-Gazette  . (m) 

Press  . (e) 

*.Sun-Telegraph  . (.S) 

t  Press  . (.S) 


Tot.al  Daily  .. 
Total  Sunday 
Grand  Total 


.  1.002.026  1.091.528 

.  176.622  171.864 

_  1,178.648  1,263.392 

PITTSBURGH,  PA. 

,  .  .(el  763.310  1.067.402 
..(m)  563.893  677,269 

..(e)  1.096.949  1,48.1,47.1 

..(S)  .140.776  434.971 

..(S)  .195,103  482.802 


2.424.152  3.228.144 
735.879  917,773 

3,160.031  4.145,917 


PORTLAND,  ORE. 

Oregoian  . (m)  527.456  584.061 

Jourmal  . (e)  779.912  836,463 

News  Telegram  . (e)  274,760  .138.385 

' 'Oregonian  . (S)  .139.286  .1.12,509 

tjournal  . (S)  143.829  190.696 

Total  Daily  .  1.582.128  1,758,909 

Total  .Sunday  .  483,115  523.205 

Gra-’d  Tot-al' .  2.065.24.1  2,282.114 


PROVIDENCE.  R.  I. 

1938  1937  Gainorlaiss 

llulletin  . (e)  1.295,487  1.326,871  31,384  L 

Journal  . (m)  374,028  .164,100  9.928  G 

Journal  . (S)  241,838  304.957  63,119  L 

Total  Daily  .  1,669,515  1,690,971  21,456  L 

Total  Sunday  .  241,838  304,957  6.1.119  L 

(irand  Total  .  1.911.353  1,995.928  84.575  L 

READING.  PA. 

Eagle  . (e)  627,687  785.985  158,298  L 

Times  . (m)  570,889  753,3.10  182,441  L 

Eagle  . (S)  .18,363  68,502  30,139  L 


Total  Daily  . 
Total  Sunday 
<  irand  Total 


1.198.576  1,539,315 
.18.363  68.502 

1,236,9.19  1.607,817 


RICHMOND.  VA. 

News-Leader  ., . (e)  910,024  1,037,691 

Times-Dispatch  . (m)  545,416  565,587 

Tinies-Dispatch  . (S)  319,636  352,642 

Total  Daily  .  1,455,440  1,603,278 

Total  .Sunday  .  319,636  352,642 

(irand  Total  .  1,775,076  1,955,920 

ROANOKE,  VA. 

Times  . (m)  251,546  286,651 

World-News  . (e)  453,717  506.605 

Times  . (S)  216,086  218,362 

Total  Daily  .  705.263  793,256 

Total  Sunday  .  216.086  218.362 

(irand  Total  .  921,349  1,011.618 


158,298  L 
182,441  L 

30.139  L 

340,739  L 

30.139  L 
370,878  L 


127,667  L 
20,171  L 
33,006  L 

147,838  L 
33,006  L 
180,844  L 


ROCHESTER.  N.  Y. 

Times-L'nii.n  . (e)  895.883  1.1.36,009 

Democrat  &  Chronicle  (m)  827,618  988,771 

News  . (e)  208,122  . 

Democrat  is  Chronicle  (.Sj  343.034  392,380 

Tot.-d  Daily  .  1,931,623  2,124,780 

Total  .Sunday  .  343,034  392,.180 

(irand  Total  .  2,274,657  2.517,160 

The  News  is  a  new  pai>er. 

ROCKFORD,  ILL. 


240,126  L 
161,153  L 


kegi*.tt  r-Keiuiblic 

....(e) 

582,210 

673,647 

Star  . 

. . . .  (m) 

430,197 

532.308 

.Star  . 

. (S) 

136,533 

144,463 

T<ital  Daily  .. 

1.012,407 

1,205,955 

Total  .'^undav 

136,533 

144,463 

(irand  Total 

1,148,940 

1.350,418 

SACRAMENTO.  CALIF. 

I'nion  . 

.  (m) 

258.296 

280,607 

Ilee  . 

. . . .  (e) 

775,172 

874.458 

I’nion  . 

. (S) 

141,075 

166,064 

'I'otal  Dailv  . . 

1.033,468 

1,155»065 

Total  Sunilay 

141,075 

166,064 

(irand  Total  . 

1,174,543 

1,321,129 

SAN  ANTONIO. 

TEXAS 

Light  . 

. (e) 

507,866 

558,873 

Express 

. (m ) 

,162,945 

.166,414 

Ww"  . 

. (e) 

642.374 

687.790 

'Light  . 

. (SI 

141.123 

408,165 

Kxprc>s  . 

....  (S) 

300,011 

279.983 

Total  Dailv  .  . 

1,51.1,185 

1.613.077 

Total  Sundav 

641,134 

6.88,148 

(irand  T»ttal 

2,154.319 

2,301.225 

193,157  L 
49,346  L 
242,50.1  L 


91,437  L 
102,111  L 

7.930  L 

193,548  L 

7.930  L 
201,478  L 


121,597  L 
24,989  L 
146,586  L 


99,892  L 
47.014  L 
146,906  L 


SAN  DIEGO,  CALIF. 


I’nion  . 

. (m) 

478,277 

475,472 

2,805  G 

Sun  . 

440,869 

483,717 

42,848  L 

Trihutu  . 

. (e) 

(>96.207 

748,902 

52.695  L 

1  ’iiion  . 

. (S) 

260,505 

.107.351 

46,846  L 

Sun  . 

. (SI 

106,300 

101.971 

4,329  G 

Total  Daily 
Total  .Sunday 
t  irand  Total 


1.615.353  1,708.091 
366,805  409..122 

1,982,158  2.117,413 


SAN  FRANCISCO.  CALIF. 

Chronicle  . ( m)  458.724  526,499 

Examiner  . (m)  634.554  674.553 

Call  Hulletin  . (e)  537.015  659,045 

News  . (e)  577.259  839.080 

Chronicle  . (S)  226,844  .103,229 

"Ex.tminer  . (S)  425.874  556.727 

Total  Daily  .  2.207.552  2.699,177 

Total  Sunday  .  652,718  859.956 

tirand  Total  .  2.860,270  3,559,133 

(ibronicle  includes  \'alley  erlition. 

SCHENECTADY.  N.  Y. 

(iazette  . (m)  705,151  871.207 

Cnion  Star  . (e)  720,605  808,221 

Grand  Total  .  1,425,756  1.679,428 

SCRANTON,  PA. 

Tiibune  . (ml  578,665  587,902 

Times  . (e)  856.488  1,114,751 

.Scrantonian  . (S)  275,144  353,949 


.104,092  L 
113.376  L 
,186.524  I. 
94.195  L 
87.699  L 

803,992  L 
181,894  L 
985.886  L 


176.781  L 
40.090  L 
216.871  L 


Total  Daily 
Total  Sunday 
(irand  Total 


1,435,153  1.702,653 
275,144  .153.949 

1.710,297  2,056,602 


SEATTLE,  WASH. 

l*ost-lntelligencer  .  .  .  (m)  402,107  421,068 

Star  . (e)  ,126.448  264,834 

Times  . (e)  824.981  858,610 

'Post- Intelligencer  ...(S)  262.903  .169.963 

Times  . (S)  255.795  286.224 

Total  Daily  .  1.553,536  1.544.512 

Total  Sunday  .  518.698  656.187 

Grand  Total  .  2,072,234  2,200.699 

SIOUX  CITY.  IOWA 


92.738  L 
42,517  L 
135.255  L 


67,775  L 
39.999  L 
122.030  L 
261,821  L 
76,385  L 
130,853  L 

491.625  L 
207,238  L 
698.863  L 


166,056  L 
87,616  L 


9,237  L 
258.263  L 

78.805  L 

267,500  L 

78.805  L 
.146,305  L 


18,961  L 
61,614  G 
33.629  L 
107,060  L 
30,429  L 

9,024  G 
137,489  L 
128,465  L 


Journal  . 

...(d) 

.115,497 

359.958 

44,461  L 

Tribune  . 

...(e) 

257,000 

339,343 

82,343  L 

Journal  . 

.  ..(S) 

98,481 

106,900 

8,419  L 

Total  Dailv  .  . . . 

572,497 

699,301 

126,804  L 

Total  Sunday  .  . 

98.481 

106,900 

8,419  L 

(^rand  Total  . . . 

670,978 

806,201 

135,223  L 

/, 
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October  Linage  in  Leading  Cities 


SOUTH  BEND.  IND. 

1938  1937  Gain  or  Loss 


News-Times  . (e)  369,988  526,728  156,740  L 

Tribune  . (e)  569,396  715,706  146,310  L 

News-Times  . (S)  64,671  86,323  21,652  L 

Tribune  . (S)  99,975  116,566  16,591  L 


TORONTO,  ONT.,  CANADA 

1938  1937  Gain  or  Loss 


(ilobe  &  Mail  . (m)  590,494  591,597  1,103  L 

Star  . (e)  1,233,931  1,439,900  205,969  L 

Star  . (w)  103,630  139,505  35,875  L 

Telegram  . (e)  1,055,937  1,316,141  260,204  L 


WORCESTER,  MASS. 

1938  1937  Gain  or  Lo- 


Telegram  . 

Gazette  &  Post. 

Post  . 

Telegram  . 


.(m) 

..(e) 

..(e) 

..(S) 


634,029  676,781 

719,273  710,067 

.  429,556 

212,335  229,510 


42,752  L 
9,206  b 


17,1751 


Total  Daily  .  939,384  1,242,434  303,050  1. 

Total  Sunday  .  164,646  202,889  38,243  L 

Grand  ToUl  .  1,104,030  1,445,323  341,293  L 

SPOKANE,  WASH. 

Spokesman-Review  . .  (m)  360,057  428,846  68,789  L 

Chronicle  . (e)  608,691  686,478  77,787  L 

Press  . (e)  175,539  229,020  53,481  L 

tSpokesman-Review  ..(S)  236,529  248,011  11,482  L 


Total  Daily  .  1,144,287  1,344.344  200,057  L 

Total  Sunday  .  236.529  248,011  11,482  L 

Grand  Total  .  1.380,816  1,592,355  211,539  1. 

SPRINGFIELD,  ILL. 

State  Journal  . (d)  444,651  . 

State  Register  . (e)  481,84.S  . 

State  Journal  . (S)  176.205  . 

State  Register  . (S)  165,794  . 


Total  Daily  .  926,4%  . 

Total  Sundav  .  341,999  . 

Grand  Total  .  1,268,495  . 

ST.  LOUIS.  MO. 

Globe-Democrat  . (m)  535,799  658,432  122,633  L 

Post-Dispatch  . (e)  866,496  1,024.453  157,957  L 

Star-Times  . (e)  615,597  760,108  144.511  L 

tClobe  Democrat  . (S>  305,406  379,552  74,146  L 

Po-t-Dispatch  . (SI  459,074  511,282  52,208  L 


Total  Daily  .  2,017.892  2,442,993  425,101  L 

Total  Sunday  .  764,480  890,834  126,354  L 

Grand  Total  .  2,782,372  3,333,827  551,455  L 

ST.  PAUL.  MINN. 

Pioneer  Press  . (m)  675,813  586,847  88.966  C. 

Dispatch  . (e)  726,272  804,690  78,418  L 

Pioneer  Press  . (St  202,321  222,911  20,590  L 


Total  Daily  .  1,402,085  1,391,537  10,548  G 

Total  Sunday  .  202,321  222.911  20,590  L 

Grand  Total  .  1,604.406  1,614,448  10,042  L 

SYRACUSE.  N.  Y. 

{ournal  . (e)  664,749  809,515  144.766  1. 

lerald  . (e)  717,545  722,500  4,955  L 

Post-Standard  . (m)  445.437  598.120  152,683  1. 

•American  . (S)  180,856  229,607  48,751  1. 

Herald  . (S)  82,636  94,968  12.332  1. 

P'.st-Standard  . (S)  84,635  119.584  34,949  1, 


Total  Daily  .  1,827.731  2,130.135  302,404  L 

Total  Sunday  .  348,127  444.159  96.032  L 

Grand  Total .  2,175.858  2,574.294  398,436  1. 

TACOMA.  WASH. 

News-Tribune  . (e)  478,487  525.491  47,004  1, 

Times  . . <e)  .369,140  439,878  70.738  L 

News-Tribune  . (S)  170,562  173.634  3,072  1. 


Total  Daily  .  847,627  965,369  117,742  L 

Total  Sunday  .  170,562  173.634  3.072  1. 

Grand  Total  .  1,018.189  1,139,003  120,814  1. 

TOLEDO.  OHIO 

T;mcs  . (m)  162,791  126,941  35.850  G 

Blade  . (e)  938,116  1.033.943  95.827  L 

News-Bee  . (el  .  627,087  . 

Times  . (S)  318,407  364,744  46,337  L 


Total  Daily  .  1,100.907  1,787,971  687,064  I. 

Total  Sunday  .  318,407  364.744  46.337  L 

Gr.and  Total  .  1.419,314  2,152,715  733,401  L 


Grand 

Total  . . 

.  2,983,992 

TRENTON,  N. 

3,487,143 

J. 

503,151  L 

Times  . 

. (e) 

757,534 

702,210 

55,324  G 

Times-.'Ydvertiser 

....(S) 

86,739 

95,542 

8,803  1. 

Grand 

Total  .. 

.  844,273 

TROY,  N.  Y. 

797,752 

46,521  G 

Record  . 

. . .  .(m) 

605,682 

730,060 

124,378  1. 

Record  (m)  sold  in  combination  with  Times 
Linage  of  )tecord  (m)  is  shown. 

TULSA,  OKLA. 

Record  (e) . 

Tribune 

470,585 

565,262 

94,677  L 

World  . . 

493,562 

510,549 

16,987  L 

Tribune 

. (S) 

151,642 

185,776 

34,134  L 

World  . 

.  ...(S) 

222,048 

246,700 

24,652  L 

Total 

Daily  . . 

964,147 

1,075,811 

111,664  L 

Total 

Sunday 

373,690 

432,476 

58,786  L 

Grand 

Total  . 

.  1,337,837 

WASHINGTON, 

1,508,287 

D.  C. 

170.450  L 

Herald 

. ..  .(m) 

546,555 

539,152 

7,403  G 

Post  . . 

....(m) 

646,016 

678,498 

32,482  L 

News  , , 

. (e) 

525,169 

655,403 

130,234  L 

Times 

. (e) 

839,081 

991.397 

152,316  L 

Star  .  . . 

. (e) 

1,621.807 

1,722,922 

101.115  L 

Herald 

. (S) 

453,736 

602,680 

148,944  L 

tStar  . 

. (S) 

615,259 

669,899 

54.640  L 

Post 

. (S) 

374,167 

415,550 

41,383  1. 

Total 

Daily  . . 

4,178.628 

4,587.372 

408,744  L 

Total 

Sunday 

1,443,162 

1,688,129 

244,967  I. 

f  Irand 

Total  . 

5,621,790 

6,275,501 

653.711  1. 

WESTCHESTER  COUNTY  (N.  Y.l  GROUP 


-Mamarotieck  Times 

..(e) 

192.623 

245.959 

53,336  L 

Mt.  \  ernon  2\rgus  . 

..(e) 

492,022 

502,404 

10,382  L 

New  Rochelle 

Standard  Star  .  .  . 

..(e) 

444,066 

546.041 

101.975  I 

Ossining  Citizen- 

Register  . 

..(e) 

212.954 

254.331 

41,377  I. 

Port  Chester  Item  . . 

..(e) 

327,551 

399,288 

71,737  L 

Tarrvtown  News  ... 

.  .(e) 

191,112 

236,039 

44,927  1. 

Y’onkers  Herald- 

Statesman  . 

. .  (e) 

447.753 

551,950 

104,197  1. 

White  Plains  Reporter  (e) 

525.553 

633,348 

107,795  L 

P'-ekskill  Star  . 

..(e) 

286,973 

325,848 

38,875  1. 

Grand  Total  .... 

3.120,607 

3,695.208 

574,601  I. 

WICHITA,  KAN. 

Beacon  . 

..(e) 

504,854 

614.891 

110.037  1. 

Eagle  . 

. .  (m) 

335,964 

353.104 

17,140  1. 

Eagle  . 

..(e) 

378.525 

460,999 

82,474  L 

**  Beacon  . 

..(S) 

237.343 

301.837 

64,494  L 

Eagle  . 

..(S) 

210,691 

216.191 

5,500  1. 

Total  Daily  . 

1.219,343 

1,428,994 

209.641  L 

Total  Sundav  .  . . 

448.034 

518.028 

69,994  I. 

Grand  Total  ... 

1,667,377 

1,947.022 

279.645  1, 

WINSTON-SALEM, 

,  N.  C. 

I  Win  (!itv  Sentinel. 

..(e) 

396,247 

319.629 

Journal  S:  Sentinel. 

..(S) 

138.706 

71  S 

138,706 

Grand  Total  . . .  , 

854,582 

Total  Daily  .  1,353,302  1,816.404  463,1021 

ToU  SunHay  .  212,335  229,510  17,175  L 

G?and  Total  .  U565.637  2,045,914  480.^7  L 

Gazette  changed  to  Gazette  &  Post  beginning  Oct,  1,  19W. 
Post  discontinued  Sept.  30,  1938. 


YOUNGSTOWN,  OHIO 


Vindicator  &  Telegram  (it) 
Vindicator  &  Telegram  (S) 


728,247 

202,779 


928,684 

302,351 


200,4371 

99,5721 


Grand  Total 


931,026  1,231,035  300,0091 


Figures  Supplied  by  Publishers 
BRONX  (NEW  YORK  CITY) 


Huinc  News  .... 
Home  News  . . . . 

. . (e) 

. (S) 

308,281 

103,144 

301,609 

104,772 

6,672 G 
1.628L 

Grand  Total  , 

411,425 

406,381 

S.044C 

KANSAS 

CITY.  KAN. 

Kansan 

Kansan  . 

. (e) 

. (S) 

238,497 

117,915 

318,549 

128,674 

80,0521 

10,7591 

Grand  Total 

356,412 

447,223 

90,8111 

NEW  BEDFORD,  MASS. 

Standard-Times 

Mercury  . 

Standard-Times 

. (e) 

. (S) 

390,306 

394,618 

56,056 

455,364 

481,166 

49,980 

65,058  L 
86.5481 
6,076 G 

Total  Daily  . 
Total  Sunday 
Grand  Total 

784.924 

56,056 

840,980 

936.530 

49,980 

986.510 

151,6061 
6,076 G 
145,5301 

MEMORANDUM  OF  ADVERTISING  IN  AMERICAN 
WEEKLY,  COMIC  WEEKLY  AND  "THIS 
WEEK"— OCTOBER.  1938 

‘‘■.\MKRICAN  WEEKLY’”  Linage — 53,160  lines  and 
■‘COMIC  WEEKLY’”  Linage — 22,848  lines  is  included  in  the 
Sunday  figures  of  the  following  papers:  Alb:iny  Times  Union. 
Atlanta  American,  Baltimore  American.  Boston  Advertise, 
Chic  go  1  lerald-Examiner.  Detroit  Times.  Milwaukee  .Ne«- 
Sentinel,  New  York  Journal  American,  Pittsburgh  Sun-Telf 
graph.  San  Antonio  Light,  Syracuse  American,  Washinsttn 
Herald. 

-•AMKRICAN  WEEKLY”  Linage— 55,429  Une>; 
COMIC  WEEKLY  Linage— 22,848  lines  in  the  Los  .Yrgele 
I'.xamiiur.  .San  Fr;incisco  Examiner  and  Seattle  Post-Intdli- 
g(  iieer. 

"“AMERICAN  WEEKLY”  Linage— 53,160  line,  in  tic 
Buffalo  Courier  Express,  Cleveland  Plain  Dealer.  Hoiinton 
Post.  Minneapolis  Journal,  Nashville  Tennessean;  55,429  line 
in  the  Portland  Oregonian. 

fTlllS  WEEK”  Linage — 29.989  lines  is  included  in  tV 
Sunday  figures  of  the  following  papers;  Atlanta  Journal,  Baj 
timore  Sun,  Birmingham  News  &  Age  Herald,  Boston^  HeraW. 
Buffalo  Times,  Chicago  Daily  News,  Cincinnati  Enquiro. 
Cleveland  Plain  Dealer,  Dallas  News,  Detroit  News,  Indianap¬ 
olis  Star,  Memphis  Commercial  ApMal,  Milwaukee 
Minneapolis  Tribune,  New  Orleans  Item  Tribune,  New  liort 
Herald  Tribune,  (Jmaha  World-Herald.  Philadelphia  Record, 
Pittsburgh  Press,  St.  Louis  Globe  Democrat.  Washinetff’ 
Star:  26.158  lines  in  the  Los  Angeles  Times.  Portland  Jour- 
n:il.  S|Kik.-inr  Spokesman  Review. 
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Wales  Named  Mgr. 
Of  Berkeley  Gazette 


James  E.  Wales  has  become  editor 
and  manager  of  the  Berkeley  (Cal.) 
Gazette  to  direct  the  program  of  Mrs. 

Flora  E.  Duns- 
<»mb,  owner,  of 
continuing  the 
policies  of  the 
late  (Charles  E. 
Dunscomb,  pub¬ 
lisher,  who  died 
Nov.  7. 

Mrs.  D  u  n  s  - 
comb  has  be¬ 
come  president 
of  the  Gazette 
Publishing  C  o . 
The  post  of  pub- 
James  E.  Wales  lisher  will  not 
be  filled.  I.  D. 
Putnam,  who  was  named  advertising 
manager  earlier  this  year,  has  been 
appointed  assistant  manager. 

Mr.  Wales  joined  the  Gazette  as 
city  editor  in  1905,  when  Mr.  Duns¬ 
comb  and  former  CJovemor  Friend  W. 
Richardson  were  owners  of  the  paper, 
and  became  editor  in  1915  when  Mr. 
Dunscomb  acquired  full  control.  Mr. 
Wales  started  on  the  Oakland  Trib- 
vne  as  a  reporter,  then  was  with  the 
Oakland  Herald  and  first  went  to 
Berkeley  as  correspondent  for  the 


Herald  and  for  the  San  Francisco  Ex¬ 
aminer. 

Mr.  Putnam  has  been  in  the  Gazette 


advertising  department  for  the  last  10 
years,  and  for  three  years  was  na¬ 
tional  advertising  manager  before  his 
promotion  this  year.  He  started  news¬ 
paper  work  as  a  carrier  boy  for  the 
Redlands  (Cal.)  Daily  Facts. 

■ 

Iddon  in  N.  Y.  for 
London  Doily  Mail 

Don  Iddon,  bringing  his  London  gas¬ 
mask  with  him,  arrived  in  New  York 
on  the  Queen  Mary  recently,  to  start 
his  duties  as  U.  S.  correspondent  of 
the  Daily  Mail.  Aged  26,  he  is  one  of 
the  youngest  men  representing  Lon¬ 
don  newspapers  in  this  country. 

Iddon  had  already  spent  15  months 
as  a  correspondent  in  New  York  when 
he  return^  to  London  on  June  15 
this  year.  He  had  been  second  man 
on  the  London  Daily  Express,  and  dur¬ 
ing  the  illness  of  the  chief  correspond¬ 
ent,  C.  V.  R.  Thompson,  had  bron  in 
charge. 

Iddon  started  on  a  feature  agency 
in  Bleet  Street  when  he  was  20.  Then 
he  went  to  the  Birmingham  Gazette, 
where  he  stayed  two-and-a-half 
years.  He  could  not  stay  away  from 
Fleet  Street  and  so  he  joined  the 
Daily  Express. 

“My  only  foreign  assignment  with 
that  paper,  until  I  came  to  New  York,” 
he  said,  “was  following  the  Duke  of 
Windsor  to  Vienna  after  the  abdica¬ 
tion.” 


But  he  had  already  become  ac¬ 
quainted  with  American  personalities 
figuring  prominently  in  the  news — 
particularly  Hollywood.  The  acquain¬ 
tances  were  formed  by  way  of  the 
trans-Atlantic  telephone.  “I  suppose 
Fve  made  more  trans- Atlantic  tele¬ 
phone  calls  than  any  other  newspaper¬ 


man  in  Fleet  Street,”  he  declared 
As  Daily  Mail  correspondent  he  is 
going  to  send  a  lot  of  “bright”  stories 
to  London.  “We’re  very  keen  about 
leader  page  articles  on  personalities 
in  America — people  rather  than  things 
People  in  the  news,  like  Dewey,  Ls' 
Guardia,  Hague.” 


Equipment  and  Supplies 


STEREO 

EQUIPMENT 

Complete  Line  for  Every 
Operation  from 
Lock-up  to  Press 


THE  GOSS  PRINTING  PRESS  CO. 
PILSEN  STATION,  CHICAGO,  ILL. 


ES 

MONARCH  n 

makes  the  finest 
MATS 


Write  for  8-page  bulletin  which  il¬ 
lustrates  Hoe’s  Special  Six  Features. 

R.  HOE  &  CO.,  Inc, 

910  East  138th  St. 

(at  East  River),  New  York,  N.Y. 
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SYMPHONY  SECTION 

The  Indianapolis  Sunday  Star  on 
Nov.  13  ran  a  16-page  gravure  section 
devoted  to  the  Indianapolis  Symphony 
Orchestra,  containing  more  than  20,- 
OOO  lines  of  local  display  advertising 
of  which  85%  of  the  advertisers  were 
non-regular  accounts.  The  section, 
built  entirely  aroimd  the  orchestra 
theme,  is  the  heaviest  from  standpoint 
of  local  advertising  revenue  in  the 
history  of  Star  gravure.  The  entire 
section  was  sold  by  Indianapolis  Sym¬ 
phony  women’s  committee  members 
in  co-operation  with  Sam  R.  White, 
Star  gravure  manager,  and  three  Star 
artists  who  turned  out  approximately 
200  advertising  layout  suggestions  to 
present  to  potential  advertisers. 

■ 

DROP  DEBATE  FEATURE 

Washington,  D.  C.,  Nov.  15 — With 
the  1938  national  election  over,  Charles 
Michelson  and  Franklyn  Waltman, 
publicists  respectively  for  the  Demo¬ 
cratic  and  Republican  national  com¬ 
mittees,  have  called  off  their  columnar 
debate,  used  Sundays  for  nearly  a 
year  by  hundreds  of  newspapers. 
Each  appended  a  notice  to  his  contri¬ 
bution  for  Nov.  13  publication  to  the 
effect  that  the  feature  will  be  dis¬ 
continued,  temporarily  at  least. 

R.  T.  BAKER  ^IGNS 

Ralph  T.  Baker,  of  Topeka,  has  re¬ 
signed  as  executive  secretary  of  the 
Kansas  Press  Assn.,  to  join  Barrick 
Publishing  Company,  Kansas  City, 
publishers  of  The  Packer,  about  Dec. 
1.  E.  D.  Dundas,  of  Topeka,  was  ap¬ 
pointed  temporary  secretary.  Earl 
Fickertt,  of  Peab^y,  was  named  to 
fill  the  unexpired  term  of  the  late 
Frank  P.  Frost,  of  Eskridge,  as  trea¬ 
surer  of  the  association. 


Attention!  Fiction  Writer* 

Ideas  unlimited  for  Sbort,  Long  Stories; 
Stage,  Screen,  Radio  Plays,  Verse,  Jokes, 
Gags.  THE  PLOT-PLOTTER  supplies 
you  unfailingly.  Send  for  Booklet  and 
Purchase  Offer.  BELDEN  CO.,  (B)  1813 
West  Sixth  St.,  Los  Angeles,  Calif. 


Circulation  Promotion 


More  money  for  newspapers  and  magazines 
friiiii  mail  subscriptions.  Certified  Circu¬ 
lation  Co.,  P.  O.  Box  1974,  Knoxville, 

Tenn. _ 

For  good  newspapers  this  27-year  old  insti¬ 
tution  continues  to  add  sound,  substan¬ 
tial  circulation  on  a  self-financing  plan. 
THE  CHARLES  PARTLOWE  CO.,  Occi¬ 
dental  Bldg.,  Indianapolis. 


Sorvico  At  No  Extra  Cost 

Every  Editor  &  Publisher  reader  has  the 
privilege  of  asking  any  question,  at  any 
time,  on  any  subject  connected  with  news- 
jiapers  or  advertising.  Our  reference  files 
go  back  for  years,  and  we  are  well  or¬ 
ganized  to  give  quick,  cheerful  and  intel¬ 
ligent  information. 

EDITOR  &  PUBLISHER 
Suite  1700  Times  Bldg.  New  York  City 
Bryant  9-3052 


Footuro  Material  Wontod 

Feature  Writers!  Artistal  Growing  news¬ 
paper  syndicate  seeks  additional  features 
for  national  distribution.  Moderate  fee. 
Independent  Publishers,  Rockaway  Park, 
N.  Y, 


Nowspopor  Irokor* 

Capable  handling,  buying,  selling,  mergers. 
No  leases  or  trades.  Highest  references 
LEN  FEIQHNER  AGENCY,  Nashville, 
Mich. 


Help  WoBtod 

/m  answering  adverttseinents  of  the  "Help 
IVanted"  nature,  it  is  advisable  to  send 
copies  of  references  tat  her  than  the  originals. 
Copies  serve  the  purpose,  and  axroid  possible 
loss  of  originals. 


Situations  Wanted 

Advertising  (Cont’d) 

Advertising  manager,  9  years  present  posi¬ 
tion  metropolitan  combination ;  18  years 
executive  and  selling  experience.  38, 
married,  temperaiit,  good  record.  Box 
4022.  Editor  &  Publisher. 

A-1  Advertising  Solicitor  layout  and  copy 
man.  Qualified  by  education  and  experi 
dice  on  one  of  nation’s  leading  small 
dailies.  Age  29,  married.  Want  position 
on  small  mid-western  daily  or  weekly. 
Box  4028.  Editor  &  Publisher. 

Adwriter  and  Layout  Man,  45,  with  8  years’ 
exp.,  desires  position  on  daily  paper; 
life  spent  in  newsp.  business;  expert 
layoutist;  terse,  lucid,  forceful  writer; 
originates  challenging  ideas;  good  on 
promotions  and  campaigns;  has  execu¬ 
tive  ability;  A.  B.  graduate;  experienced 
as  solicitor.  Box  4618,  Editor  &  Publisher. 

Classified  Manager,  Aged  33,  14  years  ex¬ 
perience.  Doubled  departmental  earnings 
past  two  years.  Seeks  greater  opportunity. 
Prefers  Mid-West.  Box  4612,  Editor  & 
Publisher.  _ 

Publishers  Representative  with  ten  years’ 
experience  selling  Eastern  advertisers  and 
.agencies  desires  position  as  National  Man¬ 
ager  on  daily  newspaper.  Available  Jan¬ 
uary.  Box  4640,  Editor  &  Publisher. 

SituotloB*  Woutod 

Grculatiou 

Circulatlou  or  Division  Manner,  Young 
hard  worker,  six  years  experience,  handle 
solicitors  or  boy  promotion,  circulation 
gained  economically,  will  go  anywhere. 
Box  4617,  Editor  &  Publisher. _ 

Circulation  Manager — .Several  years  experi¬ 
ence  covering  all  phases  of  work.  Capa¬ 
ble  of  obtaining  excellent  results  with 
carriers.  Moderate  salary  requirements. 
Good  record  and  best  of  references. 
Box  4623,  Editor  &  Publisher. _ 

Circulation  Manager — Six  years  experience 
on  three  small  dailies,  developing  excel¬ 
lent  carrier  salesmen ;  trimming  expenses, ‘ 
Young  and  aggressive.  University  educa¬ 
tion.  Box  4624,  Editor  &  Publisher. 

Circulation  Manager  varied  experience 
Home  Delivery,  ^untry  Agents  Mail  sub¬ 
scriptions,  desires  connection.  Ten  years 
with  two  leading  dailies.  Excellent  refer¬ 
ences.  Box  4592,  Editor  &  Publisher, 


Situation*  Wanted 

Editorial  (Coni’d) 

Editor  of  long  experience  and  wide  reputa¬ 
tion  seeks  position  on  smaller  city  daily. 
Box  4642,  Editor  &  Publisher, 

Editorial  writer.  Five  years  in  present  job 
in  charge  of  page,  35,  family.  Two  de¬ 
grees,  special  training  in  law  and  eco¬ 
nomics,  but  has  kept  range  wide  in 
other  fields.  Box  4606,  Editor  &  Pub¬ 
lisher. 

Editorial  writer — middle-of  the-road  liberal, 
35,  two  university  degrees,  popular  with 
all  classes  of  readers,  widely  quoted, 
excellent  references.  Box  4619,  Editor 
&  Publisher. 

Experienced  newspaper,  publicity  man,  qual¬ 
ified  as  rewrite,  deskman,  reporter.  Refer¬ 
ences  affirm  this.  College  training.  Age  25. 
Box  4638,  Editor  &  Publi.sher. 

Inquisitive  Girl  Reporter  will  invest  brains, 
ability  in  small  daily,  weekly,  for  op¬ 
portunity  general  news,  features,  social; 
journalism  graduate,  weekly  experience. 
Box  4613,  Editor  &  Publisher. 

News  executive,  40,  formerly  managing  edi¬ 
tor  two  outstanding  southern  dailies, 
employed,  wishes  position  where  execu¬ 
tive  ability  essential — Managing,  City, 
Sunday,  Telegraph  editor.  Box  4694, 
Editor  &  Publisher. 

Photographer,  college  graduate,  32;  news, 
commercial,  illustrative;  experienced  op¬ 
erator,  dark  room  technician,  have  own 
equipment;  know  caption  writing,  wire 
photo  operation.  Could  organize  photo 
department  progressive  advertising  agency 
or  small  town  or  city  daily.  No  genius, 
but  guarantee  efficiency  and  hard  work. 
Seeks  permanent  position  outside  New 
York  City.  Excellent  references.  Avail¬ 
able  immediately;  go  anywhere;  salary 
commensurate  your  community’s  living 
conditions.  Box  4630,  Editor  &  Publisher, 

Propessive  newspaper  or  advertising  agency 
with  high  ethical  standards  can  command 
services  of  sincere,  loyal,  capable  young 
writer  who  offers  11  years  broad  ex¬ 
perience  reporting,  editing,  selling  and 
creating  advertising  on  weekly,  daily  and 
magazine;  will  consider  promotion  de¬ 
partment,  features,  editor’s  desk,  pub¬ 
licity,  advertising  agency;  salary  secon¬ 
dary;  age  31;  now  employed.  Unusually 
tine  references.  Sound  record.  Box  4620, 
Editor  &  Publisher. 


QUEBEC  Fni 

Despite  the  $10,000  fire  which  dam¬ 
aged  its  photo-engraving  department, 
Nov.  11,  La  Tribune,  Quebec,  appeared 
on  the  street,  Nov.  12. 

classoted” 

ADVERTISING 

RATES 

SITUATIONS  (Cash  with  Ordar) 

I  Time  —  .50  per  line 

3  Times  —  .40  per  line 

ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  Time  —  .85  per  line 

4  Times  —  ,70  per  tine 

Count  six  words  to  the  line  when  sending 
cash  with  order.  Box  number  or  your  own 
address  to  be  counted  as  three  words. 
Adt  charged  to  established  accounts  will 
be  billed  for  the  counted  number  of  lines. 

FORMS  CLOSE  THURS.  NOON 


Circulation  manager  wanted  for  live  morn¬ 
ing  newspaper.  Young  man  not  afraid  of 
hard  work  and  who  knows  how  to  build 
circulation  at  a  reasonable  cost.  Moderate 
salary  to  start  but  will  pay  for  results. 
Give  age,  experience,  references  and 
salary  expected.  Box  4590,  Editor  & 
Publisher. _ 

Good  territory  and  liberal  commissions  to 
experienced  feature  syndicate  representa¬ 
tive.  Bend  photo  and  references.  Box  4565, 
Editor  He  Publisher. 

Morning  Paper  in  vicinity  of  New  York 
has  an  opening  for  one  high-calibre  dis¬ 
trict  man.  Must  be  experienced,  married 
and  of  good  background  and  appearance. 
.Salary  and  increase,  bonus  arrangement. 
Excellent  opportunity  for  a  man  of 
vision  and  ambition.  Box  4610,  Editor 
&  Publisher. _ _ _ _ 

Stereotyper,  experienced  with  deep  pride 
of  craftsmanship.  Attractive  Florida 
city.  Open  shop.  Replies  kept  confiden¬ 
tial.  Box  4634,  Editor  &  Publisher. 


Situations  Wontod 

Advertising 

Advertising  man  with  cash  and  references 
desires  partnership  with  editor  of  large 
weekly  or  daily.  Box  4625,  Editor  & 
Publisher. _ 

A-1  Advertising  Manager  wants  change. 
Young;  a  worker;  successful  record.  Box 
4611,  Editor  &  Publisher. 


I  Will  Make  Good  I 


Is  Circulation  your  problem? 

Then  it  will  be  worth  your  while  to  con¬ 
sider  the  writer’s  application. 

.Seven  years  with  daily  in  New  York  State, 
having  increased  their  circulation  revenue 
20,000  a  year. 

Eleven  years  with  large  New  England 
newspaper,  seven  of  which  were  spent  as 
circulation  manager,  increasing  circula¬ 
tion  from  about  15,000  to  36,000  per  day. 

Know  street  sales,  home  delivery  and 
news-stands.  In  all,  have  had  twenty- 
eight  years  well-rounded  newspaper  back¬ 
ground. 

Specialty  is  building  home  delivery, 
with  cash  or  merchandise  prizes  to  car¬ 
riers — promoting  in  an  economical  man¬ 
ner. 

My  recent  publisher  writes — 

"If  t  were  to  become  publisher  of  another 
newspaper,  I  would  certainly  want  to  have 
you  with  me  as  tny  Circulation  Manager." 

Age  45;  energetic,  trustworthy,  and 
married.  Would  like  to  connect  in 
.\Iaryland.  Ohio,  Pennsylvania,  New  York 
.State  or  New  England  States,  but  will 
l  oiisider  any  location. 

Salary!  Well,  that’s  secondary. 

Box  4635,  Editor  &  Publisher. 


Situation*  Wanted 
Editorial 

A  newspaperman,  thoroughly  experienced 
desk  and  street.  $40.  C-15,  8656  Dum¬ 
barton  Road,  Detroit,  Michigan. 


Minimum  space,  three  lines.  The  Editor 
&  Publisher  reserves  the  right  to  classify 
edit  or  reject  any  copy. 


NEWSPAPERS 

Bought  and  Sold 

Confidential  Co-Operation 

NEWSPAPER 

APPRAISAL  CORPN. 

L.  Pmrk^r  Frma, 

Times  BuildinQ,  New  York 


For  the  past  ten  years  I  have  worked 
for  myself  as  a  •■'trouble  shooter”  for 
newspapers.  I  have  been  from  Coast 
to  Coast  investigating  nierehanilising  con¬ 
ditions  in  many  cities. 

Now  I  want  to  settle  down  on  one 
newspaper,  where  I  can  cash  in  on  what 
I  have  learned.  1  know  adverti.sing;  how 
to  make  newspaper  service  what  it  should 
be,  and  how  to  get  and  make  advertising 
pay  the  advertiser. 

Prefer  locating  in  the  middle  west, 
on  a  newspaper  of  from  10,000  to  25,000 
circulation — but  am  willing  to  go  any¬ 
where  provided  there  is  a  real  oppor¬ 
tunity  to  render  a  profitable  service  for 
the  paper  and  myself.  Can  qnalify  as 
Business  Manager  or  Advertising  Man¬ 
ager. 

I  know  retail  advertising  technique 
and  bow  to  create  retail  advertising  and 
make  it  pay  the  store  and  the  paper. 

Salary  not  so  important  as  opportunity. 
Plenty  of  good  references. 

H.  R.  Drummond, 

11  Dongan  Place, 

New  York  City 


Ace  news  photographer,  syndicate  experi¬ 
ence  ready  for  anywhere  immediately; 
own  equipment,  age  27,  excellent  refer¬ 
ences.  \V.  D.  John  Lodwick  News  Ser¬ 
vice,  St.  Petersburg,  Florida. _  _ 

As  editorial  writer,  department  conductor, 
columnist  or  advertising  service  man,  in 
South  during  winter  months.  WALTERS, 
Railway  Exchange,  Milwaukee,  Wisconsin. 

At  liberty,  fast,  capable  reporter,  rewrite 
man.  copy-reader,  make-up  man.  New 
York,  Chicago,  small-city  and  small  town 
experience.  Prefer  taking  charge,  daily¬ 
weekly,  but  open  all  offers.  Age  43, 
married,  college;  good  appearance,  per¬ 
sonality.  Box  4614,  Editor  &  Publisher. 

Copyreader,  reporter,  18  years’  experience, 
38  years  old.  Now  employed  assistant 
night  editor  in  New  England  city-  Wants 
job  New  England  or  nearby  area.  Box 
4583,  Editor  A  Publisher. 

Decidedly  non-union,  metropolitan  ex¬ 
perience,  any  steady  news  job  West 
Coast  daily.  Rowland,  1610  Southeast 
Morrison,  Portland,  Oregon. 


Southerner,  40,  with  20  years  experience 
ail  kinds  newspapers,  now  employed  on 
Chicago’s  leading  newspaper,  wants  ex¬ 
ecutive  position  on  large  daily  in  south, 
or  position  smaller  town  with  later  privi 
lege  of  acquiring  interest  in  paper.  Box 
4615,  Editor  &  Publisher. 


Sifoation*  Wanted 
Mechanical 

Composing  Boom  Foreman  or  Mechanical 
Superintendent  with  ten  years  metropoli¬ 
tan  experience  desires  change.  Will  give 
references  from  present  or  past  employers. 
All  answers  confidential.  Box  4577,  Edi¬ 
tor  &  Publisher. 


Composing  Boom  Foreman — Thirteen  years' 
foreman  Minneapolis  dail^.  Also,  experi¬ 
enced  Mechanical  Superintendent.  Low 
operating  cost  record.  Box  4582,  Editor 
&  Publi.sher. 

Foreman — 36,  lifetime  experience  large, 
small  dailies,  job  shops.  Know  costs,  es¬ 
timating,  plan,  route  work,  handle  help. 
Fast  operator,  printer,  makeup,  A-1  ma¬ 
chinist  all  equipment.  Know  pressea, 
stereo,  stock,  bindery.  State  salary. 
■•Foreman,”  1210  West  Vine,  Taylorville, 
Illinois. 

Photo-engraver — Young,  experienced.  Have 
iny  own  complete  outfit.  NOW  EMPLOYED 
0.\  DAILY.  Box  4636,  Editor  &  Publisher. 


Presses  &  Machinery  For  Solo 

Hoe  32-page  quad,  with  new  6”  rub¬ 
ber  form  rollers,  and  new  blankets,  used 
three  months.  New  Cutler-Hammer  7 
station  eontrol,  new  motors,  Goss  2% 
ton  metal  pot,  with  2  pumps.  Hoe  curved 
and  flat  casting  boxes,  water  cooled. 
Goss  plate  trimmer,  and  plate  shaver, 
with  motors.  Cutler-Hammer  conveyor. 
Duplex  mat  roller,  with  motor,  and  32 
rhases. 

Above  equipment,  all  in  excellent  con¬ 
dition.  on  display  at  Newark,  Ohio. 
.Samples  of  papers  printed,  and  photo¬ 
graphs  available.  A  bargain  at  $10,000. 

THE  ADVOCATE,  NEWARK,  OHIO. 

Burdett  Radiant  Heat  Gaa  burner  for 
stereotype  pot  with  blov  er.  In  nse  leai 
than  two  months.  Nevada  State  Journal, 
Reno,  Nevada. 

Wood  Double  Junior  Antoplate  For  Sale, 
23  9/16  in.  Cnt-Off.  Also  five  unit  Ho« 
Press  and  two  folders.  Will  accept  boat 
offer.  Must  liquidate.  Box  4558,  Editor  A 
Publisher. 
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SHOP  TALK  AT  THIRTY 


“THERE’S  NOTHING  much  wrong 
with  American  newspapers  today 
except  us  publishers.”  That’s  the  con¬ 
clusion  of  a  piece  in 
John  Cowlof  “America  Now,”  a 
Wrif..  About  book  on  civi^ 

ization  m  the  Umted 
Newspapers  states,”  edited  by 
Harold  E.  Steams  and 
published  by  Scribners.  Author  of 
the  quote  is  John  Cowles,  associate 
publisher  of  the  Des  Moines  Register 
&  Tribune,  president  of  the  Minne¬ 
apolis  Star,  former  A.B.C.  director, 
former  AP  vice-president.  His  piece 
is  one  of  36  treatises  by  experts  on 
various  phases  of  contemporary  life, 
and  it  handles  journalism  without 
gloves.  Taking  up  the  various  crit¬ 
icisms  which  have  been  directed  at 
newspapers  these  past  five  years,  Mr. 
Cowles  admits  many,  explains  them, 
and  says  we  are  on  Ae  way  back.  He 
concedes  more  than  a  factual  analysis 
warrants,  in  our  opinion. 

The  trend  toward  fewer  and  greater 
newspapers,  alarming  to  some  critics, 
to  him  means  a  trend  toward  less 
corruptible  newspapers.  He  is  strong¬ 
ly  concerned  with  charges  that  news¬ 
paper  owners  as  a  class  have  become 
too  conservative,  too  well  satisfied 
with  things  as  they  are.  He  declares, 
we  believe  without  sufficient  consid¬ 
eration  of  background,  that  the  tre¬ 
mendous  increase  in  advertising 
ecimings  during  the  1900-1930  period 
constituted  a  “lavish  unearned  incre¬ 
ment”  for  newspapers.  Its  accom¬ 
paniment  by  major  mechanical  im¬ 
provements  and  expcuision  of  services, 
taken  for  granted  by  the  public,  act 
as  a  barrier  to  establishment  of  new 
publications,  he  says. 

Why  call  the  increase  in  advertising 
“unearned”?  It  was  the  fruit,  in  part, 
of  a  tremendous  credit  inflation  dur¬ 
ing  the  war.  It  was  also  fostered  by 
the  most  intelligent  promotion  of  their 
own  product  by  newspapers,  during 
the  period  1910-1919,  that  newspapers 
have  ever  done.  He  may  be  assum¬ 
ing  too  much,  also,  in  the  opinion  that 
present  high  operating  costs  bar  new 
enterprises.  TTiat  has  happened  be¬ 
fore,  and  new  methods  evaded  expen¬ 
sive  production  layouts,  or  carved  out 
new  fields  in  areas  neglected  by  es¬ 
tablished  newspapers. 

His  piece  overstresses  the  negative 
side,  accepting  too  many  of  the  crit¬ 
icisms  at  face  value.  It  does  not  suf¬ 
ficiently  offset  against  these  criticisms 
the  positive  accomplishments  of  the 
press,  which  must  be  considered  for  a 
fair  contemporary  evaluation  of  news¬ 
paper  service. 

Some  publishers,  his  point  is,  feel 
so  strongly  intrenched  and  so  safe 
against  competition  that  they  act  like 
feudal  liege  lords  of  the  Middle  Ages, 
regard  themselves  as  local  potentates 
and  act  accordingly.  Most  of  them,  he 
declares,  do  not  color  or  suppress 
news,  and  are  not  intentionally  dis¬ 
honest  in  handling  news.  Some,  in¬ 
cluding  several  of  the  most  conspicu¬ 
ous  and  powerful,  do  and  are,  he  says. 

He  sets  down,  without  conspicuous 
denial  or  demurrer,  the  charge  that 
the  press  is  biased  in  handling  the 
capital-labor  controversy,  that  its 
views  are  those  of  the  capitalistic  in- 
tere.sts,  but  he  truly  finds  that  most  of 
the  other  criticisms  have  a  political 
origin. 

After  Mr.  Roosevelt’s  “hundred 
days,”  during  which  universal  good 
feeling  between  the  press  and  the 
White  House  reached  imprecedented 
levels,  the  honeymoon  ended.  NRA 
was  conceived  and  born,  premature 


By  ARTHUR  ROBB 

and  immature,  and  the  mutual  misun¬ 
derstandings  it  engendered  have  been 
durable.  ’The  press  did  not  do  a  good 
job  of  public  relations  for  itself  in 
that  encounter. 

*  *  * 

IT  IS  FAIRLY  futile  to  speculate,  as 
Mr.  Cowles  does,  on  what  might 
have  happened  if  the  New  York  Times 
or  New  York  World- 
Hostility  Telegram,  recognized 

c* _ for  habitual  objec- 

tivity  in  handling 
NRA  right  news,  had  led  the 
press  fight  against 
the  NRA  licensing  peril,  rather  than 
the  Chicago  Tribune.  Emphasizing 
his  personal  respect  and  regard  for 
Col.  R.  R.  McCormick,  Mr.  Cowles 
finds  that  the  Tribune  is  not  bound 
by  the  usual  newspaper  distinction 
between  news  and  comment. 

“While  most  newspapers  content 
themselves  with  printing  news  in  their 
neysrs  columns  and  confining  their 
views  to  the  editorial  page,  the  Chi¬ 
cago  Tribune  possesses  such  complete 
confidence  in  the  rectitude  of  its  own 
opinions  and  such  assurance  in  its 
clairvoyance  that  it  feels  it  unneces¬ 
sary  to  make  this — to  it  superfluous — 
distinction  between  news  and  views,” 
Mr.  Cowles  observes. 

Because  of  this,  and  the  paper’s  de¬ 
testation  of  the  New  Deal,  both  of 
which  the  public  realized,  the  effect  of 
Col.  McCormick’s  otherwise  magnifi¬ 
cent  free  press  educational  crusade 
was  largely  vitiated,  in  Mr.  Cowles’ 
opinion. 

To  which  he  adds;  “But  Col.  Mc¬ 
Cormick  and  the  Chicago  ’Tribime  did 
lead  the  fight,  where  others  failed  to 
appreciate  the  significance  of  the  is¬ 
sue,  or  from  expedience,  shrank  back. 
No  one  can  take  that  credit  away  from 
Col.  McCormick.” 

The  fault  was  not  wholly  with  the 
publishers  that  their  points  were  mis¬ 
construed  and  misrepresented.  ’There 
was  a  group  in  Washington,  includ¬ 
ing  some  newspaper  writers,  which 
lost  no  chance  to  turn  the  publishers’ 
ineptly  handled  public  relations  into 
hostile  criticism.  “Surplusage”  be¬ 
came  the  favorite  administration  term 
for  the  publishers’  safeguards  against 
the  fortuitous  licensing  clause  in  the 
Industrial  Recovery  Act.  A  bitter 
battle  grew  up  over  a  point  that 
should  have  been  put  out  of  action  as 
soon  as  it  appeared — and  Elisha  Han¬ 
son  and  Col.  McCormick  were  painted 
as  spokesmen  for  exploiters  of  little 
boys  and  underpaid  reporters,  under 
the  shield  of  constitutional  guarantees. 
*  *  * 

THE  LOW  PAY  of  editorial  workers 
that  led  to  establishment  of  the 
newspaper  guild  is  written  black 
against  newspapers 
Guild  Has  Cowles,  as  it 

Hurt  Public  been  with  equal 

_  ,  .  force  in  these  col- 

Coniidence 

barrage  against  the 
newspapers  have  helped  to  sap  public 
confidence  in  the  press,  he  believes. 
We  agree  that  it  hasn’t  done  newspa¬ 
pers  any  good.  He  believes  that  the 
guild  has  largely  attained  its  primary 
objective  of  raising  salary  levels,  and 
will  ultimately  tend  to  become  a  pro¬ 
fessional  society  of  working  journal¬ 
ists,  comparable  to  the  American  Bar 
Association  or  the  American  Medical 
Association. 

Mr.  Cowles  deals  with  propaganda 
sternly,  in  terms  reminiscent  of  pieces 
in  Editor  &  Publisher  back  in  1919 
and  1920.  Despite  all  the  fire  against 
it,  propaganda  remains.  If  we  can’t 


Guild  Has 
Hurt  Public 
Confidence 


eradicate  it,  at  least  we  understand  it 
better  and  recognize  it  more  often 
than  we  used  to.  Conscientious  print¬ 
ing  of  all  available  information  on 
controversial  questions  is  Mr.  Cowles’ 
prescription,  for  which  we  have  no 
improvement. 

He  likes  also  the  idea  of  presenting 
conflicting  views  of  columnists,  even 
Communistic  apologists,  who,  he 
thinks,  might  be  much  more  effective 
in  a  capitalistic  medium  than  in  their 
own  subsidized  press.  ’The  latter  idea 
provides  no  substitute  for  present-day 
journalism,  whether  the  subsidy  comes 
from  government  or  private  or  polit¬ 
ical  party  hands.  Readers  won’t  take 
it. 

On  the  whole,  he  says,  our  papers 
are  pretty  honest  and  getting  better, 
feeling  an  increasing  obligation  to  the 
public.  ’The  chances  are,  he  thinks, 
that  as  the  collectivist  fad  fades,  the 
press  will  regain  some  of  its  prestige 
and  public  confidence.  Even  if  busi¬ 
ness  conditions  are  not  promising  for 
recapture  of  the  old  “prosperity,” 
newspapers  can’t  be  interpreted  in 
purely  economic  terms. 

“Newspapering,”  Mr.  Cowles  con¬ 
cludes,  “is  actually  a  little  of  every¬ 
thing,  with  probably  more  pure  ideal¬ 
ism  and  high  adventure  thown  in, 
with  more  of  a  mixture  of  profes¬ 
sional  and  commercial  contradictions, 
than  any  other  occupation.” 

*  *  * 

FAILURE  TO  REALIZE  that  paradox 
is  the  principal  trouble  with  another 
collection  of  blasts  against  newspa¬ 
pers —  the  sensation- 
Geo.  Saidas  advertised 

Sows  It  “Lords  of  the  Press,” 
w  by  George  Seldes, 

WithVanom  published  this  week 
by  Julian  Messner, 
Inc.  What  Mr.  Cowles  says  calmly, 
from  knowledge  and  experience,  Mr. 
Seldes  shrieks  with  more  emotion 
than  evidence.  It  has  the  same  fault 
as  two  previous  books  by  Mr.  Seldes 
on  similar  topics — emphasis  by  omis¬ 
sion  of  qualifying  factors.  If  many  of 
his  facts  are  accurate — some  aren’t — 
they  still  don’t  constitute  truth. 

’The  ANPA,  for  instance,  becomes  the 
“House  of  Lords,”  meeting  in  annual 
secret  session  to  conspire  against  the 
public  health  through  protection  of 
nostrum  advertising  and  against  the 
interests  of  labor.  Where  some  of  his 
fellow  liberals  are  disgusted  with  the 
amount  of  space  accorded  the  annual 
newspaper  conclaves  in  news  columns 
and  on  press  wires,  Mr.  Seldes  gives 
the  impression  of  deep  secrecy  with 
all  reporters  barred. 

Fact,  but  not  truth.  We  have  been 
covering  ANPA  and  AP  meetings  for 
20  years,  writing  thousands  of  words 
every  April  on  the  “secret”  sessions. 
We  have  railed  against  this  play  of 
secrecy  time  and  again,  not  because 
we  were  deprived  of  any  news,  but 
because  the  tiled  doors  laid  the  press 
open  to  just  such  charges  as  Seldes 
brings — the  spotlight  for  everyone 
else,  but  the  curtain  for  newspaper  af¬ 
fairs.  We  have  sat  in  secret  meetings, 
with  no  pledge  of  censorship,  and 
we’ve  never  heard  anything  in  them 
that  could  not  have  been  shouted  on 
Fifth  Avenue.  ’The  ANPA  policies  on 
medical  advertising  and  labor  have 
been  plainly  reported,  for  all  to  read, 
years  after  year,  and  whatever  you 
may  call  them,  conspiracy  hardly  fits. 

’The  test  that  Mr.  Seldes  applies  to 
the  “press  lords”  is  their  attitude 
toward  organized  labor,  specifically 
toward  the  American  Newspaper 
Guild.  Even  J.  David  Stern  and  Capt. 
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J.  M.  Patterson,  who  gave  the  guild  i 
first  steps  up,  do  not  fare  too  we 
Both  are  still  capitalists.  Resistan 
to  the  guild  shop  put  up  by  Arth 
Sulzberger  of  ^e  Times  and 
Howard  of  the  Scripps-Howard  pa 
gives  them  bad  marks  on  a  record 
which  Mr.  Seldes  is  otherwise  not ' 
critical.  Frank  Gannett  is  lamb 
because  he  has  fought  the  guild 
several  cities  and  because  he  led 
fight  against  the  Supreme  Court  aog 
reorganization  measures.  W.  E. 
Hearst  is  treated  with  a  venom 
outmarches  all  else  in  the  book. 

AP  is  scored  because  “it  did  ait 
throw  Hearst  out”  after  it  had  s\ie> 
cessfully  accused  one  of  his  news  s» 
vices  of  pilfering  AP  news.  Pad 
Block  is  “Little  Lord  Northcliffe”  icr 
no  cogent  reason.  Abraham  Cahan  ii 
looked  at  a  bit  askance  because,  pro- 
sumably,  he  made  a  business  succol 
of  the  radical  Jewish  Daily  Forumi 
The  guild’s  well-worn  indictmeni 
against  James  G.  Stahiman,  “Spe 
of  the  House  of  Lords,”  are  agaa 
paraded. 

’There  is  small,  if  any,  recogni 
in  this  book  of  the  fact  that  labor  re> 
porting  has  improved  infinitely  in  thi 
past  10  years;  that  publishers  and  dtii 
zens  as  well  as  newspaper  owna| 
have  the  right  and  the  duty  to  resM 
what  they  consider  unhealthy  tenden¬ 
cies  in  government;  that  conservathl 
publishers  have  the  same  right  to  bt 
conservative,  and  are  as  sincere  k 
their  beliefs,  as  Mr.  Seldes  is  in  his. 


THE  KERNEL  of  this  book  lies  in  U 
“tests”  which  Mr.  Seldes  suggests  for 
the  press.  We  do  not  consider  thoi 
fairly  stated.  Hnf : 
"Tan  Tasts"  are  doctrinaire,  su|- 
For  Pratt  gestive  of  evils  thit 
-  .  ,  exist  as  incidents  ii 

■ana vior  ^  ^ 

Mr.  Seldes’  thinkiaf 
they  are  appended,  thus: 

1.  Give  equal  space  to  the  politiol 
parties. 

2.  Give  some  space  to  minority  par¬ 
ties,  at  least  space  relative  to  their 
strength. 

3.  Publish  Federal  Trade  Com¬ 
mission  reports.  (’These  are  net 
enough,  but  they  do  expose  many  of 
our  greatest  manufacturers  of  food,  j 
drink,  clothing,  tobacco,  milk,  etc.,  a* 
fraudulent.) 

4.  Tell  the  truth  about  cigarettai 
and  automobiles,  the  two  largest  ad¬ 
vertisers. 

5.  Give  the  consumer  a  sciuare  deal 
(Publish  the  same  reports  on  con¬ 
sumers’  goods  which  only  the  liberal 
and  left  weeklies  publish  now.) 

6.  Reject  organized  pressure.  (In 
form  the  American  Legion,  the  Cath 
olic  Church  organizations,  the  busi 
ness  and  advertising  organizations,  and 
all  the  other  sacred  cows,  bulls  and 
elephants  of  journalism,  they  will  no 
longer  influence  the  news.  If  all 
publishers  in  any  one  town  agree  on 
this,  no  losses  can  follow.) 

7.  Publish  the  labor  news.  (Every 
one  admits  that  the  press  has  fallen 
down  worse  in  the  labor  field  than 
elsewhere.) 

8.  ’Throw  Mr.  Hearst  out.  Cfl* 
Associated  Press  accused  Hearst  of 
theft  of  the  news.  It  won  its  case. 
But  it  did  not  throw  him  out.  Neith* 
did  the  ANPA.  No  press  organizatkm 
can  make  any  ethical  claim.s  so  lon| 
as  it  has  a  Hearst  around.) 

9.  Stop  defending  child  labor  be¬ 
cause  of  the  few  dollars  you  save  on 
newsboys. 

10.  Print  both  sides  of  a  contro¬ 
versy. 

We  suggest  that  George  Seldes  be 
hired  by  one  of  the  “press  lords,”  gi'^ 
a  newspaper,  and  instructed  to  car^, 
out  with  a  free  hand  his  own  form 
for  one  year.  Out  of  the  experie* 
we  ought  at  least  to  get  another  book. 


